Interior
Architect

HEZFAER K
F F B & B ER

S E=E NIt 2

7R K % AR AL IDAS Design




Interior
Architect

HEZHAUR %R
F £ BF B B ER

SEZERiEit 2

Rk AR & IDAS Design




AP IR S E R TN S B 3
EENSEERICS BF: 10-2002-102 S
4 FHRR /21 gEHTERITH

EBEIRME (CIP)BIE _
Lee, Deong won / Concept of 21st Century Space Design

BEERARIT 2/ SHBRAURE: FEEFE. —@
R REAFHR, 2002. 10

(SEETAGI) 6 Kwon , Young gull / HEIZREZ=EIMRILITE] IDAS
ISBN 7-81089-138-3 Kwon , Young gull / Corporation ready to initiate future spatial design, IDAS

L#... L @%.. @F... I TRI—
froas%k—#E V. TU238

PERAEBIE CIP iEZF (2002) 2 081250 S
=
E Go
10 FEESHED)) / Korea Hair Education Center
16 Mir ZFRIEBR / Mir Dental Hospital
28 Cheongdamdong \& / Cheongdamdong Y's Apartment

HARATT : REAS Bt
N 7 36 Luna 4% / Luna Park DVD

R A RIBR

R . BB [ K

FARE.- I B 42 EBFT / Beauty Expression Hair Shop

i Ut FARIGERE 2 S

B %%: 210096 , N , .

DRl A R R GEIRIERAT 48 Ann's FRHZRT / Dr. An's Dental Clinic
g W IDEMERS

H & 222 mm x 245 mm 54 ELATEIE / Vara Bar

Ed st 10

T OM 300 F W o
R, opURYE G 1R 60 Sam FRWZHT / Sam Dental Clinic
En
E

X. 2003 & 3 5% 1 XEORI
in. 88.00 7T 66 &)7e & / Luxon




72

78

84

92

98

104

112

118

124

130

134

144

150

158

160

74

E—0F FRHZFT / E—Zone Dental Clinic

Sale E Pepe

Hausbrandt Yeoksam OfJHETE / HAUSBRANDT Yeoksam Branch
Hausbrandt Mokdong IJJEEYE / HAUSBRANDT Mokdong Branch
Dooson More FFRhZFT / Dooson More Dental Clinic
Hamaquehanen ZF¥HZ 57 / Hamquehanen Dental Clinic
ZREFRHZHT / Dental Clinic The GALLERY

Kim Hyun Z£25/E / Kim Hyun Hair Clinic

Namyang 5= ZX @ / Namyang i—Good House

BN KS40 =1 / Seoul National University Main Building

A8 FRNZ BT / Dream Dental Hospital

Mirae ZFRHWZEf / Mirae Dental Clinic

Charm ZFHRWZ A7 / Charm Dental Clinic

2% / Chronology

& 7 Profile




21 42 = | TS

21 HEHNTERIT AN BBEEARSI LHNENRIT, ANESHM W
MR, TENNRERENBQITIDHTRAN G, THESHNALCEEER
REBRNTEIRE,

ATEMTBENRERNEAM, IDAS AERNBEFPRR-ETENTHHER
THEER.HPEEBRNEIT . EMET . SHMERT BRI RERIT.BA
WBERISIT BRNEBE@ITUREXMIGEITH,

I HENHXRETEMBERITE P THANEN, IDAS BT ATAE AN
ERPEHZWINGITRLY, EFERSBPRADRTFQITOHER. MINBVERLE
BENBFRPZENITHR, EXRMNSMUENCEEZNREINBZLOER, DARK
TEFHNESNEZNERSTS, HRMISEREELEHETAN, AR
ARFERTWEHRIEES, ROUMBEERITHERAT, TRELPNEER
B. BIAATENRITRUNBFENBFPERS, BOIT2EENNEPRR—
RENEITHE,

B IDAS EREMBIT AT, Intervalue A K Muzcast.com AT = AR
RAEAR I0AS BITATAKEABER KR ERDHEXNTHINRITMEZ
B, BMNRMELEEFEUHZUEERFERITNERESE N. SHLANR
MABEFRRUTINEHRERBNZIS TERNFY, FLRESHEQITIHNRIT
BN, HEXLEFOHBENERRITMESNATEAFTNE D, HE 10AS
B TMAERITESEDZER ERIFME ML,

