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14 Unit 1

Unit 1

Part A Dialogues & Listening X1iF50F /7

SECTION | Talbing Face to Face

Introduction

a1
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4 3
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Put in Use

Ex.1
1. We are planning to apply for a patent.

. Have you made all the necessary preparations?

2
3. We have got all the drawings ready, but the model needs a final test.
4. How long will it take to apply for a patent?

Ex.2

1. what findings have you got from the marketing research?

2. mini mobile phones are selling well in the market.

3. Do you think this new model will take the place of the older ones?

4. People’s living standard has been greatly improved in recent years.

5. Their views on consumption are also changing rapidly.

6. So you believe the potential market for mobile phones will be very large.
Ex.3 '

are you interested in

me something about them
model are you interested in
the functions or the price

show you

ook wbd=

How much is it




SECTION I| Being AU Eare

Listen and Judge

Ex.1
1. T 2. F 3. F 4. T 5. T 6. T 7. T 8. F

Listen and Respond

Ex.2
1. In an automobile store. 2. To give it to his daughter as a birthday gift.
3. Only one. 4. About three months.
5. RMB 208,600 yuan. 6. In installments.

Listen and Read

Ex.3
1. washing 2. ten
3. extremely 4. customers
5. fresh smell 6. ingredients
7. larger 8. thicker
9. benefit 10. less tired and sleepy

Part B Reading Passage 3R

SECTION W Hadintaining a Shart Ege

PASSAGE | Promotion Methods
Language Points & Difficult Sentences

1. So it’s often desirable to combine personal selling with mass sell-
ing and sales promotion. FfLL, 242 i T4 A RASER K A&
AR HIE RS A HETT o '

1.1 desirable — adj.  FRARRY FTHNAY, 5 4 % 10 OBHIAARE R
e.g. ¢ It is desirable to exercise some social control over technology. X7}

SRORIETIE MRS HLE T

HRsSAREBERSHRI $1HT ’é 4




5 & Unit 1

1.2 combine... with... — to join two or more things or groups
together to form a single one #5& A& B
e. g. * Hydrogen combines with oxygen to form water. & 55
AR,
* Combine the eggs with a little flour and heat the mixture

gently. EXSERLETEHHES, FSCHOmIH

. While advertising must be paid for, another form of mass selling

— publicity — is “free”. ["EAAUY B, T 5 —Fh AR AE EHITT
B H—R BT, ' :
2.1 while — used to contrast two things (XELFHEEEYY) - 0T, SR
e.g. * While Tom’s very good at science, his brother is absolutely hope-
less. MR IR, TR TRLEN BT,
2.2 publicity — the attention that is given to sb./ sth. by newspaper, tele-
vision, ete.  (BHRR) XKiE, EE, E
e.g. * good / bad / adverse publicity FFIH] / AFIW / fE IR E
» There has been a great deal of publicity.xconcerning his disappear-

ance. {2 ER B A B T2 R E -

. Trade magazines, for example, may carry articles featuring the

newsworthy products of regular advertiser — in part because they
are regular advertisers. %0, @\ 2 EFREE ) EH VA RENE
B 7= i T R —— 3 TR R B IR S Ko
3.1 feature to — show or advertise a particular kind of product JE = ( Ffb
PR e T
e. g. * This week we’re featuring a brand new range of frozen foods. X B
BARRA TR — R 2R R B e
3.2 in part — partly; to some extent #3431 ; EFEMEE L
e. g. * Her success was due in part to luck. R RTIFEREFFEE B i
TES .

. The firm’s publicity people write the basic “copy” and then try to

convince magazine editors to print it. N\ T 5L A RIS ERK“F
B RIE SRS RS T B
4.1 copy — written material that is to be printed in a newspaper, magazine,

etc. (IRFIBY) FEtF

e.g. * The subeditors prepare the reporters’ copy for the paper and write




the headlines. BhFf 4B ALIEIT & MRS HORB A IFRAE .
* This will make great copy for the advertisement. X7 24 /EiX T
L BRSBTS,
4.2 convince — to persuade sb to do sth. ViR, I (FAMERE) ;HE
RERIEHED . convince--- to do -+
e.g. * I’ve been trying to convince him to see a doctor. F—EMhEEH
o ’
. The story was effectively tied to a new makeup product for chil-
dren made by PAAS Products. iX—3iRiE #4435 PAAS Products 4%
TGN —RKET AR R ESE T —,
tie to — connect or link sb. / sth. closely with sb. / sth. else 8 B & ;5
TR BhES
e.g. o Pay increases are tired to inflation. 3275 T ANERIZ K BEMHI,
* The house is tired to the job, so we’ll have to move when I retire.

