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Getting-in

B A S

1. BiFEHNEFERMEX

m%ﬁﬂ%ﬂ%ﬁﬁﬁﬁgﬁﬁﬁﬁﬁ,%xﬁmo@ﬁ%%i?%%%ﬁw\i%
Bk, FTLUA S BIIE TAERH R LB R B AR E R . el —fMkil, BIRE N
WX AR TE R . B S 1EZ) (language activity) . B A81E3) (thinking activity) HI3Z
P71 3h ( communicating activity) o
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2. BEARMIERER

BVEE MREEAEEKEHIUEHE. RARERIMNIESES, THRERHER
WIEME L. 4. Not all of us have been there. WRFM “HATHMBEIIE” BAX
o XAEHNRER “HARRNFTAMARELIBE”, XM FRET FEHHEIEE
BEAERE,

GERR A—EMAXERME BREIRE. NS5 BIFe &R &S sha—
MR BHEET T M. 10 “The commercial buyer’s job is trying to find a proper medium and
time at a proper price to cast the made advertisement” 1§ “commercial” —if], {EIE
FARER ‘BB, BERAEEBETEPBRTEAELEMGH, 80 T BRauEn
BBk ERLRXER, TS THR, TEMFE, AEITN S22 AER
BAKIERIE BT B 8%, XATERBNBRAZLAMN THEM,

BokER EBRMESE, NEBFEN NS TR, YEREXES, 8%,
HEEE; AMAGHIANERER,; BEMBNARLATRERIE, FHNEKRF
SFULE; BT T AFEBEIT; AMEREREEMNS, XEZEMREIHAE.

f5] 1. The British caricature themselves as a nation of insular xenophobes. This
helps to disguise the fact that they are living in one of the world’s most
international countries. Saloon bar patriots may be happy to read tabloid
newspa'l;ers which take every opportunity to hurl abuse at continental
neighbours. But the bar itself is likely to employ Australian staff , who serve
Thai food and Mexican beer to people who work for Korean companies, wear
Italian clothes, and are beginning to talk like Americans. The bar is also likely
to be foreign owned: a Japanese bank, Nomura ( ¥} f} ), recently became the
largest landlord in Britain.

BlR M SonT, MRZ —E TR, RATEEH &H insular xenophobes %
“PRREAY. WEIRSME A AT, 4 continental neighbours F &, “ KEi4FE" . MR T #
HE L, #RE[LAFE & insular xenophobes H 30 & international B9, BT RALEX B AT LU
HER “HAM. #SER”; {HX) continental neighbours fy 3 f# i &4 Ut 3% H % 4t
BURAR T, EEMMIENBEFEIZEATRERENRMA N KR, FFUEKERRE
A BEIRIBEFER “BRMKERMHER". 0N ESE. “REAREZEH
VLA ATE RS, X MELHER, HELXERMA LR VEREHERZ —"

] 2. The company is attempting to dispose of the aging computers.

B AFEERELHEPLENBREEKR T HITHEN. (FF T aging HiTHE

PLATI R “EZAR” B, WREISEKY, UML)

#5] 3. The report focuses on the particular rather than the general and so doesn't

draw any overall conclusions.

WX XM MEELATEHERGERS, MELTREFY, MURABEBEENS
Be (REMNETXHRTHEINERFYRERE S K, Bl overall FiF
“EmT, MR HEHETS)
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Lif —WHEMES, AMUTUMENEEREXL., FENTH, MEEGRRRFS
GAEFMELERFRWEETR, AHNTEXRRLE.

3. BENELRRE

%&3r (target text) 2 FIFHIE (target language ) Xf/R3C (source text) AJFH I,
AFTEN B AR AR E AT, H7ERIFR AL AR AR WTINRR RO B AR . RUE A A AL
¥, BENRTVETREXEE (WHWEFH. —R ) . RXHFTORE . SR
H, FHEXHESRNSES, XRERFHRSBONT, RERXHONASE EHET

mrH 4. B 6,
#i 4. They held a release, at which they gave detailed descriptions of how the film

was made.