MEIREZTZEINSE CAEMNTE, [DASRITATENEL TN
TERBSEATENGR. IDAS BITABRNEANEFRCASIUGITHR, T
ENERMBHEWG I, BNHFERITREQHEEWEM 21 B,

IDAS It AN TRITSE ZFTHERE(Lee Deong won)

INTERIOR
ARCHITECT




Concept of 21st Century Space Design

The completion of space cannot be accomplished only by interior but every off-line slements and
gvery imaginary space must be one in order to have & real meaning of space design
In order to make complete space and environment Idas Inc. gives a synthetically systematical service
consisting of architectural design. interior. remodeling, exhibition design. furniture design. display.
identity deslgn. computer graphic. web-design, internet contents development. etc.
Especially, in order to achieve the ideal of a 21st century design frontier. Idas Inc. have a professional
planning process. We start with analyzing the client’s demand through examining the social-cultural
factors such as human form. sensibility. ecoiogy environment, etc . economical factors such as
marketing. Cl. Bi. etc., and the latest design tendencies. Also, by going through strategic and
systematical design planning and consulting process, we offer total design service taking responsibility
in both the outcome and post refationship.
Aiso. Idas Inc. consists of Idas Communication Inc.. Intervalue Inc. Muzcast.com Inc. After the New
York project we decisively plunged into the international market lifting the design competitiveness of
the domestic market. We are also striving for in-house training and design research. idas Inc. puts
each of the designer’s individuality into the project. tries to show freshness and differentiation. puts
offort in enlarging the domain of space design and lifting the quality of it.
Through the whole design service. Idas Inc. tries to lift the quality of life from Real space to Virtual
Space. Also it tries to resuscitate as a internationally professional design group as well as leading the
Korean design and space culture.

CEO of IDAS Lee. Dong won
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Corporation ready to initiate future spatial design, idas

Over 20 years has passed since | first met college students as a professor. | personally
experienced varlous people from different strata of society, distinguished corporations. directly and
indirectly. and how & design field in Korea has developed so far. All of them. | realized were closely
related to a current of the world. However, nobody deny a current situation where spatial design is
serving as a tool for pursuit of profits of corporation under capitalism.

In this regard. | trled accepting phenomenon and paradigm of natural science. which are newly
surfacing or foreseen in books dealing with a near future in terms of design. | also structurized
fragmentized knowledge about future and emphasized them through my writing and lecture. which
helped to view changed sphere of ‘spatial design’ and interactional frame between them. That's
why | am expecting much from Idas Inc.

My relation between master and disciple enabled me to stay near a real history of Idas Inc. from its
start-up to now objectively. For the early period. | was with Idas until it started from the scratch.
willingly took the risk of adventurous journey. went through frequent trials and errors. and finally
established its esteemed image as creative and young corporate body. In this part. | would like to
valus their positive and aggressive attitude to seek for the future and novelty beyond limited
conditions rather than various image and individuality they succeeded in formulating. because the
former much agrees to what | pointed out through different routes.

First of all. the first consideration in planning space is human-centered design. The near future will
bring ‘human’ issue. for sure. as a priority affecting us considerably more than economy and
technology. Attitude of spatial design toward human life will be changed into a way it embraces
different and specified aspects of everyday life from the previous trend dealing with issues in a
social level. That means scale & economy - centered design is changing into quality & human-

oriented design.

Kwaon, Young gulifProfessor for Deslgn Division, Seoul National University

But realities buried Interests of spatial designers under prevailing logics of Industrialism and
blocked them from pursuing not physical materials but human. That is still seen in spatial design-
related companies. fdas Inc. has put much importance in meeting aesthetic. psychological and
technical demand as well as physical. functional and technical one. Idas Is seemingly pursuing
various styles. as seen in design outcomes. which can be regarded as consideration not for
physical factors but for psychological ones. Setting physical factors as the first objects for design
can be interpreted as neglection of ultimate goal of design.

Second. it is cultural aspect. There has been referred that 21st century will opsn ‘culture-oriented
era . When we prospect the future of culture environment in the current information-oriented
soclety. great stream of future international society will be expected to move to the increase of the
interest of ‘nationalism” as well as of social economy and technological environment. The era of
information requires people to recognize the status of a cosmopolitan but also the value of an
individual. Which shows that culture. especially specialized value of regional culture, increases its
importance under the simultaneous situation with globalization and localization. Therefore, keeping
up with this diraction and speed of the change. spatial design also assimitates culture. energy of
human life. and takes shape of new paradigm that involves characteristics and distinctiveness of
region.

