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xR, fEAYKECEZA.
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RAG . FHEL KBS RE, FEBAF, MEHEZHE AR
BT A, SiELLER AR O E P S R RE, BIETHERER
BEAT CHE RN -SRI R, RPAES=FEN—-BXER
MRS AR, ey ARt T RE,
I R 5T TR
HTEEAAARKE R, BiICEA RS S EEE,
FHEY BN EEEE B REXE, MBIENRR. TEECEN
R, BeREEE; TXEFLRMmE. ABFTLAYE
FRYC, REFBEXESRBESL . EAMMHEXRS, FicEFR
HEEEA; 7D B iy 5 SRR S gh B SCHR B O B B,
B Ay 3o B 7 . AT BB 55
HIREE T K]
O) FRIARAN: and, also, furthermore, moreover, first, second,
third G BER U A5 P AHEAAR R)
2 %Eg?ﬁ‘%,%ﬁ’] ‘bﬂut,‘ on the c;J;tr;z;E)’, otherwise, yet (7R
AR RSN EMER, HEXty, —BREEHASRES,
A RERE )
(3) FRHEBEXLEB : consequently, thus, therefore, as a result, so
4) FRHUB KRB similarly, equally, like, in the same way
(5) BARBLEW . in conclusion, finally, in short, in summary, to sum

up, in a word, my point is that, that is to say,
briefly ( frankly, generally) speaking
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4n 2002 4 1 H Passage Two o 29 & [0 25 H U & WA FHiEENE
#, FEXCR\HBMETHEIEE S NEATE3Y, T D ik
KB AEN) DHmE4r, DI (U B A sh i —Fh .

2. WEHRmA: WIER MR T SEAM TS . Hhan,
2003 4£ 9 f Passage One B 21 FAHP IR A i “IREATER 10 5
VEHEST D EESERE LA ERRAERN”, MECHRARE “F
AR E 10 SUEEAREFERELRM”, ZET A 7%
&, B HER L1 SUERAREFERRGRN” X —HER
IFBENX —FR L, _

3. a-Fast. RIUEFESCHIRRBE RS BN, i, 2003 4 12
H Passage Two R R EMAEREW LR, M 25 8 C HEI5
Bt AT VIR, Fat i |

4. RV AR CEPRAMBARILHRMANLE . L, 2003
4F 12 H Passage Four /9 39 B A (MNEH:F), C (R ARHIELE)
M D (K EBREE) EFRSCPHRER, BT LHLESR.

F ANTRBENETRE RS, IREBLAFARBEHEONER, 5

MR, HBRELA.
(=) "z

PR RN 2 A T LIRSS B R IE MR RBISOP AR EN, FHRER
M. FL b, BAMMULERAEREIE, EAT R JIBA
AR BER IR RELAXNGERREEHT R KRBT, A
VY 5 ) 33 F A4 AER A I RE AR 2 AT LA i s S vk SR o iy o T HETRE AT 48 LR
FARRE AL T8 /
1. ARAANF

PR B BEAYRR B KBRSy 5T SRR, MS—B5%E —BAX, F
[ E AT ECER PR R EIFRER, BE—HS5RE—BagE &
AR,

T LL 2003 £ 9 A Passage One Jy iz .

A recent study, published in last week’s Journal of the American Medical

Association, offers a picture of how risky it is to get a lift from a teenage driver.

®
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Indeed, a 16-year-old driver with three or more passengers is three times as likely
to have a fatal accident as a teenager driving alone. By contrast, the risk of death
for drivers between 30 and 59 decreases with each additional passenger. The

authors also found that the death rates for teenage drivers increased dramatically

after 10 p.m., and especially after midnight. With passengers in the car, the driver
was even more likely to die in a late-night accident.(D

