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Heart Economy

PREFACE
A NEW WORLD IS EMERGING

Many have noticed that an old world is quietly slipping away while
a world of feelings and mental life is unfolding. The environment,
needs and culture are always changing. These three sometimes change
around with one dominating the others and sometimes they are interrelat-
ed. The greatest change we saw in the 20th century was in the environ-
ment. In the past thousands of years of mankind’s civilization, the fun-
damental change took place mainly in the environment faced by man. In
the midst of changes, the most radical were in the natural environment,
social environment and international environment. A natural world has
been replaced by a man-made world. This change is so tremendous that
it has exceeded the prediction of any generation of prophets with rich
imagination and exceeded the entire imagination of mankind.

In the 21st century, new changes are taking place in man’s needs,
that is, people’s needs are transferring from the material towards the
spiritual. When the world is abundant with material, mankind’s desires
are channeled to pursuing products of feelings and spirit. This change is
far more profound and greater than environmental changes. Since this
change will only take place in people’s hearts, we are not aware of it.
Yet, this kind of overwhelming change has actually taken place and is
changing the orientation of development on our globe. It will change the
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fate of nations, countries, regions and individuals and remold the inter-
national situation. We should calmly listen to the palpitation of a com-
pletely new world in the hearts of people. Though you cannot see it,
you will be impressed with some symptoms, some symbols, some pat-
terns, some scenes and some new laws.

A tremendous change is taking place. If we explore into the needs
and wants of people, into what is being produced and the tendency of
consumption, where the values are concentrated, we will discover that
these needs and wants, products, consumption and value will be com-
pletely different from what they were in the past; that they are mainly
found in ideas and ways, in culture. We will realize that changes have
taken place in the aim and significance of life, work and society; an age
of heart is coming into being.

We have lived in the age of material demand transcending spiritual
demand. Now, these two are reversed. It has been a time when material
transcended spirit, but, now, spirit is transcending material. This
change is extending to all aspects, at all levels. In values, there is the
tendency of ideology transcending practice, the inherent transcending the
external; the intangible transcending the tangible, significance tran-
scending contents, and culture transcending knowledge. In the mode of
thinking, there is the tendency of speed surpassing profoundness, feel-
ing surpassing acknowledgment, inspiration surpassing thinking, and
synthesis surpassing analysis. In work, there is the tendency of innova-
tion and design surpassing manufacture, individuality surpassing admin-
istration, network surpassing organization, and significance surpassing
labor. In market, there is the tendency of recognition and acceptance
transcending value, value transcending price, individuality transcending
universality, and style transcending money. Things necessary for the
material life still exist and are the bases for living. while some ideas and
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ways related to the mental life have come into being and are becoming
the main stream and mode of mankind’s needs and social development.
These tendencies are fundamentally changing the present world of ours
and a pew world is emerging. Going back to the source of these
changes, we will at once discover that they have originated from the
change of mankind’s demands. [n many countries, regions and cultural
communities, people’s mental and psychological demands are growing.
Many have shown their mental and psychological thirst; many more are
thirsting for cultural satisfaction. We call the age wherein people gained
bodily and physiological satisfaction through manufacture and production
of material the age of body, while the age wherein people gain mental
and psychological satisfaction through the demand for significance and
style the age of heart. The satisfaction in the age of body is to have e-
nough food and drink, while the satisfaction in the age of heart is to
have full content to one’s heart. These are two different realms.
Today, the greater part of people’s money is spent on spiritual con-
sumption. A rich person’s expenditure for food and clothing is probably
5% —20% of his total income, may even be less. 80% of his expendi-
ture is on mental and psychological consumption, spent in study, trav-
el, leisure, social intercourse, gymnastics and entertainment. 80% of
the value of about 80% of the expensive products come from people’s
mental and psychological satisfaction. For example, 80% of the value
of a suit of fashionable clothing at a cost of USD51,000 is based on its
taste, brand, color, and style by which quality, position, status, indi-
viduality, classic and fashion are manifested and which are universally
recognized and accepted by people at large. By 2015, 50% of the peo-
ple will spend 50% of their time and money for leisure, with which
they hope to gain mental comfort and pleasure. If we include all the
other kinds of consumption we may easily conclude that by 2030 the
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mental demand will be the greatest demand of mankind, the mental con-
sumption will be mankind’s main consumption. The economy to satisfy
this demand - the “Heart Economy” will be the principal economic
body on the globe.

