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Tourism studies and the key concepts

RT3 R A

Tourism studies!, as Jafari’ said in 1981, like its customers who do not

! RS R ML RN R RN, R BATIOR il B A0 FRVHE
BRI, BIXREE MR RN, Rl LB — A R T b B0, 8
Rl ETE. |/ 25, Ak, HE, FRESNERPDER. BERNSGEME
5.

? Jafar Jafari 3 EBHTRE KEMOMRMEHR, FHEHRHFERENUALEG L3
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ATk BB s T = AR BT AR E M BR L5 #ha. SULAFREIRE s %5t
At 2 1t 57560 42 BT RIS B L E AT CHedeRt 0D B9 ERRARIERT U E S IIBIEE A,
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recognize geographical boundaries, does mnot recognize disciplinary
demarcation® The study of tourism is a multifaceted* area of research and
scholarship. Tourism analysis, for example, is described as interdisciplinary,
multidisciplinary® area of research and scholarship®. The predonlinant7 attitude
among many toufism researchers is ‘that tourism is usually viewed as an
application of established disciplines®, ranging from® economics, geography,
marketing and even politics and sociology. Many courses are offered on
economics on tourism, geography on tourism and marketing on tourism, which
fully reflects the multidisciplinary approach'®. Tourism is widely believed as a
legitimate“ area of study in its own right12 by many tourism bodies such as the
International Academy for the Study of Tourism' and the Tourism and Travel
Research Association’* and many academic journals, general in their scope
Journal of Tourism Research , (Annals of Tourism Research 16, and more

3 demarcation /dimatkeifan/n. 4354k

4 multifaceted /maltifesiteid/ adj. FHKI, LT

* interdisciplinary /inte'disiplinari/ adj. #%%H#; multidisciplinary /malti'disiplineri/ %
R

8 scholarship/skolafip/n. 2, Ek4niR -

7 predominant /jpridominent/adj. TEMH, EEH

8 discipline /disiplin/n.  (EARBIITIR)ZEF}

® range from (FPZEEE L) -woee Bl eeene ,

10 approach /e'praut[/n. fH (A5 HIBHIHTi%

" legitimate /li'gitimeit/ adj. & FIETRH

2 in one’s own right  (HHT B & HREE ST MR
f51%): She won the competition in her own right. {1 B 5 (I HERS T L.

" the International Academy for the Study of Tourism EBFIRHHIFIRE, & —FTh NSk
B HLR R NI RN ERAL, BHRAETHE T RSRIGE S S HER, H
R SR | RS BN E R B IR R E R . ZAR B E R AR
Elbifwf, DMERERiAR s RN, R E BN E R A,

14 the Tourism and Travel Research Association fREFRIFTINE:, RARUEE Wik EE Mk
WRRN AN EREPRELSR, ARFETFARRMAESFE BRIRE, EildRy. FE&0E
REVHAR . THEHULEMFENAL, AAMRITEERREFNNS, (R
R E T RN S R AR Ve A .

15 Journal of Tourism'Research (HRIFFHFY, RIREMHFAMESHLTULSEAMT, £EHERF
MW RRIHT A BRI 2 L 22 AT, BIBALFRE B HR ML T R,
G T 20 tH4E 60 FAR, BILEHK EMHARIRIEIZEABT, €I TRERIFTIIMA
FERHT BRI RIE 2R E AR .

16 Annals of Tourism Research (HiiF£ 1), &L T IRFSURIFHIZEARMIT], B—KitE5H
MEFREBWM, FHA Jafar Jafari. %FRIBCHTHERUIRNEIFNG, £77%%4%
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specific, the Journal of Sustainable Toun'sm”, ‘Tourism Economics*®and Journal of
Ecotourism'®) because it possesses many. of the characteristics of a discipline;
which cover: " 1
® a well established presence 2 in universities and colleges with the
appointment21 of professional positions;
® formal institutional framework of academic associations and university
departments;
® avenues™ for professional publication. in terms of books and journals.
Tourism has been academically recognized as the advancement of knowledge
through the' fundamental research and the publications of its on'gina123 findings,
Nevertheless ** , tourism research in the 1980s and the 1990s is. generally
underdeveloped than it is now and tourism may be:broadly characterized as sparse
and fragmented25 . However, the rapid development of tertiary26 courses since the
end of the 1990s, and government recognition as a source of competitive edge27,
have suggested that greater importance is now being attached to tourism research
than ever before even though the significance of academic research is- not always
readily recognized by the stakeholders™,

