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Ni Yang Chief designer

Educational level and specialty: Doctor of architecture, Tongji University
Educational experience:

Shandong Art & Craft College

Art & Craft College of Qinghua University (former Central Art & Craft College)
Tongji University

Companies established:

Shenzhen Niyang Design Co., Ltd.

Shenzhen Handun Building Decoration Engineering Co., Ltd.

Shenzhen Zhongyifang Industrial Co., Ltd. (furniture)

Shanghai Jishang Architectural Design & Consulting Co., Ltd.

Acting title: Chairman, legal representative, general manager
Social public service: Member of Shenzhen Industrial Specialist Base
Design ideal: Continuously get close to the international design level, practice and

explore the marketing of the design behavior, and make the market
accept the design pursuit of higher taste.
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The Community club has become a fashionable topic in our today’ s
residential life. The planning series of media plus real estate have aroused our
pursuit for the beautiful life, molded romantic dream, and inspired a new
living style. During the realization process of this living method, the acting
role of the designer is to demonstrate his own talent through space element,
showing his understanding, experience and explanation on the contemporary

life.

The promotion fashion of the community club makes us think of the spiritual
origin of the modern architecture — architectural popularization philosophy as
promoted by Bauhaus. With the progress of modernism and post-modernism
and the progress of global and democratic tourism fashion, this philosophy
enables us to feel the concern of the current society on the public life, and also
enables to benefit from the satisfactory feeling brought from the fact that the

human philosophy creates the huge energy.

The previous club is a living style of the noble, a gathering place emphasizing
the class, field, privacy, interest and hobby, and its feeling of superiority,
mystery and nobleness is a kind of long-term accumulated atmosphere in the
urban life. A typical method is that the auxiliary fitness, leisure and
recreational facilities for high-class hotel, golf club and yacht club have
become the prototype of the current community. Due to the intensive rhythm

of the modern life and more serious trend of cool human relationship and
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isolation in the information society, it has made another balancing point of the
life become a colorful pen to enrich our life, such as returning to the nature,
leisure, holiday tourism, artistic activity, exchange among different ages and
cultural groups within the families, friends and community, experiencing the

new living circle, catching oneself in the uncertainty.

The club design requires us to think these longitudinal and transverse
problems of origin of life, thus inspiring our own physiological and
psychological feeling on the life and sensitivity of visual and touching feel. In
the aspect of function, fully understand the specific requirement in the specific
region and community, emphasizing the original cultural living style, habit
and philosophy, and also improving the guidance on the new living style,
making the specific residents group feel the unique belonging and affection
different from other places. For the community with different orientations and
specific club area, choose different club functional demands, combine between
the new and old projects, and handle flexibly and respectively: big and
complete, or small and special. In the aspect of form, focus on the relationship
among the overall space, modeling, proportion, material, color and light,
penetrate the designer’ s thinking and spirit on the life understood and
extracted by himself, and reflect it in every details. Adopt the contemporary
design method, continuously create the visual effect of unique personality, and
make people fully feel the atmosphere of leisure, romance and new living style

as well as relaxed and sensitive spiritual field.
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Designed by: Shenzhen China Merchants Architectural Design Co., Ltd.

Photographer: Yu Chudi

Floor area: 220m?

Decoration material: Glass, wood, marble, polished tile, coating, etc.
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" his club has incorporated the

recreation, amusement, dining and
commercial functions, combining
various functional areas organically. The
design has adopted multi-element concept
symbol, coordinated with the post-modern
art philosophy, fully showing the
magnificent, exquisite and humanistic

features of the club.
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Corridor

¥REEFE  Massage room
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Stairs

HRAX— Corner of the recreation area 3@ Corridor

kKX  Recreation area
i  Corridor #KIRK  Recreation area
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Club of Blue Coast Garden
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Designed by: Shenzhen Niyang Design Co., Ltd.

Designer: Ni Yang,

Photographer: Chen Zhong

Floor area: 3117m?

Decoration material: Glass, marble, coating, etc.

N 2t BMRRNTIE
R, ABSIEN, HE. 8%, Tk
NS B — IS TR, AT
BANR. RENFEESE, B
EOMARNE, WSS R
e ORENFSES.

ﬁ% he design of this club mainly

starts from the cultural foundation
) of this building, utilizes the space
m(;eliﬁg, material, color and light changes
to create a unique feeling of personality,
makes people fully feel the new living
atmosphere of leisure and romanticism, and
shows a kind of unique blue style, thus
making the resident group of the building
have a strong sense of affection and

belonging.

Corridor







