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(R IEIE ) . The problem was not lim-
ited to New York. Unfortunately, there were too few uses for second hand plasti

\ ‘Statas The reason for the change is that now there are dozens of compar es acros

2 Y 5 12 A 1]

n 1993, New York State ordered

stores to charge a deposit on bev-
erage (fk%}) containers. Within a year,
consumers had returned millions of alumi-
num cans and glass and plastic bottles.
1. Plentyof companies were eager to ac-
cept the aluminum and glass as raw mate-
rials for new products, but because few
could figure out what to do with the plas-
tic, much of it wound up buried in landfills

Today, one out of five plastic soda bottles is recycled ([ElHt#]f) in the L

”{aogntry buymg discarded plastic soda bottles and turning them into fence posts, pa

. forcing local governments to look more closely at recycling. |n many areas, the East

Py

_brushes, etc.

‘tmg valuable materials from the rest of the rubbish. A discard remains a discard ul
»‘Somebody figures out how to give it a second life—and until economic arrangements ‘
ist to give that second life value. Without adequate markets to absorb materials collect-‘
‘ Qd for recycling, throwaways actually depress prices for used materials.

As the New York experience shows, recycling involves more than s:mply separa

(DShrinking landfill space, and rising costs for burying and burning rubbish are

Coast especially, recycling is already the least expensive waste management option.
For every ton of waste recycled, a city avoids paying for its disposal, which, in parts of
New York, amounts to savings of more than $ 100 per ton. 2. Recycling also stimulates
the local economy by creating jobs and trims the pollution control and energy costs 'of.
industries that make recycled products by giving them a more refined raw material.
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i . What regulation was issued by New York State concerning beverage containers

[ A] Beverage companies should be responsible for collecting and reusing disca
plastic soda bottles.
[B] Throwaways should be collected by the state for recycling.
[€] A fee should be charged on used containers for recycling.
[_D Consumers had to pay for beverage containers and could get their money back
on returning them.
. The returned plastic bottles in New York used to
[A] end up somewhere underground [B] be turned into raw materials
[C] have a second |life value [D] be separated from other rubbish
. The key problem in dealing with returned plastic beverage containers is .
[A] to sell them at a profitable price FB] how to turn them into useful things
[C] how to reduce their recycling costs [D] to lower the prices for used materials
. Recycling has become the first choice for the disposal of rubbish because
[A] local governments find it easy to manage
[B] recycling has great appeal for the jobless.
[C] recycling causes little pollution [P] other methods are more expensive
. It can be concluded from the passage that

[A] rubbish is a potential remedy for the shortage of raw materials

[B] local governments in the U. S. can expect big profits from recycling

;;lgposnt /dl pazxt/n WY, EW, 7
R, BE, RIES o T, HHR;AR
e [ﬁm‘e] dopositor n. F#HA

 container /kon'temo (r)/n. BE&, R
tﬁﬁ] contain vt. 6,4, B, £Z
 aluminum /3'ljuiminem,-'lu-/ »n. [{£]48
 plastic /plaestik/n ¥RE, BRI R
o BERH, BWENHN
fortunately /'fortfonstli/ad. T
[$% 4] (&) unfortunately ad. = ¥ 3
soda /'souda/n. FH¥T, BEERIK
discard /dis'ka:d/ve. 5, #F

[€] recycling is to. be recommended both economically and environmentally
[D] landfills will still be widely used for waste disposal

[ &) into the discard R A & A 2 4
throw sth. into the discard z'i-ﬁ-ﬁ.* ‘
arrangement /o rexndzmant/ n. ‘ﬁi ﬂ‘
= ‘
[E #]) arrange v. %3k, #5, H
trim /trim/a. R, BFM . gﬂw k
B, £if

[ &) make trim & % F
refine /ri'fain/vt. ¥4k, ¥
[ 2] refine on/upon # B, #it;#, A
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* 1. Plenty of companies were eager to accept the aluminum and glass as raw ,,' ‘

materials for new products, |but| because} few could figure out !wha i
to do with the plastic , much of lt wound up buried in landfills.
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(52 ) R HAIESH., %GR ETR plenty of companies were eager to...,but...
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2. Recycling also stimulates the local economy by creating jobs and trims the

pollution control and energy costs of industries |that| make recycled prod-
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ucts by giving them a more refined raw material.

