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A Level Test() T

Level Test (1)

Paper One

Part | Listening Comprehension (20 points)

Section A
Directions: In this section, you will hear 10 short conversations. At the end of each con-
versation, a question will be asked about what was said. Both the conversa-
tion and the question will be spoken only once. Afier each question there will
be a pause. During the pause, you must read the four choices marked A),
B), C) and D), and decide which is the best answer. Then mark the corre-
sponding letter on the Answer Sheetl with a single line through the centre.
Example:
You will hear:
M:Is it possible for you to work late, Miss Grey?
W :Work late? I suppose so, if you really think it’s necessary.
Question: Where do you think this conversation most probably took place?
You will read: A) At the office. B)In the waiting room.
C) At the airport. D)In a restaurant.

From the conversation we know that the two were talking about some work they had
to finish in the evening. Therefore, A) “At the office” is the best answer. You should
choose answer A) on the Answer Sheet and mark it with a single line through the centre.

Sample AnswertA7 [B] [C] [D]

1.A)He relax a while. B) She keep him from harm.
C)He take the rest. D)He smile for the camera.
2.A)A doctor they know.
B)The woman’ s health.
C)A new medicine for headaches and sore throats.
D) The changeable weather.
3. A)He should run more. B)He asks too many questions.
C)He wants to be president. D)He has a good imagination.
4.A)One B) Three C)Four D)Five
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5.A)At 9:15 B)Before 9:15 C)AL9:30 D)Before 9:50
6.A) They are talking about their family. B)One is interviewing the other.

C)They are having a chat. D)One is asking the other’s background.
7.A)Go to the movies. B)Go to Boston to see her sister by train.

C)Go to meet her sister at the station. D)Drive to send her sister to the station.
8.A)He enjoys reading letters. B)He has been job-hunting.

C)He is offering the woman a job. D)He is working for a company.
9. A)The woman feels sorry for the man. B)The man is a member of the staff.

C)The area is for passengers only. D)The woman is asking the man to leave.
10.A)Ask Tom to send an invitation. B)Get the Johnson’s address.

C)Invite Tom to the party. D)Tell Tom to pick up the Johnsons.

Section B

Directions: In this section, you will hear 3 short passages. At the end of each passage,
you will hear some questions. Both the passage and the questions will be spo-
ken only once. After you hear a question, you must choose the best answer
from the four choices marked A), B), C) and D). Then mark the corre-
sponding letter on the Answer Sheet with a single line through the centre.

Passage 1

Questions 11 to 14 are based on the passage you have just heard .

11.A)Wealth. B)Health. C)Habit. D)Disease.

12. A)Realize their dreams. B)Go out to work.

C)Make much money. D) Work efficiently.
13.A)Get up early to take in fresh air.

B)Do exercises every day.

C)Go to doctors for examination regularly.

D) Strengthen out muscles.
14. A)Many people believe that wealth is as important as health.

B)Good health is helpful to one’s career.

C)Being poor is closely related to being ill.

D) Those who are ill may have a particular opinion of the world.

Passage 2
Questions 15 to 17 are based on the passage you have just heard .
15.A)College students. B) American youth.
C) American population. D) American families.
16.A)17 million. B)7 million. C)107 million. D)70 million.

17. A)Making a better life for all people. B)Making a better life for themselves only.
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C)Making trouble in their families. D)Making trouble in society.
Passage 3
Questions 18 to 20 are based on the passage you have just heard.
18.A)To drive the car automatically. B)To measure the driver’s pulse.
C)To prevent car accidents. D)To monitor the driver’s health.
19.A)1It sends out signals for help. B} It sounds an alarm to wam the driver.

C)1t takes over the driving immediately. D)It stops the car automatically.
20. A)It monitors the signals transmitted from the driver’s brain.

B)It can measure the driver’s alcohol level in the blood.

C)1t can quicken the driver’s response to emergencies.

D)1t bases its analysis on the driver’s heart beat.

