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“Picton Hopkins Prize”
1970 FEFBRTF "BREFME IRESH . 252Kkt IE.
1974 FFETF "FLIRAT . FIRIEIHREIE,
1976 I BXRBITHARAST ., TEMNBERARITIEEZS, TABE—THMITE.
1990 FEH BUEF M. PEGEREEFHIZERDAE].,
1993 FFZE7b H "I SSHEE " FFRE —EZ &5 — "Kenneth Kollection”,

1996 E7AERE REE HMERKEREAEBREMZTIIE -
“Kenneth Kollection—LifeStyle” % “Kenneth Kollection—Fitness”
1997 FE AFBHIRS X R AT E "N (AT HIS PEAK),

1997 FFAGBHIR "BSXRERNRIHERE —ENH.
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1976 FEBRBRITFERRR
1982 FFHHERBRIMNFLSEIRA

Resume of Kenneth, Ko Man On

1943 Born in Shanghai, China.

1961 Graduated from"Pui Kiu Middle School".

1969 Graduated from University of Melbourne,

School of Architecture. Obtained a 1st Class
Honour in Design and won the "Picton Hopkins
Prize".
1970 Architect - "Peter Y.S. Pun & Associates".
1974 Project Manager - "Lee On Construction
Company".
1976 Established own practice - "Kenneth Ko Designs

%'  Ltd". Completed over 1,000 projects.

e - 1990 Set up offices in Singapore, Taiwan gnd Thailand.
il 1993 Operated own shop, "Kenneth Kollection", at the "Regal
Riverside Hotel, Shatin".

1996 Established further shops at the Home World, Hung Hom - "Kenneth

Kollection - LifeStyle" & "Kenneth Kollection - Fithess".
1997 " At His Peak " was published in Hong Kong
1997 " The Interior Design World of Kenneth Ko ", 4 vols were published in Taiwan

PROFESSIONAL TITLES

1972 Royal Institute of British Architects
1975 Hong kong Institute of Architects

1982 Roval Australian Institutes of Architects
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On Kenneth Ko / Alan Zie Yongder

I haven't known Kenneth Ko for long, only 20 years.

But to me time is merely a marker, a fullstop, a few
lines, a burst of fireworks. Why am | writing about
Kenneth Ko? His life isn't intimately linked with mine
and his achievements have nothing to do with me, but
I have a kind of feeling about him that makes it
possible for me to write and speak about him.

If it wasn't that | published a photograph collection
for him this year another 20 years might have quietly
slipped by us.

Kenneth Ko designs are all stamped with his
personal style, and he is an expert at matching the
design to the client. While there may be occasions
when a design is not perfect there is never a time
when he commits less than all of himself to the work.

Anyone can do good design, but not everyone can
do good design and give the customer what they
want. Kenneth Ko excels at this. | don't look for pure
art in his work, | look for the brilliance with which his
different designs meet the different demands of the
project.

It is for this reason that | published his 3 volume set
of books on interior design and later a special feature
on his work in the magazine ARCH. Our most recent
collaboration is the album of his nude photographs.
My first thought when we sat down to discuss the
possibility of publishing a collection of photographs of
nothing but a naked body was, how Kenneth Kol!
There could hardly be a more direct and powerful
means of getting exposure.

Writing about Kenneth Ko is not my strong suit but |
can say with great certainty that the collection of
photographs in "At his Peak” reveals a great deal about
him. However, it's not enough for Kenneth Ko. He
fears we only see the packaging and he wants us to
enter into his inner world. So, when he mentioned
that a friend of his was going to write his biography, |
immediately said 'yes', for anyone who has heard the
confidence and passion with which he speaks of his
life and his work knows that the story will be far from
dull.

The secret to successful design these days is not in

erein lies the
fully consciol

rdoing wh '

d he develops with i

changes are his principles, especially the Drnciple that

human considerations are paramount in every design.

