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What is the main idea of the passage?

With what topic is the passage primarily concerned? .

The author’s purpose in writing the passage is

The central idea conveyed in the above passage is that

Which of the following best states/summarizes/expresses the main idea of the passage?

In this passage the author/writer mainly argues that

With what topic is the second paragraph mainly concerned?

FREGHEE, TRAMBEE (skimming) W H s EHMASHEEREKAEN, —RAEE =4
B O BB LB X T A T, X — MR E B A T R R, B
ARAK AN REPH A TLERALGE XY B ETEAFRENHTE
B, TWIAEERIRLE S FHAE QW RIR S &S
[ 1] (1999.1 Pu4t)

The appeal of advertising to buying motives can have both negative and positive effects. Con-
sumers may be convinced to buy a product of poor quality or high price because of an advertise-
ment. For example, some advertisers have appealed to people’s desire for better fuel economy for
their cars by advertising automotive products that improve gasoline mileage. Some of the products
work. Others are worthless and a waste of consumers’ money.

Sometimes advertising is intentionally misleading. A few years ago a brand of bread was of-
fered to dieters (¥ B3 ) with the message that there were fewer calories (B ¥ {7, KFE) in
every slice. It turned out that the bread was not dietetic (EHEFHEM), but just regular bread.
There were fewer calories because it was sliced very thin, but there were the same number of calo-
ries in every loaf.

On the positive side, emotional appeals may respond to a consumer s real concerns. Consider
fire insurance. Fire insurance may be sold by appealing to fear of loss. But fear of loss is the real
reason for fire insurance. The éecurity of knowing that property is protected by insurance makes
the purpose of fire insurance a worthwhile investment for most people. If consumers consider the
quality of the insurance plans as well as the message in the ads, they will benefit from the adver-
tising.

Each consumer must evaluate her or his own situation. Are the benefits of the product impor-
tant enough to justify buying it? Advertising is intended to appeal to consumers, but it does not

force them to buy the product. Consumers still control the final buying decision.
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Question: The passage is mainly about

A) how to make & wise buying decision

B) ways to protect the interests of the consumer

C) the positive and negative aspects of advertising

D) the function of advértisements in promoting sales
[BB7] AEERN C) W, XE K, EZEHATTI 15 & WA : The appeal to advertis-
ing to buying motives can have both negative and positive effects. BJl ™45 B9 W& 5| s X g 497 ) 2 0
AUREAMWIT A, BEESEF LA, FIETMN RIS, REREAMINE &
MFFAWLY ., FTRANESSHEERT . MER A), B) R LIWEFMRH 2 EF 2%,
AR XENEEGE & BT D) BARARE T & BEREERHE T, =T RAE £,
B AR T | :
[#12] (1999.6 THR) '

The biggest safety threat facing airlines today may not be a terrorist with a gun, but the man
with the portable computer in business class. In the last 15 years, pilots have reported well over
100 incidents that could be have caused by electromagnetic interference. The source of this inter-
ference remains unconfirmed, but increasingly, experts are pointing the blame at portable elec-
tronic devices such as portable computers, radio and cassette players and mobile telephones.

RTCA, an organization which advises the aviation(#i % ) industry, has recommended that
all airlines ban (%% 1k) such advises from being used during “critical” stages of flight, particularly
take-off and landing. Some experts have gone further, calling for a total ban during all flights.
Currently, rules on using these devices are left up to individual airlines. And although some air-
lines prohibit passengers from using such equipment during take-off and landing, most are reluc-
tant to enforce a total ban, given that many passengers want to work during flights.

The difficulty is predicting how electromagnetic fields might affect an aircraft’s computers.
Experts know that portable devices emit radiation which affects those wavelengths which aircraft
use for navigation and communication. But, because they have not been able to reproduce these
effects in a laboratory, they have no way of knowing whether the interference might be dangerous
or not.

