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1. The best title for the text may be. . . . (2002 4E 45 &)
2. This passage is mainly. .. . (2000 4E 59 &)
3. The text intends to express the idea that. . .. (2003 4 60 §X)
4. The author seems to be mainly concerned with most fisheries’s. . . . (2006 4 35 )

Ho)=savss

5] i 2R A i P O 22 TR A X AR E AR B VB TR R A T S W A BT B 26 K ) % 5 T
AR, XMERIMEH TEH.

1. What is the typical trend of businesses today? ' (2001 5E 63 RR)
2. How did Redmon find his job? ' (2004 4E 41 B)
3. What does the author intend to illustrate with AAAA cars and Zodiac cars? (2004 4= 46 §)
4. The example of the grandmotherly woman is used to show the public’s. . . . (2003 4 48 )
5. Which of the following is true according to the text? (2004 £ 45 &)
6. Which of the following is true of the text? , (2006 4= 40 &)
7. According to the last paragraph, “ paper plates” is to “China” as .. .. (2005 £ 40 /1)

=) wEnmE

A W R R 7 A R 00 A SRR o SRR B 0 5 A5 15 4 A T 0 OO, T 1 1
HHBRE LR BEIFETEBNTUREDN S —BE M PEFRNSIHZE B FE
HEXHNER, XFMERHNEE FEA. '

1.1t can be learned from paragraph 4 that. . .. (2003 4E 44 £51)

2. What can we infer from the first three paragraphs? (2004 4E 47 1)

3. We can draw a conclusion from the text that. . .. (2002 4 54 £)

4. The last sentence of the first paragraph most probably implies that it is. . .. (2000 4= 68 i)

5. The extinction of large prehistoric animals is noted to suggest that .. .. (2006 4F 31 f#)
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RS HEXAKRRER, BSEREE H O EBRENH4ERE T X — A HRSR AR
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1. The expression “tip service” (Line3, Paragraph3) most probably means. ... (2004 4E 43 f&)
2. The phrase “making the biggest splash” (Linel, Paragraph3) most probably means. . ..

(2003 £ 43 §5)
3. The word “homogenizing” (Line2, Paragraphl) most probably means. ... (2006 4£ 21 £i)

5— BRI RBXEE AT LRI RIRE 5 B &2 6 0% R M, —RERE &
F8 4837 it they \one BUFEANIT R , BRH BERH A AR IR BT B 52 0 4 SCHE I o S0 S8 SCRT— B A JG — B
RIAAE, XFRBKNEEEESR:

1. The word “it” (line 6, para.1) most probably refers to. ...

2. It can be inferred that the paragraph proceeding ( following) the passage most probably
discussed. . ..

3. In line ..., the word “they ” refers to. . ..

HE) assEE

EASEEERTRSEEE EHERFEE DR RRRIGEH B TS X RN
MR EES:

1. To which of the following is the author likely to agree? (2004 4E 55 §%)
2. What does the author think of intellect? (2004 4 60 £R)

3. The writer’s attitude toward Richard Lamm’s remark is one of. . .. (2004 £ 58 f3)

4. In the author’s opinion,the absorption of immigrants into American Society is. . . .

(2006 4 25 )
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The mechanical engineering students at Virginia Tech regularly huddle with teammates at the
Technische Universitat in Germany, using synchronized . computers, shared databases, and
videoconferencing to brainstorm design concepts for the Opel hatchback. Gifted sixth graders in Chicago
can log in Illinois Virtual High Schoeol for algebra lessons. E-leamning “is a good fit for me,” says a driver
who's getting her bachelor’s in marketing via the Web at Ellis College in New York.

1. The examples given in the first paragraph show that

[ A] students can learn whatever they want through the Web.

[B] internet has produced positive effects on learning.

[ C] E-leaming is an inappropriate approach for learners.

