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CRM is being used and perceived
negatively in the western countries due to
the hype and unreasonable expectations
for the past few years. But still, CRM (or
whatever the name you change to), is still
the core concern of most businesses in the
world. Customer is king, this is never

truer under world recession period.

Would CRM strike in China? With
the dual role as the
GreaterChinaCRM (China), and panel
gurt of CRMGuru.com (Unite States), I
don’t see China will be an exception.
CRM got bright future in China, and also
China enterprises need CRM so much to
survive and get stronger under WTO &
globalization. The point is: How China
could avoid having 70% failure as the

founder of

western countries? China is so different
that we can’t just copy and migrate the
whole CRM concept and system into
China. We
adaptation of the Chinese culture, business

need localization and

practice, norm, process, and all other

P

Sampson Lee

Founder & President, GreaterChinaCRM
Guru Panel, CRMGuru.com
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factors that make China such a unique

marketplace.

So in what way will CRM benefit
China? Does there exist so-called
“Chinese CRM”? Or will it only create
another short-lived CRM hype in this
country? We know these issues plus a lot
more will continue to be debatable in
Ron Ho, the
author of this book, definitcly brings

foreseeable future. But,

thoughtful and clear answers to above
questions. With his width & depth of
industrial knowledge, Mr. Ho,
certainly cleared the myths around CRM,

has

enabling readers to obtain a complete and
clear CRM picture. From CRM concept,
system design, business practise, even to
those CRM controversies, all of which are
well integrated into this single book.

“It is the best Chinese book on
CRM so far in the market - systematic,
comprehensive, easy-to- read. If you
plan to buy only one Chinese book to
learn about CRM, this book is the best
choice.”
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