FX: MBFT - MFEEGS, BEANETAH,

#i 5. The employees lived in terror of the boss, who had not only borne down on
them but could dismiss them at any time.
FX: ATBBRER, REAEAIRE, EHEEFRMI.
) 4 BIE LT “release” KIERIFAIR L.
Bl 6 R EERAE, BB XRAEMRIFEEHFEXHOELRE. AOFR “f
IEFR L B TR K AR AR AR, Rt ] 0 B At AN LT LARS MR T RE P R M 2, A Bl A AT LA
AT X"

4. FBFEXRERRAE

XAMFHEREEERE. BOEM. AEER. BIFEMME, FXRMPENAUMES
B, WHEEAAR, BXRAEASTEN, BEEAFTERTRBIEFHREER
Frfe, FTUEREIBETREARNMEN B XER, KEEN, AR&X. B, 8%,
B, XETHEREEHRET -HEREREBET

BREHRALESES, ENEMNEREN L UHENESXEBERERN—
&ﬁﬁ\Mﬁﬁ\*%ﬁﬁﬁ%%ﬁoﬁ%$ﬂﬁ%i?ﬁ@ﬁﬁ%ﬂﬁém¢m%m&
H, MEENXFEEEUTFERAE, BRBTHSEIBRETHEEINENTT
B, FUMEENSEAERENERENER. ARFERRNRFAFINTRER, &N
AW RLERH MR, AEHFTRAE. BRENBER.

] 6. He swallowed the annoyance at not being informed earlier and decided to sign

the contract, but he made it clear that he would take no responsibility for it.

B “swallowed” —iEHIAEM Tk, BFER “MF FTHEIBEHEREHME

SHETAR, EARERHMERT AT, REBBREE. ALZBINTES

annoyance [} not being informed earlier [ij 4, decided to sign the contract 33k He,

BEXREBRR:. RABFEHELEN, hRARR A BUEEBREZARLEGRET, &
AR E B MRS A S A FERTH

%1 7. Half of Britain's stressed-out office workers say they have come close to

punching a colleague, according to a survey. Overwork, faulty of computers

>
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and annoying workmates were the main cause of “office rage” —and women
are more likely to snap than men. Three quarters of workers felt they worked
less productively in a bad mood and 15 percent said fear of making a mistake
when their boss was angry made them work more slowly. The researchers
said that employees can cure tension by avoiding gossip, talking to managers
and not disturbing colleagues. And bosses should defuse conflicts early,
listen to staff complaints, avoid overcrowding and set realistic workloads and
deadlines.

F—RERMT . RE-TEAE, FEEANRENMZRAPELERMBMNCATH
HFET—ITRAERHL, SERS . BRUENTRORELRE “BEHAZRE" B
EEFEH, MLOEBNESKE, /A MWRATIANOERTFSEMITAERE, THE
15% R NRFEMIEBARE AL REMIT TEEE RS, Ak, BT LIES
RIMK., MEBREURRBARAITRFAFSEFEREREK; MERUN K EHBRHR,
o B TRIHAR, MART/ERRA S E, HE6 FREH TAERMEH T 528 R.

PIZRE R ECRAGET, BiFEHF—KEEREX, X faulty of computers and
annoying workmates, by avoiding gossip, talking to managers and not disturbing
colleagues, overcrowding A T EHR AR, TREFXBUN:

WE—TEE, KEHAZRAENLKR, UBHAEHARMIIEE THESFITRE
BIE . SRS BN BEMRAZITRAFAFREREN L ELARNFEEREH,
ZHEHHAEEREMEE. 34 MR TANALBEAFSERMIAERR, MILFE—EHA
WAHBC THERERE, TEREFEIERARMEMITEHCLHERATIEN. ARE
Wh, ZHEREMEEMBEULRBEAGFRFERE, REZMEKNEFFE; MEEA
RN R EHEBRR, @A THHELEL, MATERENEE, FMEIEEERHERE
M, MERES PRGN IREREHE,

N

HETHXREX. EHFMHACXAILITFE: XFEXEMES
BEEEERMAA? EXNBREN A7 RERFNEEBENRM A7 XM
LEENIAREFREE LR WRRARERESZR, MR TREH
7o IR TRIFHBIERFHRBIRTRAME, UEFHEE, TRER
APHIRRE R, SEIMEEMN—EiTE, RERXAFTHFSARAB “BRE", KEFR
Ak, REARBEXA—-RMHERFILFEFEFANEL, RESERMIFELE—I
RAEER TIE, MEREFHREERNTHE,

What Is CV?