X T RN TR, T AR R KR BA TR

. Sales promotion may be aimed at consumers, ... [T A[LE
HeRE,. ..
be aimed at. .. — to say or do sth that is intended to influence or affect a par-

ticular person or group 4%} ;3% E
e.g. * The book is aimed at very young children. ;X743 HINEE4E,
» My criticism wasn’t aimed at you. KL IEA RSN IR
. It’s hard to generalize about sales promotion ...
generalize (about) — to make general statement about sth and not look at the
details JEZedb it RIS HbIE
e.g. *It’s dangerous to generalize about the poor. X} 75 A—MEFiCEER
Ko
. But usually its objective is to complement mass selling and per-
sonal selling. AT, BH BT, B BRI T KRR EMN AHEE
FTHNFE o
8.1 objective — sth. that you are trying to achieve Brs, HE
e.g. * the main / primary / principal objective 2% / HE/ BEER
« You must set realistic aims and objectives for yourself. /RAZ51%4 H
CHhE YIS T AT R B B B FRo

8.2 complement — to add to sth. in a way that improves it or makes it more

FRSMIGERS S B1RT 6
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attractive #h3¢ ; %2 ; (5855
e. g. * The excellent menu is complemented by a good wine list. &4 LA
FVE , ARSI TR .
« The team needs players who complement each other. TREA F5E gk

FEAH B AN RO BA 526

Passage | ##:&EX
REAR

THREETUNT HILFFR F X BEBAT—HE KA E IR
EHh .

AR AR hELTRE

ARBERBEARSBARMEZ ARTABY BT EY LK. B EEH
BHRBET RMES— XA THEAR ALMEE RS, AMARHEIERR ®
KTk, B4R A T WA R A B R A B Ao R4 76 3 45 64T 5

K A5 A—ERHLEEL T @ETFFRE

AABERERA—HE L XEHLEMERTI A, KAHERLARHEER
Fo 2R, EBAFTH KM KOG, KB ERFRY

FERRABEOEITEZAFTXN, JTEARFEZH ST F ALK F X, HE
A B BIIRS A EAAGIRT N, Caiestid B, e, S
AR A FERANGER, TELRTE, SRR NF
ES EHE—HR LT,

EHEABENS EEIARHEOF XA L EZL T RIS ATBGEMALY
BIANGB, BRGFEHEAREREMFG, Rt , AL FHEAT LR A EIAM
B BB F St iR E R AT AR R A, Sl B P BRER AT
FEHBEA B F VA, BAZXME TR AANE 65048, (T3 36452
hRR T 2 R R AL AT R R

Coleco /8] EABHTAB = B M E 47 B, Ao E FNB R FNEHFT
— R AES, FBIREBT A THRMNGEZET KR ARETEITABH AN
R IR, X IREARR T B S ARG K E——— AR F Coleco 2 8] MALFTH
IME T A R BN B,

e RN H A EAIGIEE, S TR EEAHK, #lde, Bk E T
BESEROAMAMMES F RS ARE HHyRBEAMNZTEFTE, 28
MEHEARBEER B REHARLEEHBER., 55 S L LEHREHNEA
EMEGAE ARl XA LBENHRRETFALES B, IRHEALERA




AW T E BRI RAMGESR, HEETHRASEES &, 2 TR 1F@H
A A BIAE B 6K e Je B AR,

HEN AR TF AT LB SERMN DGR EL, P, H—&
FE—AFEFTRAHEIHNE LM E T BRI EX— R B ES%
BT AR A A S T R & B B8y B8, X — 3R A A 2k &5 PAAS Products 2 ]
B 3% 85 — I TF A Atk B 25 A3 T — A2,

KABNHHLAR ik EH LS, RFEBE b, EHPRAY %65 —
MR, LG R RN AR GRS, ERSHAF,EHRZRE AN
28 EM,

K24 71 B 5 A2 P B 54 AR

PEAR e LT 2 EAE AT AR 2 9h 00 B AR A B 495 5D, E MUK R AR
EHAMEF S SRR R E, RO R TR R P L
ETARMNGGAFRR T, BEHBXAHREE AR SRR 10 LRE
KA E EAFHHER AEEM L LT REFESF,

SAIRAE — M RARAER A AT OET ek S0 EES, Kb, BFH
ST, E 64 B ARAE b K A4 AE Ao AN AR BEATARR o

Read and Think

Ex.1
1. b 2. d 3. d 4. ¢ 5 a

Ex.2

1. Because face-to-face selling can provide immediate feedback which helps sales-
people to adapt.

2. The purpose is to generate a lot of interest and book sales at no cost to the
publisher.

3. Because they want to get free publicity for their products.

4. He believed that a consumer might not pay any attention fo an ad — but might
carefully read a long magazine story with the same information.

5. Publicity is a very cheap (even free of charge) promotion method, and it

might be more effective than paid advertising.

FRIIBRASME 58T i 8
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Read and Complete

Ex.3
1. scattered 2. convinced
4. prompted 5. identify
7. feedback 8. presentation

10. objective.

Ex.4
1. direct 2. combine
4. events 5. purchase
7. occupations 8. candidate

10. communicate

Read and Translate

Ex.5

»

»

. generated
. flexible
. Target

. establish
. backgrounds

. vital

1. She shopped around till she got what she wanted at a price she could afford.

2. He never speaks to me -other than to ask for something.

A

bad, and still others (are) in between.

