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Read as quickly as you can. Record the time when you both start and finish reading the passage .
Then do the exercise that follows .

Suggested time: 5'30"
Starting time :

In most American cities, the rent for a one-bedroom apartment was $ 250 or more per
month in recent years. In some smaller cities such as Louisville, Kentucky or Jacksonville,
Florida the rent was less, but in larger cities it was more. For example, if you lived in Los
Angeles, you had to pay $ 400 or more to rent a one-bedroom apartment, and the same apart-
ment rented for $ 625 and up in Chicago. The most expensive rents ¥ the U. S. were in New
York City, where you had to pay at least $ 700 a month to rent a one-bedroom apartment in
most parts of the city.

Renters and city planners are worried about the high cost of renting apartmenis. Many
cities now have rent-control laws to keep the cost of renting low. These laws help low-income
families who cannot pay high rents. ‘

Rent control in the United States began in 1943 when the government imposed rent controls
on all American cities to help workers and the families of soldiers during World War II. After
the war, only one city — New York — continued these World War II controls. Recently, more
and more cities have returned to rent controls. At the beginning of the 1980s, nearly one fifth
of the people in the United States lived in cities with rent-control laws.

Many cities have rent-control laws, but why are rents so high? Builders and landlords
blame rent controls for the high rents. Rents are high because there are not enough apartments
to rent, and they blame rent controls for the shortage of apartinents. Builders want more mon-
ey to build more apartment buildings, and landlords want more money to repair their old
apartment buildings. But they cannot increase rents to get this money because of the rent
-control laws. As a result, landlords are not repairing their old apartments; builders are build-
ing apartments for high-income families, not low-income families, so low-income families must
live in old apartments that are in disrepair. Builders and landlords claim that rent-control laws
really hurt low-income families.

Many renters disagree with them. They say that rent control is not the problem. Even
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without rent controls, builders and landlords will continue to ignore low-income housing
because they can make more money from high-income housing. The only answer, they claim,

is more rent control and government help for low-income housing.
(390 words)

Finishing time :
Time spent
Reading speed : (WPM)

! Exercise

Decide whether the following statements are True or False. Write T (true) or F (false) on the
lines pmvi'ded .

1. In temns of rent, Chicago is the most expensive city for a one-bedroom apartment.

2. ___ Rent control in 1944 was aimed at helping all the poor American families.

3. ____ Recently, more and more cities have returned to rent controls because they want to keep the cost
of renting low. ‘

4. ___ Because of the rent controls, builders and landlords have paid more attention to the low-income
housing.

5. ____ Renters thought that low-income housing can be available only by more rent control and govemn-
ment help.

Results -
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Read the following selections and do the exercises below .

Text 1

Finding the Right Colors for Women of Color

[1] Suppose you discover a relatively untapped market of 33 million consumers in the
United States, a market that is expected to increase to 40 million by the year 2000. Further-
more, you realize that the only companies currently targeting this market are fairly small.
Would you introduce a new product line and try to persuade these consumers to adopt it?

[2] Recently, several major cosmetics manufacturers found themselves in this position.
Approximately 33 million African-American, Hispanic, and Asian-American women live in the
United States, and many of them have trouble finding cosmetics in the right shades for their
skin tones. So far, smaller companies such as Posner Laboratories, Johnson Publishing, and
Pavion have served this market. But now mass marketers like Maybelline, Revlon, and Cover
Girl are introducing new brands and product lines formulated specifically for women of color.

[3] Targeting these consumers, however, requires more than just mixing new colors. In
some cases it also means developing new formulas. Maybelline, for instance, had to lower the
level of titanium dioxide in its Shades of You products because the sunscreen can make black
skin look pale. Once they had a winning formula, Maybelline marketers designed a promotional
campaign to foster brand awareness and consumer
interest. Initial ads focused on the frustration that
many African-American women feel when trying to
track down the right colors for their complexions:
“Five stores, fourteen lipsticks, and a half day later,
I’m still a shade off.” Later ads stressed product bene-
fits: “100 percent oil-free. .. 12 skin-matching shades. ..
full, even coverage. Never ashy or chalky.” Print ads
- appeared in black-oriented magazines like Upscale and
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Essence. To encourage consumers to try Shades of You. Maybelline designed point- of-purchase
displays that let women place their hands next to product shades, to make sure that they had a
good match. “That'’s really important for this market because there are so many skin toners for
women of color,” notes Carolyn McHenry-Weiss, marketing manager for the Shades of You
line.

[4] McHenry-Weiss believes that, before African-American women can be persuaded to
adopt Maybelline’s new cosmetics, they will need to be persuaded that the company truly
supports black issues. “This company has always believed in giving back to the community,
and we've found in this community that it goes a long way because they also believe in that
philosophy,” she says. Maybelline donates money to the National Coalition of 100 Black Wom-
en. It also sponsors an annual promotion called “Shades of You Salute to You”, which honors
six “unsung heroes” among one city’s African -American community. Each recipient gets a
$ 1,500 donation to the charity of her choice.

[5] Maybelline's campaign is paying off. The Shades of You line recently edged out
Posner Labs and Johnson Publishing’s Fashion Fair brand to become the top seller in black skin
care products, with 27 percent of the market. Perhaps the biggest hurdle the company still
faces, however, is convincing black consumers that it is serious about addressing their needs.
As one consultant notes, wormen of color are “really waiting to see if the Revlons and the Cover
Girls stick to this. With Posner and Fashion Fair, they know they’ll be there. The major brands
are going to have to prove to the customer that they are not going to pull out after six months. "

(546 words)

‘a Exercise 1

Match each paragraph with its topic . Write the paragraph nurmbers on the lines provided .

A new market situation faced by some major cosmetics brands

. ____ Maybelline’s promotion of corporate image recognition in the black
. ____ The result of Maybelline’s ad campaign and its future problem
. Introduction

___ The marketing efforts in the launch of Maybelline’s Shades of You

W B W N -



