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Preface

HU Zhengrong, Professor, Vice President of the Communication University of China, China

Several years ago, in the belief that education is the most important heritage of human-
kind with the mission of steering media and communication, a professional aspiration of our
Communication University of China ( CUC), the visionary International League of Higher
Education in Media and Communication, known as the MLeague, was founded here. Estab-
lished through CUC’s amicable ties with global peer institutions keen to share this common
responsibility, MLeague has expanded to embrace twenty three countries across the globe
and now involves sixty five universities. Based on MLeague’s predomidaut resourses, the Fac-
ulty of International Media, CUC, known as the ICUC was also founded. It is irrigating both
global academia and industry creating a tide that hopefully will flow ever swiftly and strongly.

We are living in an era when communication and education in combination are influen-
cing modern civilization in an increasingly profound way. Intertwined and mutually comple-
mentary, both are devoted to the transmission of culture and the creation of civilization with
their influence reaching all levels of society. In an increasingly connected and integrated
world, they are steadily assuming the duties of national and cultural identity construction and
differential national competition. Now is a special moment, with convergence alongside seg-
mentation, with globalization alongside localization, with challenges alongside opportunities,
when media and education together both request and offer unprecedented opportunities for
more intensive and productive international cooperation.

Few would dispute that the creation and dissemination of knowledge, the training of
technical and academic staff and the offering of services to benefit the development of socie-
ty are executed significantly by university institutions. It is no surprise that MLeague and
ICUC has been founded in such circumstances, and initiated by my beloved CUC, the cradle
of China’s media talents and China’s foremost media university with a distinguished reputa-
tion in, and an outstanding contribution to, the fields of culture and information communica-
tion. A major pragmatic CUC effort is the promotion of the internationalization of higher edu-
cation on media and communication through MLeague and ICUC. Furthermore, it proposes
international collaboration through the sharing of research and teaching resources and insti-
tutional influence by means of this strong combination worldwide. Already, in only four-
years, MLeague endeavours and accomplishments can be proclaimed and the names of brand
projects announced such as the bi-annual MLeague International Symposium and the Inter-
national Professor Workshop ( [IPW) . National boundaries and East and the West are being
bridged on an unprecedented scale.

The ICUC International Series is another fundamental academic achievement of



MLeague. It is one of the few book series published in the English language initiated by Chi-
na, thus takes a significant lead in international media academia with its strong collaboration
between Chinese and overseas scholars and with its pioneering interdisciplinary and forward
looking research. With China poised to take a more dominant position in global economics
and politics, a pressing need of contemporary academia on the one hand, requires domestic
academia to consciously undertake the important responsibility of constructing and develo-
ping national culture and projecting national soft power, and on the other hand, there is a
need for international peers to be aware of China’s coming ascendancy: both needs to be a-
chieved by means of academic exchange and cooperation, Therefore, the Series aims both to
keep a foothold in China but to possess a global footstep, utilizing the rich resources of the
MLeague and ICUC, thus bringing together a world wide global elite to discuss up-to-date
research findings, to share exclusive ideas, to improve better understanding and to involve
pluralistic voices in consideration of media and communication as an effective medium for
promoting international progress. In short, the MLeague and ICUC roles are to carry on the
“old” mission to educate but also to built a bridge in order to make possible a “new” con-
nection for cutting-edge studies.

The ICUC International Series has been created on the firm foundation of CUC,
MLeague and ICUC’s impressively remarkable activities. It interacts fully and cooperates
fully with distinguished professors and professionals invited through the IPWs, and has a-
dopted an interdisciplinary ethos in order to engage with their advanced theoretical and em-
pirical views in the form of edited books, reviews, translations and monographs. It is repre-
sented by a media and communication studies’ advance guard involving a wide range of na-
tionalities, while at the same time it has assembled valuable minds from the MLeague net-
work knowledgeable about recent developments in the discipline and keen to disseminate
this knowledge to the world. Furthermore, the MLeague and ICUC takes pains to select well-
chosen studies to provide cognate and comparative as well as contextualized analyses cover-
ing integrative and eross-cultural themes in communication on China from a global perspec-
tive in the form of a newly launched high-standard academic journal.

In short, the MLeague and ICUC through its publications, is a united international con-
duit for the promising young researchers allowing them to seize opportunities to promote
communication studies and communication practices in global academia and the media in-
dustry, while at the same time it offers established scholars the opportunity to build working
networks and exchange peer reviewed knowledge on the widest front in media and communi-
cation areas.