[D] courses and materials in all fields can be found on the Web.
[ ] X RABMEESEANEEE, WRRR NS E ZRNATHK L@, KFEHE,
YEFE 2B B F 8 B B9A0 2 0 R ASI A ERIR 5 89, AR —BRP /LN EANHFHRERMN
EAARBMERERER T -4 28, O ERBRW P LEER, RIOAX=ABTET H—. 8
T MR R 2 ¢ A BRI A 5] 25 vl B L B 80 P AR 2 U8 1 S TR E B B K22 I BA & A —
FTHERRE AT TR E OB HER 4 =, Z MBS F R 2 4 0 LB RGO R O N S 4 oh 2
HEAT# 0=, — A APUEEE i M IR B BT B H L ¥ ¥ 0. XE=ABFHER
HATUEH R L2E WK TR DAL . BRBMEEET[ B A EHEE.
w5l 2.

... The confluence of these and other events resurrects a perennial debate; with two shuttle failures
out of 112 missions, and the astronomical expense of the manned space program, can sending people into
space be justified, or should robots do the job alone?

Modern societies have been sending robots into space since 1957, and people since 1961. .. ..

But there’s a flip side to this argument. Back in the late 1960s and early 1970s, in the days of
NASA’s manned Apollo flights to the Moon, no robot could decide which pebbles to pick up and bring
home. But when the Apollo 17 astronaut Harrison Schmitt, the only geologist to have walked on the Moon ,
noticed some odd, orange and black soil on the lunar surface, he immediately collected a sample. Tt
turned out to be minute beads of volcanic glass. Today a robot can perform staggering chemical analyses
and transmit amazingly detailed images, but it still can’t react, as Schmitt did, to a surprise. By contrast,
packed inside the 150-pound mechanism of a field geologist are the capacities to walk, run, dig, hammer,
see, communicate, interpret, and invent.

And of course when something goes wrong, an on-the-spot human being becomes a robot’s best

friend. ... Anyone on the scene on January 3 could have just lifted the airbags out of the way and given
Spirit a little shove.

5. Which of the following can best serve as the title of the passage?
[ A] Launching the right stuff.
[B] A better space explorer-robot.

<2
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[ C] Human being’s space exploration.

[ D] The prospect of space exploration.
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“Young children are not prejudiced against languages, unlike many adults,” says Peter Hall,

chairman of the National Association of Language Advjsers. “They are 1o not afraid of having a 8o, of

interacting with others linguistically. ” Indeed, learning without inhibition is where young children are-at
a real advantage. While language role-play might be anathema to their elders in secondary school, primary
school children have far fewer qualms about enacting artificial situations or making mistakes in

pronunciation. Vital to any success in learning is the child’s enjoyment of the language. In the classroom,

this “fun and games” approach depends a loton_ensuring that children have opportunities to express

themselves and make the most of their natural ear for rhymes, perhaps in songs or riddles.

3. It is believed by Mr. Hall that children are better language learner because

[ A] they have the opportunity to express themselves

[ B] they are easily fascinated by language games

[ C] they are free of subjective experiences in language

[ D] they can usually find pleasure in language learning
[ S8 ] X R — 4R, BRF A MBI EFR M Hall e ANNBTFERH RN FHRBEE %Y
FHIRE . 3P Peter Hall ZER BB FIBF F IR B TFARBEN, I ESBA R
AR FEHHETER, RS RIABEITIR.” EF[C] they are free of subjective experiences in
language (MITRAZENEET HE ERERMER) ER Hall FEWAN S —FEE, NIER
ER.
W2

New York has undergone a renaissance in terms of certain perceived values. It used to be a dangerous

city, and now the negative stuff is all down. But with a host of products on the market giving themselves
the city’s name, the more established brands bearing the New York name are likely to overlap in a crowded
marketplace. “Branding New York City is too broad an image these days,” said Allen Adamson, the
managing director of a brand consulting firm in New York. “It’s no longer as powerful on the macro level.
The trick is to find the brands that are unique, but not so niche and so in-the-know that only 12 people
who live in the neighborhood will get it. ” Lisa Fleming, the communications manager for Subaru, said 15

names were tested with focus groups, including other city names. “The participants of the focus groups
identified it with urban, sophisticated and hip,” she said. Neighborhoods are the marketer’s next frontier,
Mr. Adamson added. “I think the next wave will be neighborhoods like SoHo that still have an atmosphere
of authenticity,” he said. “And for those who don’t know what it is, it still sounds hip. T wouldn’ be
surprised if neighborhoods in the Bronx were next. ”
2. According to Adamson, what is the tip to branding?

