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Shanghai New World co.,Ltd.

Shanghai New World Co.,Ltd.is based on the form New World Leisure Ground built in 1914.Itbecame a stock sharing company in
1988 and its stocks went to the public market successfully in 1992.Since then the New World stepped to a stage of unusual speeding
growth and became one of the ten strongest commercial firms in China.

The company possesses about one dozen subsidiaries engaged in the businesses of advertising,real property,
tourism,restaurant,wholesale,automobile service,and so on.In June 1993 it began to build its branch New World Plaza at the cross of
Nanjing Road and Xizang Road,which was completed and went to business on 30 December 1995.With 12 floors above the ground and
2 ftoors underground,the 75000 square meters large new building hosts headquarter of New World Company Ltd.now.

Titled as the “Best Image of Commercial Building in Shanghai”,New World Plaza looks magnificent and bright.This charming
building is a modern multifunctional shopping center idea for shopping,tourism,dining and leisure. Its underground floors are supermarkets.
From the first floor to the top,there are picked general goods,ladies garments,gentiemen goods,children world,electric and electronic
goods,sports ware,international fashion,European Area,Chinese dainties,world flavors,entertainment center,and health center.

The slogan in New World Plaza is “genuine goods at a fair price with real sentiments” The practice of returning goods without
preconditions helps customers shopping with full confidence in the store.So the National Consumers Association of china has granted
it the title of “National Honest Units”.In its business operation,it is very positive to create a cultural circumstance for shopping.To create
afirst class shopping center,New World Plaza has put up a guideline with eight aspects:new image, full function,gorgeous circumstance, well
known brands, fair price,convenient facilities,enthusiastic service,and strict management. It is the first class shopping environment,correct
market positioning and unique cultural operation style makes sales and stock price of New World Plaza increase continuously.

“A new world at the miles long Nanjing Road” Facing competition and challenge, people of New World Plaza take “true and new”
as their belief and they will develop their business as well as themselves constantly in the future.
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Fashion counter International garment center
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Ladies' clothes
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Garment center
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Garment center
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Branded sports goods
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Branded sports goods
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Children's clothes
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Children's clothes
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Cosmetics
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