The ICUC International Series is the substantive academic pioneer of a future, wide and
deep cooperation between CUC, MLeague, ICUC and our international peers. By means of
the effort and support of our committed partners, the Series, ICUC, and the MLeague, CUC
will contribute to the construction of future exceptional and extraordinary education “sky-
scrapers”. My thanks go to all the individuals and institutions involved in the Series project,
who bring our efforts to the attention of a global audience, and who share in a notable inter-
national achievement. And a special acknowledgement is made to the members of the Inter-
national Editorial Board. It is always a privilege and a pleasure to be associated with these
eminent scholars and professionals.

Media influences the world, and education leads the media. International collaboration
will light the way to progress.
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FOREWORD
515

China’ s public diplomacy has attracted much attention because of the emphasis the
Chinese government has placed on it and the amount of funding China has provided for it.
Many discussions about this phenomenon are based on speculation and anecdote. If other
nations’ responses are to be sound, thorough and diverse analysis of China’ s activity is nee-
ded. This volume provides that kind of analysis, examining, from varied perspectives, Chi-
nese efforts to wield soft power.

During the post-Mao era, China has struggled to define itself in terms of how it is to be
perceived by the rest of the world. Is it a more gently assertive member of the community of
nations, as symbolized by its Confucius Institutes and pandas? Or symbolized by other? The
answer is found in a combination of these and other elements.

This matters because as China has become an ever more significant global player, it has
employed soft power as an integral tool in reaching its foreign policy goals. In Africa, for in-
stance, to which China has turned as a supplier of essential natural resources, Chinese lar-
gesse is visible in roads, sports stadiums, and even the new headquarters of the African U-
nion, all funded by China. In its relatively new incarnation as a superpower, China should
not be surprised to find its motives being questioned. Do its African efforts reflect just gener-
osity toward developing countries, or something more? If the latter, what ethical issues
should be considered by those throughout the world deciding for themselves how to deal with
China?

Similarly, China’ s bona fides have been questioned on environmental issues. China has
cited its ambitious plans for economic growth as the reason for its reluctance to adopt a pro-
gressive response to the perils posed by climate change. This has led to Chinese environmen-
tal policies being challenged in the news media and other public forums around the world.
This response illustrates that merely claiming to embrace a soft power approach does not
guarantee success in winning friends abroad.

Chinese policy makers have come to realize ( as Confucius did long ago) that influence
resides in culture. Foreign audiences have been found to respect Chinese tradition and arts
and to somewhat shape their views of modern China accordingly. But given China’ s obvious
ambitions, some people see cultural manifestations of soft power, such as the Confucius Insti-
tutes, as more insidious than altruistic. Similarly, some might question the long-term effects
of the huge numbers of Chinese students attending universities abroad. Are these young peo-
ple becoming more globalized in their outlook? Will they serve as a bridge between China
and the rest of the world? To what extent is their “Chineseness” affected during their over-



seas stays?

Another facet of Chinese cultural diplomacy can be found in its mass media enterpri-
ses. The Chinese film industry has, to some extent, tried to emulate American and other
Western cinema production in its efforts to cultivate strong domestic and international audi-
ences with the same product. This is an interesting test for China because it requires a will-
ingness to adapt content to match the interest of global moviegoers, which some in China
may consider to be “selling out™ their cultural principles.

Throughout this book, Chinese soft power policies are contrasted with those of other
states: the United States, Australia, India, Japan, and others. It also examines topics ranging
from terrorism to gender-oriented communication governance. The authors’ thoughtful analy-
ses will prove of great value to scholars, policy makers, and anyone else interested in how
China’ s worldview and global role are developing.

The chapters’ general topics and specific cases illustrate the breadth of China’ s ap-
proach to using soft power to advance its national interests. This is a strategy of great impor-
tance to the rest of the world, and the insights provided in this volume make far more com-
prehensible the tactics being employed by China to achieve its ends.

Philip Seib
University of Southern California
June 2013
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25

Naren Chitty

Soft power is a powerful term coined by Joseph Nye.'" It has captured the imagination of
governments and scholars. It offers some a way of reformulating political communication. The
amalgamation of soft and power has irked some others. One meets criticism of the term from
time to time with calls for its replacement with something other. Suggestions that have been
made include charisma,'” hegemony'”' and propaganda and persuasion'*. All of these have
some relevance, greater or lesser to soft power. So does Foucault’s notion of discursive power
that is omnipresent and omnigenous. "’ Machiavelli seems also to have anticipated soft power.

