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Unit 1 Advertising
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Unit 1 Advertising

i

ishe i f#7 i

In this unit, you will ZEXMEIG, RS

€ Read an article about advertisements and a handout about ad campaigns
Bel e — R T SCE M — A e T S sh e Pl
Listen for statistics and descriptions

W 4 31 H5 4 A ik

State your opinion on advertisements
MR B KT &6 L%

Write an advertisement

B—mr&

Develop an ad campaign

) — Y 15
AiRE =

¢ & ¢

5 PREAREEORE R E

Topic TR Advertisements |4

1. Asking for information to make a survey
How many ads. have you read?
. What are the slogans like? v
Functions IJfE ¥ 4 ’
What slogans are you interested in?
2. Asking for opinions

What do you think of designing an ad campaign?

advertise, advertiser, advertisement, share, promote, service, intended,
place, educate, issue, welfare, complete, lie, untrue, aware, cure, cus-
tomer, connect, drug, complete, category, recommend, purchase, up-
date, design, commercial, continuously, functional, available, media,
Vocabulary &) mailing, determine, react, gather, approach be used to, be aware of, fall
for, play tricks on, deal with, commit suicide, be satis fied with, trick sh.
into doing sth.

over and over again, in order to, up to, be bored with, day and night, ap-

peal to, be connected with, get sth. across, put sth. together

1. Direct speech and reported speech
Grammar JE 2. Reported speech:

statements, questions and imperative sentences
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By the end of this unit, you will be able to:

read an article and a handout
learn how to create adjectives by adding suffixesto nouns and verbs
Skills and Strategies master direct speech and reported speech

HeREFn g

oo e

identify specific statistics and descriptions by listening
state opinions and give supporting reasons

use different sentence types correctly

No o

develop an ad. campaign

—

advertising culture,

Culture X4k

classical slogans in different ads,

ik B iR 5

Advertisements
An advertisement is a message—printed in a newspaper or

magazine, broadcast on radio or television, sent to individu-

- I'm lovin’ it

als through the mails, or disseminated in some other fash-
jon—that attempts to persuade readers or listeners to buy a
particular product, favor a particular organization, or agree
with a particular idea. It is paid for by the advertiser and may
be prepared either by the advertiser or, more commonly, by
a professional advertising agency.

National advertising, which promotes the products or the

identity of a firm that markets nationwide, is the dominant

form of advertising. Retail and other local business advertis-
ing is second in importance. Other types include

trade advertising, which addresses retailers, |

asking them to stock and promote the advertised
brand; industrial advertising, which sells goods
from one producer to another; and professional
advertising, from producers to professionals,
such as doctors, who influence consumer pur-
chases.

Supplementing the print and broadcast

media of mass communication, direct mail is
used by advertisers to mail advertisements to the persons appearing on lists of names that are

chosen for particular characteristics, such as age or income.



Section |  Welcome to the unit
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L fEAMTERS---e ' (make people aware of)
2. FUTFreeeeee (similar to)

3. B, BT : (special discount)

4. JEAEFES (say No to drugs)

. UEREERE EAE (tell the complete truth)

iR A

1. Advertisements are a good way to sell products or services.

T S 7 A RN AR 5 B B O I

Aproduct n. PE8h. R, G5R

Coffee is Brazil’s main product. BnHER B P8 ) F 2™ 5.

This is the product of his labor. X2At55 3 AR .

Aproduce, production, product

production DIEAEF=HITTH; QF - CRATEEIE) ; QZARMEM (A4 ED

When will the new computers go into production?

product O T4 s @A 4 % 157 3h B B 16 897

produce vt. A=, HlE, 45 (BRI, 5%, BB .

1) Some people don’t believe that advertising can increase production. — e ARARAE AT
IR N & .

2) This novel is the product of ten years of labor. X A/INJiJE4FE M55 B R .

3) Now as a result of the bad weather, our cows produce less milk. M, HTERELH
S, AT PP, ;
Aservice n. R, #Bh/serve vt. RS, fAlfE, ¥ b

You have done me a great service. WRE T HR—AKRIT.

at one’s service Wit AZ#E, WIFEREAMH

The car is at your service. X 54N &HE .