€ CCCECCCCECCECCCCCCCCCCCCCECCCCCCCCCCCCCCCCCECCEECCCECEECE <X

>

&'

CiEsc ) EEAE S AE TR T S5, mEEd e mRAtE
MR EM R Tk E T Tl B e, WA T RRIRARA .
(5 X B 158 4A. A8 ETR recycing stimulates and trims, by crea-
‘ ting..., by giving YEA] T RiE . That 5| 512 2 75 M A B industries,

@ia
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(D Shrinking landfill space, and rising costs for burying and burning rubbish are forc- .
ing local governments to look more closely at recycling.
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‘ Today . The reason for the change is that now the

. As the New York experience shows
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4 many areas . For also stimulates o
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are forcing to look more closely at -

1. & D. AN, @:F RFHREEREAAMEE T H2ME? ET A AKBAH
MEMEFRAAGEEFTWER A ITETFERTE BT B SMNMEFHELE
SR TR IR A 5 1R C . 0o P A A 4 28 6 5 B BTG BB 00 D JIU & 20 32 A B 4 T 3%
OB T 24 38 R B T B S BB 4M 4% . 7E SCEESE — BX o In 1993, New York State
ordered stores to charge a deposit on beverage (£k¥}) containers. 8] A& H , LK
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% — Bt ...but because few could figure out what to do with the plastic, much of it
wound up buried in landfills (7 JRIEIEIZ) , v HEHET A RIETWRER.
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mains a discard until somebody figures out how to give it a second life—and until
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Passage @
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‘ By the time the Olympics begin in Atlanta

1 * this summer, the business world will have
spent more than $ 1 billion to link their names
and products to the Olympic Games. There are
10 Worldwide Sponsors(# B &), 10 Centennial
Olympic Partners, about 20 regular sponsors and
more than a hundred licensees. The Atlanta
Games will boast an “official” scouring pad and
timepiece, two official game shows, and three
official vehicles: a family car, an import minivan
and a luxury sedan.

But what exactly do these companies reap
for their huge investment? At the very least, they
command tickets to the most popular events, invitations to the best parties and prime
hotel rooms. () But most of all, according to US Postal Service, it is purchasing the
right to spend money.

And the right to spend money is expensive. The biggest backers, Olympic sponsors like
Anheuser-Busch, Coca-Cola, Mcdonald’'s and Xerox, commit up to $ 40 million. But
rights to the Olympic rings is only half the battle. The other half is the challg !
«ef Wrap their product brands around that image. Often that means TV time. /
400 000 per 30-second spot, some of the biggest sponsors have already IGM
_mnmal slot in thelr product categories that NBC has to sell

Carl Lewrs wearing Nike shoes, I’'m going to go with Carl because that’s the itk
(AT {5 /) link.” @ Nike’s strategy is hard to argue with—instead of sponsoring t
pics, it sponsors Olympians.

Yet even Nike wants a piece of the Atlantic action. @) Along with some other non-
'sponsors, Nike is trying to dot downtown Atlanta with billboards. Advertisement, it’s
another Olympic event.

 @ze

6;“?31.,‘\‘fo’mial vehicles”, the author means

05-
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A’} automo iles for Olympic officials [,B] automobiles used in pfﬁc"x’a

1 automobiles that the Olympic participants must drive
automobiles that allowed to bear the Olympic symbol

hi of the following is not an Olympic sponsor?

AJ US Postal Service. [B] Nike. [C] Coca-Cola.

The last sentence of this passage indicates !

A} usinesses trying to get publicity is a part of the Olympic Games

~ [B] what the Olympic non-sponsors do is of no interest to the Olympic organizers
- [C] that businesses must try very hard to earn money from the Olympic Games as

if they were themselves competing in the Games
[D] that those who fail to sponsor the Olympics this time will try very hard the
next time
Which of the following is NOT implied in the passage 7
[ A] Companies use their Olympic sponsorship to promote sales of their products.
[B] To provide sportswear for Carl Lewis is a more effective advertisement than to
provide suits for Olympic officials.
[C] NBC makes great profits from selling adverti
impress potential customers during the Olympic Games.
(D] Nike looks down upon the Olympic Games.
10. Which of the following can best sum up the passage?
[ A] Businesses want to profit from the Olympics._
[B] The 1996 Atlanta Olympic Games.
[C] The Olympic sponsorship. [D] Importance of the Olympic Games.

[D] Medor

sing time to companies eager to
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I [By the time the Olympics begin in Atlanta this summer, the business

world will have spent more than $ 1 billion to link their names and prod-
ucts to the Olympic Games.

A A C A CC I CCECCCCCCCCCCCCCCCECCCCC AT C T’

+PFIIBSBD
texcxscsa’

(B BRERZATHEEKBFHXAEX, B RKER 10 222504
WEF, T hESRRLRESBERE—E.

