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Preface to the Third Edition

The major changes of this edition include the following four parts .

Firstly, as only texts in the first 10 lessons of Business Chinese Conversation
( Elementary) were supplied with pinyin in the previous editions , pinyin texts of the
other 16 lessons have been added for the convenience of foreign Chinese begin-
ners. Short stories in the last exercise of each lesson in Book Two are deleted to de-
- crease the difficulty for beginners.

Secondly, changing old terms is necessary along with the development of the
world. For example, “Ministry of Foreign Trade and Economic Cooperation” has
been changed into “Ministry of Commerce” , “ European Communities” into “Euro-
pean Union” and “General Agreement on Tariffs and Trade” into “World Trade Or-
ganization” . As francs and marks are taken out of circulation, they are replaced by
euros.

Thirdly, some of the notes, exercises and texts have been revised so as to
mirror the great changes in social and economic lives.

Fourthly , some typos and nonstandard writings have been corrected.

We realize that this edition is not free of errors and shortcomings, and sugges-

tions from experts, fellow teachers, foreign friends and students are welcome.

Huang Weizhi

University of International
Business and Economics,
May , 2006
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PREFACE

Business Chinese (Advanced) is the last of its series, the other two being Bus-
iness Chinese ( Elementary) and Business Chinese ( Intermediate). Since 1992, the
Chinese-English and the Chinese-Japanese editions of the elementary and interme-
diate books have been published, which, apart from being used for foreign students
at the University of International Business and Economics, have been used by
many Chinese institutions of higher learning or some training units, and also intro-
duced to universities in the USA, Japan, South Korea, Singapore and Spain. They
have been well received by all judging from the teaching and learning perform-
ances.

The present book , following the principles and style of the elementary and in-
termediate books, takes business and economic life as its main content, but with a
higher level of specialization. Apart from the Chinese language related to the study
of commodities, it lays special emphasis on China’s actual conditions and the cul-
tural knowledge as reflected in business and economic life. In other words, what
the present book teaches is not merely business Chinese in the ordinary sense, but
the culture in business and economic life, which is at a more advanced level. It
can be noticed from the contents that Volume 1 of the present book deals with some
macro aspects of this field and Volume 2 tackles the micro aspects. In discussing
the micro subjects, the titles we use normally consist of two parts which are linked
together with a word “and”. For instance, in “Tea and Its Culture” , the first part
refers to the commodity itself, the color, flavor, taste, shape, and its production,
i. e. , the knowledge of the commodity that anyone engaged in business and trade
should know; the second part introduces broader cultural knowledge related to that
commodity, such as its historical development, its present situation and future
trend and its influence in such aspects as politics, economy, culture, social cus-

toms, and ethics. Since the 1980s, corporate culture has received closer attention




with each passing day. During the 1990s, China has also witnessed the “culture
craze” . Even though there has been a tendency to overuse the word “culture” , the
valuable concept of corporate culture has taken root among Chinese theorists and in
China’s business circles. It has produced enormous social and economic benefits in
our daily life. Innumerable facts both in China and elsewhere in the world have
proved eloquently that whoever wishes to enter and be successful in high-level bus-
iness and economic activities must earnestly study culture as reflected in business
and economic life as well as corporate culture, especially the actual situation and
culture of the target country, and raise a high-level of cross-cultural awareness.
The present book aims at training high-ranking business executives from the cultur-
al perspective.

All the texts in the elementary and intermediate books were in conversation
form. To cooperate with the content, the texts in Business Chinese (Advanced) are
in the form of colloquial prose,with the characteristics of an oral course exempli-
fied in the exercises. We believe that this approach will facilitate both teaching
and learning and help attain the study goal.

Each lesson in Business Chinese ( Advanced) is divided into four parts, i. e. ,
the text, new words, notes, and exercises. The exercise of each lesson consists of
three parts. The first part is a conversation exercise on the content of the text. The
second includes exercises on the words and expressions of the text, and question-
and-answer drills and discussions. The third is a short passage dealing with the
culture related to business and economic life. Most of the passages contain vivid
stories, with idioms and literary quotations that are frequently used in present-day
business and economic activities. Learning these linguistic and cultural items will
be beneficial to business communication and management. At the end of the book
is the English translations of all the texts and the vocabulary list.

