RBER(BEC)SiRiESMAH
SIBTEI fR A S5 & |
A
BEC Vantage
e




S DA K27 [ B 55 2EBEF (BEC) & # 5 M F

G EE

PR R

.

FRIENIXIES

- BEC Vantage

:

g

FIR hE

{9 k & wipmar



B R B (CIP ) 8T

S8 H Br i 97 1B Mk FE F BEC Vantage TR/ ZE 2 RAE .

— b . 8 B K¥#H R4 ,2003.3
ISBN 7-309-03537-2

I.8- I.%- lI. AF-KE-A¥SERH
IV .H31

P R A B R CIP B8 2% (2003) 35 006227 5

S E AR 55 %18 K iK$§S BEC Vantage B4
FELR HKE

HIRETT Mgk ¥ i
LT EIE 5795 200433
86-21-65118853( ZATHE) 86-21-65644348 (T4 )
fupnet @ fudanpress . com http;//wv»;w.ﬁxdanpress.com

BERE HXH

Mgt SRE

B RE AES

W& A HEX

Ef Bl EEE_HEEREAET
# A& 890x 1240 1/16

ER # 10.5

¥ ¥ 29F

73 RO2003 4E3 A% —MR 2003 4F 3 A5 KENK
Ep ¥ 1—6 000

+ B [SBN 7-309-03537-2/H- 684
E # 15.007T

A0 B B ), T I B K R R T R R B
BRRE R

e



NERE

ABRBELENRAREEXZASWRFTERXRNEARF AR S
17 A o :

BEIAHARESREHK: B — 35 8 ¥ EHFr % K8 (BEC
Vantage) B X HE 5 8 M KRB EWBH ML BRI NEETERRE
BRE RS0 =88 AR G B S Rl EE R R FR,;
BRSO EMRN R N8 RBLE S BN AT X FH
¥o ZERATHESZENHZIANBF EHILBRMLM, BRAS
TRER B $H AT SE At



it

Hil

FEEFEIMA WTO AR AN RMENSZFHRAERE BXELHNL BV ANEER
SHEBAS . SIFBFEETHREBIIARBEIENESEERE AEAEIHSERAALH
¥, BEC BREXESIMAYERE RS (UCLES) 5HEERHZERPOLEEEIN—T
W E R, EERXES =1%% . BEC Preliminary ,BEC Vantage 1 BEC Higher, KB 3 &
1148 BEC Vantage,

2002 2 UCLES R THMERANHEBE LM T BT, AT EREBH M T 8
AKRFFEBOELXSNE  FRS TS,

EEBREIED, HHFRE 2002 £ B F(SINFHFH X B Vantage E i K HF)HE XN
AR BEC R THRARH N ERE G EXT T HFARA. £ BEENFARTGEFHEE L
H#£3k Vantage FAMREAN XBERMBETG, HRAXRFZIEN SSEU KPR SN ZEET
FERUL FKFREE S NSINF RS B IEP Vantage FE ARG ERARS X,

LPREFBERAKRES AR : B—E4 5 BEC Vantage Bl 1o B WMOFRANAT
RBEWIH TR SNBSS 2002 FERAFARRERAITERIBRESH. B=HT BN
ERE NG RE . REUEELF RN, AKX EE AN AOEENE AR HH. FUEH
SRHRBEERMER, HiEEsE. FABSREDENANBRNABS, HRHE T RKEOR
PEGIME . BEEARS AT AIXENH. REFEXTEIXRBHOE, L LH M TR
BEC R HESHELFEARE REELER,

AEBHAESLER, ZHE KB . ERT HFFENATTREFY, ER—HER
Bt o :
MFHREKEER, BHEREE— BT DMABRZL, BETAEERERMAAZBH. X

11 E-mail & Ixlee@263. net.

mE
2003 £ 1 A



AmE

$LE

H R

EEBESHEEEIFTIES (BEC Vantage)%ﬁﬁfﬁﬁ"

ERBEANBRERIES
+ bR

LB e

=0/ -

izt 2 3 1 B (BEC Vantage)

Test One

Test Two

Test Three s e e e sa e asa ase aee man s a0 st e see ser @b o sl S e SN N sE N N P At Ses Re st es sba st At nes aes o es ben bt
- 62