SRR R, AFHRRIAIITIAREME BRI R, hRERRE, i
BRI ST SCER B IR

17 the Journal of Sustainable Tourism ¢RI fF4E] ﬁﬁﬁ{}f?», REAE R AR R %ﬂ%%
I — B RNBIR T BRI ORI, BIFIT 1993 4, &1 RIS
el R R 5 AN R L A PR AR BE R B AT F S R R 1)

'® Tourism Economics (&MY, £—4 ZHFRIEREERFEAZT), WA
I, R TR EREMREGT . TTRERE L RIER = MAEF RN BT
AEEE . )

19 Joumal of Ecotourism  {AEASTRIFHATIY, BT T THATAVEMER . BRI SSiE IS4
SE1. BEERNAESRFRFEARNT.
® presence /prezens/n. IR, FH

2 appointment/a'pointment/n.  4Edy CGEANAFEATRAD

2 avenuefzevenju/n. ik, &%

B original /a'rid3nal/ adj. JREIH, GIHTH

% nevertheless /nevoda'les/adv. (BHR) HE

> sparse /spa:s/adj. (CBEVRHN,HDN; fragmented/freegmentid/ adj. FWHI. AR

% tertiary /to:[ori/adj. FH=LH, ERE—RM, XEHK tertiary courses RIFFRGH A
FIRZFTFRRTR.

7 edge fed3/n. R

™ stakeholder /steikhaulde/ n . FIZEAISEE, MRV EIFIZEAEGE R IATRILE B EE
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As a closely related componert of tourism, leisure and recreation has become
one of the major subjects in tourism research. For example, tourism is seen as.a
phenomenon of recreation, and increasingly recognized as a component of a broad
leisure 'spectrum29,. Some researchers even observe™ that in the study of tourism,
the relationship between recreation, leisure and tourism should be attached more
importance® than the disparate’® manner they are discussed in the text book.
Research in the outdoor recreation has been conducted independently of tourism
research. Tourism is historically regarded as a commercial economic phenomenon,
while recreation has been viewed as a social activity and tend tofocus on the
public .sectors such- as community and land management agencies, wildness
management, social carrying capacity33 and non-market valuation of recreation
experience. In contrast, tourism has tended to have a'more applied orientation’*
which concentrates on traditional private sector concerns, such as the economic
impacts of travel expenditures, travel patterns and tourist demands, .and advertising
and marketing. Despite. of the division between public and private sectors, in
recent.years, such division has been substantially dinﬁnish¢d35.. ,

The distinction between tourism and recreation can therefore be viewed as
one of degree. Tourism basically relates to leisure and business travel which center
around visitors to particular destination, and which typically involve a new money
infusion®® from the visitors into the regional economy. In ‘this sense, tourism can

be seen as a,primary industry which increases job opportunities and tax revenues’

FRMAIATE. B H1E. BREML, SENFEAR. FEATF. BE. 4%
ik, VISR E R BUTRE R, B il A IR S SR B L LU
ERRENBR RSB AEERE. A2, BERRRIERT, s
HERRRA ARG EE .
spectrum/spektram/n.  JEE, 27
% observe /ob'zav/v. A
3 attach importance to... X+~

ff]: Governments of all levels attach much importance to tourism for its contribution to the

economy. HITFIREDLITEFHTRIR, SRBUTFHBREMRITLHRE.
% disparate/disparst/ adj. RFEIH
3 capacity/ko'peesiti/n. AR, ABRE
* orientation/orien‘teifon/n. &AL, BAF
% diminish /di'minif/v. (FDNE) #HK
% infusion finfju:fan/n. CEEZHNEAN, A
3 revenue frevinjui/n. (B WA

4
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and enhances the community’s overall economic capacity. On the other hand,
recreation refers to leisure activities which are ‘performed by the residents of a
destination area and their spending pattern concerns ‘with a recycling of money
within the community associated with day; overnight and‘extended recréation trips.

