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Passage

Lead-in Activity

Match the following Reality TV Shows with the Chinese equivalents.

American Idol CATEB)
Pop Idol (ERE)
The Apprentice (RIFEHT)
Big Brother (258D
Survivor (& EHB)
Project Runway (ERF)

Pre-Reading Questions
1. Can you name some Super Girl singers?
2. What’s your idea of Super Girl?

Super Girl

Super Girl, which began in 2004, has been known all the country. Millions of girls are crazy
about their singers. Li Yuchun, Zhou Bichang, Zhang Liangying and He Jie are even more famous
than some stars. If you type “China Super Girl Show” on Google today, it will immediately offer you
a list of more than 12 million web pages with loads of pictures, related articles and up-to-date
news, even providing contestants’ videos. Super Girl became a national spectacle.

So what really contributed to its popularity?

The most important reason is probably that it’s a programme in which everyone can get
involved. Super Girl, indeed, offers a platform where everyone is given a chance to become a star.
No matter who you are, as long as you have courage, you can express yourself on the stage. When
the programme started a few years ago, more than 100, 000 girls and women applied. Many people
regard it as a short cut for success.

Super Girl also gets close to its audience. Viewers can vote for their favourite contestants in
many ways. Their girl-next-door style of performance does give the viewers a sense of familiarity
and participation, which is critical to the show’s popularity. That’s why millions of people were
glued to the TV, eagerly waiting to see who the final lucky girl was.

Another reason is that if you become a winner in Super Girl, you will be famous and get much

benefit from then on. Many companies would pay you highly for advertising.
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Proper Names 7
Super Girl (EBHLFE)  WIF AL 2004 44 H 0 —RY ¥

IRIETS R ARBRTET H .
Google B EIREHEEN Internet HHRME R 5]
%, :
Exercises !
Comprehension

I. Answer the following questions according to the passage you have read.
1. When did Super Girl begin?

2. Who are crazy about the singers in Super Girl?

3. How many people applied to take part in the Super Girl contest?

4. What will happen to you if you become a winner in Super Girl?

5. Why is Super Girl so popular in China? :

II. Fill in the blanks according to the passage.

Super Girl, which began in 2004, has been known all the country. Millions of girls are 1
about their singers. Li Yuchun, Zhou Bichang, Zhang Liangying and He Jie are even more 2
than some stars.

The most important 3 probably is that it’s a programme in which everyone can get 4
Super Girl, indeed, offers a platform where everyone is given a 5  to become a star. No 6
who you are, as long as you have 7 | you can express yourself on the 8 . When the
programme started a few years ago, more than 100,000 girls and women 9 . Many people

10 it as a short cut for success.

Vocabulary

I. Fill in the blanks with the words given below. Change the form where necessary.

benefit audience express crazy advertise
performance contribute involve elect glue
1. My son is about playing computer games.
2. We should put on an for someone to look after our children.
3. The match was so wonderful that the were clapping and cheering.
4. Don’t other people in your trouble.
5. The boy is to his mother.
6. The captain of the team was by the vote of the members.
7. Words cannot what I felt then.
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8. Moderate exercise will you.

9. His first in China will be given tonight.

10. His researches greatly to the progress of science.

IL Fill in the blanks with the proper forms of the words given in the brackets.
1. We were in , for the bus hasn’t left yet! (lucky)

2. He is to succeed. (eager)

3. She lives in France but has British . (national)

4. They were in fulfilling the plan ahead of time. (success)

5. Only the general manager has the say in business. (final)

6. Those critics speak of him. (high)

7. We place about our products in the newspapers every week. (advertise)
8. The of the race was given a medal. (win)

9. The teacher me to study abroad. (courage)

10. Our football team’s has been excellent during the whole year. (perform)
Translation

1. Translate the following sentences into English.

1. fBERE TS (involve)

2. XAVAFE AR, (advertise)

3. Bk (Bach) #HN “HRZA" o (regard)

4, RERIEE, WM THE, (as long as)

5. M BRI E A% (vote)

IL. Translate the following sentences into Chinese.

1. Freudianism relates what happened in one’s childhood to his present state of mind.

2. Winning the game involves both skill and fortune.

3. The report gives advertisers a new picture of women today.

4. The program is said to have an audience of over two million.

5. They are up-to-date on recent developments in the world computer industry.
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Listening Q

In this section there are 10 recorded dialogues. After each dialogue, there is a recorded
question. When you hear a question, you should decide on the correct answer from the four

choices.
1. A. His bag. B. His cap. C. His tape. D. His book.
2. A. It was unusual. B. It was disappointing.

C. It was boring. D. It was wonderful.
3. A. Manager and secretary. B. Taxi driver and passenger.

C. Shop assistant and customer. D. Doctor and patient.
4. A. At 1.50. B. At 1.40. C. At 2.00. D. At 3.50.
5. A. He was killed in an air crash. B. He was burnt in a fire.

C. He was injured in an accident. D. He was wounded in a flight.
6. A. Going shopping. =~ B. Giving directions. C. Buying fruit. D. Introducing himself.
7. A. It has stopped snowing. B. It has just begun to snow.

C. It’s going to snow. D. It’s still snowing.
8. A. By ship. B. By train. C. By plane. D. By car.
9. A. No Smoking. B. Wet Paint. C. No parking. D. Keep off the grass.
10. A. The Import Department. B. The Export Department.

C. The Sales Department. D. The Personnel Department.

Speaking

L. Work in groups and have a discussion according to the following situation.

A football fan, a pop star lover and a QQ goer describe to each other the different accessories
they wear and explain the reasons for wearing them. After the talk they all have a better
understanding of the things that used to seem strange to them. Imagine yourself to be a football fan,
or a pop star lover or a QQ goer.

Prompts .

