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Abstract

There was a hot discussion about China’s market economy at the beginning
of 1990s. After about 10 years, there raised another hot discussion about China’s
market. However, different from the before, this discussion was mainly raised out
of China. In June 1999, an international conference about China’s agricultural
trade after entering WTO was held in San Francisco, it mainly focused on
China’s market. In May 2001, another conference was held in France, which
focused on China’s marketnization. In June 2001, Australian Center of
International Agricultural Research held a conference about China’s grain market
reform. These show that, in order to expand their market, many countries have
paid many attentions on China’s market behavior.

However, there are not many researches about market behavior in China.
Without the detailed research about China’s market, it 1s difficuit to coordinate
with world market efficiently and effectively. This book aims at improving the
research about China agricultural market behavior,

This book is divided into eight chapters. Based on the introduction of market
research and behavior research, the first chapter describes the theories about
market behavior. The second chapter introduces the major methods about market
research, and constructs a three-step method to study the market behavior. First
step is the market integration test, the second step is the market causality test, and
the last step is to measure the market connection. In this chapter, the marketing
margin theory is also discussed; it will be used to analyze the relation among
farmgate, wholesale and consumer prices.

As the background of China’s agricultural market reform, the third chapter
introduces the development of China’s agricuitural market and trade. It includes
three parts, they are agricultural market and price history, agricultural market




system and trade system. These are basis of further research about market behavior.
By statistical method, chapter four analyzes the price fluctuation across regions.

The core part of this book includes chapter S ~ Chapter 7. In these three chapters,
the three-step method is used to do empirical research about relation of regional
farmgate markets, relation of farmgate, wholesale and retail markets, and relation of
domestic and world market. Chapter 5 is about relation of regional farmgate markets.
This research shows that there exists long run integration for wheat and maize markets,
but the short run integration doesn’t exist. The case of hog markets is different, short
run integration exists, long run integration doesn’t. Meanwhile, compared with maize
markets, the regional wheat markets are more closely connected. This chapter also
analyzes the rules of agricultural product price fluctuation across regions.

The study of Chapter 6 on the relation among farmgate, wolesale and retail
agricultural markets shows that there exist long run integration from farmgate to
retail markets. The causalities are as followings, farmgate price lead wholesale
prices, farmgate and wholesale prices lead retail prices.

The relation between domestic and world markets is studied in Chapter 7.
The results show that domestic maize wholesale price lead world price, wheat
wholesale price in central China lead world wheat price, but in the south areas the
wheat wholesale prices are caused by world wheat price. The wholesale markets
of rice, soybean, peanut oil and hogs, no matter in north or south areas, are all
caused by world markets. In terms of market connection, domestic maize markets
are closely connected to world market, but the degree of market connection for
hogs and peanut oil is very low.

Chapter 8 is the final remarks, some issues needed to be studied are
discussed, including the reasons of different market behavior, the influences of
different policies on markt behavior and the influences of different grain types on
market behavior, etc.

This book is primarily targeted at an audience that includes policy makers,
agribusiness leaders and research and teaching communities.
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