The fact that aircraft may be vulnerable (5% #9) to interference raises the risk that ter-
rorists may. use radio systems in ofder to damage navigation equipment. As worrying, though, is
the passenger who can’t hear the instructions to turn off his radio because the music’s too loud.
Question: The passage is mainly about

A) a new regulation for all airlines

B) the defects of electronic devices

C) a possible cause of aircraft crashes
. D) effective safety measures of air flight
[RRHT] ARBERS O o R ICHE M — 8, % 4 7 18 53 Ws 52 76 3032 1048 — 48 31 3%
R - 2442 20 A T G 9 B K &8 may be the man with a portable computer in business classe
TREEZBORA, EH L RIIE T X B (B B) T might be dangerous or not « B JS 44
B ARG IR, AN HE W AR 7E s B R MERY possible cause. B A AW M L5 M AR K (B
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D)

0 RETE R B = Y % AR AR A P BT o5 B BIAR K, B B A A B R
SHOREREE TG RO BEBEIHMEY ., BAMHEBRLSESMERE, A5 — 0408
Tl o KRBT RIS A PIE  — 3 B 5840 SCHO P92, B LGB (50 37 IF 3k 482 17, B 1A 56 52 4 9 R 3 A1)
BT, A4 E According to the passage, in the passage ¥ 15, 0;

According to the passage, "who/what/where/when/why. .. ?

In the passage, how many/much/long. ...?

The author thinks of humor as an amusement because it

A—EARNUEXHERE, 0.

Which of the following is not true?

Which of the following is not stated in the passage?

All of the following are true EXCEPT .

SR BHER, 7R T3 (scanning) 7 8o R LR R Z M ER T F B2
TG 75 H B ARV R B [5) 40 5 KA AE SCRE A4+ A M 7, FEAE A 3640 F F A R 48 26 19 2 R 17,
5 15 OB BRI — R, T A 2 A 7 R 38 4] T 1] R0 4 B A A 4 K DR B
MTIT R A 7] BB SR B o X F RO, SR 40 1 R L 3 ik BRI R Y A S b e T
FXHRE, EERRXEFROMHFAEERKBRANGEE, TXTEY, L TEEN
LA CR 5 1 07 ) B B 5 24 3038 FIAMAT B IR TR R T, T R
[#1] (2002.1 PU%k) ' '

The decline in moral standards—which has long been concerned social analysts—has at last
captured the attention of average Americans. And Jean Bethke Elshtain, for one, is glad.

The fact that ordinary citizens are now starting to think seriously about the hation’ s moral
climate, says this ethics ({8282 ) professor at the University of Chicago, is reason to hope that
new ideas will come forward to improve it.

But the challenge is not to be underestimated. Materialism and individualism in American so-
ciety are the biggest obstacles. “The thought that I’m in it for me has become deeply rooted in
the national consciousness,” Ms. Elshtain says.

Some of this can be attributed to the disintegration of traditional communities, in which
neighbors looked out for one another, she says. With today’s greater mobility and with so many
couples working, those bonds have been wakened, replaced by a greater emphasis on self.

In a 1996 poll of Americans, loss of morality topped the list of the biggest problems facing
the U.S. And Elshtain says the public is correct to sense that: Data show that Americans are
struggling with problems unheard of in the 1950s, such as classroom violence and a high rate of
births to unmarried mothers.

The desire for a higher moral standard is not a lament (#8K) for some non-existent “golden

age”, Erlshtain says, nor is it a wishful (—#1E5I8) longing for a time that denied opportunities
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to women and minorities. Most people, in fact, favor the lessening of prejudice.

Moral decline will not be reversed until people find ways to, counter:the materialism in soci-
ety , she says. “Slowly, you recognize that the things. that matter are those that can’t be
bought.”

Questions:

1. Professor Elshtain is pleased to see that Americans

A) have adapted to a new set of moral standards
B) are longing for the return of good old days
C) have realized the importance of material things
D) are awakening to the lowering of their moral standards. *
2. The moral decline of American society is caused mainly by
A) its growing wealth
B) the self-centeredness of individuals
C) undérestimating impact of social changes
D) the prejudice against women and minorities
3. Which of the following characterizes the traditional communities? .
A) Great mobility - C) Emphasis on individual effort.
B) Concern for one’s neighbors. D) Ever-weakening social bonds
4. In the 1950s, classroom violence
A) was something unheard of C) attracted a lot of public attention
"B) was by no means a rare occurrence D) began to appear in analysts’ data
5. According to Elshtain, the current moral decline may be reversed
A) if péople can return to the “golden age”
B) when women and men enjoy equal rights
C) when people rid themselves of prejudice
D) if less emphasis is.laid on material things

(AR A 1 A 190 A S i O e LA A 0, %5 2 T 25 5 b W 22 1 90 R F 40 4 B A B,

WA %) S L DA AR TR] SRR B

51 LEF KR 5%T D)ERR UL “Professor Elshtain B BB EEARKFEEF THE
TEAKHEIR T IX— PR " BT H 0 is pleased B3R A K is glad MR K5 ;o
T D) #if 2 4] Americans are awakening to BB B A Y FE — /41 has captured the at-
tention of average Americans, f& 2 4] the lowering of their moral standards /] & B X 4§
2 F the decline in moral standards. FEINZEZR K D),

