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Citibank, one of the
world’s largest banking
institutions.




The Optima Card; a revolv- @@@ﬁ;@g%g;@@m%

ing credit instrument = o

for worldwide consumer  BLEEEHVSISIERZRATIERY
use based upon familiar =

American Express design ER+

elements.




Texaco reshaped its retail
facilities worldwide with
System 2000. This total
graphic, architectural
program has increased
gasoline sales

The Star Mart poster
introduced Texaco's
convenience store identity
to franchised owners.
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An identification system PRICE WATER
designed for Price

Waterhouse to strengthen HOUSE@C&%%%&E °

its image as a single, géﬁg%ﬁﬁﬁqgg@%}g
worldwide organization _

providing seamless st RE - BESARE
service in areas of audit, AYRBFE

tax and consulting

Price W aterhouse
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t02i100 103 38
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Price ""hlvrlmusv

pryasetee s

Doing Business in the
Tunisian Republic
<o Business in the
. Poaple’s Ropublic of China
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An identification system
for Fidelity Investments,
a major mutual funds
marketer and advisor.
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A brand identification
system for Gillette Sensor
involved the development
of the Gillette logotype
and physical and graphic
package design. The
system accommodates
other shaving products
and provides a consistent
worldwide brand identity.

& @R \B—Gillette
sensor
Gilette®yZ &N RE
¥ - OSEKRE - ILHRR
RIHEHNERR - RIBH—
BHERNEER

Cartridges
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Raytheon was known RavtheonE2MAXEo
solely as a major defense RROVROBARIA ° K

contractor. Its acquisition

of commercial products EBER  EOREAECIR
companies was not appre- e 5

ciated by its audiences MR BT RABEHE
until an integrated identi- R o

fication system was

developed
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