F A (57 b ¥hat



é’%ﬁ"f:tslzﬁ i«'l':
K IEm

hEZT #®

§§&

€A (57 %032



% H

£ETFMIGHARERRIES No. 1 1—171

£EFEIGHTARERRER No. 2 173364

American Graphic Design Awards No. 1

Copynight (© 2001 by Kaye Publishing Corp.

American Graphic Design Awards No. 2

Copyright (©) 2002 by Kaye Publishing Corp.

A H XK AR #2 Visual Reference Publications, Inc. 4%, ti#H
G R MR R AT ABNEREIRE B s AT, AR
R4 AT f] F BB 0 5 Bl FIE

EENARECS  EBP:01-2002-3142

BB ERS%R B (CIP) B
L ERETRE R RS/ Bk 2% — L5 P EYSUHAR
#t,2003. 1

ISBN 7 - 5064 — 2419 -3/ J - 0127
I.4&... k... WO FmEit-fFRE-£EH V.]534
o B R A 54 CIP 8 B (2002) 8 070753 5

RYmE:x & 2 RERY.KBE
st # FEAWeR

o E 459U R AL AR R AT

Hnk LA EIEE 6 5 BREES: 100027

B i%:010 — 64160816 15 R :010—64168226

hitp: // www, ¢ - textilep. com

E - mail: faxing @ c¢ - textilep. com

SAFEAEBERIERA REBRITER BB E B2
2003 4 | AE—IRE—KERY

FA:889x 1194 1716 EIH.24

F¥.520 T EE:1—3000 EH:198.00 7T

AEE R, e n E0 T, dr A R TR B



ERVFmiki R
R
No. 1



o, T B SEFEPDEIE U ) © www. ertongbook. com



L3Pl sk R IR R No. 1

3 o] B5-
T 4 130 = 5=z

F T

\GDA






A YARPE Pl e R

BRI R RS MR R, RADEIE MREERICAE B
B RATHE AR S B R4 B AEAT 0 KA S £ U B R
i BEALEN., FREGFS—RETHE L1 AHSFEERT
MR — BB T FE R BB KRR A B AR S, U
R H # R RS AR R &L it i R KRR RNES

EHAA — S HERN . IR AR & R AN ZRR ML T e B
HET o kr, W FERIHR A LAt A2t ERE— .

Mt =00 10 E—HBIHE, Y W PEIRGTEH T— MR AF G E BT BN
A HE i R b L O FR T R R TE X — B il 10 TRE AL,
THIERHA R TR ol i A R R SRy, WK EE QI
B TS ok R TR RS, WL R R AR, P e el T
P RRRT S AR S HLAR AR, AIGA BRI B AR B, R AR—HERAEA
T ; TrendWatch BT RIBFoT £ 8], F @i HHEMR A, AERKE S ~ 10 Frhad
R, BRKEE MR, RN Z F e ERA AEBES.

B, BT BOA N B A A A R A AR AR XTI BT
FEE IS BB A F A, BT USSR AR L B2 .0 Y I A 2R LA
RIE S D ES A B i R R AR AR A, BT C 2R L BUAR
B—I0H fr{E R &

HiK, BFHAREFIE EHSBAREH, MRMESHERTEARTEANERE
Pl P EARE AT AR L R T O T — DB A AR (R, AR . POP U3 | IHRF
B HEMESS, XSS LAEARR TR HE HELRPHERE W
AR MR L E

HiK, —RMPERHE FEAWE A B, 188 C R R R
il , AWTTET LR TR B A BoR . TP IIT R SEA T B & PR LA
F, WEEF N GERARE . XRER, HEFHE, G A SR ELK
1

AKEEMELR ALY, FBR T —1EK AHRK . BEENSEE B
R 5 AR EAT . WX — 8 EF B SR B EEHA.