Natural settinigs and outdoor recreation opportunities are -apparently a'major
component of tourism; €Specially so in destination areas where much ‘of
interhational appeal® is based on ‘images of such attractions like the 'National
Parks in America®, the Great Barrier Reef** in Australia and the skiing resort in
the Alps*. Outdoor recreation and tourist resources definitely should be seen as
'complementary'42 leisure facilities. Nevertheless, some scholars have observed
that tourism is conducted within the recreational framework, whereas others have
considered recreation as a component of tourism.

However, the demarcation line between recreation and tourism is rapidly
blurred®* and overlapped“. Little success has been made to the attem‘pts‘}5 to
distinguish46 recreation and tourism and such differences appear founded on the
assumption47 that' outdoor recreation appeals to adventurous people, whereas
tourism caters® more overt'ly49 for those seeking diversion without too much
discomfort and adventure.

3 appeal/o'pi:l/n. BN

% the National Parks in America XEMERAE, mXERFAEERREH, HELE
400 MAEER, ABEMNEFBRFNBIH BT, ZEES, HPFAOTHHRER
FRHLFN R BRI, REREBNRERA.

“ the Great Barrier Reef A&7, SETHRMAEIER, K2, 500 28, FH.400 LFH
B, hattFE KK IE R 1981 FRRE EERCARIRE AT, R
P INIRSE L) s S

“! The Alps BI/RELHTI, ALFERMNPES, BREKXF. HE. WHELHEBAIORRIFRE.
FRUEEFERTERS, USK)IRERIF, EWEERKN. £FEINELIRREE
3, EttFEAZNETHM.

% complementary/komplimenteri/ adj. EA¥EH)

“ blur fblez/v. (FRERHI) R

“ overlap fouveleep/v. EH, EH

4 attempt /o'tempt/n. 71 ‘

% distinguish /dis'tingwif/v. X4, X3 distinguish .... from...

41 agsumption /o'sampfon/n.  HEMF, RiX

® cater for /keite fo:/ W2 (FR)

“ overtly fauv o: i/ adv. ATTHE
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There are common strands® in the relationships between the various
motivating factors applicable51 to both leisure and tourism. As Leiper52 argued
that tourism signifies .a valued category of leisure, in which a degree of
commonality exists between the factors urging both tourist and recreational
activities and many-of the needs, such as relaxation, can equally be fulfilled in a
‘recreational or tourism setting. Despite of some merit in Leiper’s approach,
grouping leisure into one amorphous™ category indicates that there are no
undifferentiated .attributess4 that distinguish tourism from leisure. While some
scholars have confirmed that the term recreation demand generally involves an
individual preferences or desires, whether or not he or she has the economic and
other resources necessary for their satisfaction.

Tourism can therefore be seen as but one of a series of choices or styles of
recreation expressed either through travel or a temporary change of residence.
Tourism is thus one dimension of short-term mobility and circulation., However,
the merging™> of leisure, recreation and tourism. research, together with the study
of migration, circulation and mobility, has had a profound impact on the tourism
approach as an academic interest. It is only recently that temporary movement
away from home, ranging from tourism, business trip or education travel to travel
for health reasons, have begun to catch the awareness of demographers56 and
those interested in migration. Yet such an approach is significant because it takes
tourism as just one form of temporary movement in a world of increasing
mobility.

In contrast to a multidisciplinary perspective to tourism combining many
diffeérent disciplines such as economics, geography and marketing (to name just a
few of the potential contributory area), Léiper has argued_for the creation of

% strand /streend/n. —#—2 (WEKR)

5! applicable/zeplikebl/ adj. EFTF-+++

52 Neil Leiper REARIWE-+FEAERIFEHLBER. ELESR, FiRirEEL
RN sRus S B AE. 76 1987 FNFERIBFETEZA, MELNFIRIFEEM
EHERIKIX 15 FZA, BAEEENTLSK. hiREHN (RiFEE) —BEANT
8 1995 FAFRTE BRI, HHFS KENRIFEESWIINEWHM.

amorphous /o'mo:fas/adj. FT—EHENM

5 attribute feetribju:t/n. B, MR

55 merging fmeidzin/n. &I, WA

% demographer /di'mografa/n. A5

6
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