- 74
- 86
- 98
- 98
- 101
-« 105

Test Four

Test Five

Test Six -
REZERiF#(BEC Vantage) -
Test One

Test TWO e s soe so s one ets ens aenase seamas baa sbe et ass nne e n s es ene a0 gse 0Bt e Nt abe ne s nee ben sea ot ons wy

Test Three

Test FOUr e sansos ove ase srecss est onertecse smesan sen ans s veas REe dst s te Rt BA el eea et tee sbo a0t o But a0y

Test Five e T I R R R L R R R R TN
- 116

- 121
- 121
e 124

Test Six
REMNRANBRERES -
T Dﬁtﬁ%:ﬂ/l\ﬂ

=\ AEEL S

Sample Oral Test Material for Phase One et sreasassesat et anetiatta et ett sttt senn
Sample Oral Test Material for Phase TwWO recorrereerreecasseiiieicaiiiiainsiinnes

Sample Oral Test Material for Phase Three

I /1 #1 %} ( Tapescripts)
Listening(28 ~& Wrf1) -

Test One e T I I R R R R R R N LA RN

Test Two Ces tevensatenar sttt ey e rTr
Test Three
Test FOUT errvrerrersvastsniencsscsnernnenarnee

Test Five e ee sm 0 08sese tes ae s ass cne tu s et eBe ceaeEs Lo te A FEEANS S0ERPT N0 ERI FIO TS PlI OISt st REt trr SOty

Test Six

. 17
- 20
- 26
- 26
- 38

50

109
112

124

- 125
- 128
we 131

- 131

- 134

- 138
.- 143
- 147
- 151
- 155



F—F REEARHS G
(BEC Vantage) i @n

$1 5% #5 45 LB F 35 (Business English Certificate, {88 BEC) % i 2 % E 88 K F b 5 &Rk
7% F1< (University of Cambridge Local Examination Syndicate, {&# UCLES) 5 E R #H & &%
RAPDAERHORUREE R, EENKMARTE KX EREEF TR I —MEHEE
KEER. ZEREEEDFHR, HEESHK¥EELUES. BEC Vantage X~ REFTF 6
B#1F0 12 AT, ZEBE S XL TR ES LTI IINBEE EFRIENRIERE
FIRIRUE M UE B o

—. BEC X &/

SINF S 55 BB B (BEC) B R 2 HE S K ¥ 7 £ R E R« (UCLES) BB B £ % X RE
BEITHEARVEKENFEMEEN—FER, BERTESHEAEEA, AEFEESH
ZEEIIEE, ZERANEEAERSN—RAEFBHRETHEAKENEN#TLEEE. Ait, BEF
EAZF R L. B TENEGRI,

M 2002 42, UCLES 4t 4 BEC %X X T EHE AR E. BRiXAEEMABRA %M
o, BB — B MBRIE S N A DM ER, BN 2002 £, G2 5 &G B RS 25%,
HEOERFWSKEEEERELENGSZES, X—KEDETRAAREXEREEHX
BHETTEIRBER,#—FRE T BECERESLERPORSE , EHONEHRE 2 #
—F 1R,

I 2 o [ 205 i % B A EL bR 7 SRS A RO AN, B S HIBE 2RO KRB R N B — T ERE
BB, BEC & XKEEXEE N AR NN EREERS 6 HAr 45 H E S r X %m0 B Rt
MR E, HAREAL D SIE%E R YRR /R b 4 Mk 30 I iR R T 3EEE
AT E, EBZEAATEEMMNNEBEKE; AR VEERZEBFEIRBRANEER
FERY . P E A RIE A E RO A % BUE R AR Al 3T th IR, BNV R R
iz RN E R M X KERE“BITIE”

HE SRR R —Fr it RIE L HE % ¥R, UCLES 5 2 T B ATIR # 10 3518 R 5 %R
BAENBEHFBHREERN. CHRIEHOESEETES (BEC)HTFLREMTRIFEL
R A S A RSB RE /1. AEEEE M 69 BT A WA AS I F AR B ¥ SIES R IEH. %
B I T 22 B 3 5% [ A2 th 18 BEC AE 1R 29 R A #0978 5K F RiB 5 RE/1RIER.

