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The 30 Minutes Series

The Kogan Page 30 Minutes Series has been de-
vised to give your confidence a boost when faced
with tackling a new skill or challenge for the first
time.

So the next time you ' re thrown in at the deep end
and want to bring your skills up to scratch or pep
up your career prospects turn to the 30 Minutes
Series for help!

Titles available are:

30 Minutes Before Your Job Interview
30 Minutes Before a Meeting

30 Minutes Before a Presentation
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30 Minutes to Succeed in Business Writing

30 Minutes to Master the Internet
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