We should serve the people heart and soul. RAINZ OB ARRS .

They served us tea when we entered the restaurant. FRA 1 AZESTE, AR FA
k%,

2. They are also a good way to make people aware of the needs of others and the dangers a-
round them. LfiTH8 5 — Rl AT B BT BER0 T At AT A R e B A 5 ik
AAITH Y make S5 T people aware of the needs of others and the dangers around
them f4%8 & %i%, aware of the needs of others and the dangers around them FFE 217
K1k, VEZETE people MYAMEIE . XUN:

Power failure made the rooms dark. {5 H{# 55 AR & .
The students made their teachers satisfied with the result of the mid-term examinations.
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A1) be aware of B X “HiE, FEiRF)”., BrLIMEREMRIE, 0.

We must be clearly aware of a lot of difficulties on our way to success.

(FiE) HNLFEREMZINBIERNTI B A2 M.

Aware of her presence, the man stopped talking something about her.

CRiE) BiIRBIMEFAAE, AR AAE IR T Xl iRIe

2) make sb. aware of ... fHiF AZERE], 0.

The teacher made him aware of his fault. ZIfifdifhZ R3] T A EE R .

3) be aware+that A7)

Is she aware that I'm coming? fih &R 3|3 E R T 19

Aaware adj. /awareness n. — (op.) unaware adj. /unawareness n.

. You may have seen pictures similar to the ones below because they are all advertise-
ments, PRAAEEL 207 Wit — 6L TR T i 4L A I I, BRA A TR 45
ALAIH ) similar to the ones R JE 2818 4 & E 5 B & 18, A2 T € 1H M) that/which
are similar to the ones, Xl:

He carried a basket full of eggs to visit his former teacher. (=which was full of eggs. )
b B 25 T G ) — ARG B R BB ARG A I

1 know the old man content to live in the countryside alone, (=who is content to live in
the countryside. ) FINRIRG HIBEMBEES FTHIEAN.

Abe similar to JBEAE AL TFeeeer =955

A sixth-grade teacher has students do sample math problems that are similar to their
homework. 7NAEZ% Y T MY 224 SR AL F ZBE Vb A B2

Asimilar "ERIBSE EIEH, as M like RAEXAM. 0.

Gold is similar in color to brass. 4 Fl4RE A .

We have similar tastes in music. FRATER 5 1 Z HAH{LL .

The brothers look very similar. {15 &E EXBAHPL.

. Special discount on learning software. 4422 84,

Adiscount n. ¥r¥0; v, wvi. FTI¥0 discountable adj.

The discount was very huge. FFIHIIEEIEHE K.

We give 10 percent discount for cash. Bl&ftak, HATIITILE.

These goods will be sold at a discount. XSCEEYPRFIRAM HiE .

Concern for others seems to be at (something of) a discount today.

WMA TR DR IANT .

In view of our long-standing relationship, we agree to allow you a discount.
ZEBRMEMO KR, RAFELSIRITH.

On production of your membership card, you will receive a discount on purchases.

4 BOIEW ) ] 2 P npes .

You can discount what Jack said; he’s a dreadful liar.

WRAT AARE AR FE Ui, Al 2B K E

. Say “No” to drugs. {EZa#E5h. W

Asay “No” to sb. /sth. Z:[ﬂ-%“ ....... ;EQ@ ............. i}ﬁz{

As a student, you should say “No” to bad manners. Yﬁﬁéi MRICIZ ] A ELSR B 4T R
v d e
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e ¥
I must say good-bye to you. RxERET.
say hello to sb. EE YN
say sorry to sb. EEYNLF /s
say yes/OK to sth b S

1. If you buy more than ten, they knock 20 pence off

A. a price B. price C. the price D. prices
(] £ C, M A FEE A L@ A%, £E3 the @F MAELFEN, A4, waw
A& R AR AT B As, Gk C,
GEEY Biase LAy Ak LiEEMN—ANERX L, BFRAAGAE, FoEBETYH
LT, AR EREE,

2. Sometimes it was a bit boring to work there because there wasn’t always ~ much
to do.
A. Such B. that C. more D. very

[#847) it B, RMEF that 8369 Ak, AX 2 that &EAF T so. H “ARR” =&,
much & @ 4% T work,
GEFY TP pEE— a4k iEk, mERR, X R4 E0EREPHIRe KR,
3. By now, Einstein’s theories right.