[(ZE1XR—1HA4H. AFHETFE the business world will have spent more than
$ 1 billion, By the time #124F by the time when, 5| § — /4 it |G 4R35 M 4] .
to link their names and products to the Olympic Games #E¥ME , #h FE 5B T 48
RHXFHAH.
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2 [Iﬁl see a Reebok official ‘Lio, may not be in the best shape firing the

starting pistol and Carl Lewis wearing Nike shoes, I'm going to go with
glog

;PIBIBIBD,
texccscscscx?®

Carl LEC&TL@E\ that’s the authentic link.
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(0] WRBRE BSMNE A RBIFHE BT 5B 00 IR & 52 B , FIZE 256 8
MR - X5 REB SR E/R,BIUbSP=H2Z M BERES ASR.

(5] XE—PMEAH. AFETFH Pm going to go. If 5| S — M RRIEMN A RE—
BENE]. who 51—/~ EiBMA], % R M4, firing the starting pistol £E offi-
cial #E 18 , RIETEHEAT ) B 4E ; wearing Nike shoes {5647 171 Carl Lewis, 4R
A G E A A  because 51— EERIE A, RS — B M 4.
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derful sentences

(D But most of all, according to US Postal Service, it is purchasing the right to spend money.

(%2 ) (H R4k 250 7, 82t 36 B A4 MR BOIR 55, W S — R B4R RO AR .

@ Nike's strategy is hard to argue with—instead of sponsoring the Olympics, it spon- -
sors Olympians.

LY i 52 9 REmg BT B A R MBI NN ZH L, TR BB RESEHR .

@ Along with some other nonsponsors, Nike is trying to dot downtown Atlanta with
billboards. Advertisement, it's another Olympic event.
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But what exactly . At the very least,
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Passage ©

uit: e

be sure, only children experi-
ence some things differently from
those with siblings (Jt. 5% 4H %K) . Many feel
more pressure to succeed. (I) In the ab-
sence of brothers and sisters, only children
also tend to look more exclusively to their
‘~.parents as role models.
; In India, 19-year-old Saviraj Sankpal
founded a support group for the tiny mi-
nority of only children. Among other
‘things, the group does volunteer work to
counter the myth that they’re irresponsible. “People think we're pampered (#f %) and
spoiled,” says Sankpal, a computer-engineering student. “But I'd like to remind them
how lonely it can get.”
: (2Most only children, however, say they wish for siblings only when it comes to caring for
' aging, unhealthy parents. Britain's David Emerson, coauthor of the book The Only Child, says
that such a person bears terrible burden in having to make all the decisions alone. Emerson
~knows from experience: 1. After his father died, he chose to move his elderly mother from their
. fafm‘ity home, where she was vulnerable(5) % B 7)) to house breakers, to a new one with
ime security. “ The move was quite hard on her, and she might feel that | pushed her into l‘h .
 he says. “Ultimately, | am left with that responsibility” _
o the future, more and more only children will likely face similar choices. 2 wm\‘ﬁ
i workmg mothers increasingly the norm, many families are finding they simply don’t have‘ ;
‘he'time, money or energy to have more than one child. As only children become oam .
mon, perhaps the world will realize that the accusation made against them is un;ust

ol
ﬁg

estlons

. It can be inferred from the passage that the author’s attitude towards only children
is .
[A] critical , [B] objective [C] hostile [D] unjust
12. It can be inferred from the passage that only children’s parents should .
[A] found a support group for their only children ‘
 «[B] do volunteer work to help their only children
" [C] let their only children make all the decisions alone

. Ot
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[D] set good examples for their only children
. 13. Emerson decided to move his elderly mother to a new house because he .

[A] is the only who cares about her

[B] doesn’t want to leave her alone

LC] wants to share the responsibility with her [D] is worried about her safety .

14, It is quite usual now for a working mother to

[A] spend all her time and money on her only child

I B] be responsible for bringing up her only child

[C] have and bring up only one child
15. The main idea of the passage is that

[D] concentrate all her energies on her job

[A] only children are spoiled and 1rrespon51ble

[B] only children have to face many challenges

[C] most only children want to have brothers and sisters
[_p{] most only children share their responsibilities with their parents

absence /'zbsons/ n TV, B, B2, 98
[ /) in the absence of & % +-+ B ; % - R AL B
leave of absence 318, B

absence of mind & R A& &K ; L H KT ;0 £
minority /mar'noretr, mr-/n. [0, DEIR K
[ /2] be in a minority of one 7 R | 4E4TA
# % # ;be in the minority & ¥ %

