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Overview of the Development
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nit1 Electronics

Key Sentences

AL R

The cost advantage is still one of the primary factors driving such im- |
pressive growth in electronics.

A BRI AR R F =M R RRENEARFNEZ —,

Labor costs in mainland China are about one sixth of those in Tai-
wan and one tenth of the US.

Hh ] R B b IX 57 3 ) A R S B I 1/6, R 32 E 9 1/10,

But the real growth potential lies in China’s huge domestic market.
HREENHEKENRETHEE KMWENRT S,

China’s consumer electronics industry sales were reported to total
nearly US $ 80 billion in 2006, a figure expected to be US $100 bil-
lion by 2007.

H [ e 7 i 2006 R4 B AU 800 12,350, A 7R 2007 4E3K 5
1000 12

Although imports or foreign brands still make up a significant share of
sales,domeslic companies marketing their own brands have flourished
to rival the market shares of multinationals like Sony and Toshiba.

SEN
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BRI 1 B0 o TR, ELE P — B8 A T B R AE R RS R

ZHEXEERANFARFOTSTH T ACHTHHBMES S,
6. Lenovo Group is China’s largest IT company and tops China’s com-

puter sales over Dell.

BAEE R P EBRKW IT A, EhES R ECEIBR AR,
7. Companies like Changhong—China’s largest television producer,

Konka,and TCL, hold large shares in the electronics market.

BT ——h E R K WAL R BRAE M TCL EfR C 27+

5 b A RKEH

Wonderful Paragraph
KEn B

=L

hina’s Electronics

China’s rise to economic glory over the past quarter century began
from an array of manufacturers churning out toys, bags, shoes, and other
cheap commodities. Simple electronics figured into the mix early on, but
were far behind the rest of the world in terms of intricacy and quality. But in
the past decade, China’s electronics industry and IT sector has boomed, to
become the nation’s largest industry, and the third largest in the world.

With cheap labor as its key initial attraction, a growing number of fac-
tories were set up in the late 1980’s and early 1990°s doing subcontracted
assembly and OEM manufacturing for foreign markets. The cost advantage
-is still one of the primary factors driving such impressive growth. Labor costs
in mainland China are about one sixth of those in Taiwan and one tenth of
the US.

But the real growth potential lies in China’s huge domestic market. In
today’s urban China, the latest household and personal technology is as
widespread as in developed nations. China seems to have avoided entirely

2y
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the problem of resisting change which is such a factor of more mature mar-
kets.

A 2006 report by Global Sources confirms the continuing trend in con-
sumption growth and more advancing technology. China’s consumer elec-
tronics industry sales were reported to total nearly US $ 80 billion in 2006, a
figure expected to be US $ 100 billion by 2007.

Propelled by the huge domestic consumer market, China’s electronics
sector has expanded into a diverse and comprehensive industry. Although
imports or foreign brands still make up a significant share of sales, domes-
fic companies marketing their own brands have flourished to rival the mar-
ket shares of multinationals like Sony and Toshiba. Lenovo Group is China’s
largest IT company and tops China’s computer sales over Dell, the number
two contender. Haier presently claims the fitte of fourth among the world’s
white goods (large household appliances) manufacturers, with about 30%
of the Chinese domestic market. Companies like Changhong-China’s largest
television producer, Konka, and TCL, hold large shares in the electronics
market.

The Pearl River Delta region in southern China was the first place to see
the boom in China'’s electronics industry and remains the focal point of activ-
ity.

Operations in the Yangtze River Delta, including Shanghai, Suzhou and
Hangzhou, are newer and therefore generally have a slight technological
advantage over those in Guangdong. The region’s high-tech indusiry expe-
rienced a huge influx of operations from Taiwan in the late 1990°s. Suzhou
is now the world’s largest laptop computer producer, for instance.

The northern coast has also emerged as a high-tech leader. Qingdao
is home to names such as Haier and Hisense, two of China’s best known
domestic brands. Dalian has become a center for IT, with operations of
IBM, Hewlett Packard, Microsoft, Dell, Sony, and other IT celebrities.

