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2006 FARINEBEAEM (ZihX5)
BREAKDOWN OF FOREIGN VISITOR ARRIVALS
BY REGION 2006

ER#H EUROPE (23.7% )

M AMERICA (10.8% )

FSFMM OCEANIA (2.9% )

M B ELfth AFRICA&OTHERS (1.3% )

L3N ASIA (61.2% )

2006 FARINEBEAEIIR (BAEHRD)
BREAKDOWN OF FOREIGN VISITOR ARRIVALS BY
MODE OF TRANSPORT 2006

#E FOOT (12.4% )
$RZE MOTOR (14.0% )
fBAB SEA (11.6% )
WZE RAIL (3.5% )

KA AIR (58.5% )




2006 FARINEBZAEIIN (ZFUD)
BREAKDOWN OF FOREIGN VISITOR ARRIVALS BY
AGE 2006

658 K% A OVER 65 (5.5% )

45 ~ 642 45-64 (36.2% )

25 ~ 44%5 25-44 (46.5% )

15 ~24% 15-24 (7.8% )

1445 KA UNDER 14 (4.0% )

2006 EANRINEBEAEMEE ((Z2B8YD)
BREAKDOWN OF FOREIGN VISITOR ARRIVALS BY
PURPOSE 2006

1Y / %5 MEETING/BUSINESS (25.0% )

WAARIR SIGHTSEEING/LEISURE  (51.0% )

BR%353 T WORKER & CREW (9.4% )

BRFEIAR VISITING RELATIVES & FRIENDS (0.8% )

Efth OTHERS (13.8% )



2006 FERIE N0 WA
BREAKDOWN OF INTERNATIONAL
TOURISM RECEIPTS 2006

SEREHEE SHOPPING (33.0% )

{78 ACCOMMODATION ( 14.4% )

M FOOD & BEVERAGE (10.3% )

HAfth OTHERS (8.9% )

2K ENTERTAINMENT (3.7% )

H5%8 SIGHTSEEING  (2.9% )

BREBEIR COMMUNICATION (1.5% )

TA3ZiE LOCAL TRANSPORTATION (3.5% )

{R3Zi® LONG-DISTANCE TRANSPORTATION (21.7% )

2006 FEPFREE OND B (ZRED)
INTERNATIONAL TOURISM RECEIPTS 2006

SME A FOREIGNERS (55.2% )

FAGI HONG KONG (22.9% )

7]EkE MACAO (8.5% )

BS@M TAIWAN PROVINCE ( 13.5% )
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INTRODUCTION

The Yearbook of China Tourism Statistics for 2007 is a yearly review with
information on the overall development of the tourism industry in the People’s
Republic of China in 2006. Written in English and Chinese, the information in this
Yearbook covers eight aspects: Statistics Report on China’s Tourism Industry in
2006 and visitor arrivals to China, major profile of international visitors to China,
international tourism receipts, domestic tourism, business of different regions,
business of star-rated hotels, business of travel agencies, travel enterprises and non-
business institutions.

A note to the Index of Major Statistic Terms is attached at the end of the
Yearbook, which gives a brief explanation of the meaning of main toruism statistics,
scope and method of data-collecting.

The data of the Yearbook come from the tourism departments, statistical
departments, and ports of entry and exit of public security departments throughout
the country. The statistics of Taiwan Province, Hong Kong Special Administrative
Region and Macao Special Administrative Region are not included. All the data are
processed and compiled in line with the requirements set forth in the tourism statistics
reporting system jointly formulated by the National Tourism Administration and the
State Statistics Bureau, and explanatory notes are provided in some special cases.
Re-check and re-adjustments have been made to the figures of each month in 2006,
and if some inconsistency is found between the published figures and the figures in
this Yearbook, the latter should be taken as authentic.

This Yearbook provides authoritative data on the development of China’s
tourism industry in 2006, which is useful to tourism departments, relevant
departments of the national economy, education and research institutes, and
students and teachers. The overseas travel trade, relevant people of the industry and
foreign tourists to China, compatriots from Hong Kong, Macao and Taiwan can
also benefit from this Yearbook.

In the Yearbook, wherever a table is contiuned on the next page, footnotes are

given on the first page. The mark “#” denotes headline entry, while the mark