A. are proved B. have been proved C. have proved  D. will prove.
[fRHTY & B, A SDET AR EWIER T2 EHG AL, 122 3 prove right B K 2 374
IR IAER, ZHARR ALY, @F RAE2 L L proved right, X 28 694%
VAR XA . have been proving right, XKL CIKT TH LS L “Ieeee-- .
[iFEEY A — /A% 4) . The suggestion that the meeting be put off proved right. iR 24 4%
BBGERA A EHE, (FI4LiEMAE))

ish 9k FE fip

Advertisers Perform a Useful Service to the Community

Advertisers tend to think big and perhaps this is why they’re always coming in for criti-
cism. Their critics seem to resent them because they have a flair for self-promotion and be-
cause they have so much money to throw around. ‘It’s iniquitous,”’ they say, ‘that this en-
tirely unproductive industry (if we can call it that) should absorb millions of pounds each
year. It only goes to show how much profit the big companies are making. Why don’t they
stop advertising and reduce the price of their goods? After all, it’s the consumer who
pays ... P

The poor old consumer! He’'d have to pay a great deal more if advertising didn’t create
mass markets for products. . It is precisely because of the heavy advertising that consumer
goods are so cheap. But we get the wrong idea if we think the only purpose of advertising is
to sell goods. Another equally important function is to inform. A great deal of the knowl-
edge we have about household goods derives largely from the advertisements we read. Ad-

050



vertisements introduce us to new products or remind us of the existence of ones we already
know about. Supposing you wanted to buy a washing machine, it is more than likely you
would obtain details regarding performance, price, etc. , from an advertisement.

Lots of people pretend that they never read advertisements, but this claim may be seri-
ously doubted. It is hardly possible not to read advertisements these days. And what fun
they often are, too! Just think what a railway station or a newspaper would be like without
advertisements. Would you enjoy gazing at a blank wall or reading railway byelaws while
waiting for a train? Would you like to read only closely printed columns of news in your daily
paper? A cheerful, witty advertisement makes such a difference to a drab wall or a news-
paper full of the daily ration of calamities.

We must not forget, either, that advertising makes a positive contribution to our pock-
ets. Newspaper%, commercial radio and television companies could not subsist without this
source of revenue. The fact that we pay so little for our daily paper, or can enjoy so many
broadcast programmers is due entirely to the money spent by advertisers. Just think what a
newspaper would cost if we had to pay its full price!

Another thing we mustn't forget is the ‘small ads. > which are in virtually every news-
paper and magazine. What a tremendously useful service they perform for the community!
Just about anything can be accomplished through these columns. For instance, you can find
a job, buy or sell a house, announce a birth, marriage or death in what used to be called
the ‘hatch, match and dispatch’ column, but by far the most fascinating section is the per-
sonal or agony’ column. No other item in a newspaper provides such entertaining reading or
offers such a deep insight into human nature, It’s the best advertisement for advertising

there is!
BIE42)
1. BIEPIREFEHRTHE R

1. Sometimes  (Jii&) can benefit from advertisements.
2. The boss and his employees have (43%) in the profits in the past 20 years.
3. I was told that he had made an unpleasant ¢ about my speech.
4. Do you have any idea how to p this product?
5. As an advertiser, a person may be very c
. \|EWE:
1. BB F B A 2. Agieeees BIRE se0ee
3. MF 4 gtk
5. fREL, F#f 6. SE4iii HAH
M. BLUEZ:
1. Bob told me a very strange thing. Last night when he woke up, he found himself
~_ on the roadside.
A. lie B. lying C. being laid . D. having lain
2. —How often do you eat out? — . but usually once a week.
A. Have no idea B. It depends C. As usual D. Generally speaking
3. She shouldn’t that gift, for it her sister.

b6.