The present book is rich in content, and in the course of writing the book, we
try to express the main ideas without exhausting every detail, thus leaving ample
space for maneuver both for the teachers and the students. The students can bring
into full play their own initiatives, and the teachers can do their job with high skill
and great ease.

This series has been planned by the National Office for Teaching Chinese as a
Foreign Language, who has given ample guidance and support to the writing and

publication of the present series. Professor Huang Zhenhua, Vice-President of the




University of International Business and Economics, has made painstaking effort
for several years to finish the English annotations and translations of all the texts.
The English version of the present book has been polished by Mr. John Hilton from
Britain. Numerous teachers have provided us with their teaching experiences in u-
sing the elementary and intermediate books of this series, which are of tremendous
help in the writing of the present book and for revising the previous two books. We
would like to express our heartfelt thanks to all the above-mentioned leaders and

colleagues who have given us their concern, support and help.

Huang Weizhi
University of International
Business and Economics,

March, 1999
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Users’ Guide

Teaching Chinese as a foreign language has its own characteristics. The learn-
ers are from different countries of different ethnic groups with different life experi-
ence and cultural background and display their own characteristics in learning Chi-
nese, while the teachers too have their own teaching styles, methods and experi-
ences. Considering this diversity, we do not want to offer a standardized teacbing
and learning method to use this series of Chinese téxtbooks. However, we’d like to
offer some suggestions for teachers and learners. Since some questions have been
discussed in the Preface, we only address several additional points here.

Business Chinese Conversation adopts the teaching method for intensive train-
ing characterized by low threshold, large volume of content, high density, and
staged and quick progressing in teaching. With a wide range of topics, the content
of certain difficulty and the curriculum requirement to finish one volume within a
term, it attaches particular importance to the preview and review. Especially for
preview students should spend more time and efforts on new words and grammar
points and try to learn on their own with the aid of explanations and English trans-
lation of the texts. They should read through the texts and gain basic understanding
before class. Then in class the teacher can use “questions and answers” to exam-
ine their reading comprehension, and will only need to explain the difficult points.
The notes on cultural knowledge and the short essays at the end of the lesson
should also be learned by students themselves. Some of the exercises should also
be handled this way. Don’t waste class hours on reading the texts and related mate-
rials, which should instead be the “lead” to lively dialogues among the students.
“Large volume of content” indicates that lots of content have to be digested after
class; “high density” requires effective use of time and intensive training of
speaking. All in all, teachers and learners together should be aware that this is a

series of textbooks for practicing speaking with the ultimate goal to enable learners




to speak fluent Chinese.

Closely related to these questions is the question of how to grasp the key
points during teaching and learning. Take the Intermediate and Advanced of this
series for example. In each lesson there are a large number of new words, rich
content, and texts of longer length. The attempt to master all the new words and
content within a teaching unit (4 ~6 class hours) is almost impossible. Therefore,
students should be able to focus on key words, important sentences and core con-
tent of each lesson according to the hint of its title. As for the rest, they will
achieve the mastery of them in their later reappearance. During the compilation, we
put a lot of emphasis on the reoccurring rate of new knowledge and the progressive-
ness of learning, so the teachers and learners can rest assured of our arrangement.

Altogether the two volumes of Business Chinese Conversation ( Elementary )
hawe 50 lessons, with four class hours for each lesson and six class hours each
week. The two volumes of Business Chinese Conversation ( Intermediate) have 40
lessons, with four to six class hours for each lesson and six class hours each week.
And the two volumes of Business Chinese Conversation( Advanced) have 32 lessons,
with four class hours for each lesson and four class hours each week. If possible,
please arrange extracurricular activities as many as possible. For example, in Busi-
ness Chinese Conversation ( Elementary) , there are usually one text for “in-class
learning” and the other for “after-class learning” under each topic. Before learn-
ing the latter one, ask the students to go outside, and they can bring in lots of
fresh stuff which will enliven the learning. While teaching the Intermediate, the
teacher can arrange students to watch a real negotiation or one on the video;
students can go to practice trade negotiation themselves; and those with experience
in doing business can also talk about their own stories about negotiation. While
teaching the Advanced a variety of social activities like visits, discussion, etc. are
also encouraged. Our purpose is to turn the “dead” language materials into “live”

knowledge, and further into the students’ ability to express themselves freely in

Chinese.

Huang Weizhi
University of International

Business and Economics,

October, 2006
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