Part I Vocabulary and Structure (15 points)

Section A
Directions: Each of the following sentences is provided with four choices. Choose the one
that best completes the sentence. (7.5 points)

21.The movie had a great on the audience.
A)stroke B)impact C) affection D)attraction
22.Mr. Parkins was told time and again to smoking but he just wouldn’t listen.
A)cut through B)cut off C)cut down on D)cut away
23. Though he is only a five-year-old boy, his imagination is .
A)fertile B) furtive C) frank D) furious
24.The new law will go into at once.
Aact B) operation C)schedule D)effect
25. The scientist has made a new in the treatment of cancer.
A)outbreak B) breakthrough C)breakout D)breakdown
26. 1t is really of you to help me with my homework.
A) thoughtful B) kindness C) considerable D)honest
27.1t is reported that the jobless total will to 5.5 million by the end of this year.
A)soar B)roar C)sore D)tore
28.1 wanted to go out, but I had no money. I had no to staying at home.
A)choice B) option C)alternative D)selection
29.1In the United States a large number of people buy __ Christmas trees instead of
real ones.
A)fake B)false C)sham D)artificial
30.By law, when one makes a large purchase, he should have ___ opportunity to

change his mind.
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A)accurate B)urgent C)excessive D) adequate
31.1t is said that the teacher seems towards bright students.
A)partial B)beneficial C)preferable D)liable
32. Mary began to clear up the as soon as the party broke up.
A)mess B)trouble C) confusion D)destruction
33.The inconvenient traffic of the city is likely to people from making invest-
ments.
A)decrease B)discourage C)disturb D)reduce
34.The newest satellite can a thousand telephone conversations and a color TV
program at the same time.
A)extend B)bring C)carry D)take
35.1 don’t think you could another night without sleep.
A)stand B)reserve C)support D)retain
Section B

Directions: Fach of the following sentences is provided with four choices. Choose the one
that best completes the sentence. (5 points)

36. Not until the concert had begun at the theatre.

A)did he arrive B)had he arrived

C)would he have arrived D)should he have arrived
37. They agreed to accept we thought was the right person for the job.

A)whatever B) whomever C)whichever D)whoever
38.1 can’t postpone mending the kite , I'll do it now.

A)any farther B)any later C)any longer D)no longer
39. “Do the Smiths live next door to you?” “No, but they 7

A)used to B)used to living here

C)were used to do D)were used to
40. This company, if , will yield little profit.

A)is not well managed B)not well managed

C)being not well managed D)having not been well managed
41.1t’ s getting dark, it’s high time we .

A)are going B)went C)must go D)go
42.You’ d better arrange for insurance _____ you needed medical treatment.

A)nevertheless B)although C)in case D)so that

43.1 really don’t see .
A)what is the fun of making such a joke. B)what is the fun to make such a joke.
C)what the fun of making such a joke is. D)what fun to make such a joke.

44. No agreement was reached in the negotiation as neither side would give way to
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A)any other B)another C)other D)the other
45. A Dream of the Red Chamber is said into dozens of languages in the last
decade.
A)to have been translated B)to translate
C)to be translated D)to have translated
Section C

Directions: Each of the following sentences has four underlined parts marked A), B), C)
and D). Identify the one that is not correct. (2.5 points)
46. The girl is always absent-minded while operating the machine; she’ll have to pay it.

47.The kind of work a persojrl d(Aes dftegninescin a great extent the kind of life heDﬁs.
48.Swanns:fcatﬂeconﬂdbeglja_zid on these fertile p_l_a_nc_ls >
49.W_§h an initial investment of o?lly tvcvelve glousand dollzaxs, both partners have increased
their money at two t§ousand. ¢
50.This book focui% on cultural differences between Chinese and western world which
can g_éreaie misunderstanding if g%ng ?

Part I Cloze (10 points)

Directions: Each blank in the following passage is provided with four possible choices.
Read the whole passage and choose the best answer for each blank.

This is the Student Guide to having a Party—It is said to be the “done thing” to have
a party at some stage of your university life so (51) it’s a night to remember (or
not remember) . Preparing a student party is a complex and (52) task but The
Complete Student is here (53) to help you (54) . Make your party the
(55) student party of the year!