[4#]) (K majority a. kX 3 ¥ AR &8

- EOFR)

volunteer /volon'tia(r)/ n. EE &, &
EBEEv BE

elderly /'eldali/ a. £

increasingly /m'krisigl/ ad. # 3 &
(%), B2zt

[[E#] increase v. /n. ¥, ¥ ¥
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After‘hls father died, he chose to move his elderly mother from their
family home, |where| she was vulnerable(EﬁD’ZﬁJ‘H@) to house break

333333333,

ers, to a new one with more security.
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[ % ) #Efh (David Emerson) & & %8 J5§ ,Mﬁﬁmﬁﬁaﬁﬁ%wﬁ &Eﬁéﬁgﬁf .
FEFRRNRBMBAZ EZAZHREHNBE. .
- [REIXR-AEAMH. HFHET R He chose to move his elderly mother. After B| 8 ;.
‘ — M AR TE M B, where 5] S — A HERRE P T A 8 their family home,
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A

A

»
L)
: 2. With working mothers increasingly the norm, many families are finding they :
A simply don’t have the time, money or energy to have more than one child. :
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(D) In the absence of brothers and sisters, only children also tend to look more exclu-
sively to their parents as role models.

(3% 32) 34 530 R ik , 2 A F £ & 25 i fi 1) T LAt AT 9 A0 B SR AE ML Ol B X 42 .
@ Most only children, however, say they wish for siblings (JL3% ,#%k) only when it
comes to caring for aging, unhealthy parents.

L% 30 SR AR 259 A 40 A o At AT S e B ST 4 L . S AR 0 AN Y L33 B A
A A LA IR .

ERE-EHRARESMAE TFLARU KB KGIREEFREHIDHL. £2XH
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S0 8%, RIS 2 B AR & X Pl BL ROk B IE AT B S R E A
F L 6 750 T Wi R 2 DR AR

= BERIN: ¢
 To be sure, Many feel more... £k
‘ In India . Among other things, says . i ‘
3y Most only children, however, say . says that ¢ ‘
_ In the future . more and more only children will likely §

e

As only children become common, perhaps
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T Co A 11— 5 T B O MR 5 5 5690 Ds A1 — B2

2 Fo 3¢ .. only children also tend to look more
as role models...F] LIfF I ZE R K D,

Q. BT % : Emerson JE Lt 4F 3 10 13 3 SR BT B R
R — A A XET B A AR R R B PN W C. A2 5
4 5 1 i D. O %4, SCE ... where she was vulnerable(gﬁﬁﬁ
house breakers, to a new one with more security ] PIf3H IEHIZ&E SRR D,
BRC. WHE, BTN RE—MNEHEMNEE O RIEFLTEN, ﬁlﬁx‘\ .
b Y B A B ) 5 & RAETE R T B b s T B R BT KA — M B 5 0 C:
AR —REF; T D25 0B ATIE. MXEH With workmg
mothers increasingly the norm,...more than one child A #EHH &R A C.
15. #B., E 5. ETRXEIMHOLEBREMA. ®I A M4AF L SR EA R
AT ; BETT B 2 A T 06 T G 7R 25 Pk A XE T C: 48 K B HOM A F L iAo
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Passage @
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ou remember last summer, when |
furious ( I % [#1) travelers were |
Congress to do something a- §
ne customer service? 1. Airlines §
improve, and they adopted
ds just before Christmas, but &
summer nears, plenty of experi- S

ced travelers don’t see much improve- &
ent in customer service overall . ‘

This month, the Department of &

Transportation’s(DOT)inspector general’s




omers First. From immediate refunds tc
during onboard delays, the “12 com
1ajor effort to improve service. Since then
raining employees and upgrading technolo
nspector general Kenneth Mead, at McCaln >
orts to document whether each airline is domg what
Slers shouidn t expect too much. Most of the promsses
1 ion with customers;not problems free flights.

: days ”spokeswoman Shelly Sasson says. “Some of this is psmept*
”“And when improvements are made, it takes a long time for ‘
she says.

ie,rs »is up from last year. ©McCain and other lawmakers say new cons Ime
tion laws aren’t out of the question if the industry’s voluntary program doesn |

/ 16. The passage tells us that £

' [A] passenger complaints increase though airlines have taken steps to improve air serv-
ice \

[B] passenger complaints decrease for airlines have taken steps to improve air
service

\

air s has been improved greatly ‘though it is hard to n

ggest passengers show more understan
) better air service,
‘ e air service doesn’t mean that there w111 no lo
cies in air traveling.
[D] It is thought that passengers should be patient when they are waiting for an
| improvement made by airlines. -
8. Which of the following statements is closest in meaning to the sentence * Some af t]
tion, but a lot is reahty” in Para, 57



