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UNIT 1 Overview of Business

Learning Objectives

<> To define the meaning of business and introduce ma-
jor forms of business

<> To study the basic operations of business and ways
in which the operations are carried out

<> To describe the ways in which business has orlglna-
ted and developed

<> To learn about the current business posit
has been in :







Section One: Business Communications .

Greetings and Introductions

At a trade fair in Guangzhou, Mr. Jackson, an American businessman, comes across
Miss Chen, a secretary to Mr. Zhang, General Manager of ABC Foreign Trade Co. Ltd. head-
quartered in Beijing. Miss Chen takes the opportunity to introduce Mr. Jadkson' to Mr.
Zhang, who will soon be leaving for New York on a trade mission.

Jackson : Hello, Miss Chen.
Chen Na:  Oh, hello, Mr. Andrew, it’s a pleasant surprise to meet you here. I didn’t know
you were coming to the fair. A

Jackson I’s very nice to be here, but I didn’t decide to come here until the last minute.
Chen Na:  You do look very well.
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Jackson Sure, 'm quite OK indeed.
And how are you and your
family?

Chen Na:  Very well, thanks.

Jackson: How’s your business?

Chen Na: Pretty good. In fact, it’s the
best year we’ve had for a long
time, and we are expecting a

further development in our

business.
Jackson It’s great to hear that.
Chen Na: Have you met Mr. Zhang Hao, the general manager of our company? And he will

travel to New York on business next month.

Jackson No, I haven’t, but I'd be delighted to meet him.

Chen Na. Mr. Zhang, would you like to meet Mr. Andrew Jackson?

Zhang Hao: Yes, please. ,

Chen Na: Here is Mr. Andrew Jackson. He works for XYZ company. And this is Mr.
Zhang Hao, our general manager.

Zhang Hao: How do you do, Mr. Jackson?

Jackson How do you do? I am happy to make your acquaintance, Mr. Zhang.

Zhang Hao: The pleasure is mine. Miss Chen has mentioned your name many times before.

Section wa; Text

What is Business

€ R E L TLt , BT, A 05 PR — KRB A T 5 5 Fh & HE R 515 30 1T K1
Everyone has some business dealings every day wherever and whatever he or she is. We are
all part of this business world and involved in the business activities in some way.

We are about to begin an exciting, important, and necessary task ; the study of business,
especially the international one. Business is exciting because it combines the science and the
art of business with many other subjects, such as economics, geography, history, language,
culture, laws, and so on. It is important and necessary because we have business dealings al-

most every day of our lives, whatever we are or wherever we live. Most of the time, we are

4
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buyers or users of some goods or services. For
example, we buy daily necessities like toothpastes,
washing powder or soaps in nearby drugstores or go
to the barbershop for a haircut. Sometimes, how-
ever, we are sellers of goods or services, too. Most
people who work for a living are either directly or
indirectly selling something. As a result, when we
really examine what goes on in the business world, .
it becomes obvious that we are all part of it.

As a word commonly used in many different
languages, business has increased its concepts and

activities in modern times. Traditionally, business

simply meant exchange or trade for things people ,

wanted or needed. Today, its definition is more technical. One definition of business is the
production, distribution, and sale of goods and services for a profit. The other is the organized
efforts of individuals or companies to provide, for a profit, goods or services that satisfy the
society’s needs. In general, business refers to all such efforts within a society or within an in-
dustry. However, a business is a particular organization engaged in the above-mentioped activi-
ties. Some businesses are non-profit in nature, only seeking to earn enough to cover their oper-
oy o ating costs. Commonly called nonprofits,
these organizations are primarily nongovern-
mental service providers. Examples of non-
profit businesses include such organizations
as social service agencies, foundations,
advocacy groups, and many hospitals. All
of them, for-profit or non-profit, play a key

role in improving the society’s standard of

living (Left: the Bill & Melinda Gates Foundation

gave out $ 84.3 million to fight newborn illness and death in developing countries) .

There are many types of businesses in a free-market economy . The three most common are
manufacturing firms, merchandisers, and service enterprises. Manufacturing firms produce
a wide range of products. Large manufacturers include producers of airplanes, cars, comput-
ers, and furniture. Merchandisers are also called middlemen. They buy the goods produced
by manufacturers and then resell them, helping to move goods through a channel of distribu-

tion—that is, the route goods take in reaching the consumer. Merchandisers may be involved

5
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in wholesaling or retailing, or sometimes both. Examples of service enterprises include dry
cleaners, shoe repair stores, barbershops, restaurants, hospitals, and hotels. All these: three
types of businesses may sell either to other firms or to consumers, and their efforts must be to

satisfy the needs of their customers.