Robert Foss, a scientist at the University of North Carolina Highway Safety

Research Center, says the higher death rates for teenage drivers have less fo_do

with “really stupid behavior” than with just a lack of driving experience. @

“The basic issue,” he says, “is that adults who are responsible for issuing licenses
Both he and the author of the study believe that the way to mitigate ({§i---28
f#2) the problem is to have states institute so-called graduated licensing systems, in
which getting a license is a multistage process.@ A graduated license requires that
a teenager first prove himself capable of driving in the presence of an adult,
followed by a period of driving with night or passenger restrictions, before
graduating to full driving privileges. A
Graduated licensing systems have reduced teenage driver crashes, according
to recent studies. About half of the states now have some sort of graduated
licensing system in place, but only 10 of those states have restrictions on
passengers.(® California is the strictest, with a novice (§7=F) driver prohibited from
carrying any passenger under 20 (without the presence of an adult over 25) for the
first six months. '
JEFIRE O~ A F R LA DR E AR, TR R
SRR ] FHE SR B IR R —— Xt Rz, B
21. Which of the following situations is most dangerous according to the
passage? %R B BB D;
22. According to Robert Foss, the high death rate of teenage drivers is
mainly due to __. ¥ ®);
23. According to Paragraph 3, which of the following statements is TRUE?
xR ®);
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24, A suggested measure to be taken to reduce teenagers’ driving accidents is
that IR @;
25. The present situation in about haif of the states is that the graduated

licensing system ______. X hifgfa —BHG.

2. MBHMANF

VUSRI D LR M — R LM, ¥ RE—a—&, A,
KE R BN EE, KPR EaERBRIRAEER SR .04,
LA T XENEBENE, ERRTEENSE; MERNEH
BORAURATERZERM LA, FEHEMEARRNEHRRNEZRT
Fubl], —REBREEMMESEBEWHRETUNSEHAT, PAXE
hAE BRI T RER.

THERLL 1999 4F 1 }3 Passage Three A5} :

The appeal of advertising to buying motives can have both negative and

positive effects. Consumers may be convinced to buy a product of poor quality or
high price because of an advertisement. For example, some advertisers have
appealed to people’s desire for better fuel economy for their cars by advertising
automotive products that improve gasoline mileage. Some of the products work.
Others are worthless and a waste of consumers’ money.

Sometimes advertising is intentionally misleading. A few years ago a brand of
bread was offered to dieters (&3 with the message that there were fewer calories
BB, K)inevery slice. It turned out that the bread was not dietetic G52
Tﬁj"ﬁﬁ@ ), but just regular bread. There were fewer calories because it was sliced
very thin, but there were the same number of calories in every loaf.

On the positive side, emotional appeals may respond to a consumer’s real
concerns. Consider fire insurance. Fire insurance may be sold by appealing fo fear
of loss. But fear of loss is the real reason for fire insurance. The security of
knowing that property is protected by insurance makes the purchase of fire
insurance a worthwhile investment for most people. If consumers consider the
quality of the insurance plans as well as the message in the ads, they will benefit
from the advertising.

Each consumer must evaluate her or his own situation. Are the benefits of




R E eSS

the product important enough to justify buying it? Advertising is intended to
appeal to consumers, but it does not force them to buy the product. Consumers still
control the final buying decision.

BEXEZAERFEBE, ATLI% B The passage is mainly about ____ 24t
MMESRER, HELRENEEEER O, WELX, TUENSE
— 4] The appeal of advertising to buying motives can have both negative and
positive effects BLEASCH H0A), B8 H AR T TR
3. AERHEFENF
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- BREELARRNAS . (FILEGHMECRET S22 E @I 4)

4. #EK

IR, B RER, FARNRZRE SR KR A k5 R iR E]
BNZ, ZEEFRBEMRBEFH XTI LR ERAEFHEERNAXE
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Hxkre iR HBAEN —/AE R, W 2000 4E 1 A Passage Four #55
B LA colonies 384X T _E—~43E] H1 Y bacteria.

@ BWRAT: —BBERBORECTREKETF, 1995 F1 A
Passage Two " 5t i such #8 % T Bif — 41 music is performed in our -
culture it is not difficult to distinguish the audience from the performers.
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