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Business Talks and Interviews
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The limits of my language mean the limits of my
world.

—— Ludwig Wittgenstein (1889-1951)




1. Greetings and Introductions

[ & 5 v A

1. 1. Basic Sentence Patterns A& &

1.1.1. Greetings

Good morning. B L,

Good afternoon. F44F.

Good evening. B FIF.

How do you do?  {RIFG?

Hello/Hi. Mg, '

How are you(today)? R4 KIFG? :
—Fine,thanks. How about you? /And you? fR#F,i#f
B REF 2

How are you doing?  {R¥FMG?