This shows two different views of our space - tradition and Korean style. From the perspective of
modern architecture. tradition is the effort to overcome its broken history because it considers the
modern architecture as discontinuous. while Korean style is to comprehensively solve problems
with the positive view as it thinks it as continuous. Today the identity of our space is not to build
only traditional space. but to consider the space concept of modern buildings as an actual matter

in our cultural circumstances and then to put our efforts to solve it. From this concern, Idas tries
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to interpret in modern way the configuration of the ground. traditional life-linked philosophy in
housing space, medical space. and commercial space and to link it with space. It also does
various efforts to show the Korean style through space interior and display in Korea as well as in
the world over.

21st century is one that could not secure its originality if culture fails to become global. With the
offorts of Idas, we hope that spatial design of Korea will be recognized and become popular in the
world.

Third. it is the relation between digital-driven design and space. The spatial design in the future will
show the trend to head for ephemeral and light more and more under the close relations with digital
technology. In modern space for architecture. the transparency assimilating all solid ones into the
space is fraquently used as synonyms of simultanaity. interpenetration, fusion, and double-faced
values and even the transparent materials such as synthetic products. glass. and plastic are
actively utilized to combine spatial views. Which is the equivalent to ‘aesthstics of disappearance
extending to unlimited space through transparency and intends to build again the place that
consists of mental and social realities as space for life becomes concrate symbols.
Dematerialization trend of modern spatial design gets homogeneous and simultaneous in one side
and it also becomes reiterated, multitateral and different in another. Space Idas designs also gets
this characteristic, dematerialized characteristic of ambiguous distinction between actual and non-
actual existence as the spatial deslgn in the age of Image squals reality .

The information-oriented wave by slectronic technology releases human from restriction and limit of
time and physical space. and reorganizes value of space this age heads for from fixed one to
uncertain, physical to non-physical. heavy to light. perpetual to temporary. rational cause and

effect to paradox, and definite to equivocal. Spatial design in the future will be reorganized in

accordance with the content of electronic world and the image of space will be shown this content.
ldas has potential enough to create a new space because it has great interest in digital space
ranging from real space to virtual space to improve the quality of human life and supplies total
services.

The last is ecology-based design. Environment friendly trend in spatial design appears as whols
coexistence between a nature ecosystem, human life under that, and design. At first this trend
wanted to get to know the design concept in Vernacular Architecture of each nation and region.
However it is understood as various flow of eco-design such as organic design. Cheng-Chu
Philosophy. cognition and behavior approach in modern design history. design movement to recover
non-naturalism and non-humanism of tools, buildings and cities, the value transformation of design
to energy-saving design with the advent of energy problems and green design as a practical form
of environment-friendly design which does not settle down as a new paradigm of design after the
modern age.

Idas is in the beginning to bring the nature into the inner space. to make use of the configuration of
the ground, and to derive the design based on the organic relations between human. nature and
construction space. But it helps future spatial design to continuously secure human society, to
release human from ideology of greed under which human pursues life with abundance’ and to
pursue simple and satisfactory 'ife of quality'. At this point | would like to encourage and give my
hands to Idas.

Idas is a young business as a fresh fruits ripe under burning sun. It also has lots of thing to do in
the course of a Ileader. But considering its efforts to prepare coming four great movements in
spatial design. | make sure that it will be not only & leader of culture of design and space in Korea

but also an international design-specialized company.
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Currently. as a life time education course. beauty training curricutum held by
university of cultural education is accepting more students Especially. general
educational classes are providing variety of courses such as hair design, skin care,
hair coloring. nail art. professional hair cut. foot care. hair sketch. model. and
wedding consulting compared to existing classes

Beauty training center is the place that systematically teaches. manages. and nurture these
classes. The class constitutes managing classes. color training class. and hair salon

In order to cope with small space. the character of each zone has bsen emphasized
Entering this place. one runs into a place where products are displayed with it's distinctive
image This entrance has been designed to arouse curiosity about the next room

After passing this place. there is a round shaped beauty parlor where double faced
mirrors covered in metal frame are placed at the center

The surroundings are decorated with wooden sticks giving atmosphere of nature It
has been especially designed to increase efficiency by adding pleasure and sense

and to provide better atmosphere for learning
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