A. accept, belongs to B. accept, is belonged to
C. received, belongs to D. received, is belonging to
4. It was in the small house was built with stones by his father he spent
his childhood.
A. which; that B. that; where C. which; which D. that; which

5. While doing shopping., people sometimes can’t help into buying something they
don’t really want.
A. persuade B. persuading C. being persuaded D. to be persuaded

V. BiEER

Advertising gives useful information about which products to buy. But modern adver-
tising does more than gives news about products and services. Today’s advertisements, or
ads, try to get consumers to buy certain brands (/i) Writers of advertising are so skillful
that they can sometimes persuade a consumer to wear a certain kind of clothing, eat a special
kind of cereal (# Ji), or see a movie. Consumers might never even want a product if they
did not see or hear advertisements for it.

For example, you probably do not need the newest cereal in the supermarket. There
are probably many cereal brands on your kitchen shelves. You may not have space on a shelf
for another. But if you see ads about a new cereal that is your extra-tasty and has a free prize
in the box, you may want it.

Advertising must get attention. To be effective, it must be exciting, entertaining, or
provide some pleasure. The secret of writing good advertising copy is to offer a good idea as
well as a product. The idea is what the ad is really selling. One example is an ad that says
eating a certain cereal will make a person do well in sports. That cereal brand may sell better
if consumers think it offers strength and energy.

1. What is discussed in this passage?

A. The content of modern advertising. B. The skills of modern advertising.

C. The results of modern advertising. D. The writing of modern advertising.
2. According to the passage, a good advertisement should.

A. be both persuasive and effective B. give people useful information

C. show people a product D. show people a new idea of a product

3. From the passage, we know that.
A. modern advertising has less effect on customers
B. once customers see ads about a new cereal, they are sure to buy it
C. cereal can make people strong
D. cereal is a kind of food which is popular among people
4. What can we infer from the passage? '
Customers can easily be persuaded by advertisements.
Customers should be persuaded by advertisements.

It’s impossible for customers to buy a product without advertisements,

oo e

Customers buy products according to their demands rather than the advertisements.
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Section [ Reading
ik X IR E
o FEAT R ST R DUE AR X R A B R T -

1. ¥ E (place an ad for free)

2. HAE, A, EiRF (be aware of)

3. WKW, VEFF (play tricks on)

4,5 7% wes T (be satisfied with)

5. kbEE, X (deal with)

6. RIBEFEAMNEIL (agree with sb. on sth. )

7. ULARFE MBS (persuade sb. into/out of doing/to do sth.)
8. Flleesees AR (be similar to)

9. fafE, HME (believe in)

10. FFHE AMEEE (trick sb. into doing sth.)
B3si2_f rameen 25y FEoweee L] (fall for)

12. BR/BIE (commit suicide/a crime)

13. JRAE AR (cure sb. of a disease)

14. DKM A& (at a low price)

ish i % 72

1. We are so used to them that we often do not even realize how many we see and hear in a
day. AT HERIUAFE T, EEHEBRAB R YPREINMFRZ DT &,
A HAA. be (get) used to sth. ; be used to doing sth. JBF (FH);
She gets used to English food. #th 44 > 183 H K24 .
I'm not used to getting up so early. FRAJIRARSIF2H .

e

be used to do sth. A computer can be used to do all its accounts.
R AT DA SRR A K .

used to do sth. I don’t play tennis much these days, but I used to.
KEGEAKATMER, Al £ 51T,

would do sth. We used to work in the same office and we would often
have coffee together.
BATLABIER] — D IVAZE TAE, HHLH —i e,

HHE: used to do sth. FnidEAH ., BRMAMPBEMEAERNF, HAERS—ELIBAM,
s VA4 E T . Would HEgict LB RIS B, Boh “BR, BR”.
used to WH WHEMEEESNE, HEHIEAN usedn’t to,

2. PSAs are often placed for free, and are intended to educate people about health, safety,
or any other issue which affects public welfare. Tii/AZE] HES R B HRERN, KM
SEla] AR HEC TR . 22 a3 L 5 i 21 23 AR 25 A 1A
Aintend ve. E, ITH; 4©F; &it; iR B, SR

¢« 8 o



He intends his child for a doctor T & I FEZFUEITE.