[ A] To be distinctive, but not so niche.

[ B] To be niche and in-the-know.

[ C] To be authentic and broad.
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[D] To be sophisticated and hip.

(4347 13X th R — b O 4015 0, AR AR AT B 5648, Joe U BT — BUP #R B Adamson 54 X F
tip to brandizlg BV £, “Branding New York City is too broad an image these days. .. It’s no longer as
powerful on the macro level. The trick is to find the brands that are unique, but not so niche and so in-
the-know. .. 7 T X EHE P EBULA XL A HEMN 5%, Adamson 7EEF] 100 broad B B /5 18
! it’s no longer as powerful BARTER KT too broad B—MHE, Hik [CIARAMKIM . HEE
132 2 9 not so niche Ffl not so in-the-know HEER Tk B], W[ A ]+ distinctive B3 unique
f ) 3R], R A ] IE 2 Adamson BRI AL
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BTN A Y KT REREE E X 90 E B R T AR R B T R
BE SR R S EME T E , E LS R A0 B 8, X R TR
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...However, the almost total absence of anything but positive comments makes it impossible to

distinguish between such applicants and those for whom higher education may be a step too far.
It is the same story with access courses, which provide an opportunity for those who left school

without qualifications to develop their confidence and study skills. Not all access students will be able to
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achieve a higher education qualification, but I cannot recall one who was not predicted by his or her access
tutor to pass with flying colors and be an ideal candidate for higher education. Taking up referees’
invitations to contact them for more informaiion, in the hope that this may indicate that tl{ey are wishing to
say something they are not prepared to write, rarely proves fruitful. I am repeatedly told that they are “not
free to talk” , or they express discomfort at being asked for specific information. “I'm sure you see how
difficult it is for me” , “I don’t really know her that well” and “I rather wish you hadn’t asked me that”
are among the most common responses.

Even university tutors are not above stretching the truth . ..
3.1t can be inferred from the quoted words in the latter part of paragraph 2 that the teachers writing

the references

[ A] shied away from the facts. [B1 are neot friendly to the author.

[ C] are tolerant. with the students. [ D] are not reliable at all.
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The 1980s, the decade of big hair, big shoulder pads and big robots, is making a comeback as
producers resurrect TV shows and cartoons from the Reagan era for a new generation. . ..

... Producers say it’s when the children of the era grow up and settle down. “There’s a point where
you stop caring about new music and start caring about things from a point in your youth,” says Michael
Hirschorn, a VH1 programming vice president and executive producer of I Love the 80s. “We're most
impressionable when we’re 12 to 24 years old, so that what we wore, what we watched, what we listened to
has greater import at the time, when you had yet to be distracted by things like jobs and families. ”

“Twenty years after something is popular, people who liked those things as kids come back again and
collect them now that they have disposable income,” says Josh Blaylock, 28, president of Devil’s Due.
“Part of the appeal as you get older is you want to see the characters come back with a harder edge,” he
says. Adam Goodman, head of production for DreamWorks, which is making The Transformers, says the
1980s are back because twenty—and thirty-somethings now have kids. “We grow up with certain icons
and certain entertainment . . . and being able to share it with someone else and see it through their eyes for

the first time 1s very satisfying,” Goodman says.

5. It is implied in the passage that {}

[A] films can always find new ways or themes to attra¢t a larger audience.

[ B] people are content to be able to share the things they valued as kids.

[ C1 it is hard for film producers to cater to people’s ever changing tastes.

[D] the distracting life often makes people get tired of the things they like.
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