HE7,BEC £ X B2 BT M KM EEN BHE—-ESME K. X 2001 F£514F 50 %
AER K 58,000 fzEAES T BEC £k,

BEC £ 45 = A% 4, 2002 SE#8 & W% h : BEC Preliminary, BEC Vantage. BEC High-
er, AE X EN 4 BEC Vantage 2002 ER#HE XEE,



S5 E B8 % 215 B X 8 S (BEC Vantage)

Z.EREEREN

BEC Vantage BRI K 2, AN ZESHFEESHEDRXES2HEXOAE, MEHEX
RR WV SBER TERE . EER BN EERERA. & RABSXES. HitEm
ZEANE XN ELEFEERUTLOEHIHNA

- AMANE: BT E-REYRMEE MR BB AR BN SAREHIAFARFE T

ERRFATCEMER A RIRR SN AE.
 RHEAFES XAV RER  BEESEFENENCTEH, NN ESBIZH,
EFIYF%&IJ ME%E&#&H MBS B R R G N R A IGER TR L BB

Tﬂﬁmgﬂl‘ﬂﬂﬁ’z?ﬁiﬁ:@T’Eiﬂ‘i@)—‘é@%ﬁ?\ﬁﬂﬂﬁiﬁﬁ,u&i&ﬁﬁ%\@ﬁ\ﬁkﬁ%ﬁﬁm
&3,

RAT - WRERTAAREIRERAEBEHESTENAET.

R X TF LIEBHRANRBMZ2MTEARS REMAXNYRTESD BE ABEEDE,

SRS HE R X TR EPRIE 8 E TR EE

A TR X390 B R AN £ R TIERFRINAF,

FERAIRS P RER S ERA IEETERE N, N RFIR S HTH I RH RIS
B AHEBEE.

ZRE5RM: BEABBTRA KREY EXEHNERRNEIHE.

Bhsh, BEEEPES—RENOE B b UEEA, R K HE Bl ER
BER KS%F. : : :

= ERBATERSIEBEMN
BEC Vantage %I 4% 5] 9 BEC %o brERER . Hb Eﬂﬁ@ﬁ%lﬁﬁﬁﬁiﬂﬁm

S 7 B 5 O 7 T U 4 5 L X T IR R - AR LB B B T — E B ERY
B,MB T8 BN, SEREEDZIEENRAZENNETHRITPEN. SRARAKRES
ENT % EEMERRSHE. RFEKHEANEI, 5 HE AB.C.D.E; B AB.C=F

ERHBRBEBE, TURKBIES, B A ZHBREL. E@%%&%T&*&ﬁﬁéﬁ,/\ﬁé%%ﬁﬁﬁﬁ

R, FERSHTEES EARH..
‘BEC EiX B4 120 43 H7 B3R "%%;5 25% ﬁiﬁ&%ﬁﬁiéﬁ%%ﬁﬁﬁﬁﬂi,%EZ:

—EBIR T HEREU Lo

- UCLES kA EXLAR ﬁﬁ(ﬁiﬁdﬁﬁ%iﬁﬂ‘]%éi%ﬁﬁiﬁﬁﬁlfﬁ@EEIP,U&@J BEC

Vantage SH&IEH . EHBRHRBHANE o




WEO\EHWYEHBC SRS S ETOSTNT,  -

A_E EWNAEA AR HES

R E 1M 55 SR UE B H % (BEC Vantage) B X M ERARGMEN T HERBERS
—e, EARNYBERAHFHRREKE,

BEC Vantage ZA5 NWAMHB: B—MBAZR, @ERE. . SEMIT =80 MEER
TE1NRZHFRRLEIE 45 580 7140 5 4. B_BBOAOW, AR S 14 58, EMERE
WAWERNBERSUFSERAE, NESREGER ER . EEFR) BHRE G ZH 5
B HRA BN SWES) I RFERN R HHERERS B AR R BT iR, &
BHE, FEMBESEBRK REF,

ZERBEEREHE, HEARATRMABE L, W TEEEESHTRESH, BEAR®R
B, LAT R L 2002 R HE W AGP B I Z AR s B R R B E R BT
PAR BN YR FEHATNE.