Gordon Kaye HHRZ%E

Laura Roth S5 X EHVEHRITALFE
Jan Schorr  HIf5 % £ X ETVERITALFE
Rob Richards GIfE#F

Dana Greemberg i FiH gh 5

Susan Benson %735







|

YOUR

CALIFORNIA

e |:-i

WWW.soundameem |

&
1 i@++42 8 : Akagi Remington, San Francisco, CA B : Nature

Conservancy of California I B : Your California TARES:
Dorothy Remington &3t : Alison McKee, Kimberly Powell

2 i@t 8l : Automotive Recyclers Association, Fairfax, VA
T H : Automotive Recycling Magazine, Jaruary/ February 2000
Issue EARIES:: Tammy Haire i@it: Caryn Suko

3 i3+ 4 7 . Babcox Publications, Akron, CH EF1: Aftermar-
ketnews. com B : Ad Series i@it: Doug Scheetz

4 i@+ 8 Casady & Greene, Salinas, CA H{ B : SoundJam
MP Ad ZA$ES: Karen Thompson i&it: Lisa Dutra

5 i@ 43 CIO Magazine, Framingham, MA I H : Inventing
the Future EAR$EE : Mary Lester &t : Jessica Sepe M :
Laura Ljungkvist



THE MEW WIRE PROCESSOR FROM |DEAL

dermalogica

1 i&it/A 8 CIO Magazine, Framingham, MA B : Information
Sickness £ RIS Mary Lester @it : Kaajal Asher & H :
Jacques Cournoyer

2 ikt 48 : Clarion Marketing & Communications, Atlanta, GA
FA: CNN TH: CNN Two Magazine £ R#E S+ Judi Weber
i&it: Judi Weber, Dwight Smith FE: Mark Hill

3 igit48 : Davis Harrison Dion, Chicago, IL 2 A : Ideal Indus-
tries, Inc. TRE: One Hard Workin~ American E RS : Brent
Vincent, Rob Grogan i&it: Bob Dion B : Dave Paoletti

4 &3+ 8 : Dermai Group, Torrance, CA B : Dermalogica UK
Divisior BTHE : Putting This on Your Face Ad £ AR#E&: Claudine
Villemure &1t : Claudine Villemure $§%:Linda lkeda

5 &t 2R : Design Guys, Minneapolis, MN & : Target Stores
TiH : Home Decor Interactive Ads EARESR: Steven Sikora
i&it: Anne Patterson
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138348 Gammon Ragones: Associates, New York, NY Z P
Campari USA T B : Inizio Magezine E£HKIEF: Mary Ragones)
Wit: Mary Ragonries H%: Greg Lord

2 @i+48 : GMO/HIll Holliday, San Francisco, CA B®P: Bennger
MHE: Trade Ad ER#ESF: Rick Atwood i€+F: Marc Woollard
% : Deoourah Samuel 3XF: Amy Caplan

3 i3t 2 A : Greenfeld/Belser, Washington, DC &R : Pills-
bury Madison & Sctro BAH : Vintage Ad Series ERAE & :
Burkey Belser i&vt: Kristen Mullican-Ferris, Burkey Belser

4 i@t 4/ : IDEC Corporation, Sunnyvale, CA TR B : Power
Supply Ac ERHEE: Jared Tipten ®t: Jared Tipton R :
Kent Clemenco $H: Jared Tipton

5 it AR Keiler & Company, Farmington, CT & : Crane &
Company X1 B : Make a Lasting Impression ERER: Lz
Dziensk i&it: Liz Dziensk k¥ : Frank Marchese

&1
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1 1%+ 8 : Mebane Packaging of Westvaco, Mebane, NC I H:
Larger Shelf Presence Ad £ RS : Lon Gibert i&it: Lon
Gilbert $&B: Lon Gilbert

2 i&it4 . Mebane Packaging of Westvaco, Mebare, NC
IRH : Form and Function Ad ER#ESF: Lon Gibert &3t : Lon
Gilbert

3 1%t/ 7 : Mebane Packaging of Westvaco, Mebane, NC B H:
Children’ s Classic Golf Ad ER#EF: Lon Gilbert it : Lon
Gilbert

4 &3t 227 Morgan Stanley Dean Witter: IBD Creative Services
New Yark, NY BB : Suppler Diversity Ad Campaign ERES:
Freddie Paloma, James Brown, Chris Lee i&it; Freddie Pa'oma

5 &3t 42 & : Paul Kaza Associates, Inc., South Burlington, VT
% A : Vermont Department of Tourism and Marketing I H :
Summer Campaign & 3t : David Walker X % : Paul Kaza,
Stewart Wood B : Alan L. Graham, Alan Jakubek, Paul
Boisvert
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1182 8 R&J Integrated Marketing Communicatiens, Par-
sippany, NJ 1 : Nielsen & Bainbridge BB : Blue Eyes
ERIFER: Andrew Cammarata i&3t: Andraw Cammarats

eV Lores 2 &2 8 R&J Integrated Marketing Communications, Par-

sippany, NJ ® P JVC W H : Excite Your Senses ERIEF:

