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Preface

In the past few decades, the global economy has not only shown ro-
bust growth year-on-year but has changed its geography and its struc-
tures. Worldwide, the nature of work, and the means by which workers
generate value, has changed. Personal creativity, inventiveness and in-
novation are increasingly recognized as unique and valuable inputs to de-
velopment. In the past we used machinery to produce material objects
and now we increasingly use ideas to produce new ideas. Ideas are our
chief resource and our most precious processing tool. The people who
have new ideas earn as much as the people who own the machines. They
are as important to society.

I have known Mr. He Shouchang for many years. He has taken the
lead in Shanghai to carry out academic research and practice on creative
economy, and we often make intensive discussion on this topic. It is my
great pleasure to see another important book published and to make the
preface for it.

As a national economic center and an important international eity,
Shanghai has achieved outstanding economic increase in the past dec-
ade. However, this high-speed increase is mainly promoted by large in-

vestment and energy-consuming industries, which is usually inevitable in
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the beginning period of development. With the development of economy
in Shanghai into a new phase, there is the risk of economic declining,
and the traditional methods of increase may no longer function. The de-
velopment of Shanghai requires new impetus, and the key to dvelopment
is to transform the methods for economic increase. The whole economic
transformation. Both the expériénce of developed cities and the charac-
teristics of creative industries show that developing creative industries is
the key to break through the bottleneck of city economic development to
this certain phase.

After doing research on the development and current situation of
creative industries in the world, we see that the concept of " creativity"
is becoming increasingly important in the wofld, and creative enterprises
and clusters are being built in many countries and cities. More and more
scholars and researchers are ﬁaying attention to this issue. However,
through the analysis of current researches,. we see that the level of theo-
retical research is still in the initial period, lagging far behind the devel-
opment of creative industries. For example, the definitions of creative
industries differ greatly from each other, and there are different ideas on
the scope of creative industries. Though many research reports have
mentioned the importance of creative industries in promoting regional e-
conomic development, not much research has been done on the means
and methods of this promotion. Some researchers have realized that the
creative industries are widely connected to many industries, but no fur-
ther research has been done on the promoting mechanism of creative in-

dustries to other industries. All these are obstacles for in-depth research
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on creative industries. However, this is more than an economic issue.
The development of creative industries is relaied to the development of
the culture and society. It is a significant factor for building Shanghai in-
to an international metropolitan. Therefore, the book will make a prima-
ry systematic research on building the theory framework for the develop-
ment of modern creative industries, and make further research on the
value increase mechanism of creative industries, as well as on how the
creative industries promote regional economic development through inter-
nal and external value increase.

This book by He Shouchang provides a comprehensive report of the
new creative economy. It is not content merely to report on existing
thinking but it also provides a thoughtful, rigorous and comprehensive a-
nalysis on both theory and practice. He makes three most important
points. He is correct that our theories about the creative economy lag be-
hind business operations. This lag is universal and therefore China has
an opportunity to take a lead in generating the theories for the next eco-
nomic age. Second, he has used the mathematic model and system dy-
namics theory to produce the open and close ring models for the value in-
crease in creative industries, and thus has systematically clarified the in-
trinsic rules of value increase. Third, we need to incorporate these new
theories into the mainstream of today’s political and economic thought.
China again has an opportunity to take a lead. I am sure this book offers

us a clear road map of the way forward.

I
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