RIBSIN A Y B RE RS H HIEEHE A0 2002 FHBFTE R, BEC Vantage E i/l
R B I TRK S BGHIT, B EBRR— B LS LA LR EBLEAENREZE
FAKET —WHWET, & ZAEERENEARA S5 59, AELEDAEREEIFH
i, FEZEAIE BEC Vantage % R%Z& iM% ST 1 & B4 R B A 1T 20 #7 H M A

IVATi=EC 3

WERS B 1N Z AR, BFEIEERESHEE T LN . Mk 5 Moam, &3
SMEAREREFHAAR,

BIREHRMAER:

o EBEBAIFEEST BENER, MATR & RIFE. QL . EH%F. BEXEREBMLE
HEENRERRKRE.

o TEMEN AR IR E BIA S RE R HI B S TAERE RS E U E A RIS H 5TAE

THR%F.
o HEEIE T 4 b SE IR 4 B B A 4 H A RSO AT R LR

PR ERR ERMB:
BERBREREEEE - EKEREFEARMN, FEREERERRBBE RN REE,

N ARYETERAKELE XS EREMSE IRBELSHIE.BERATORE ER DR



£ #7 B B 75 % 2438 it 5.2 (BEC Vantage)

2%, WAMFEEAGFEIRPEEATRAFAKG REERTH.

O FHMAEEEBRES, RBAMXEFFENATUE, EH-A TR,

O NERESEXENTE, EMNb2ERESRXENEERMN 4. ER-ANAERELE
NENAEFBALAFEE R

O BEATEAMFEE X AENXER-NEAT #,

S HEPAREERAARET L RENEANES, ENEAREERD, HREKKE .

& AEMER—-BEIAF—B BT AN B A REN BT AR ITEE, SHE BN ILHE

SR TAKBRKRKER,

& AEER AT S FZERERE b, 2 ) IR R AT i B — 18 %%f&ﬁ%éﬁﬂ"iﬁl:ﬁ@%ﬁx
AT WAFLE LI TR B

<& RT%HTTEEE@EHJX%Eﬁ%J:f&Hj%ﬁ%*TF,U\E*“Eh“'ﬁéB‘T!Eﬂo

O RELEBA LHARBTEAR, AW AETUREBCHF R E—T5X, BECER
MNTHRBERAEND .

O SXESRALBERNE, ARESEE LU - BB - ERE BRI BRERE
AASEN REXEBEHE, ENRALFEELHAEALZENANRBAR ™
ENSTEEHILSHER.

< MRAEARARFENE-ERSAAESNARES —ERMEE TR,

 E—® s |
Questions 1—7

BLER4 £ R R DS AR, 3t 7 AN, XEF A 250—350 17, — R R RSE 2R
XN 4 SEXS— S 4 BIERNKEXE. NEBR=RER. TEMR. 5. H5H
B A% B ETE, 4 BXERNFHUEXARENER, 7 MERE BHR2MIT
1,805 P —BEX, 24 FERHENSHABREXHAE. KRBT EEEELLES
FIFIBG E SR MR T AR 2 X, RE X EN E MR R AT HAE, HE 7 MERARK
AT 52 HEEE,

TAET—REFERBENIES B4 BEXTRIRLSALLRELANRE, REAH,
A AR TR A R B R T e LR B A REARD TREXAE. Bt 1%
ZAEFXEANEEREN THNT, TEEENRERNAEROEET &, BEESB LY
%, THEEIMRE 2002 FHER G HTRXE-EIT,

PART ONE
Questions 1—7
® Look at the statements below and the information about training courses on the opposite
page.
e Which course (A, B, C or D) does each statement 1—7 refer to?
e For each statement 1—7, mark one letter (A, B, C or D) on your Answer Sheet.

® You will need to use some of these letters more than once.
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Example:
0 This course will use case studies of different companies.

