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Fxgure 1. 1 adapted from ‘Towards a framework for tourism edueatlon , in An-
nals of Tourism-Research, Elsevier (Jafari, J. and Ritchie, J. R. B. 1981) ; Figure
in Case 5. 2 from Tourism Training Forum for Wales and Wales Tourist Board ; Figure
5.5 adapted from ‘ A Theory of Human Motivation’ , in Psychological Review, Amer-
ican Psychological Association (Maslow, A. 1943) ; Case study 6. 1 reproduced with
permission of the Eden Project; Table 6. 1 from Services Marketing ;. People, Technol-
ogy, Strategy, Pearson Education, Inc. (Lovelock, C. 2001 ); Figure 6.2 from
Managing Services Marketing, South-Western, a division of Thomson Learning
(Bateson, J. and Hoffman, K. 1999) ; Figure 6. 3 ﬁ'om www. ianallan. com/travel/
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index. htm, lan Allan Travel Ltd; Figure 6.5 from Principles of Services Marketing ,
Open University Press/McGraw — Hill Publishing Company ( Palmer, A.2001); Ta-
bles in Cases 7. 1 and 7.2 from Go Ahead Group plc Annual Report 2003, GoAhead
Group plc; Tables in Case 7.3 from Ryanair Annual Report and Financial Accounts
2003, Ryanair plc; Figure 7.5 from Managerial Accounting in the Hospitality Indus-
try, Nelson Thornes (Harris, P. and Hazzard, P. 1992) ; Figure 7. 6 from Business
Development; A Guide to Small Business Strategy, Elsevier ( Butler, D. 2001) ; Ta-
ble 9.1 from ‘ From theory to practice: using new science. concepts to create learning
organizations’ in The Learning Organization, Emerald Group Publishing Ltd (Shel-
ton, C. and Darling, J. 2003); Table 9.2 from www, arrowhead. com/site/files/
breaker/2004springbuad4556southwestairlines. doc, Arrowhead University ( Break-
er, M. 2004); Figures 9.2 and 9. 3 from Competitive Advantage: Creating and Sus-
taining Superior Performarnce, Free Press, a division of Simon & Schuster Adult Pub-
lishing Group (Porter, M. E. 1985, 1998); Table 10. 1 from Operations Manage-
ment. An Active Learning Approach, Blackwell Publishing Ltd. (Bicheno, J. and El-
liott, B. B. 1997) ; Figure 10. 1 from Operations Management, Palgrave Macmillan
(Hill, T. 2005) ; Figure 10. 2 from Operations Management, Pearson Education Lid
(Slack, N. , Cliambers, S. and Johnston, R. 2004 ); Figure 10.3 from * Yield
Management Practices’ in Yield Management, Thomson Learmning ( EMEA) Lid
(Ingold, A. , McMahon-Beattie, U. et al. 2000); Table 11.4 from ‘The role of
computerised reservation systems in the hospitality industry”’ ,. in Tourism Manage-
ment, Elsevier (Go, E 1992); Table 13. 1 from- Sightseeing in the UK 2000, Eng-
lish Tourism Council (ETC 2001 ) ; Figure 13. 1 from The nature and"pur-pose of vis-
itor attractions’, in Managing Visitor Attractions, Elsevier (Leask, A. 2003); Table
14. 1 based on Mega-Events and Modernity, Thomson Publishing/Routledge/Taylor
& Francis ( Roche, M. 2000); Figure 14.1 adapted from ° Integrating sport and
tourism: a review of regional policies in England’ , in Progress in Teurism and Hospi-
tality Research, John Wiley auld Sons Lid ( Weed, M. E. and Bull, C.]J. 1997);
Tables 18. 2, 19. 1 and 24. 2 Crown copyright material is reproduced with the permis-
sion of the Controller of HMSO and the Queen’s Printer for. Scotland ; Table 18. 3 from
Quality Standard for Hotels, Classification Scheme Manual, English Tourism Council
(ETC 2004 ).;. Table 18. 5 from Price Elasticity of Lodging Demand, Pricewaterhouse
Coopers ( Hanson, B. 2000); Table 21.1 from Yearbook of Statistics (1997 -
2001) , World Tourism Organization ( WTO 2003 ) ; Table 21. 2 from Eurostat Year-
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books 2002 .and 2003 ; ‘Office for Official- Publications of the European’ Communities
(OPOCE 2002 ;2003 )'; ‘Table 21. 3 from Eurostat Yearbook 2002 » Office for Official
Publications of the European Communities k\OPOCE 2002) 5 Tables 22. 1 and 22.2
from' Tourism' and Poverty Alleviation, World Tourism <Organization ( WTO 2002) ;
Figure 22. 1 from Jamaica Observer; Jamaica Observer Ltd (8.8.1996 ) ; Tables
24.4 and 24. 5 from respectively www. greenglobe2l. com/ Benchmarking and Green
Globe 21 Essentials, Green Globe Asia Pacific Pty Ltd ( Green Globe 2004 Y. Green
Globe uses: a series of Earthchcek indicators to benchmark aspects of performance.
Earthcheck is a proprietary system of indicators used to measure environmental and ,
social impacts; Table 24.7 from Tourism, Technology and.Competitive Strategies ,
CABI Publishing (Pooh, A. 1993) .

Brilliant Weekends for an extract from their website www. brilliantweek-
ends. co. uk (Case 6.4 ) ; Multilingual Matters for an extract from The World Wide
Fund for Nature Arctic Tourism Project’ by Mason, Johnston and Twynham published
in The Journal of Sustainable Tourism 8 (4) (Case 16. 2) ; Roger Bray for ‘ Agents
suffer a squeeze from air-lines’ , The Financial Times Limited, 21 January 2004, ©
Roger Bray (Case 20.7) ; Elsevier for an extract from ‘ The Great Barrier Reef’ by
Simmons and Harris in Sustainable Tourism: An Australian Perspective by Harris and
Leiper (Case 22.2) ; Tourism Intelligence International for an extract from * Succes-
ful Tourism Destinations-Lessons from Leaders’ by Boon; and Third World Network
for extracts from New Frontiers available at www. twnsidc. org. sg/tour. htm ( Case
22.1) .
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Case 20.4 Inside track: Toeing the line versus do-it-yourself, © Financial
Times, 28 May2002; Case A Iranians rue loss of lucrative foreign tourist business,
© Financial Times, 11Septcmber 2004; Case B Germany’s Tui reaches calmer wa-
ters, © Financial Times, 8September 2004 ; Case C Mountain kingdom brave Maoist
rebel blockade, © Financial Times, 28 August 2004; Case D Raising the bar high in
order to perform well, © Financial Times, 6 August 2004; Case E * Smoking ban’
could benefit economy by £ 2. 3bn, © Financial Times, 29 July 2004 ; Case F Dal-
matia woos the ‘in - crowd’ , © Financial Times, 13 July 2004 ; Case G Liechten-
stein buys a new look, © Financial Times, 26 August 2004; Case H Priority is pre-
serving unspoilt coast, © Financial Times, 11 July 2004; Case 1Away from theme
park Havana, © Financial Times, 16 August 2003; Case ] The non — par — tisan
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middleman, © Financial Times, 27 Ociober 2004 ; Case K Leader on the route to-
success, © Financial Times, 1 September. 2004 ; Case L.Vision.of booming spiritual
village,- © Financial Times, 23 November 2004 ; Case M Image starts to wear a bit
thin, from fTInvesting Spain : Supplement, © Financial Times, 26 October 2004 ;
Case N The holidaypackage undone, © Financial- Times, 21 May 2003.
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