{LEH = B the biggest obstacles 5T # is caused mainly FIAMHEBER , HiTE
) materialism and individualism 1 I'm in it for me. .. #FZ%T B) the self-centered-
ness of individuals(-~ A E AT R e 0 ) R . FFLIZ SR N B) T,

[ A9 traditional communities H BUFE SCEE A9 45 10 BE 45 — 4, 3 S Sk i B my
PR il 14 %€ 18 M) . . . neighbors looked out for one another, 75X % 30 3% 3 B) concern for
one’s neighbors IE & “4BfR 2 M LB BB R, L& B)RIEHERTEE,

554 B BT & E 20 4 50 4E4 BT LR B 58 0 B iz i Ja) iy 7E i SR AT o problems unheard
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The word/phrase/statement “...” most probably means

The word “...” stands for

In the last sentence of the second paragraph, the phrase “...” refers to

By saying that “...”, the author means

REE B ﬂ (&) B e E‘JJ:T?C%E%%?? ETXERTURGASE, E

5. B5 WIS 5% {5518, W is, is called, means, that is (tosay), i.e., or, define as,

refer to % ; Bl IR B R A, B HEFE &, W in contrast, on the other hand, rather than,

although, yet, but, while, whereas, unlike, as supposed to S A A A LR BRG] H IR &

5 MRS AR R SC— W’ﬂﬁéﬁﬁﬂf’éﬁ:mzﬂ &%,

(1] (1997. 1 Pu%k)

Statuses are marvelous human inventions that enable us to get along with one another and to

.

determine where we “fit” in society. As we go about our everyday lives, we mentally attempt to
place people in terms of their statuses. For example, we must judge whether the person in the li-
brary is a reader or a librarian, whether the telephone caller is a friend or a salesman, whether the
unfamiliar person on our property is a thief or a meter reader, and so on.

The statuses we assume often vary with the people we encounter, and change throughout
life. Most of us can, at very high speed, assume the statuses that various situations require. Much
of social interaction consists of identifying and selecting among appropriate statuses and allowing
other people to assume their statuses in relation to us. This means that we fit our actions to those
of other people based on a constant mental process of appraisal and interpretation. Although some
of us find the task more difficult than others, most of us perform it rather effortlessly.

A status has been compared to ready-made clothes. Within certain limits the buyer can
choose style and fabric. But an American is not free to choose the costume of a Chinese peasant or
that of a Hindu price. We must choose {rom among the clothing presented by our society. Fur-
thermore, our choice is limits to a size that will fit, as well as by our pocketbook. Having made a
choice within these limits we can have certain alternations made, but apart from minor adjust-
ments, we tend to be limited to what the stores have on their racks. Statuses too come ready
made, and the range of choice among them is limited.

Questions:
1. The word “appraisal” (Line 5, Para.2) most probably means
A) involvement C) assessment

B) appreciation D) presentation
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2. In the last sentence of the second paragraph, the pronoun “it” refers to
A) fitting our actions to those of other people appropriately
B) identification of other people’s statuses .
C) selecting one’ s~own statuses
D) constant mental process
3. By saying that “an American is not free to choose the costume of a Chinese peasant or that of a
Hindu prince” (Line 2 —3, Para.3), the writer means
A) different people have different styles of clothes
B) ready-made clothes may need alternations
C) statuses come ready made just like clothes

D) our choice of statuses is limited

[f@#7]
%% 1 J :appraisal MR AT LU JG T interpretation (R B, 3 ) — 17 A9 & B S 48 75 . 4644