1s
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-

2006—2007 4 , v [ #% Zh o #7435
hina Mobile TV Industry Report, 2006—2007

it has two aspects—non-portable receiver ( vehicle mobile TV) and
portable receiver ( handset mobile TV) and mainly about the development
of mobile TV industry and also provides some operational strategies.

The mobile TV's types is adopting digital broadcasting technologies.
The receiver can be fixed on bus, subway, city railway, taxi or some other
public places, and it also can be fixed on hand-hold equipments, such as
mobile phone, laptop, PMP, and super portable PC etc.

Most of the Areas Adopting DVB-T as Digital Terrestrial TV Standard.

There are three kinds of Digital Terrestrial TV Standards. DVB-T, ATSC
and ISDB-T. Most of the countries and regions in Europe adopt DVB-T; Only
Japan adopts ISDB-T; North America adopts ATSC; China, Mongolia and
South America have not defined their standards. There are still 16% of
countries and regions intended to adopt DVB-T.

<ff@;;;;'aph\3>

v ] Y 27 HL

igital Terrestrial TV in China

China basically defined the digital terrestrial TV'standard, but still takes
time before put into practice

Currently, the standards in China that have been industrialized are Ts-
inghua University's DMB-T, Shanghai Jiao Tong University's ADTB-T, Acade-
my of Broadcasting Science’s TiMi and DVB-T from Europe.

Though the standard is delayed to be issued over and over again, the
Digital Terrestrial TV has been broadcasted in 43 cifies. It has spread from
bus, taxi to subway, railway, ferry, building and city emergency manage-
ment information system. Most of these regions adopt Tsinghua University’'s
DMB-T and DVB-T from Europe. Shanghai adopts Shanghai Jiao Tong

University’s ADTB-T.
__‘_'_F
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. DMB %] DVB-H Tl Hi # b5 i i) R Jig
V Handset Standard Develops from DMB to DVB-H

There are two kinds of network to transmit TV handset program: one is
based on mobile telecommunication network, the other is based on broad-
casting network. Currently, broadcasting network develops prior to mobile
telecommunication network. S/T-DMB and DVB-H standards develop faster
than Media FLO and, the development of T-DMB in Korea and China has
become highlighted. MediaFLO and ISDB-T standards from America and Ja-
pan are mainly used for their own countries. Among these standards, S-
DMB was the first one used for commerce and that was adopted by Korea
in May 2005. Then in Dec 2005, the S-DMB was replaced by T-DMB in Ko-
rea. TV Handset based on DVB-H standard has been officially used for
commerce since May 2006. Consideting from the view of the world, DVB-H
has great potentigl for development.

CParagraph 5>

T4 ) b o 19 DL B 4 5K 4 B
lobal Sales of TV Handsets Based on
Different Standards

The global sales of TV handsets that supporting S-DMB standard
reached 4.46 million units in 2005. It is forecasted that by the end of 2009,
the global sales of TV handset will exceed 42 million units. The sales of TV
handset that supporting DVB-H standard will greatly increase in the near fu-
ture.

The Diversification Trend of China’s TV Handset Standards, the Provid-
ers of TV Handset Solutions will take Multi-model and Multi-frequency-range
as the Access to Market.

In China, there will be many TV handset standards at the same fime.
Currently, among the three trial cities, Shanghai adopts T-DMB/L-Band fre-
quency range; Beijing and Guangzhou adopt T-DMB/Band-lil. Nokia has

45;
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been Iooklng for the opportunity to test its DVB-H TV handset standard in
China. Furthermore, Tsinghua University is developing its DMB-TH standard

based on DMB-T.

e

CParagraph 6>

By L A 3 R R

ervasion Ratio of Digital TV

It is obvious that the digital TV pervasion ratio in China is much lower
than that of the globally average level, even a bigger gap between UK and
USA respectively. Reasons for this are various, including policy, fund and
the lack of content, etc.

