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Part One Reading Comprehension

In this part there are 10 units. In each
unit, there are four reading passages with twenty
questions or unfinished statements, each with

four suggested answers or ways of finishing. You

should choose the one which you think fits best.
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.« 2 Unit One

Unit One

(1)

Whether the eyes are “the windows of the soul”is
debatable; that they are intensely important in interper-
sonal communication is a fact. During the first two
months of a baby’ s life, the stimulus that produces a
smile is a pair of eyes. The eyes need not be real: a
mask with two dots will produce a smile. Significantly,
a real human face with eyes covered will not motivate a
smile, nor will the sight of only one eye when the face
is presented in profile. This attraction to eyes as op-
posed to the nose or mouth continues as baby matures.
In one study, when American four-year-olds were
asked to draw people, 75 percent of them drew people
with mouths, but 99 percent of them drew people with
eyes. In Japan, however, where babies are carmed on
their mother’ s back, infants do not acquire as much
attachment to eyes as -they do in other cultures. As a
result, Japanese adults make little use of the face ei-
ther to encode (8- % i5) or decode (fBAD)
meaning. In fact, Argyle reveals that the “ proper place
to focus one’ s gaze during a conversation in Japan is on
the neck of one’s conversation partner.”

The role of eye contact in a conversational ex-
change between two Americans is well defined : speakers

make contact with the eves of their listener for about
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one second, then glance away as they talk; in a few
moments they re-establish eye contact with the listener
or reassure themselves that their audience is stll atten-
tive, they shift their gaze away once more. Listeners,
meanwhile, keep their eyes on the face of the speaker,
allowing themselves to glance away only briefly. It is
important that they be looking at the speaker at the pre-
cise moment when the speaker re-establishes eye con-
tact: if they are not looking. The speaker assumes that
they are disinterested and either will pause until eye
contact is resumed or will terminate the conversation.
Just how critical this eye maneuvering is to the mainte-
nance of conversational flow becomes evident when two
speakers are wearing dark glasses: there may be a sort
of traffic jam of words caused by interruption, false
starts, and unpredictable pauses.
1.The author is convinced that the eyes are
A. of extreme importance in expressing feelings and
exchanging ideas
B. something through which one can see a person’s
inner world
C. of considerable significance in making conversa-
tions interesting
D. something the value of which is largely a matter
of long debate
2. Babies will not be stimulated to smile by a person

A. whose front view is fully perceived
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6 - Unit One

B. whose face is covered with a mask
C. whose face is seen fram the side
D. whose face is free of any covering
3. According to the passage, the Japanese fix their

gaze on their conversation partner s neck because

A. they don’ t like to keep their eves on the face of
the speaker
B. they need not communicate through eye contact
C. they don’t think it polite to have eye contact
D. they didn’t have much opportunity to communi-
cate through eye contact in babyhood
4. According to. the passage, a conversation between
two Americans may break down due to
A. one temporarily glancing away fram the other
B. eye contact of more than one second
C. improperly-timed ceasing of eye contact
D. constant adjustment of eye contact "
5.To keep a conversation flowing smoothly, it is bet-
ter for the participants
A. not to wear dark spectacles
B. not to make any interruptions
C. not to glance away from each other
D. not to make unpredictable pauses
(2)
It 1s said that the public and Congressional con-
cem about deceptive (B YR ¥ #Y ) packaging rumpus
(M) started because Senator Hart discovered that
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the boxes of cereals consumed by him, Mrs. Hart, and
their children were becoming higher ad narrower, with
a decline of net weight from 12 to 10 1/2 ounces,
without any reduction in price. There were still twelve
biscuits, but they had been reduced in size. Later, the
Senator rightly complained of a store-bought pie in a
handsomely illustrated box that pictured, in a single
slice, almost as many cherries as there were in the
whole pie.

The manufacturer who increases the unit price of
his product by changing his package size to lower the
quantity delivered can, without undue hardship, put
his product into boxes, bags, and tins that will contain
even 4-ounce, 8-ounce, one-pound, two-pound quan-
tities of breakfast foods, cake mixes, etc. A study of
drugstore (Z¥ % JE) and supemmarket shelves will con-
vince any observer that all possible sizes and shapes of
boxes, jars, bottles, and tins are in use at the same
time, and, as the package joumals show, week by
week, there is never any hesitation in introducing a
new size and shape of box or bottle when it aids in
product differentiation. The producers of packaged
products argue strongly against changing sizes of pack-
ages to contain even weights and volumes, but no one
in the trade camments unfavorably on the huge costs in-
curred by endless changes of package sizes, materials,
shape, art work, and net weights that are used for im-

proving a product’ s market position.
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When a packaging expert explained that he was
able to multiply the price of hard sweets by 2.5, from
$1to $2.50 by changing to a fancy Jar, or that he
had made a S-ounce bottle loock as though it held 8
ounces, he was in effect telling the public that packag-
ing can be a very expensive luxury. It evidently does
come high, when an average family pays about $ 200 a
year for bottles, cans, boxes, )ars and other contain-
ers, most of which can’t be used for anything but stuff-
ing the garbage can.

6. What started the public and Congressional concem
about deceptive packaging rumpus?
A. Consumers’ ccmplaini‘:s about the changes in

package size. ’
B. Expensive packaging for poor quality pnodﬁcts.
C. A senator’ s discovery of the tricks in packagirxg;
D. The rise in the unit price for many products.
7. The word “undue” (Line 3, Para. 2) means

[13 »

A. improper B. adequate
C. unexpected D. excessive
8. Consumers are concemed about the changes in

package size, mainly because

A. they hate to see any changes in things they are
familiar with

B. the unit price for a product often rises as a re-
sult

C. they have to pay for the cost of changing pack-
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