L JE MR, FHE BB RA T RER assessment (8, IE &),
B2 REARYREE 2 BUREF AR, 1T it 5 — AP K the task B R IEHTH — A5 1
fitting our actions to those of other people, FFLAL A)Ti K IE A %,
B 3 .58 3 BRI A MR R S AL AT LR, IR LR B S RO — SRR
H I AEE % an American is not free to choose the costume c_)f a Chinese peasant or that of
. a Hindu prince, ftl#) 58 & : our choice of statuses is limited (F1/73% B4t 2 i (i th B %
FRAEIEY) o
OEEM RS EE
—RE AEENE—FYNEE BEMES, TLLESESECE P H4 JE 17) & 1) of
Bo VEE WA 25 B R IE R 3% A A 3 3o 48 3R X 48 B 42 53 o SELARL {6 ] *ﬂ@‘l‘%@%ﬁﬁ*ﬂﬂsﬁ )
EG A0 BT IR B X 5 2 R 5 A e, I B R AR R v s 3B AR S A R R RS
K AE M EGERIKE, AR AR R .
What is the author’s (overall) attitude towards . .. %
Which of the following best describes the author’s tone in this passage?
In this péss.age the author looks on . . . with an attitude of
The author appéars to feel that .
MREVEE NSRS, Z A REKECEN BN E AR, N EE B
WU RIEF — KBS, RN BR RS ST ARERSE BRI,
FEEF:
objective(F WA ), subjective (FIAY), positive (FEH), negative (FEH), optimistic
(SRYLHT), pessimistic (AEILHT), partial (IRHEH), impartial (AYF), formal (IEXH), in-
formal (JEIEF M), enthusiastic (AIEHY ), indifferent (B A, encouraging (BHIH), dis-
couraging (JHT£HY), critical (FHIEH), questioning (FTSER)) ; skeptical (FREEHY), satirical (IR
HIEY), cautious (/NCrEY), cautionary (FE1HH), sympathetic (1 #), compassionate (E &
[El1% LB ), persuasive (BTULHT), aggressive (S #E A ), neutral (" 3LH), compromising
(FTHFH) , active (BURM), matter-of-fact (BEBIEHEHY), supportive (M), &,
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[f1] (1997.6 MUK )

The fridge is considered a necessity. It has been so since the 1960s when packaged food first
appeared with the label: “store in the refrigerator.”

In my fridgeless fifties childhood, I was fed well and healthily. The milkman came daily, the
grocer, the butcher(JNR), the ice-cream man delivered two or three times a week. The Sunday
meat would last until Wednesday and surplus(FI4#) bread and milk became all kinds of cakes.
Nothing was wasted, and we were never troubled by rotten food. Thirty years on, food deliveries
have ceased, fresh vegetables are almost unobtainable in the country.

The invention of the fridge contributed comparatively little to the art of food preservation. A
vast way of well-tried techniques already existed—natural cooling, drying, smoking, salting,
sugaring, bottling. . .

What refrigerator did promote was marketing—marketing hardware and electricity, market-
ing soft drinks, marketing dead bodies of animals around the globe in search for a good price.

Consequently, most of the world’ s fridge are to be found, not in the tropics where they
might proved useful, but in the wealth countries with mild temperatures where they are climati-
cally almost unnecessary. Every winter, millions of fridges hum away continuously, and at vast
expense, busily maintaining an artificially-cooled space inside an artificially-heated house—while
outside, nature provides the desired temperature free of charge.

The fridge’s effect upon the envircnment has been evident, while its contribution to human
happiness has been insignificant. If you don’t believe me, try it yourself, invest in a food cabinet
and turn off your fridge next winter. You may miss the hamburgers(IX#41,) , but at least you’ll
get 1id of that terrible hum.

Question: What is the author’s overall attitude toward fridges?

A) Neutral. C) Objective.

B) Critical. D) Compromising.
(R4 ] MSCERJLABE /a3 AR (B T RIZLE) : In my fridgeless fifties childhood, 1 was
fed well and healthily; The invention of the fridge contributed comparatively little to the art of
food preservation; Consequently, most of the world’ s fridge are to be found. .. in the wealth
countries with mild temperatures where they are climatically almost unnecessary; The fridge’s ef-
fect upon the environment has been evident, while its contribution to human happiness has been
insignificant. BRI IR B , VEE T UK RAL PRASBE , B0 B) HIF AR,

5)ZEHEWTE

RTINS AR FR IS S R E L FBEPNEES LSz
EEHRIRIE AR SCE AT, NTTB & B ENgn, (BN R, 255 46
HVL R A BERE 1) SO B 2, (B R LR A, BT LA B B ) 1 ) S5 oo S A T B A 01 482 [
TRAE:

It can be inferred / seen / concluded from the passage that

It is implied / suggested / indicated in the passage that

Based on the passage, we can assume / presume that

Which of the following conclusions could best be drawn from the passage?
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We can learn / (safely) conclude from the passage that

What do you think the author will go on to discuss in the following paragraphs?