(Above: a manufacturing fifin and a service enterpriée—barbershop)

A number of different forms of business ownership exist today, including sole proprietor-
ships, partnerships, corporations, and joint ventures. The most common form of ownership
is a sole proprietorship—a business owned by one individual. These businesses have the ad-
vantage of being easy to set up and to dismiss. A partnership is an association of two or more
people who operate a business as co-owners. A corporation is a legal entity. By offering stock
publicly, it enables anyone with some money to buy the stock and become a part-owner of the
company. As a result, corporations can more easily raise capital for business expansion than can
sole proprietorships and most partnerships. A joint venture is a partnership agreement in which
two or more individual-or group-run businesses join together to carry out a single business pro-

ject. In joint ventures, individuals or businesses cooperate to create a single product or service

VOCABULARY

headquarter /hed'kwo:ta/ v. -to establish headquarters [})------ YERER, B AFF

opportunity /opa'tju:niti/ n. a chance for progress or advancement ¥4 Bf#L

mission /'mifan / n. a body of persons sent to conduct negotiations or establish
relations with a foreign country {fifyr, {£4

acquaintance /o'kweintans/ n. a person whom one knows AHiH, 3 A

combine /kam'bain/ ot. to bring into a state of unity; merge {§i%54 ;&3

economics /.i:ka'nomiks/  n. £¥E



barbershop /'ba:ba,fop/
indirectly /indi'rektli/
obvious /'obvias/

concept /'konsept/
traditionally ftra'dif anali/
definition /defi'nifan/
distribution /distri'bju:fen/

individual /indi'vidjusl/
primarily /'praimarili/

agency /'eidzansi/
foundation faun'deifan/
advocacy /'aedvskasi/
manufacture
/maenju'feekt| a/
merchandiser

/'ma:tf sndaiza/
enterprise /'entopraiz/
range /reindz/
furriture /'fa:nitfs/

middleman /'mid(a)imaen/

consumer /kan'sju:ma/
involve /in'volv /

wholesale /'haulseil/
retailing / 'riiteilin/

ownership/ 'aunafip/

Chopter ¥ Introduction fo Business 9

n. the place of a barber’s business ¥ % j5

adv. not directly [B]3EH#E, FEHRAH

adj. easily perceived or understood; quite apparent ¥ 8 #)

n. a thought or notion &, AHE:

adv. relating to, or in accord with tradition {£4¢ |-

n. a statement conveying fundamental character & 3, %0}
n. the act of distributing; the process of marketing and sup-
plying goods 3B, 848, & RITLE

adj. a single human being ™MER), S AR n. SN

adp. chiefly; mainly; at first; originally ¥ 5%, FEH#y,
Z i : .

n. a business or service authorized to act for others /¢ F &b,
Zaat, A, S

n. institution founded and supported by an endowment
PN |

n. the act of pleading or arguing in favor of something; active
support HiH; 48 ; FE

vt. to make or process (a raw material) into a finished pro-

duct i, T n. L

person who buys and sells products for profit F§_A

an undertaking; a business organization )l , F\p

the full extent covered i [

. the movable articles in a room that make it fit for living or
working X H

n. a trader who buys from producers and sells to retailers or
consumers F[B] A ; R 40A

n. one that consumes JH§ 3% :

vt. to include, to engage as a participant; embroil ¥ A ; {#
P

vt. to sell in large quantities for resale 3%

CREREN

n. the sale of goods in large quantities it %

n. activities involved in the selling of commodities directly to

consumers 8 (k)
n. legal right to the possession of a thing FfH X

7
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sole /saul/ adj. of or relating to only one individual or group; exclusive
B 5 A

proprietorship

/pro'praiste]ip/ n. ownership FTH 4L

partnership /'pa:tnafip/ n. GEXRR;AREE
corporation /ko:pa'reifen/ n. a body that is granted a charter legally recognizing it as a
separate legal entity having its own rights ¥ A, A#], ik

joint /d3oint/ adj. characterized by cooperation or united action Bk Y
venture / 'ventfa/ n. a business enterprise involving some risk in expectation of
gain 1)k

advantage / ad'va:ntidz/ n. a beneficial factor {L#Y, A F|&4F
association /a,sausi'eifen/  n. an organized body of people who have an interest, an ac-
tivity, or a purpose in common hH4r, B4

co-owner /kau'auna(r)/ n. kFEAE, HHE, ERA

entity /'entiti/ n. something that exists as a particular and discrete unit SZ{&

stock /stok / n. the number of shares that each stockholder possesses A%
=, By

expansion /iks'psenfon / n. the act or process of expanding, a period of increased eco-
nomic or business activity 35§, 3" ERTHH

cooperate /kau'oporeit/ vi. to work-or act together toward a common end or purpose
afE, UME

package /'paekidz / n. a wrapped or boxed object, a proposition or an offer com-

posed of several items f13%, %, —BEFNHHE

KEY BUSINESS TERMS 1'

trade fair R 5 &

general manager BERB(HHFLEPEHES MR CM)
Foreign Trade Co. Ltd. SR ARAR

trade mission HEREKE ; B RS Hdr

on business WL, B, B

daily necessities HELFEW, HEMS

operating costs » EFERA, Bl A

standard of living A& K

free-market economy =R RS
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