0 A B C D
U | ] L]
(1) This course is for people with little or no experience of the topic.
(2)  You will learn what a lender can do if a company does not repay a loan.
(3) Companies can decide where their employees will take the course.
(4)  You will learn to assess whether a business can pay back the money it owes.
(5) This course will help you to deal with the paperwork involved in processing loans.
(6) You will look at the legal aspects of hiring equipment.
(7) This course will concentrate on the laws that apply when a business borrows money-.
A Loans Administration

This course looks at the administrative functions of a bank’s loans department,
e.g. dealing with credit applications and keeping records of loan transactions.
We will use real application forms of the type that administrative staff in loans
departments regularly handle. It will be particularly useful for experienced staff
with day-to-day administrative responsibility for loan portfolios. Although most
clients choose to enjoy our beautiful premises, the course can be run at the client
company or e¢lsewhere.

B Cashflow Analysis

On this advanced course you will build up a database of a company’s cashflow
over time and identify and interpret patterns of change. You will analyse the
cashflow of a few sample companies and use your analysis to judge their ability
to settle their debts. This course will help you perform an advanced cashflow
analysis of your own company.

C Open to anyone who completed our introductory course on legal
contracts in business, this course looks at the legal principles in-
Loan volved when a company takes out a loan, and outlines how to take

Contracts | legal action against a company that defaults on its repayments. You
will compare the interests and responsibilities of both parties to a

loan contract.

D Leasing & Asset Finance

This is a course for those new to leasing. It will provide you with a basic under-
standing of why companies prefer to lease property or machine, rather than
buy. You will learn about both the expenses and tax benefits of leasing and you
will study a variety of lease agreements and the laws relating to them.
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PART TWO

Questions 8—12

® Read the article below about a psychologist’s advice to managers.

e Choose the best sentence from the opposite page to fill each of the gaps.
® For each gap 8—12, mark one letter (A—G) on your Answer Sheet.

® Do not use any letter more than once.

® There is an example at the beginning, (0).

The Psychology of Management

If overflowing in-trays frighten you or solving problems makes you sweat, there’s new
range of business books called The Management Guides that you can turn to with confi-
dence. (0)...G... . In addition, they're written in accessible language by Kathy Har-
man, a chartered occupational psychologist who heads her own London-based consui-
tancy business. She says that the guides are intended for professionals working in

smal! British companies, where thinking about management can be a low priority be.

cause of endless lists of other responsibilities.

(8)... After this initial message to the reader the following pages contain sections on
every aspect of business, from managing your own time and selecting employees to
planning ahead for the future.

One of the reasons Harman wrote these guides was that she knows not every business
is able to Invest In training. The difficulty, especially for small businesses, is that,
“people are professionals first and foremost and somehow they are Just expected to
pick up management skills as they go along.” (9)... And becoming one, she recogni-

zes, is especlally difficutt if you're not used to communicating effectively or delego-

ting work.
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She adds, “It's all very well managing areas that you have control over and you can do
all the planning you feel is necessary, but there are always going to be other peopie
out there who do the most unexpected things.” (10)... Such a cholice of approaches is
essential to any business; this can only be achieved by managers having good, friendly
relatjonships with all thelr staff and business contacts. “The Important thing In man-

agement,” says Harman, “is the human element.”

Her advice to managers eyerywhere is to maintain professionalism at all times. “if

”

you've ever managed anyone,” she says, “you’ll know that you’re not allowed to be fed
ub because when the staff come to you, they don’t want to know about your problems,

they want their problems solved.”

Harman feels confident about making such an analysis because of her years of training
as an occupational psychologist. (11)... “What you find there is that most senior man-
agers have had some kind of psychological training, while in this country most manag-

ers get their management psychology second-hand by listening to other managers. ?

The overall message from Hatman is a simple one, and it's got nothing to do with-tech-
nology or databases. (12)... “More and more managers,” she says, “are realizing this
and beginning to appreciate that. without the right steff at all -levels, you really

haven't got o business. People are your principa! resource.”

Example:

@)

0 A B

‘ D E F G
U U t 4 L U u

A. And when they do, managers need a variety of strategies to fall back on.
B. This, of course, is unlikely to be easy, because being an expert in your field doesn’t neces-
sarily make you a good manager.