Paul Federico i&it: Paul Federico

3 i@+ 48 : Sherman Advertising Associates, New York, NY
E . Two Columbus Avenue JE : Views to Vie For Ad
L A$§ S Sharon Elaine Lloyd &1t Sharon Elaine Lioyd ##:
Bill Taylor

[ urnmau | 4 igit4 @ St Jacgues Communications Design, Morristown,
e s NJ EF: Thomas Regional BiH; Web Search Ad Campaign
ERH#EF: Phiip St. Jacques i&it: Philip St. Jacgues

5 5 #8112 8 Sunspots Creative, Inc., Hoboken, NJ ZR: Accu-
dart B H : Non-stop Flight Ads ER#§ 8 : Rick Boneli i&it:
Deena Hartley #¥ : Manny Akis
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B4 8 The Mr. Gasket Performance Group, Cleveland, OH
IRH: Mount Racemore Ad ERIES: Kirk Tenney &3 Kirk
Tenney &M : Harvey Phillips

igit4al . Tieken Design & Creative Services, Phoenix, AZ

E . Sherre s Clothing & Accessories TIH : Survive Summer
Ad EAIES: Fred E. Tieken i®it: Stan Hattaway HEF: Stan
Hattaway

14 & Y&

&4t 2 7 : Addis Group, Inc., Berkeley, CA &P : Planned
Parenthood Golden Gate TRHE : Invitation and Program for 2000
Cala ERIEF: Steven Addis it : Asha McLaughlin $) 4
Elizabeth Rowell

@it 228 Art dol sos, Philadelphia, PA % P : Published fer
Stationery Market I B : American Arust Series ERE & :
Barbara Sosson ifit: Barbara Sosson B : Varous artists

& it 428 : Bl Perormance Services, Minneapolis, MN #& A
Caterpllar TR : Show What You Know Invite ER¥ES: Mark
Gers i&it: Mark Geis



Seee 101 The New Yook Historioal Soeiety hos served as the
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Happy Birthday 1o Me!

A Celebration of the Post-HT Note

The Metropolitan Museum of Arrt.

.

1181t 2 & : Bloomberg, Princeton, NJ B : New York. A
Documnentary Film Invite RS Sandy O Connor. Anthony
Warn i@3t: Anthony Warn

2 it 22 8 Bloomberg, Princeton, NJ I{H: Key to the MET
lnvite ERIER: Sancy O Connor, Anthony Warn i&it: Anthony
Warn

3181t 8l : Bloomberg, Princeton, NJ B H: New York Historical
Society Invite EARIEF: Sandy O Connor ifit: Holly Tienken

4 &3t 2 R : Boston University, Boston, MA I B : Van Gogh
Invite i&it: Wendy Garbarino #%: MFA Boston, The Detroit
Institute of Arts

5 1&11%2 8 : Brodeur Worldwide, Boston, MA B : Post-it
IT B : Post-it Note 20th Anniversary Book ¥ R & : Knster
M. Lepage. Enc D. Stich i&it: Kristen M. Lepage, Erc D
Stich, Andrew Seletz B ¥ : Brian Wilder & : Krsten M
Lepage, Eric D. Stch, Kent High



1 &3228 Chris Carling Desicn, San Francisco, CA B Seton
Health Services Foundation T H : 12th Annual Charity Bal' Irvite
SRIEF: Chns J. Carline i&¥t: Chris J. Carline

2 @i+ 8: Crawlord/Mikus Design, Inc., Atlanta, GA B F:
RSG BB : Marketechnics ER$ESF: Elzabeth Crawford &it:
Eiizabeth Crawford i@ : Jose Ortega

3 181428 : Dawvid Carter Graphic Design Associates, Dallas. TX
H P Le Saint Geran Resort M B : Grand Re-Opening Invitatien
2 AR#ES: Lon B. Wilson #@1it: Tabitha Bogard ¥ & : Lesh
Demchick

4 i@t/ 8] : David Carter Graphic Design Associates, Dallas, TX
W H : Holiday Card-Box of Wishes RS : Lon 3. Wilson
@it Stephanie Pickering 8% : Rich Klein B : Sarah E sler,
Susan Leopold, Kelly Stribling Sutherland

5 i@it/4 8 : Design Matters, Inc!, New York, NY B Nuveen
Investments W B : e-Commerce & K # & : Stephen V.
McAllister i&it: Stephen M McAllister