Nowadays, many people are ready to pay for “significance” . The
value of “significance” has in many aspects surpassed the material; The
Rolex signifies “success” . For the “significance” of success consumers
have to pay several hundred thousand yuan more. The Olympics signify
“honor” . Many nations, countries, individuals are striving at their ut-
most for it, advancing wave upon wave, paying no attention to cost.
The majority of religious believers in the world live all their lives fol-
lowing the religious canons and adhering to their religious belief; they
subsist and live on and on till the end of their lives ...

Today, people’s consumption is inclined to be subjective. The
consumption of cultural products is subjective. It is only an experience.
People pay for the experience and not for the consumption. They pay for
listening to music; they pay for smelling the perfume; they pay for
watching the movie. The value of cultural products is subjective. When
you believe it, it is valuable and you will worship it; you spend a lot of
money for it and you think it is worthwhile, then it has value. If you
think it valueless, then it is worthless. Some people are ready to pay
310 million US dollars for a painting while others are indifferent. If you
don’t have any feelings after you have listened to a concert, then the
concert is worthless.

In the past, the ancient history, the complex topography, and the
traditional cultures, all once considered as a burden and an obstacle,
have now, today, become the greatest industrial resources. The older
the things are, the more valuable; the more natural, the more valuable,
the more unique the culture, the more valuable it is. The far - distance
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of history is one of the reasons for people to yeamn for. The complexity
of the topography is attracting more and more tourists. The unique re-
sources of the heart economy are only drawn from the traditional cul-
ture. In the past, we relied our development on innovation; in the fu-
ture, our development will rely on tradition. The world’s cultural her-
itage is manifesting tremendous cultural value and market value.

In the past, we relied on knowledge, skill and hard work to
achieve development. Today, we may have to rely on consciousness,
temperament and “play” to one’s heart’s content for achieving develop-
ment. From actors, travelers, photographers, tea ceremony masters,
telecasters, fashion designers, paper — cutting artists, bamboo — weav-
ing artisans to chief conductors of opening ceremonies of the Olympic
Games all have their room for development. They play on and on and
become masters and magnates. Different from the characteristic of re-
straining human nature in the manufacturing industry, the heart economy
enables a person’s individuality, straightforwardness and full demonstra-
tion become the resources of his development or the nucleus competitive
power.

The production and satisfaction of material still exist, because they
are the necessity of our subsistence and living but they will gradually
fade out from our vision for attention and become a “natural” status.
Fortune will also fade out from people’s attention, even to be regarded
as junk. A mental life of the heart will begin. It will become the focus
of our lives and the standard of our living quality. Very soon change in
our culture will take place; your life will be enriched by your experi-
ence; your development will enable you to become a perfect person
through the spiritual tempering and your rich feelings. Your individuali-
ty will enable you to become a member of a certain group of people and
usher you into a certain stratum with your taste and style.
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In the past, there has never been within a territory of 3,000 km
around the Equator a country modernized through the manufacturing in-
dustry. Today, we will gradually see a number of modemized countries
arise within the range of 3000 km around the Equator because of their
significant creation and behavior. The northern national culture is capa-
ble of manufacturing material while the southern national culture is spe-
cially capable of creative significance. The manufacture of material is
most developed in northern Europe, while the creation of significance is
most outstanding in southern Europe, south and north Americas, and
southeast Asia. If we look up the world’s map of the distribution of cul-
tural heritage, we can clearly see this. The demand in this world is
changing. The economy following the change in demand will change,
so will the capability following the economy. Following this capability
the cultural circles, nations, countries, regions, companies and individ-
uals will also change. We can foretell that tremendous changes will take
place in the world’s cultural and economic domain. In the 21st century
the most fundamental change is mankind’s change in demand. It will
promote the evolution of the environment and culture, the greater part of
which will unfold herefrom. We will see that this will happen. A natu-
ral material world will exist, an animal (human being is the highest
class of primates) world will exist, a mental world is emerging and will
dominate the world. The age of heart will mark the real beginning of
mankind’s significant life. Man’s physiology, psychology and mental
life will tend to be universally and fully satisfied. This is what I want to
express. You will realize this in the latter chapters.
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