Machiavelli asked if a ruler should want to be loved or feared. He answered his own
question by saying that a ruler should wish to be both loved and feared. But a single individ-
ual would find it challenging to inspire both love and fear in the same populace. If a choice
had to be made between “good cop” and “bad cop”, Machiavelli said it was safer to be
feared than loved. ' Fear and love are after all responses to personal hard and soft power,
or coercive and attractive power respectively. Though arguably, the Stockholm Effect is a
case of hard power eliciting a soft power response. !”! The original impetus in this case is co-
ercive power. Kings may enslave populations and their descendants may grow up in a dis-
course of love and loyalty for the royal family. At some point hard power recedes to the
background as military pomp and pageantry and love of the monarch steps to the fore-
ground. Weber used the term charisma as one of the sources of authority that is based on
personal qualities. ® But this charisma may in practical terms be generated by a number of
attributes such as wealth ( Bill Gates), beauty ( Audrey Hepburn), goodness ( Mother The-
resa) , military ( General Moshé Dayan) and royalty. The terms cultural hegemony'”' and

19 are also sometimes suggested as alternatives to soft power.

cultural imperialism

To my mind, soft power, while it has links to these ideas, has a distinctive character
of its own—if one reduces it to its fundamental idea of the power of attractiveness or allure.
Attractiveness can be presented by design ( meaning both strategy and aesthetic composi-
tion) or may exist in the mind of the attracted individual sans design on the part of that
which is attractive. There is a difference between active seduction and attractiveness, be-
tween persuasion and appeal, the former categories being volitional. To make an appeal is to
engage in a form of persuasion, but to have appeal is to possess a quality of attraction. An
appeal one makes may or may not have appeal to a member of the audience. The quality of
appeal within an appeal (as a piece of rhetoric) would depend on the crafting of rhetoric

and/or the recognition of value by the member of the audience. Machiavelli saw the love or



fear of the populace as something a parvenu prince had to earn through virtue—meaning
here political prowess—which would include the crafting of rhetoric. Machiavelli seems to
invest the term virtue with the notion of possession of political skills that draw on physical
and mental strength in a utilitarian way. One could say that virtue is the exercise of hard and
soft power—or smart power, to use Nye’s term.'""!

But intent is important here and that is why Habermas is useful in the configuration of
soft power. We can distinguish between teleological and non-teleological attraction. "' Non-
purposive physical attraction between sexes may have a Darwinian biological intent. The so-
cial construction of beauty may be an extension to society of the Darwinian intent. Despite
this a person may have no intention of using beauty in a particular social interaction. In the
case of human beauty, attractiveness may be used for purposes of seduction, but an individ-
ual may be attracted without there being an intent to attract him or her. What attracts an in-
dividual to something is the value that he or she sees in it. Here again value has many di-
mensions ranging from utility to aesthetics

However it is perhaps important to differentiate between the power in soft power and
the power in hard power. Hard power is exercised instrumentally by states, institutions,
groups or individuals. Soft power as discussed above can be exercised by human agents but
can also be generated in human behaviour and culture without there being an immediate in-
tention to generate soft power. An example of this may be found in the case of the Chinese
girl that I encountered in Kenya in July 2012. I had been attending a conference on *Sino-
African Communication in a Global Setting” in Nairobi. A group of my Chinese colleagues
and I went to the Junction Mall for dinner. The girl was asked in Chinese what she was do-
ing in Kenya. She said she was an undergraduate student from Wuhan University who had e-
lected to spend her summer working in a slum in Nairobi. Now, it is possible that Chinese
institutions mobilise people-based soft power programs in a strategic manner to generate soft
power. But it is entirely possible that the girl was acting out of her own interest in communi-
ty engagement without a thought about generating soft power. If she was attracted to Kenya,
Kenya’s soft power beckoned her—but without intention. Her community service in Kenya
would generate soft power for the Chinese people—but may not have been intentional. So
there is this soft power generated non-intentionally that is very interesting to observe.

Soft power’s reference to the power of attraction is, in my view, a reason for the reten-
tion of the term. Additionally the term has a soft power of its own and rather than seeking to
replace a term that has become so popular across the world, one could stay with it, expand
on it and critique it where necessary.

There is also the intra-state soft power dimension of governance, where a soft power
approach will engender a participatory democratic political culture. In a sense soft power re-
lations at an international level may be conceived of as belonging to “organization” at a
global level and also be analysed in terms of governance. This is another way of approaching
the anarchy problematique. We could look at the “political culture”™ of world politics, to e-
valuate to what extent and in what way today, in various domains of international and trans-
national interaction, there is participation or participatory democracy.