Alan Zie Yongder

Born in 1943, Mr. Yongder is currently a director of CCT Telecom
Holdings Ltd.. Earlier in his career he set up the-Yongder Hall Group
and served as a founding member of the Hong Kong Designers
Association and the Hong Kong Artists Alliance. In 1995 he was
chairman of the Society of Hong Kong Publishers. Previous positions
also include general manager of a Newspaper Group and non-
executive director of a packaging manufacturer.

In conjunction with Grey Advertising of New York he established
Grey Advertising Hong Kong and went on to accumulate 30 years of
administrative and management experience in the advertising, public
relations and printing business. In the media field, he undertook many
co- productions and established excellent relations with companies in
the USA, England, Japan and France. At present he is fully engaged in
the planning, development and expansion of CCT's business interests
through China and the rest of the world.
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On Kenneth Ko by Alan Zie Yongder
Restaurant Design:

Inagiau Japanese Restaurant

Peony Chinese Restaurant

Thai Kitchen

Shanghai Shanghai Restaurant

Lai Kar Heen Retaurant

Franchise Design:

Mercedes- Benz Showrooms

St. Honore Cake Shop

Tai Lin Radio Service Ltd.

Designs for Other Spaces:

Gough Hill Road No. 1

MTR World Wide House

Condo |l

Park Lane Hotel Fitness Center
Canton Disco

Stage Design

The Kenneth Ko Leisure Areas and Other - a chronology

Postscript by Jean Dan
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Inagiau Japanese Restaurant

Opening a Japanese restaurant inside the Peninsula Hotel was a daring venture,because it had to combine a European tone and an
Asian flavor If the delicate balance was not achieved successfully the place could become a joke.So | took on this project with some
caution,

From the design viewpoint,mood and atmosphere are a restaurant's soul Of course these depend on personal feelings,feelings that are
gained from past experience.For example,the intinﬁacy of a candle-lit dinner,the excitement of a campfire,the taste of Chinese, Western
and other cuisines.We store away these feelings one after the other,but when they are aroused again they flood us with emotion.

The Inagiau (Which means ‘Rice Valley’ in English)restaurant is very well known in Japan.This and the fact that it was to be
opened in the prestigious Peninsula,demanded that the design be tasteful and everything about the decor carefully thought out.

Leading up to the entrance's frosted glass doors is a granite tiled floor.On it stand 3 large ceramic brewing jars with the label
"White Snow ' recognized as the reataurant's mark,and nearby a bouquet of dried flowers and plants.The effect is pure Asian simplicity.

Inside,the bar occupies a large area.Black and red cushions lie on the two—seater couches and black and purple patterned cloth
covers the backs of the seats. The most eye—catching of all however is the planter box in the centre behind the bar.Tall,slender bamboo
reaches all the way up to the second floor.Customers there can see it through the alass window and feel as though they were in the
midst of a garden.

In the center of the restaurant is a curved,carved stairway.The steps are clad in white marble and viewed from above appear to form
a large square pattern of overlapping stone.The whole looks like a slowly cascading stream Every customer,looking at the effect from
below,imagines something different.| conducted an experiment amongst my friends and found that as expected they all discovered
something unique and personal in it.

| used glass partitions on three sides of the staircase so that the vivid image of the slowly flowing stream could be appreciated
from_all corners of the restaurant.It allows the outside light in too,not enough to be bright,just enough to add warmth and ambience.

Upstairs there are three rooms.Two have movable walls so they can be joined together to host large paries or family gatherings.The
Japanese are used to kneeling while dining,but after awhile your feet become numb,so under the table | have added extra room so dinners
can stretch their legs.

In keeping with the traditional ethos of Inagiau,l spent a lot of time and energy selecting the right oil paintings.They had to
complement and complete the refined elegance of the interior design.

(This is an excerpt of an artice by Kenneth Ko,from the December 1986 issue of Hong Kong's “Ga” magazine.)
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