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Abstract

The comprehensive “Blue Paper Report on the Development of Media Industry in China
(12007 —2008)™ provides a synthesis of the current year contributions from a number
of top-tier scholars in China. Edited by the Center of Media Economics and
Management of the School of Journalism and Communication of Tsinghua University,
this Report presents the most recent data, facts and analysis of Chinese media industry.

“The Blue Paper Report on the Development of Media Industry in China” was firstly
launched in 2004. Over the last five years, the Report has been published annually by
Social Sciences Academic Press, offering the current state of information and knowledge
about the media industry in China. Contributors of the Report include media experts,
scholars and government officials. The Report summarizes and analyses the development
of various Chinese media subsectors in last years and also discusses and predicts the future
development trends. Since its first publishing, this yearly Report has gained remarkable
reputation. Articles in the Report have been republished and cited by a great number of
major media at home and abroad. Today, being regarded as one of the most authorative
publications for academic research and media industry development, the report has a
wide national reach and international influence.

Structurally, the Report on the Development of Media Industry in China (2007 —2008)
contains 14 parts, including a general report and different chapters on newspaper
industry, book industry, magazine industry, radio industry, television industry , movie
industry, audio and video industry, internet industry, mobile media industry,
advertising industry, audience market, education and research on journalism and
communication, and global media industry. In each and every part, in-depth and
intensive analysis is made, and the whole report constitutes a broad picture of the
landscape of the Chinese media industry.

Developed from its previous volumes, the Report sustaining its breadth and depth in
data and analysis has also added more breakthroughs. In this year’s Report, data of the
last 10 years is collected, covering all media subsectors in China. The data has been

analyzed in a systematic way, and a complete media industry chain has been identified.



Moreover, for the first time, the Report applies scientific methods and scales to predict
the structure and development of Chinese media industry in 2008.

The Report boasts theoretical significance. As a dynamic and fast-developing
industry , media industry is characterized by dramatic changes in both scale and structure.
However, theoretical research on media industry is still inadequate in China, and as a
result, questions and concerns for the industry development are insufficiently addressed
and answered. With the presence of this Report and its systematical theoretical analysis
of the industry, the gap for knowledge is filled and the Report brings remarkable values
for theoretical development and innovation for Chinese media studies.

The Report also has great realistic significance. The systematic analyses of media
industry and media subsectors could be of important reference to the competent
government agencies and media institutions, therefore bringing about substantial
influence in operation strategy for media firms. In addition, the Report is a highly
valuable reference book for university students and teachers engaged in study or research
on media economics and management as well as for other academicians with relevant

interests.
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