Football fans, pop star lovers often wear T-shirts with the names or images of the stars they
love. Sometimes they also wear the same accessories or have the same hair style as their idols. A QQ
goer always carries a penguin with him/her.

Il. Work in pairs. Give the possible reasons for enjoying the forms of entertainment. ( The
first has been done as a model. )

Entertainments Dancing TV Karaoke Chess Music Online

Reasons why you enjoy it. Relax yourself, a good
way to make friends, good to
your health.
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Reading

Directions: After reading the following passage, you will find 5 questions or unfinished statements.
For each question or statement there are 4 choices marked A, B, C and D. You should
make the correct choice.

People today are still talking about the generation gap. Some parents complain that their children do
not show them proper respect, while children complain that their parents do not understand them at all.

What has gone wrong? Why has the generation gap appeared?

One important cause is that young people want to choose their own life style. In more traditional
societies, when children grow up, they are expected to live in the same area as their parents, to
marry people that their parents like, and often to continue the family occupation.

Parents often expect their children to do better than they do, to find better jobs, to make more
money, and to do all the things that they were unable to do. Often however, the high wishes that
parents place on their children are another cause of the generation gap.

Finally, the high speed of social changes deepens the gap. In a traditional culture, people are
valued for their wisdom, but in our society today the knowledge of a lifetime may be out of use

overnight (P@&7%).

1. According to the passage, children today expect their parents to
A. give them more independence B. choose a good job for them
C. live together with them D. make more money
2. Parents often hope that their children will
A. make as much money as they do B. be more successful than they are
C. choose jobs according to their own will ~ D. avoid doing what their parents can’t do
3. The generation gap has become wider than before because of
A. the increasing dependence of children on parents
B. the influence of traditional culture on children
C. the rapid changes of modern society
D. the missing of lifelong occupation
4. In today’s society, the knowledge of a lifetime
A. is still very much valued
B. becomes out of date quickly
C. is essential for continuing family occupations
D. helps the young generation to find a better job
5. A proper title for this passage would be
A. Parents’ Viewpoints on Generation Gap
B. Relationship Between Family Members
C. Generation Gap Between the Young and the Old
D. Difference Between Traditional Culture and Modern Knowledge
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Writing §§

Business Cards & K

B RAEA S T RN A NEOU/N R, LRGSR AN AL KA. B, AU RIS, k.
e, IR SRR o 4 RIS N B Z I — Rt a2 T

Read and understand the sample business card.

Sample

The Great Wall Suzhou Electronics Co. , Ltd.

Wang Ming
Software Dept. Manager / Electronics Engineer

Address; No. 11 Changjiang Road, Suzhou Tel: 0512 - 828731 x X

Post Code: 215001 Fax: 0512 - 828732 x x

E-mail; W-ming@ yahoo. com. cn Mobile: 159061323 x x
Sefl

KIRTRM T BRA A

T B
AR T TR

Hdik: FRMTHHRIIE 115 H 7% 0512 —828731 x x

MR 4 : 215001 fEH: 0512 -828732 x x

HLHE: W-ming@ yahoo. com. cn FHL: 159061323 x x
ZRHBERM

L AR EWSCARL TR, BANXIR, F—. B ERSCFRI RN T, tnl L& Hoxt
o WH, EINMILBAEL T M, BIESHEREL T,

2. HFARARADBIRRS, 7ERET X EREHAEKE, KERHA R Company 4% 45 K
Co. , AIRAFHN Co. , Ltd. , EEKA AW H Corp. B Inc. HFE/R, 235~ Corporation
F1 Incorporation {455 , Dept. /N Department (#51]), Rd. /8 Road (f%), St. Fmn
Street (), Sq. /R Square (J73%), Add. F/x Address (#ilik), Tel. /R Telephone
(H#%) o P. C. IR Post code (HE%) o

wFRIE

R EARR
professor #{(#%;  associate professor E|#(#%Z; president KF#KK;  dean R F1F;
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principal 12288 K ;  school master /NG ;  director S, E(E, &K

senior lecturer Z52%Fifi;  chief engineer 4 T#2fi;  senior engineer 4% TH#2)M;

senior accountant (%2> fi;  designer % i{Jifi;  senior economist BRATTEIN;

technician # Ui, FEARF;  official A% 51;  chairman of the board #H K ;

chief executive officer (CEQ) $f73#k; reporter it#;  general manager HZ2HH;

sales manager Y457 ;  marketing manager B #4Z:8H;  personnel manager/ director AFEFE,;
secretary-general #35K:;  general editor FiZ%HE

B AR

bureau Jij;  department &, #B;  section &b, Fb; institute fif;  office Z;  agency *t;
group company $£{/3H];  broadcasting station Hi5; TV station HAE

Practice

Read the following information and choose any information necessary for the layout of a business
card. Then design a business card. B FEHIEE, HHELEKNE, Fit— % H o
Name: William White
Gender: male
Date of Birth: Feb. 23, 1968
Marital status: married
Address: 12 Nicholson Avenue, Canberra City, Australia
Post Code: ACT2601
Company Name: Sanderson Motor Group
Title: General Manager
Telephone: 63 257 47 x X
Fax No. : 63 257 47 x x

E-mail address: William@ sanderson. com

Grammar

Passive Voice #aiES

EAREESRN—MIER, £REIEAEESIAZMMXR. RiEDEAEPFIES,
B ESEAMPEIES ., FIESEREIERNMENPIITE . BB, EESH T
BT R IE R AT, PR 15 + 8IE + 25 + Hib, mgshif SRR E
ERAENRZE, EEAE W EERAREE, UETROEAAPEEINE L. F
.

Many people speak English. ¥#2 AidiE. (EHES)

English is spoken by many people. HiEIFE Ao (#shES)