.

The letters CV stand for the curriculum vitae. It’s about your career and education
history“’. You may come across a similar thing that may be called a resume in some
countries, but basically it is an outline of who you are, what you've done and what you

>
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have to offer to an employer.
There’s no set form for it, while there is a set® idea of the information it should

contain.

In a CV you are giving the employer the information you wish to give, in a manner
that you want to present it. A CV should contain your full name, your address and your
telephone number, that’s just the basic who you are. Then, a trend in recent years is to
have a personal statement. In that you describe a little bit about yourself, a little bit
about your skills, etc.

If youre a young person, your educational history is probably quite important,
because that’s what an employer will base a lot of his decisions on. If you've been out of
school for some time, then it's your work history they're most interested in. The most
important information should be up front. In the CV you should list your work
experience in reverse date order. So start with your latest or your current job, and then
work‘®’ your way back. But also, the reader'” wants to know something about what you
have been doing in the job.

In educational history, you don’t have to go back to your primary school, but you
can put in your secondary education, and anything beyond there, and do remember to
put in other qualifications you may have had which are not necessarily school based, like
if you are a qualified first-aider’” . Employers, when they get down to looking,
sometimes think those little bits quite important and they may put your name into the
shortlist for an interview, and that’s the real purpose of a CV, to get you into an

interview.

Note .
(1) education history HEY =
(2)set & & i)
(3) work Bk
(4) the reader T

(5)qualified first-aider & #% (98 & By B2

Practice in Class

1. TESEEESANEA. B, CENMEX, M CARE, REEHH
IR B 5 ?
1) That’s nothing to do with us. If you want to appeal, the Court of
Referee will decide.
A WEESRFTEXK. WRFKLF, ThhREEHAR,
B. XFEHEKRFI N, RERELIF, HEEEXHR,
C. EAXREMNMa%E., RELVF, MPREEASHRD,

>
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2) Only a certain number of motorbikes may be imported into the country each year, so
anyone who wants to import motorbikes must have an import licence.

A ITERBEERFEHOBRER, MUBHBHALSGBHOERLE,

B. ZERH T BFHELEHOLE, LHBBHORBAEHOERLE,

C. ZEMRE 7T BFHELEHDOKE, LHBIHOFTIESGEH OEIEE,

3) Between 1870 and 1914 the United States changed from an agrarian economy to an

industrial economy.

1870 4 3] 1914 4 H, EEMBLAFHURT T2 F,

M 1870 4] 1914 5, XEMRLEFHEMBT T &5,

M 1870 52 1914 4, KEZF T ARl H Tk 91k

4) A traffic accident on the Golden Bridge can impede the smooth flow of traffic for hours.

A HEH LM —5F AL (L W5 K B/,

B. ®&H LRI BT B E Z ik BT,

C. —BHHSHEREFEW, MeRERMREIEE,

Qwp»

2. THGAATFHRAHERMRANEE, BERNTLE?
1) A. The average temperature in summer here is about 21C.
B. Most American people do not prefer to be told as average.
2) A. This idea seems old hat.
B. To develop another market in Europe is not old hat for Sony as it has a lot of
experience there in the previous decades.
3) A. The system of “Golden Weeks” was introduced in 1999 in China in an effort to
boost domestic consumption and tourism revenue.
B. The Internet was introduced into China in 1994.
4) A. The development of China is contributing to the flourishing of the economy

worldwide.
B. The group contributed $ 10 million to the Aid Those with AIDS in 2006.

3. BT AFFERNE

1) During these quarterly meeting, it’'s the president’s responsibility to respond to each
manager’s plan.

2) The headquarters need to define and delegate the issues related to the various aspects
of local marketing programs.

3) The company laid down a fresh set of middle-of-the-road policies with aims on
housing, bonus, perk and employment satisfaction.