Picking the perfect night is the (56) thing you should do before the BIG
night. (57) your party to be a success you REALLY need to pick the perfect night
(58) to have it. Pick a night when every one of your mates have got money and
are likely to be out. Your best (59) is to plan for about 2 weeks (60) )
people don’t forget you' re having (61) and you’ ve got bags of time to prepare.
1f (62) a weekend night then you’ re on for a winner because everyone is (63)

so people can come back when the pubs have closed.

The next thing you (64)____ forget is to tell ALL your friends in your class. The
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keyto a good party is (65) there! If no one (66) then it’ s a big
“thumbs down” for your (67) . Make sure you tell EVERYONE that you’ re having
a party, where the party is and when it’s (68) . Get all your friends to tell their

friends and then their friends. The more people the better. You could also send out (69)

to people to make sure they (70) forget.
51.A)see it B)reassure C)make sure D)be sure of
52.A)delicate B)dedicated C)accomplished D) representative
53.A)second times  B)again once C)once again D)over again
54. A)with B)for C)by D)out
55.A)toughest B)ultimate C)most ultimate D) funny
56.A)last B)best C)first D)very
57.A)In order for B)In order to C)In order that D)In order of
58.A)for which B)for that C)on that D)on which
59. A)opinion B)idea C)bet D)step
60.A)ago B)ahead C)in store D)on advance
61.A)that B)party C)one D)once
62.A)on B)it’s C)that’s D)at
63.A)out and about B)around and out C)out and out D)about and out
64. A)must B)must not C)will need D)need not
65. A)with people B)for people C)the peoples D)the people
66.A) tums up B) comes up C)comes out D)turns out
67.A)honor B)fame C)reputation D) memory
68.A)on B)at C)to begin D)to break up
69. A)invites B)pamphlets C)slogans D)clips
70. A)may not B)don’t C)will D)not

Part ' Reading Comprehension (15 points)

Directions: In this part there are three passages followed by questions, each with four
suggested answers. Choose the one you think is the best answer .

Passage 1

Publishing and distributing a mail order ad sheet can be very profitable. They are sim-
ple and easy to produce, with most quick print shops able to handle the printing at fairly
low cost. The important consideration is that you can use them to pull in advertising dol-
lars for yourself, as a free advertising media for your own products, and as an exchange
medium with which to get greater exposure for your own ads.

Before starting an ad sheet, you should plan it all out—decide on an interesting, in-
formative title, choose a masthead, lay out your colurns for size, determine if it is to be
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a simple § —;— x 11 single sheet of paper or an 11 x 17 sheet folded in half. You’ 1l also need

to know your production cost for the number you intend to have printed, and the postage
cost to mail them out.

Most ad sheets start out as single sheets of paper, 8% x 11, printed on both sides.

Usually, the front side is divided into three equal columns about 2 % inches wide, with a

1/2 inch margin from the edge of the paper on both sides and top and bottom.

Assuming that the space occupied by your title, masthead and listing of rates for ad-
vertisers interested in placing an ad with you is two inches deep, this leaves you about 24
inches of advertising space to sell on the front side. Figuring a cost of $ 50 for 1, 000
copies of such an ad sheet, printed both sides, and a third-class bulk-rate postage of
$ 110, this means that your 24 inches of ad space will have to be sold at a rate of $6.25
each in order to break even. This means:

You have to sell all of the ad space on the front of your ad sheet at $6.25 per ad and
then expect to make your profits from the sale of the back side of your ad sheet. Actually,
it would be feasible to charge $7.00 per inch for the space on the front side, and carry
your own full page ad on the back side. At any rate, don’ t box yourself into a loss situa-
tion where you can’t afford to place your own ads in your ad sheet.

You get ads by making up an advertising solicitation sales letter and sending it out to
as many mail order dealers as you can find. You can also run ads in other people’s publi-
cations, inviting the readers to check with you regarding placement of an ad in your publi-
cation. And of course, you’ Il be wanting to work out some exchange advertising deals
(whereby another publisher runs your ad in his publication, and you run his in exchange) .
From the experience of many, many publishers, this can be one of the most effective ways
of getting your ads run, at low/no cost, and it is recognized to be successful in the field of
Mail Order.

