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Y: Yang Bd:y anchor of Dialogu
atalia Colian, Fre; '

= Antonio Maria ni, Italian fashion designer
. )
EEREERE RS TR RRRY T EEEEE &
Y: Both of ol pers, so let me ask this question to start

‘with: How do you define

C: “Fashion” is a broad word. We have employed this word with so
many connotations but for me fashion is an industry and all the
connected jobs around the apparel and textile clothing, for example,
photographers, make-up artists, communication agents, advertising

agents, media—everything that is related to this world of fashion,'

M: A huge business. In fashion business, communication and marketing
take more than 70 percent of the profit. To give you an example, if
the cost of a certain product is 10 dollars, the market may sell it for
180 dollars because you have to pay for all the steps of the research,

marketing, communication, promotion, etc.

1. connotation: A& % 3 ; apparel: &5, M.H; make-up artist: {Lik)F,
i
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Y:

C:

Both of you must be proud of your own fashion culture but I wonder
which country you would regard as the flagship in world fashion

industry.

It’s difficult to say. I mean, French fashion industry is strong in
Europe but many 6ther countries are influential in the fashion scene.
The London designers, many of them are working for French industry.
And there are Japanese designers, who were very influential in the

1980s. Perhaps Chinese designers will lead in the next century?

Money is everything in fashion business. Italy has exported 8 billion
dollars of garments’, shoes, bags and fashion accessories... the biggest
amount of money in fashion business. That is my answer to who is the

leading business.

This gentleman keeps talking ‘about money and business. And yes, of
course, fashion has a lot to do with money. Now, my next question
is: Do you think you can tell one’s character and personality by what

they wear?

You know there is a strong connotation to the colours. Let’s say,
personally I know that when I am wearing black I am in a sort of bad .
mood because for me black is a kind of neutral colour that I wear
when I don’t want anybody to notice me or when I don’t want to
be... you know, ... to have any type of character. I see in the Chinese

market, this season particularly, there are a lot of colours. I think the

....................................................................................................

2. garment: RAR, TAEHAM. shE. #F. ®F, KT,
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sense of individuality is growing in the Chinese market.

Why do some people look at fashion as something... superficial?

I think when you are struggling for life, struggling to get money or
struggling in your daily life, fashion, of course, is really the last thing
you would consider. So people might say that it’s a frivolous activity.
But in fact when you work in fashion, it’s really a serious business.
We work hard. Every six months we have to invent a new collection,
we have to start from scratch again.* Even if you become successful
with one collection you may fail with another. So for professionals

fashion is not a frivolous thing. (M: a tough job) It’s a tough job.

Is it true that fashion reflects one’s social status?

I think this idea belongs to the 1980s when one would wear a brand
to achieve certain social status or recognition. But today, you know,
fashion is accessible to everybody. In Europe, for instance, there are
chain stores that provide accessible and trendy fashion for everybody.

The brand is not everything.

One thing that somewhat amazes me is that in New York whatever
strange clothes you wear nobody would seem to eye you up and down
with a sort of odd look. Why is that?

....................................................................................................

3. frivolous: £ 28 &4),
4. collection: B £ & X.;. from scratch: A sk ficae, MEF 45,
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C:

C:

Y:

I think it’s the case with most of the huge capitals in the world. We
are so diverse. There are so many people with so many different
backgrounds. Every day you meet different people and the chances for
you to meet the same person are rare. So we get used to this. We‘get

used to meeting different people.
So diversity is a key word in the vocabulary of fashion, right?
Right.

Some people think fashion is about creation of the new and breaking

with the old, do you agree?

Nothing can be done without looking back at the past. In my school—
I attended a formal fashion design school in Italy—we studied history,
we studied art, and we studied customs, customs since the 13th

century.

When you work as a fashion designer you start working at a
collection. You always want to recycle beautiful things from the
past but give them a fresh new look. Take embroidery for example.
In China there is such a beautiful tradition with embroideries. We
can reuse them for today. We can change colours and use them on
different fabrics. There are many ways to reuse the past and I think

that enriches fashion.

It seems whatever changes are taking place in fashion industry there is
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always something that is reminiscent’ of the past. Do you think there

is a kind of everlasting fashion, Natalia?