China’s cable TV (CATV) industry has a history of 30 years up to 2006
and through years of development, CATV is now the largest cable TV net-
work throughout the world and becomes one of the most important compo-
nents in China’s radio TV industry. Currently, China’s digital TV is mainly ca-
ble digital TV relying upon the CATV network.

Digital mobile TV realizes the broadcasting and receiving of digital pro-
grams through radio digital signal emission and ground digital receiver, tak-
ing buses, taxis, subways, light rails, business cars and personal cars,
efc as its carriers. In a sense, mobile TV has become the best information
channel of some citizens.

China started to transmit CCTV programs nationwide with communica-
fion satellites in 1985. For the past 21 years, China has made a great pro-
gress in satellite broadcasting &TV technology. The adoption of satellite dig-
ital compression technology elevates the signal quality of TV programs from
CCTV or provincial broadcast TV stations and expands the population cover-
age of broadcast and TV. Thanks for the satellite television 1226 million Chi-
nese are covered in 2005, with a coverage ratfio of 95. 81% , much higher
than 68.3% in 1985. Yet due to a certain policy factor, live broadcast of
digital TV in China is still being restricted to some extent. Anyway, nothing
can hinder its development trend in the long term.

Though compared with developed countries, China is lagged far be-

_s|
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hind in the field of digital TV, yet it made rapid progress in 2005 ; altogether
4.13 million Chinese subscribed digital TV, increasing by over twofold com-
pared to the previous year. Among them, 3. 97 million were digital cable
digital TV subscribers.
Cultural Links
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Voca:lbulary
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Key Sentences

R 1

China’s retail industry has a big market capacity.
HEPFEEWEBRRET G,

In the urban market, the toothpaste products are developing to-
wards top level.

WS, AR RIE S B

In the rural market, the sale of the products at low prices will rise
promptly.

TR T RS AL = S S IR Y -

Since the late 1990s, its market capacity has maintained a growth of
5% per year.

M 20 42 90 FEAGE, B LA 5% M B

With the quick increase of foreign funds coming into china’s com-
mercial industry, the competition in commercial industry is becom-
ing extremely fierce.

BEESNE A TR, Bl i 55 8RB

With the national economy keeping a stable development, the retail
industry is also in a stage of relatively stable growth.
MEERAFHRERR, TELBERS KRS,

With the increase of citizen’s consumption level, cars and houses
have become common consumer goods. The consumption structure
has begun a new -change.

BEE R RE TR R K RESEFBRA ZE R o 1

PR A T BRI
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[8. While most domestic makers are struggling to survive.

W EZE N SEAEE S PERER.
9. In 2006, China’s tobacco industry experienced recovery growth, with

increase in both output and sales revenue.

2006 4F, R HEAT I KARR— = SRR, |

Wor;derful Paragraph
R B

(Paragraph 1>

£ 7 1 B 0 16 % 4l

oreign Retail Enterprises in China

Foreign retail enterprises begdn trickling in as early as 1992, and over
350 such enterprises were operating by 2000 under various focal sanctions,
but only 40 of them had gained proper approval from the central govern-
ment. A crackdown followed, presumably in anticipation of WTO entry, re-
quiring foreign investors to conform to a set of trial regulations passed in
1999. These regulations limited investors geographically to capitals and sin-
gle-city administrative regions and set tough requirements on assets and
profitability.

Regulations were again changed on WTO entry with the unveiling of a
new plan for the retail sector’s transformation. These rules initially stipulated
even more constrictive geographical limits, minority partnership for foreign
firms in joint ventures with domestic enterprises, and limits on the number
of ventures and their branch networks. After two years, these constraints
were softened and have now been dropped completely.

The world’s two largest retailers, Wal-Mart of the US and Carrefour of
France, both endured hard times for nearly a decade following their debuts
in China. Carrefour, China’s largest foreign retailer with over 100 stores open
to date, saw its first profitable year as late as 2003. That same year, Wal-
Mart was still reporting net loss, having done so consecutively each year
since its intfroduction to China in 1996.
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