4) As a demanding boss, he expected total devotion and dedication from his workers.

5) He is an aggressive salesman who has been doing his job well.

6) Hawkins attacked his job as Chief under anything but ideal condition.

>
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4. MTEEXERANE (HIERXRBEETREN—REE)
World No Tobacco Day

The World Health Organization( WHO) accused the tobacco industry of continuing
to use misleading labels such as light, clean, fresh, cool or mild in order to lure millions
of people to take up the deadly habit of smoking each year.

The theme of this year'’s World No Tobacco Day, “Tobacco: deadly in any form of
disguise,” calls attention to the tobacco industry’s lies and to the existence of a great
variety of deadly tobacco products. “The purpose of World No Tobacco Day 2006 is to
remove the deceit and unveil the truth behind tobacco products,” said WHO Regional
Director for the Western Pacific. Tobacco products are deadly in any form, whether it be
cigarettes, pipes, kreteks clove cigarettes,chewing tobacco, betel nut used with tobacco
or cigars. WHO emphasized that the industry’s use of misleading descriptors and
manufacturing methods, such as mild, light, low tart, full flavored, natural, addictive-

free, and organic do not make tobacco products safer.

5. MTHEHEXFEANE (FEEXHE—XEEHN) .
Rationalized Production

Companies increasing produce different components of different portions of their
product line in different parts of the world to take advantage of varying costs of labor,
capital, and raw materials. Doing this is called rationalized production. For example,
many Mexican plants are integrated with operations in the United States. Semifinished
goods are exported from the United States to Mexico for the labor-intensive portion of
the production, such as sewing car seats for GM or building TV cabinets for Panasonic.

Many companies shrug off the possibility of rationalized production of parts. They
fear work stoppages in many countries because of strikes or a change in import
regulations in just one country. As an alternative to parts rationalization, a complete
product can be produced in a given country; however, only part of a company’s product
range is produced in that country. For example, U. S. subsidiary in France may produce
only product A, another subsidiary in Brazil only produce B, and the home plant in the
United States only produce C. Each plant sells worldwide so that each can gain scale
economies and take advantage of differences in input costs that may result in differences
in total production cost. Each may get concessions to import because it can demonstrate
that jobs and incomes are developed locally.

Another possible advantage of this type of rationalization is smoother earnings when
exchange rates fluctuate. Consider the value of the Japanese yen relative to the U. S.
dollar. Honda produces some of its line in Japan and then exports this production to the
United States. Honda also produces some of its line in the United States and then

>
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exports this production to Japan. If the yen strengthens, Honda may have to cut its
profit margin to stay competitive on its exports to the United States.

6. METHRRREHFR, MAERHEEASHBEFARNGZATESHNE? HMHK
RAFTAFRE? :
A. I wish to take this opportunity to thank you on behalf of my colleagues for your

warm welcome and hospitality. The past five days in China have been truly pleasant,
enjoyable and most memorable. I particularly want to pay tribute to our Chinese partners
for their sincere cooperation and support in concluding these agreements. May I ask you
present here in raising your glasses, to the lasting friendship and cooperation between
our two companies.

B. As an American manager of a Sino-American joint venture for two years, I have
to say that there are differences in business management between Chinese and
Americans. We are more direct and straightforward than most Chinese colleagues due to
our different cultural traditions. I can’t say our way of doing business is absolutely
superior. After all, there are strong and weak points in both types of management. In
recent years, more and more American executives have recognized the striking
differences, therefore, well-done homework is taken into account. I think this is very
worth knowing as much as possible about Chinese culture before you come to China.

\ \ W@f; Transferring Practice
; Tips:

AV ERFEBEALCER, FH N L5 E X T M7 O
~ g, RARSHENAA, EEESG, AERAEEWTEE
M. A5, ATEREXESRARIEMLERE, FUERFEL

B R SE S (R B SO B BAT RO

Text 1

Bill Gates’ New Rules

1. Insist that communication flow through E-mail E-mail enhances personal initiative

and responsibility in an environment that fosters'"’ discussion. There is no doubt that

E-mail flattens the hierarchical structure of an organization. It encourages people to
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