C. The question that most of them ask is, “Can we actually afford a managemcnt training

course?” . .
D. Although this area of study is becoming more acceptable in the business world, Britain is a

long way behind the rest of Europe.
E. It’s about creating a working environment that promotes the post room to the board room.
F. This is illustrated at the beginning of ‘each guide with the quote “T hls book is for those
who would like to manage better but are too busy to begin.”
G. They’re short, pocket-sized, and very reasonably priced at £ 2.99 each.-

AEEXERFRETAEH, XE—BEXEROEXHNE. R TE&XA R Ay
TAREHANELAR. RABE—BRE-REREAY, BERRNXFIERL —FKEN(E
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PART THREE

Questions 13—18

@ Read the article below about effective communication and the questions on the opposite
" page.

e For each question 13—18, mark one letter (A, B, C or D) on your Answer Sheet for the an-

swer you choose.
The Importance of Good Communications

Effective communication 15 essential for all organisations. It Iinks the activities of
the various parts of the drgcn'lsctlon and ensures that everyone is WOrkfng towards a

cemmon goal. It Is atso extremely important for motivatlng emblOyeés Staff need to

,know how they are gettlng on, what they are dolng right and in which areas they could

rmpmve Working alone ‘can be extremely difficult and it is much easler i someone
tckes an Interest and provides support. Employees need to understand Why thelrjob
Is Important and how It contributes to the overall success of the firm. Personal
COmm;Jnicotlon should also 'lncldde target setting. Peoble uéuclly respond well to
gocls‘i provided the’se are agreed between fhe manager and 'subordllfa‘éte and not Im-
posed.” ' o ! B

However, firms often have communications problems that can undermine their per-
formance. In many cases, these problems occur because messages are passed on in an
inappropriate way. There are, of course severcl woys of conveying information to
others in the organisatlon. These include speaklng to them directly, e-mailing, tele-
phonlng or sending a memo. The most appropriaote method depends on whot exoctly it is
you are caommunicating. For example, cnythlng that is particularly sensltlve or conﬂ-

dentiq.l such as an employee s cppralsal should be done face-to-face.

One of the maln probiems for senlor executives is that they do not have the time or re-

sources needed to communicate effectively. In large companies, for example, it is im-
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possible for senior managers to meet and discuss progress with each employee individ-
ually. Obviously this task can be delegated but at the cost of creating a gap between
senior management and staff. As a result, managers are often forced to use other
methods of communication, like memos or notes, even if they know these are not nec-

essarily the most suitable means of passing on messages.

The use of technology, such as e-mail, mobile phones and network systems, is speed-
ing up communication immensely. However, this does not mean that more investment
in technology automatically proves beneficial; systems can become outdated or em-
ployees may lack appropriate training. There are many communications tools now
available but a firm cannot afford all of them. Even if it could, it does not actually
need them all. The potential gains must be weighed up against the costs, and firms

should realise that more communication does not necessarily mean better communica-

tion.

As the number of people involved in an organisation increase, the use of written com-
munication rises even faster. Instead of a quick conversation to sort something out
numerous messages can be passed backwards and forwards. This can lead to a tremen-
dous amount of paperwork cnd is often less effective than fcce‘ to face communica-
tion. When you are actually talking to someone you can discuss things until you are
happy they have understood and feedback is immediate. With written messages, how-
ever, you are never quite sure how it will be recelved. What you thlpk you have said

and what the other person thinks you have said can be very different.

The amount of written information generated in targe organisations today can lead to
communication overload. So much information Is gathered that it gets in the way of
makling decisions. Take a look at the average manager's desk and you will see the
problem—Iit Is often covered in letters, reports and memos. This overioad can lead to
inefficiencies. For example, managers may not be able to find the information they
want when they need it. Gommunication Is also becoming more difficult with the chan-
ges occurring in employment patterns. With more people working part-time and work-
ing from home, managing communication is becoming more difficult with the changes
occurring in employment patterns. With more people working part-time and working

from home,; managing communication is becoming increasingly compiex.

(13) In the first paragraph the writer recommends that communication with staff should in-

clude.
A some feedback on their job performance.
B an explanation of how company targets have been set.
C information on promotion prospects within the company.
D an indication of which duties they can expect assistance with.
(14) According to the writer, the best way of achieving effective communication is to

A adapt the message to suit a particular audience.
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