71.The important thing to distribute a mail order ad sheet is
A)pull in advertising dollars for yourself
B)decide on an interesting, informative title, choose a masthead
C)lay out your columns for size
D)to handle the printing at fairly low cost

72.You should get full information about before starting an ad sheet.
A)a masthead B) columns for size
C)exposure for your own ads D)the expense you have to do it

73.To start out as single sheets of paper, room has to be .
A)printed on two pages B)divided into three equal columns
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C)left from side to side D)left around four sides of the pages
74.You can make a profit by

A)figuring a cost of $ 50 for 1,000 copies of each an ad sheet

B)selling the 24 inches of ad space

C)the sale of the back side of your ad sheet

D) printing ads on both sides
75. The successful ways in the field of Mail Order is

A)to make up an advertising solicitation sales letter

B)to work out some exchange advertising deals

C)to send it out to many mail order dealers

D)to run ads in other people’s publications

Passage 2

You probably won’ t be able to fill up all of your available ad space with paid ads until
you are well established—but no problern—first you fill your ad space with paid ads, and
then you fill in the empty space with ads of your own. Some beginning advertisers fill a
part of their empty space with complimentary ads for other mail order operators, send
them a copy of the issue in which the complimentary ad appears, and invite them to con-
tinue the ad on a “paid” basis from there. Many of them will appreciate the favor and send
you a check or money order to continue running the ad.

If you undertake the publication of an ad sheet, be sure to consider the possibilities of
sending out 100 to 1,000 copies of your ad sheet to other mail order operators to rubber
stamp their names/addresses as co-publishers and mail out for you. Thus, if you had 50
other mail order operators sending out 100 copies each of your ad sheet, you’ d be talking
about a circulation of 5,000 copies plus the number of copies you mail out. If you can get
this kind of program going, you’ll quickly build your reputation as well as your circula-
tion, and at the bottom line, your profits.

Some ad sheet publishers, once they’ ve established themselves and are putting out an
impressive publication, set up distributor networks. Generally, they run ads calling for
distributors/dealers and asking for a $ 5 to $ 10 registration fee. In reply to the registra-
tion application, they send out a letter explaining that each distributor can buy at a half
price, so many copies of each issue of the ad sheet, rubber stamp their name on each
copy, and send them out as their own. In return, the distributors usually get 50% of the
incoming advertising orders, a half-price ad for themselves, and an opportunity to sell
subscriptions.

The bottom line relative to becoming a successful ad sheet publisher has to do with
keeping your production costs—printing and mailing—as low as possible, while putting
out a quality product that other people in the mail order business will want to advertise
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mn—while at the same time using it as an advertising/selling vehicle for your own prod-
ucts.

My advice is that almost everyone involved in mail order selling should have some sort
of ad sheet—if for no other reason than as a means to an end—an advertising vehicle for
your own products, an extra income from advertising revenues, and as an exchange media
with which to gain greater exposure for your own products in other people’s publications.
Once you’ ve got an ad sheet, or any kind of publication set up and being seen by other
mail order operators, you’ll quickly gain stature and a certain amount of prestige.

As with any business, your ultimate success depends on your own feasibility studies,
and your “sharp-pencil” planning completed before you order your first issue printed.
Think about it, weigh the pro’s & con’s, then go with your decision.

76.Many other mail order operators will support you if
A)you fill up the ad space with paid ads
B)you fill up the ad space with ads of your own
C)you fill a part of the empty space with free ads for them
D)you invite them to continue the ad on a “paid” basis
77.1f you want to be well known and make a fortune, you’d better
A)send out some copies to other operators
B)rubber stamp their addresses as co-publishers
C)send out 100 copies of your ad sheet
D)try out to make a project working
78. In networks, distributors / dealers can
A)put out an impressive publication
B)buy each issue of the ad sheet at half price
C)ask for a $5 to $ 10 registration fee
D)rubber stamp their name on each copy
79. You should take the advice if you did want to gain the position and reputa-
tion.
A)to be involved in mail order selling
B)to obtain an advertising vehicle for your own
C)to gain greater exposure in other publications
D)to set up ad sheet seen by others
80.In the last paragraph, the phrase “pro’s & con’s” means .
A)agreement and disagreement B)advantage and disadvantage
C)gain and loss D)benefit and damage



