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Foreword

Since 2005, the creative industry has been introduced into China for
3 years. As clusters were formed and polices were issued, the creative
industry has created a large number of wealthy and work positions in
China and is moving forward along the Chinese-featured road.

Professor Jingcheng Zhang, director of China Research Center for
Creative Industry and a visiting scholar in Australia, has been devoted to
the research for the creative industry since 2005. He is also Chief Editor
of the blue book Development Report on the Creative Industry in China
for 3 years and has accomplished distinctive achievements in the develop-
ment of the creative industry in China. In March 2008, Development Re-
port on the Creative Industry in China 2008 is going to be published and
has been the 3rd blue book continuously recording the development of
the creative industry in China.

In Development Report on the Creative Industry in China 2006 (Re-
port 2006), it introduced some basic definitions to the creative industry
and gathered some important achievements and views of Chinese schol-
ars. In Report 2007, it focused on the definitions to the creative indus-
try, compared various definitions domestic and aboard, tried to put for-
ward some theory models, made researches on statistical classifications
and indicators. In accordance with authoritative data in the report of the
first national economic census, Report 2007 put forward the classifica~
tion standards for Chinese creative industry in national aspect and made
scale calculations and comparisons to the creative industry of 15 cities,

and then sequenced them into 3 echelons which was proved by facts to be
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accordant with the actual development.

Report 2008, with more mature style and more complete materials,
is focused on regions with the creative industry developing well and gath-
ered some famous scholars and persons in charge of the creative industry
in local governments with first hand materials to participate the writing.
As a report systematically viewing the creative industry in the whole
country, Report 2008 has a macroscopic nature and formed its own sys-
tem:

Firstly, to the time, it witnessed the whole course of the growing-
up of Chinese creative industry. Starting from 2006, the first year of
Chinese creative industry, Report 2008 has been the 3rd blue book suc-
ceeded Report 2006 and Report 2007. In 2005, the creative industry is
like a match in a large prairie and it got a bit progress in 2006. In the
past 2007, the creative industry is like a prairie fire for its prosperity,

Secondly, to the region, it covers all representative regions with the
creative industry developing well, the east from Shanghai to the west of
Chongqing, the north to Dalian and the south to Taiwan province. It an-
alyzed experience and modes of every region and made a conclusion as;
by combining with local advantages, the creative industry has been developing
differently in many regions with different levels and characteristics.

Thirdly, to the range, it covered every field of the creative industry
including not only trades based on traditional culture as tourism and an-
tique and art works auction, but also trades based on scientific and tech-
nological creativity as software and digital entertainment. Generally,
creative industries as design service, amusement and recreation and tele-
com and software were paid more attention; while consulting and plan-
ning and scientific research and education were comparatively lagged be-
hind.

Fourthly, to the ideas, it turned to systematically expound and

comment on Chinese creative industry combined with facts guided by the
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unique theory of Report 2007, as the simple record in Report 2006 to the
initiative theory study and data statistics in Report 2007.

The development of the creative industry in China is the encourage-
ment to us to make records for it continuously and we are proud of it. In
the future, except to continue the blue book Development Report on the
Creative Industry in China, we’ll make fully use of our experience and
resources to write Development Report on the Creative Industry in
World. At the same time, we sincerely hope to cooperate with foreign
press to publish Development Report on the Creative Industry in China
2008 in foreign countries. Up to now, the English version of General Re-
port of Report 2007 and Report 2008 have been completed, anyone inter-
ested in them can contact with us for a free copy, either in paper or elec-
tronic. And don’t forget to fill a Reader’s Receipt for us. Qur Address is

as the following:

China Research Center for Creative Industry

Room 410, Beike Building, No. 27, Xisanhuan Beilu, Beijing, China
Postcode: 100089

Tel: 86-10-68715276

Fax; 86-10-68716076

E-mail: ChinaCreative@126. com/ChinaCreative@ sohu, com

Foreword
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Chapter I General Report: China is driving on
to the creative economy eaessesecssessvasbabi ssaRBaNLE RS PSR RS At (1)

Within the vision of the creative industry, it needs not only creativi-
ty, but also industries, which has come into implementation in 2007. In
2006, Beijing and Shanghai are representatives pioneering to the creative
industry and the construction of creative clusters has been the model for
other cities of China. In 2007, the whole creative industry is inclined to
the development in clusters, and new environment, new characteristics
and new thinking are expected. Under the guidance of 17* CPC National
Congress, the creative industry will be developed in new directions and

status.

Chapter II Beijing: promoted by an integrated policy system,
develop creative clusters in an innovative way --+--+-+++-+ (31)
In 2007, the cultural and creative industries of Beijing have been de-
veloping in a fast speed succeeded in 2006 and were paid more attention
by the government, scientific institutes and enterprises. The construc-
tion of clusters has been strongly pushed on, more policies have been is-
sued, the policy system was completed and both investment and finan-

cing have gotten breakout as the improvement of the whole environment.
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