


)
A

%% it
GUANGDONG DESIGNE

B Ear e e

N




BHERKE(C I P ) iR

IFHRRITIBERIE. F2%/ RETTIREREY
WESHR. T M EREEALERE, 20025
ISBN 7-5362-2548-2

1./, o.r... MLEER-&KIT-%ERE
EE-T"HRE [V.I521.65

h [ ik A B BIECIPEUIEZF(2002)550275305

* B FREE
REFH: BAX
RIS FEHE
® it FiEE
il B ITREEEX AT

"R HERIE( BEZE )

HAR. 2R 17 WEERERE HERA EHH
(M HKEER1159. 104 HBEB4R510075)

27 W EFERE

ED Bl: TNERZEBRRE

ki K. 20025 E— R
200258 £ —RED A

7t A 880x1230mm 1/16

Ep 5K: 26

Ep ¥ 1-3500A

ISBN7-5362-2548-2
J 2144 M

=

2987t



st ] .

Consultant

* £

Chief editor

HBER:
Editing
committeeman

BMXR I¥z #HE SWA

ChenHanmin ShouzhiWang KAN Tai-keung LuJingren

THh%

Ding Weimei

% [ R

Li Xiangrong

F E&8X KNF  KFF

Wang Xu Wang Yuefei Zhang Xiaoping Yu Xiyang

WKE B OB ANMNE O EXRE

Guo Chenghui Huang Li Fang Xiaoping Wang Wenliang
BAE XEHF F B EER
Kuang Danni Liu Jinggi Li Ming Bi Yugiang

BB HBRR FER T &

Chen Shaohua Han Jiaying Tang Chongxi Cao Lei

XikE NEFHE WK BERS

Liu Daluan Ying Mengyan Hu Chuanni Liao Rongsheng

" O EH FHH WK

Huang Yang Tong Huiming Dong Jixiang Lin Xihong

ROE & HF FRE HiRH

Liang Xigowu Zeng Sen Meng Zhendan Zeng Zhenwei

MEY  BKES B % R4

He Yongdang Chen Pingbo Shi  Ping Zheng Xuehua

wmEE EdA EBERA K K

Yang Xiangdong Wang Zhongshi Huang Jiancheng Chen Fang

"AME

Huang Jiongging




N
———

-

7
|E§':, iR
. 2003 “HEER” "HFHELBRAMEEE.) X2
TREAESETRNNE. REIKiEHRERCRES
Wil 5ig iRl B X — A EE,\ YiFFEE,\ B

I REamEtERS
ZT—SHPEKXES0IE
RiE. (020) 81290147 /( 020) 81200149 BEF A B/ME




whirixelvors, Myge. . "
,‘?tr{x JHhi Tﬂ’lf&wlé @

ﬁ{ﬂq:“l:‘\ *jmqﬂ,&
wﬂ@@ﬁ&*b%%%

\

LBEMEM) L1t @7

R gy, %@
Apple ccmp @,

o




CN._ .Gt

- e

ABGE &E “C” & - -

HEAHRTEXES. CNADHE £M, FHEAROTUHE. BEANMEGRE, MEX20%kRE. FE “BAERERRE N i
MERELNE. —V—1, ERNEENERE. KB, iLH11—ENE S8




M—F # ED
BOVELUERER b, AGRTE0E: BHESE ASEREY.
ERBTAMMEN, BHENEHESENNNR, EETUEEAS SHREE %,
Mitb,  (EZY FRBALHREHEERSE.

HELE, BiFRE, KEHRE — Ho, HT. 2R, 5=




MU

A\ /7/, N

W

\




x H IFN548%he2@tERS

B » FE&Idigithe
IF's&r-&wme
IF'FAEMEZRERS
'MW &he
It I digitRte
(BE5ieityY #F
(REY #F
FE &R

r & ZAF
RERE HEEX
WEHR EH
® it M
O SRR ERYAT

ng W IrMERER Q@SR
FMXE ZR5RHFR
FFEIRVYER¥R TLi&HER
FEFEERUBERFER ZREHE
FEX—XHLERALA
FRYGEEUHRGITERLA




BXx |001

Contents

FF | 002

Preface

"&w®igititiz | 007

Design Tribune of Guangdong

MAigit{E@m | 017

Organization works

witimiEm | 149

Designer works

IFHRRITRAFIL

Important Events of Guangdong Designing Community

WA R it Ui A 3R

Works's Name List

I

After Word




Preface

—TRENIERL, SERUTARESATFN. —REKH: EFHR
The modemization of a nation is inseparable from development

K, RiteUKFEa#s, BRittR ORIt HREANER. thmnxE.
of its design. Higher economic level reflects from a higher

ZE. 2E. fIENNETER. BXFE, T FTREFsFELE
design culture. Some of the most developed nations, such as

. AEXNATERNERRHEXE, BIUEINELEFRBRANRITER
the United States, Germany, France, Japan and Scandinavian

MFETHE, tLEE, ERISHLERFEHFATVASE, 2310t
countries, all have remarkable level of design. From their history

ZEE. BORKE&SHY K BEEAREINMNEHRRAER, 210t
of modernization, the track of parallel development of both

THEHEZRA—THEBANILER, MENBRK. HHRK.
economy and design is visible. Germany is a good example:

T/ @it MEmg it X N ARES, FEHERERE LR,
it began its capitalist development from late 18th century to

21920F R, ATREFEMTVAKEEH# - MAENSE, EE
early 20th century through industrial revolution and colonization.