Read and Simulate

Ex.6

You should always aim at doing your job well.

The route was designed to relieve traffic congestion.

She has been tied to the house for weeks looking after her invalid father.

Society is made up of a wide variety of people; some are good, others (are)

1. 1. The son was watching DVD at home while the parents were working in the

fields.

You like sports, while I prefer music.

2. The following are three ways a taxpayer may choose from to calculate the tax

due on his/her spouse’s salary.

There are so many different CD versions to choose from and I have no idea

which is the best.




3. The old man would sit on a bench in the quiet park and look at others for

hours without doing anything or talking to anybody.

The researchers have concluded that drinking tea does good to the health of
people without examining any other factors.

In such an urgent situation, the focus of our investment should be on new ma-
chinery rather than building.

I always prefer starting early, rather than leaving everything to the last mi-
nute.

. There’s nothing on TV tonight, other than rubbish.

Because the bridge collapsed last month, you can’t get across other than by

swimming.

PASSAGE Il 10 Rules for Attending Exhibitions in China

Language Points & Difficult Sentences

1.

Exhibitions provide people with a chance to see what is available ...
WEBATENEBEBWER LB &
1.1 provide sb. with sth. ; provide sth. for sb. 245 ARELEY
e.g. * The firm has provided me with a car. 2 "IHEATR—FEE
« Can you provide thirty people with accommodation? {REE 30 A
A TE D7
1.2 a chance to do sth. ; a chance of doing sth. {fR-EEHIM<, ATREME:
e.g. * Please give me a chance to explain. £ ANBRRERNLZ,
* She has a good chance to win. h3iEAFT BEMEIR K,

. The PC World Exposition in Beijing held in early September was

an excellent example. F1 H | £ 7EAL GTA 7 A9 tHE 5 A AL i 8 50 & 8k
= — BRI R

“held in early September” &t 25431848 B i E 15 , 81 “ the PC world Ex-
position” , #8524 F 5 & M 4 “ which was held in early September”.

. It was also held in conjunction with a networking exhibition for

the hard core. [FiF 33 HIEH — MR OEERES.
in conjunction with: together with 5j------ —i
e.g. * We are working in conjunction with the police. {158 &R &t

FRIPLBRASHT H1ET 110

i
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T L1E,
* The army is acting in- conjunction with the po]ice to hunt and find
terrorists. ZEPA 577 3LRATE), R4
. the 10 rules listed below may be of some help to you. D\ 1%
F b A e /o
4.1 listed below B3t 32403058 EME B I8 , #2422 35 M 4 “ which are
listed below”.
4.2 be of — to possess the characteristics of BE.3g.-----fr &
e. g. * The dictionary is of great reference. XA F IR A SZME.
* The paintings are of great value. FRESHEIEEME,
. ... and show up promptly 30 minutes after that. 733X, 30 5585
HER B3,
show up — to arrive; be present iz
€. g. * It was ten o’clock when he finally showed up. + Eiqzﬁﬂﬂg ATHNT o

* We were hoping for a whole team today but only five players &

showed up. 4RI IATE A FEBRT, &R T HEMAS
c.f. » show off — try to impress others JZ&
. Hot cars may go well with pretty girls. &7 35 L th FRARA.
6.1 hot cars: fashionable cars FL%= , Af{j 7%
6.2 go with sth. : 5EYMEER, 5 EHREE R
€. g. * I need some new shoes to go with these trousers. FFEE W HT 5k
BliX ST o
* Her blouse doesn’t go with her skirt. #9332 F28 T A~ MED .
. Chinese exhibitors don’t give away a lot of freebies during exhibi-
tions. HEMRNHEERRTSWAFASKES KRR,
give away — give sth. free of charge 2t H W%
e. g. * He gave away most of his money to charity. {5454k 8 me
BESHENT.
* Many department stores gave away presents during Christmas. %
AL, R 2 JE X AU o
. Lunch hour, unfortunately, leaves exhibition booths manned by
guys who are more interested in stuffing food into their mouths
than explaining the product or promoting the company. g2,
TEAFRAY TR, SPPE IR BT b1 TR A AL GBI R i St W
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8.1 AR leave + Z i + AT/ 41/ MiAME E: LR () 6T
e.g. ¢ Don’t 1éave her waiting in the rain. F|i-#h7rFy EE,
¢ Leave the door open, please. i&il |1/ %
8.2 “manned by guy” it &5 RAMUE B
" man: . supply with men for service or operation FR{tRSS A FiEk#
fEA R
€. g. * a warship manned by experienced officers FHLKEBENEE
FR) A AR
» Barbara will man the telephone switchboard till we are back. F: 1]
B 3k 2 i e e E R S B L.
9. Its purpose is to attract people with electronic dog-and-pony
show. H H i F—Leif & HE TR/ LR BHRBIE .
“electronic dog-and-pony” : something interesting but nof very useful 75

(EF WL NETW= PR
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HEA,LERRA BT, '

3. MALE RS SRR EE

BAMANEERRERAFT AR &K, BEZHE,

WRIAEERSHSI B1HT

f
—
N




