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Preface

Preface

As every student knows, comparisons between Chinese and British art,
administration, social systems and economies are very fruitful. Perhaps
just because our countries and their cultures are so different, the
comparisons are so interesting, such that we can learn a great deal from
each other, now, as in the past.

Cui Ying’ s book seeks to introduce Chinese media workers to British
television, or, more particularly, certain television programmes. All of
them are examples from an industry that is widely considered to be one of
the most advanced, technically and managerially, in the world. It is an
important export business for Britain, part of the ‘Culture and creative
industries’ which contribute even more than financial services to the UK
economy.

At the China Media Centre, University of Westminster, we are familiar
with the interest of Chinese media producers in Britain’ s television. Qur
friends at Hunan Broadcasting, Shanghai Media Group, Beijing Television and
Shenzhen Television are among those who have asked us to help their producers
study the processes of British television. Many of the companies, with whom
we have worked to introduce the British experience to our Chinese colleagues,
are represented in this book of interviews. From these interviews, you can
get a clear idea of how successful British producers regard their work.

Rightly or wrongly, the British are considered to be particularly creative
and innovative. If this is true, it is surely connected both with our
notorious individualism; with the fact that the market has been relatively

free for long periods, and with the fact that legal, regulatory and banking
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systems have given to individuals and companies the confidence to take
risks. But the fact that Britain is successful in television is also due to
the high standards set in the past by the BBC, a non—commercial broadcaster,
in both management and technique. The smaller companies that abound today,
selling their flair and creativity, are the spin-offs of an industry which
has public service broadcasters as standard setters.

This book is a valuable example of knowledge transfer, giving the reader

the opportunity to hear the voices of leaders in this industry.

Hugo de Burgh

(M4 & £ BRIBMBNS R FHIe. PRERTOIE HAHR)
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