MEFH, STHRIHTRARRSIAN. EEEMREZE, T
At the same time, great achievement has been made in modern

AFFHELERR, MEMRITLFREXMHARR, BE ki
architecture, urban ptanning, product design and graphic design

RREBRE. XECELHFHRLBEEMBITESF, HEHR
as well. Germany became the most important nation of modern

FABRZHRITAR, LEFTREZNRITEENHFTLAR
design in 1920s. So as the United States, which entered a full

Fg. BUNRR, XRIXFHETEELFNERUERE, &%=
scale economic growth after the Civil War. Around 1920s,

RERKEERZE, (XEN-QBHELR, FENBRPHEST,
. American had the most advanced design consultants and the

WA EREXAE", IRETRRNSATNGTFEAL, BEN
largest group of industrial designers in the world. Design

AABAMECVREARERNRRETEREZREF, Biktw
management and professional self-discipline were also

MEAFEARHFRMBITRABATF, EREMN20ENERXNZFNE
established gradually. Design stimulates economy, which

AEHRFE A, MRTHRLGA I FRSKTE, 1980FR, BRI
promoted "Made in America" swarmed the world market after

THRE. B8, BEAY. 875, ME. GECERGTSK, Xk
the World War Il. The best example of paralie] development

PRI A B TRARZMEIR, BRI BEA N FHEt"
of economy and design is Japan. With joint venture effort by

HRXGE, BASHEMEE EEMZITAIAR BERHENNE
both Japanese corporations and the government, both innovation
R AMEBRAERINER. XERRMGITET, RSAGR
- and design had remarkable development after WWII, Japan

becomes the second largest economy in the world, an amazing

Shouzhi Wang is the professor of Art Center College of
ERZRE: BUNZRBORTTRE

Design, Pasadena, California and one of the founders of
HSER, TERRRITHEREAZ—

China's modern design education.
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achievement gained within less than 20 years. Around 1980s,
HEM0HL70FERKBMFABARHE, RE\EBFRIBHOMEEEI A _

" Made in Japan" represents good quality and good design.
ANEBOER, TRELATENERAENRIE. ARTESBN

Japanese automobile, cameras, electronic appliances, other
HIMHLR KB DRNEHREEFHR, EFFEXNLAREER T3l

industrial products, fashion, toys, etc., were the most welcomed
SENMKI=ZAMNNARNER, AEBEIRG., TENESNTER

commodities world-wide. All these examples prove that design
HHTENMENEFRR, hESRMT AMNER. EEEN20EE,

is a vital element in economic development.
IFHRAE, HARWIZANRETSCARENBXEBLNEXREL,

Guangdong province is in the most front of China's modernization
HhER. TYRE. RBEH. RUYNEHESEERARELOHAL;

started in late 1970s. Guangdong, including its two former
ARMYBE BN EZKFHESEENERENIRS.

western colonies - Hong Kong and Macau, locates in the south
MENZFEBREEEZWE FHRITER, ATHTHER, 2EHMH

tip of continent. The economic reform of China started here in
RITHSFHRBEYRK. HIZT NARY, BETHABIRE

the Pearl River Delta and radiated to China's inland. Within two
EHHHARALS RN R, BRTHENAE, TR EBEHR.

decades, Guangdong Province, especially its deita, has made
FaRit, FTERTEES SR, TERARTESEHEHRE AR

a dazzling change. Its urban development, industry,
S, —RRITOHFNKAEELEEREFLZERKE. 'K

transportation and agriculture are all in the leading position in
HEHER T BCRAMRITHE, MEASHRTHANXELES

the nation. People's material and cultural life here has been
AR — &, EEI=ZAMERT —BATRMM R EE., &

greatly improved.
AREERT. FERT. TL~RRTFE, TERHNABEEY

When there is demand, there is supply. Many taiented designers,
. MARXBMARERE, I RORITE20HEL80. VERTEEN

architects from the whole country come to Guangdong seeking
BItREBRES Y.

their opportunities. Remarkable numbers of good designers
ZERRIT, BTEFMTESINEN I, HIFLASHNEHE

have concentrated in Guangzhou and Shenzhen. They have
BREENBX. —ERITHIHER, RIMTYESHBERERN

made Guangdong's design gradually closer to the international
WERMELF. FRRBERNEARTE, FRENRBENLLE,

level. At the same time, Guangdong's own designers have also
XA RR T BERTKENRES, O RIBTAENEATRE

made notable progress and improved their own design greatly.