The everlasting fashion, I wish, from now on would be diversity. I
hate, you know, 1 hate the total look®. I hate the idea of everybody
getting dressed the same. I wish that in the future we will have more
and more diversity in fashion, a diversity of trends that will fit with

each person’s attitude, each person’s life style.
P p

Do you think a fashion designer works more for aesthetic value or for
the market, Natalia?

I think it depends on the designer. There is one girl whom I really
admire. She is the chief designer at a fashion company. She has
personal convictions when it comes to the aesthetic and she practices
them in designing her collections. For example, she never uses fur
because she believes in animal protection. It’s her personal view and

it joins her aesthetic taste.

French fashion is becoming more and more international. I wonder

what are the sources of inspiration for French designers.

Sources of inspiration? Well, in the West we are attracted by what we
know and what we don’t know. What we know, of course, is all the

history of French culture and tradition. And the attraction for French

reminiscent: & A 845,
the total look: #5 P A AT A F & —4. XA 8 TH &R,
5
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designers at the moment is what you may call Asian spirit. They all

turn to Asia for other sources of inspiration.

Y: What is your impression of Chinese fashion industry?

C: 1 was really puzzled by the differences in planning. You know the
schedule is very different from that in Europe. You work at almost the
last minute at the winter collection—you decided at the last minute. In

Europe the development takes months and months ahead.

Y: As fashion designers you must have been working with different

models. What qualifications do you think a good model should have?

C: First of all, a good model shouid be outstanding in looks. She should
be elegant and natural-—the way she behaves, the way she is. But
behind this the most important for me is personality. A good model
shows her personality through her face, through the way she speaks.
And it is very important that a model is intelligent.

Y: What do you think, Mr. Mahdini?

M: 1 don’t think I would ask for all that in a model for a fashion show.
To me, a model is a tool to be used for conveying the meaning and
message I want to communicate through the show. I choose models

according to the message I want to give.

C: This is definitely not my vision. Models are human beings and they

are part of my team. When we work as designers we work with all the

6
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team involved in the creation of the collection—1 mean they are part
of this. And I don’t believe they can be only tools. They are the image
so they should carry the emotion and personality.

M: What I mean is they are tools for only 4 or 5 minutes in the show.
The job of a model is to express exactly what the designer wants to
express. | say they are tools not because they are not human beings.
No, no, no. In fact, off stage we are friends and [ have very good

relationship with them.

Y: Now you are giving a fair picture of models. Okay, I have one more
question before we close our interview. What do you think of the

general street wear in China... or maybe Beijing now that we are all

in this city at the moment?

C: The general street wear... I think the casual street wear in Beijing is
strongly influenced by the American spirit of causal brands, which are
putting accent on comfort and a kind of laid-back spirit.* I think they’d

win very well on the market.

7. the general street wear: 4y $ &) & &JE.4 .
8. putaccenton: ;z ¥, &#; laid-back: f&H ¢, WHke),
7



Preserving Cultural
Heritage for the
- Future Generations -

8: Shu Lei, anchor of Dialogue, CCTV-9
M: Edmond Moukala, Culture Officer, UNESCO’s" representative office
to China

1. UNESCO; =United Nations Educational, Scientific, and Cultural Organization,
BA AR,
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The United Nations has designated the year 2001 to 2010 as a decade
for a culture of peace and non-violence for children of the world.
Today we have invited Mr. Edmond Moukala, a culture officer
from UNESCO, to our studio to talk about promotion of cultural

understanding and preservation of cultural heritage.

Being a culture officer, you must have some interesting stories to tell

us both in terms of professional and personal experiences.

Yes. I would say that for me, as a culture officer coming from an
African country—I'm from Congo®—and being educated with the
French culture system, coming to China was almost like penetrating
another world. Now I feel more comfortable here than in Congo.
When I was young, my brothers and sisters used to call me a little

Chinese.
How could that be?

Because my eyes are a little bit smaller compared to the majority of
Congolese people. So I’ve been growing up with this nickname of
Chinese though [ knew very little about China except Chairman Mao
and Zhou Enlai. I knew those great names when I was a youth in
Congo. I believe one of the driving forces that cause me to look for
and to work in the field of culture is that I’m fascinated by the Chinese
culture. I'll say that it is because of Chinese culture and China that I'm

working in the field of culture. I'm the first culture officer appointed

..................................................................................................

2. Congo: RIE (&), kMF HFEE,