He intends no harm. fthi%A %,

I intend to go home. FAH[AZK,

The book is intended for beginners. A2 ¥ E%HE 1.

What do you intend by that remark? {RiEXiE 24 BB

Is that what you intended? X2 /R i i & NG 2

I intend it as a stop-gap. FKAHEZTIEE.

Abe intended to (do) BEEEMH; BEH¥

be intended to be 5E K, #hE RN

it is intended that >/, Z&&E

intend for 75 fik-----ffi [ FTHIKGS; TRAHE---- 805 ik NFHHEHE
. All it says is that it fights it and that it is not the same thing at all.

o EREG “PRER”, AI'Es “URR” ERILBEMRISE,

Ay it says HEIE M), RITEARE T 51548 that, that it fights it F1 that it is not the
same thing at all ZIFFNRIENA], FHI A5 F10058 5 AEE. X,

All (that) he knows is that he comes from Hunan and that he is called Niuniu.

e ¥

all by oneself M7, B

above all B\, FlR, REEME
after all B, &5, R

first of all B

in all At

most of all R EH, JUAEEM

all at once R, FEt, 5k

all of a sudden KR

all but JUFs B

all along W, —5

4. We must not fall for this kind of trick. FAJ4a A RELR (=X Fh/NHE R 1 b 24060 1

Afall for feeee- B2, 3Feeemee B9, Xf------FLANE; L, KT, .
W mustn’t fall for such nonsense. A4 AR EXMMHSELIE,
He has fallen for computer games recently. Hxirfhzk b 7 H iRiflExk .

(s .

fall across B, Al DL

fall apart R, AR L

fall away B, B

fall behind %G

fall back JaiR, B

fall into ‘A, A, A CERRRE)
fall off TR, Bk, R

Avrick n. it WU, WA, GFIE e BIER REOTEL BRBEGY
SRR OERD Bk, 511 T, Tk H2. 5wk, A



[OiE] EARNET: HEHR i
He exposed all the tricks of the enemy 4885 T AR —VIBAHMET .
a double-dealing trick PHTHEJRF ¥
Tom can see through the magician’s tricks. HIBHEE FEAR R IR .
I can do magic tricks. FSHEAR .
He has learned the tricks of the trade {24 T X T4 B HIRES
He got the money from me by a trick. fthFH#Ei3EE TR,
The children played tricks/a trick on their teacher. #1425 T b fiTH9EIF.
Tom has the trick of frowning. ZAA 4% & k)21, -
a mere trick of the light (BARY) LT 6 B AILIH
a night trick 7 BFf a pretty little trick E= /D%
4, Not all ads. play tricks on us though. FFAREFA ) & ERRIRATH0X AR A
AT not all AR EE (BIARTELEE), W] AT
All ads can not play tricks on us though.
Aall EERXA not all... (8. all..not) WRIER, FiR “FRAEER:---- Y CARA
B e e eee 7, X
Not all men can be masters. (= All men cannot be masters. ) F3E A AFRHE 24Kk,
R HERA

Aboth IFHER. not...both (. both..not) B R “FHAEFT A eeee Ffeeees 7, il .
I don’t want both the books. FRAZEHASFFERE .
Acvery... WIEHERX: BHh “NEf----- HReeeees”, filAN

Not every book is educative. (&{: Every book is not educative. ) AEBABEHAEHE
This flower is not seen everywhere. XAEFASFEAL AT WL,

Aalways (IFER: BHh “FIELRE CGFHE—FE) - 7, flgn .

He is not always so sad. fhifARE—EHARXFEEG . ;

Aentirely, altogether, completely FI quite IR ER: BN “NEL - |
...... ” il .