Where might the passage be taken from? ‘

BB B HEWT R, BORE AR X SCEER R4 B A o TEMLERRY b X RE B M E SR AR
A, BRSO BT A AR R A5 B AT 40047, BUE BV B Z (a] i 8] 5 o7 L RSB b R
WS EBECR , HTEEHEN, REE R, B, N 54 B B AW I I A 6 8 v
REE, W0 but, yet, however, though R EEMNAF, AN EAEEEELZEAENE
Ao T, BRI K R RSB W E R, X PE B8RRIk R £ Ik R %
i
(1] (1994.6 M%)

The British system of Coast Guard is very different. There are a small number of lifeboat-
men; who go out to help ships in trouble. These brave men often risk their lives, but they receive
no money for their work. Most of them have other jobs. The special lifeboats are provided by the
RNLT, a private group which depends completely on money from private people. As a result, it
can not always buy the most modern lifeboats. About ten years ago, British researchers pointed it
out that the old lifeboats never sank, but they turned over in certain sea conditions and stayed up-
side down in the water. However, there was a new kind of lifeboat that did not turn over. The
RNLT began to buy this safer kind of boat, but it could only buy one or two every year,

Some years ago a lifeboat station that did not have the new type of lifeboat received a radio
call from a small ship that was sinking. The call came in storm. The sea was very rough, but the
lifeboat went out to try to save the men on the sinking ship. Two hours later, nothing more was
heard from the lifeboat. One day later a helicopter found the lifeboat. It was lying upside down in
the sea. Probably a large wave hit it and turned it over. There were no survivors.

The news of the disaster shocked the British people. Some people criticized the lifeboat sys-
tem. In their opinion, the U.S. system is better. “We can not send brave men out in boats which
aren’t safe,” they said. “They need the best boats which money can buy. The government must
control the lifeboat system.” Today, however, the system remains the same.

Question: It is implied in the passage that

A) no one expected the kind of disaster that happened some years ago

B) the lifeboatmen should not be sent out when the sea is too rough

C) the U.S. lifeboat system has more money than the British system

D) the lifeboat system in the U.S. remains the same as before.
DRRAT ] R SCRE G — B AT TP 28 [ b 2k ) BE I, 55 38 1 9 00 i AT L 30X — X B
#H X H , M They need the best boats which money can buy. FATFHEW H C) B4 JE &
Bo A) BUPREH BB “BEARBLER R A MIF R YE” 5 X B About ten years
ago, British researchers pointed it out that the old lifeboats never sank but they turned over in cer-
tain sea conditions . .. B [A] R — 8 ; B) 30 (38 when the sea is too rough B} in boats which
aren’t safe A% ;D) WM EEN REETIEEE,
[512] (2002. 1 M%)

For an increasing number of students at American universities, old is suddenly in. The rea-
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son is obvious: the graying of American means jobs. Coupled with the aging of the baby-boom
((E B HIEH) generation, a longer life span means that the nation’s elderly population is bound
to expand significantly over the next 50 years. By 2050, 25 percent of all Americans will be older
than 65, up from 14 percent in 1995. The change poses profound questions for government and
society, of course. But it also creates career opportunities in medicine and health professions, and
“in law and business as well. “In addition to the doctors, we’re going to need more sociologists,
biologists, urban planners and specialized lawyers,” says Professor Edward Schneider of the Uni-
versity of Southern California’s (USC) School of Gerontology (ZZ4E%).
Lawyers can specialize in “elder law”, which covers everything from trusts and estates to
- nursing home abuse and age discrimination(5#1). Businessmen see huge opportunities in the el-
der market because the baby boomers, 74 million strong, are likely to be the ‘wealthiest group of
retirees in human history. “Any student who combines an expert knowledge in gerontology with,
say, an MBA or law degree will have a license to print money,” one professor says.
Margarite Santos is a 1-year-old senior at USC. She began college as a biology major but
found she was “really bored with bacteria.” So she took a class in gerontology and discovered that
she liked it. She says, “I did volunteer work in retirement homes and it was very satisfying. ”

Question: It can be seen from the passage that the expansion of America’s elderly population

A) will provide good job opportunities in many areas

B) will impo§e an unbearable burden on society

C) may lead to nursing home abuse and age discrimination

D) will create new fields of study in universities
[RRHT ] SCEESS — BOni T 88 40 ok 56 [ 2 08 A 11 TE 7E 3 0 19 B0 5 J% i 48 BOUR Rt 278 Sk iy )
AL JEE L but 31 R HBAEENFEE BIFS A) T E L 4E A D804 1 2 5748 AR 17
RIBL L& BRI . T B) W% EZ 4 A O ML R E 772 but ATHE 84 F e
BEER MM ERANRE, HRERERE A) T,
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