In this volume—one with sections dealing with theoretical perspectives, Chinese inter-
national communication, educational soft power and public diplomacy, cultural industries
and regional perspectives—we encounter additions to the growing literature on soft power.
We begin in the section on theoretical perspectives with a significant research study entitled



”

“China’s soft power in the U. S.” in which Guan Shijie and Wang Liya examine data from
over a thousand questionnaires in which respondents from the United States demonstrated
their awareness of Chinese culture. Their findings are in keeping with a growing belief a-
mong members of the public diplomacy scholarly community that soft public diplomacy,
particularly in the form of people-to-people interactions and cultural and educational diplo-
macy, is a valuable “force™ to foster positive national images overseas. Included under soft
public diplomacy is health diplomacy, a subject dealt with in Naren Chitty and Dong
Leshuo’s paper on “Soft power of international communication—China in Africa™. They also
discuss symbolic interactionist underpinnings to the concept of soft power that could bridge
between its birthplace of international relations theory and adopted domicile of international
communication theory. In “Networks and power in gender-oriented communication govern-
ance” Claudia Padovani and Elena Pavan develop an analytical framework to investigate
power dynamics in contemporary governance related to women and media. Power having
contradictory impulses such as dominance and democracy, they undertake a multidimen-
sional analysis of power through an exploration of power relations across networks of social
and semantic interactions.

In the section on Chinese international communication, Li Ji uses inductive framing a-
nalysis to assess the compatibility of China’s soft power strategy in the Australian discourse
on climate change. The empirical findings demonstrate the proposition that China’s soft pow-
er strategy is somewhat at odds with the Australian media discourse in the climate change
context. In “Exercising soft power” Leah Xiu-Fang Li examines China’s self-portrayed and
perceived images in the early twenty-first century, describing the difference between China’s
image as seen by its image builders and its image as presented by Australian media. Song Qi
reports on Confucius Institutes ( CI) in Australia and New Zealand, examining whether the
CI approach might be characterized as propaganda or soft power. Naren Chitty and Li Ji re-
port on action research in the “Engaging Chinese media project”, where Chinese media per-
sonnel from Beijing were tested for mental frames about Australia before and after a short
educational visit to Sydney. The visit was hosted by Macquarie University and the Australian
Broadcasting Corporation. Universities and media have been recognized as non-government
agencies that can be very effective in public diplomacy. Indeed the term educational diplo-
macy has been used in this connection.

Educational diplomacy could be a purposeful activity of government or may be a cooper-
ative response by universities to policy-generated opportunities. There are, however, counter-
vailing forces to the generation of soft power through educational diplomacy. In the section on
educational soft power and public Jiang Ying investigates digitalized Chinese nationalism that
seems to offset Australian soft power. Rasmus Gjedssp Bertelsen looks at selected American
missionary universities in the Middle East and China in order to examine the effects of state
and non-state tolerance of these institutions, and what they signify in international relations.
Parama Sinhapalit compares Indian and Chinese Strategies in South and Southeast Asia noting
that the Indian state seems to play a muted role in this respect, in comparison with the robust
efforts of the Chinese state. In a second chapter on comparative educational soft power Ryan
Allen discusses the relative soft power in education of the U.S. and China.

In the section on cultural industries, Wendy Su analyses policy development in the first
decade of the 21st century in relation to China’s cultural industries. The formation of the
Chinese film industry is employed as a case study of the fostering of cultural industries to



grow China’s soft power. The interdisciplinary study seeks to understand the role of soft pow-
er in possible power shifts from Washington to Beijing. Yuji Gushiken, Tatiane Hirato,
Quise Gogalves Brito and Tais Marie Ueta look at Japanese pop culture through Animé ( ani-
mated cartoons) and Manga ( comic books) . They examine the contribution of these cultural
industries to cool soft power.

The final section is devoted to regional perspectives. Jordi Xifra examines the building
of relationships with foreign publics by Catalonia, a nation without a state—through what he
calls public paradiplomacy. Gina Hammond and Andrew Simpson focus on the experiences
of the National Museum of Australia in the integration of First Nation ( Aboriginal) voices in
the interpretation of national identity. They describe a barometer of the incorporation of soft
power principles in postcolonial museum work. Prithi Nambiar explores the relationship be-
tween the concepts of soft power and sustainability in the context of their discursive con-
struction by the English speaking community in India.

I would like to thank Ren Tianwei of Communication University of China for her assis-
tance in coordinating this book project at the subediting and pre-publication stage.

Notes

[1] Nye, The Future of Power.
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[3] Gramsci, Prison Notebooks.

[4] Lasswell, Propaganda Technigue in the World War.

[ 5] Foucault, The History of Sexuality.

[6] Machiavelli, The Prince and Other Political Writings.

[7] de Fabrique et al. . “Understanding Stockholm Syndrome. ™
[8] Weber, The Theory of Social and Economic Organization.
[9] Gramsci, Prison Notebooks.

[ 10] Said, Culture and Imperialism.

" [11] Nye, The Future of Power.

[ 12] Habermas, The Theory of Communicative Action.
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