Guangdong's design - architecture, interior and environmental,
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advertising, graphic, product - has created a battalion of
RiTH AR, ERESFTHEE. RELATITFNAAMNESETR .

designers, which is among the strongest of the nation.
BRI, ERMABENERRE, BATMNRITKT YNKART

Besides interactive relations between economy and design,
BE. ZAERXERR. HTRELSMKE, RHAER - PAHxLeE

professional activities, such as exhibitions, competitions,
WEARQERRRITZTWHIF (/AT . AREZRITRER, FH

seminars,conferences are also important for design itself. Many
HALRBARRITFEE, REFHFHED T EAF B EHRITKE

nations have tradition of professional activities, such as Italy.

MRS, (AT RERE L FIBR RIS, XEFNRHEAF

In 1920s, although Italy began its design profession in
RITEEEFKFHEERE.

automobile, office machinery, etc., but the general level of
FREAERRRIT ERERTNHE. MEFTLED - hE %%, o

design was still behind Germany, France, UK. Gio Ponti, one
REBIENNZFEHFE. MRIGTTWETWER. HER FAER

of the founders of Italian modern design promoted of publication
MEETEARTHRN. FE1992F, —HURYIF M E@EigitIm

of Domus magazine which becomes spearhead of Italian
HREZLENT (FERITERE WERMITK TR, 2BEREG

modern design. organizing the Milan Triannualle show with its
ENRUTREBRNRE, #IHNTEMRZIHKENES, E2ERFT

prestigious Compass d'Oro are key factors in promoting the
RRz%. AHEE, NEHEENSRITERSSERBELAR

quality of Italian design.
AR € RERITIFERIEY . S8 RORITER, BH—4%

Guangdong is not just a pioneer in Chinese design, but also
REES, CRRITHNNE. (HRERITAEREY BEER, X

the pioneer in organizing professional design activities. As
THREZE. EXHE. BEIAMBHEERY, HLEEETELX

early as 1992, a group of graphic and advertising designers
TR, JTRMBITKERKHIRS 2SR,
here organized Graphic Design in China, a sizable show which

EAMLEFFENEE,  CREGGHPERSEY E-EXTHKRT. 1~

attracted international and national attention. The Design
KORIHMI AR EFOE, XEREBIERAASBRAENETL,

Committee of the Package Association of Guangdong province
WEETYESRENARE. PEMAEREZEAR, B—I KSR

published the Sefect Works of Guangdong Designers, Volume
MEL, BRELHPERTQEHFABERTSH, MkES s

|, which offers a platform for exchange and experience sharing.
B atBHEAREDG, RITNTSEFES, EERIHAE R

It is also a record of design of the province. The further

publications will be important to stimulate exchange among



KE, BNE—MRITHNBMRITAHEANKL. WEXDES

designers and promoting design quality in the region.
MINE, TEReNRITINERE B S ERMRIHEN, RIFSEITITNEE. H

The volume Il of the Selected Works of Guangdong Designers
KON FRERUTIURKRE, EMEL. BRITKF L MrEES#®

is going to be published soon , where the designers are facing
YETHEEEARCHXNGIE, BRMNEEKFELE, TRE5E

new challenges Some of these challenges are from globally
B —EMNEE. RIDEENEN. BTGRP, RitREL

economic change, others are from interior change in design
MERRET R, MRERT LERIPNARTRUNTME, BEE

profession here. As well as China joins WTQO, more Chinese
BRERNE. MERTAENRECHRENLE, TRt Li#—

products will go to world market and more foreign products
PRERELER, BRI ERIFERREMN. MEEHHEYSHAL

will enter Chinese market also. Design will be even more
BITESH. AFSEENRITAT. HHAKEBHELRITIB, b1

demanded in this new situation, which requires designers to
FEIRIT ARG, ETHELHAPIP RTINS THEE, BIFEMN

improve themselves rapidly.
BITR NIZRSE R BHES. WNERSR, EERERZIHELNY

Guangdong's design is promising with great hope. The volume
% WEIBRRRKEXZERL. ER2—MKBEAMNER.

Il of the Selected Works of Guangdong's Designers is not just
FEROBTRBTRE, RBETREOXS, ARBTHFTFE2RIT

a record but also a new starting point for our future.
IMERFHE. H—F T REHRTTITERLE) HHEKR, 28HMNED
MBEREMLE, 82— 1A%, ANtGREERRNFHES. RES

RRITE IR,

g/g —~ Shouzhi Wang

October 7, 2001
2001FF10B78 F &+
In Los Angeles
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