The businessman is never to be entirely trusted. AAJASE(E(ERA .
He felt not altogether satisfied. I A5ELHE.
I don’t agree completely. FIFA5E4[FE .
What he did was not quite proper. ffHIA+ 024,
Aall the time MEER: R FFdE—HE o, “RUDER", filln.
A foolish man doesn’t make a mistake all the time. 2 ARMWEEIBEE R,
Anot..and.. MBHERX, WHEEHEMER and 5 HEAOIB—F5. Hlan.
He did not speak clearly and correctly. fhi}F15i 2 EAIEM .
This film is not interesting and instructive. XHFHL A BELH T Z L.
She cannot sing and dance. £ IEH(H A2 BEEE.
WK and il or, not X HG HE AP/ B E T .
He did not speak clearly or correctly. fi}fREASTE 2 A IEAf .

WY
EXT FiR Y all, both, every, always, LA entirely, altogether, completely, quite

o @iwe



Al all the time FA/EE 2B E, L0 9N EH 5 A B2 EEi7, 41 no, none,
at all %, #ilan.

None of them can do it.

neither, no one, never, not (never) ...

.

All of them can do it.
Both are good.
Everybody likes it.

Neither is good.
Nobody likes it.
He is always late. He is never late,

We don’t trust them entirely. We never trust them at all.

by by

He was here all the time. He was never here.

Lik®ES

1. They find a good way to

for a new secretary.

A. approve B. advise C. assure D. advertise
[fR#r) £ D, 2EEF 658 %, HAHBRT L4882, A advertise for
GEE] st —FHEREE, FRESEEeeAL, BERAME, 2ERE.
2. He was a heavy smoker. | him to give up smoking but he just wouldn’t listen
to me.

A. suggested B. tried to persuade

C. persuaded D. managed
[f@47) £ B, ®HME F A Mk, A F suggest /& B iE-ing BX, C ¥ persuaded 3%
R HBEIR, D P 69 managed dL38 A% M AL F, Pk, I he just wouldn’t listen to
me, & B, K7L RIR,

GEE] F—A %, RAGBRATEAERAGEL, 70 EHme,

ish Jb FE fip

Enjoy the Classical Slogans

1) /R

Good to the last drop

iR, BIAR

2) B# Obey your thirst JIR A £ 78 R

3) RIBHHL The new digital era LT RN

4) BOCEENHL We lead. Others copy AL, M AfR

5) fERBITENHL Impossible made possible AN TT BEAE Ry AT Ak

6) K Take time to indulge S EEAZIE )

U7 Come to where the flavor is. Marlboro Country | JGIlfi KU 2 88— 7 52 B tH 55t
8) WL The relentless pursuit of perfection At R 5% 3

9 FEHKHE Poetry in motion, dancing close to me MR, IR

10y ¥FR I To me, the past is black and white, but the | X3 &, i £ LR ILH; i

future is always color

ARk, HUEAMRELGES)

1) EHHFERITHEE

Ask for more

EHETCRR

.11 .



12) 2 &k The taste is great BRIE EA% T
13) #2435 I'm loving it! et E !
14) =RBHF Feel the new space A7 R
15) BHEA K The choice of a new generation Br—C
16) £= Fresh-up with Seven-up. (Seven-up) RAER, e
17) &g Make yourself heard. (Ericsson) P R )3
18) BE Start Ahead. (Rejoice) N2 8, MKFF IR
19) 4R 7R Intel Inside. (Intel Pentium) A IR — AR R R
20) #HFEET Connecting People. (Nokia) B I A
21) ®FIH Let us make things better. (Philips) TEIRAT B B 4
22) A<H For the Road Ahead. (Honda) B E K
23) Al W] 4k Enjoy Coca-Cola. (Coca-Cola) T M AT 1 A] AR
24) FEFEZHI Communication unlimited (Motorola) 4 38 To L R
25) BAREHT Focus on life. (Olympus) ffi A= 1%
26) 3 1R sk Good to the last drop A, BIER
27) Tt vz sk Just do it. HAgFM
28) IBM No business too small, no problem too big i?;ggf}é\iﬁy BA MR
& 8143
I. REPXREFHRTELA:
1. I prefer your (F&#¥IH)) plan to this one.
2. The s for 2004 Aids Day is ‘women, girls and HIV/Aid’.
3. All of us finally agreed to his plan because of his p language.
4, Even the best doctor in the country can not c him of his disease.
5. No one can deny (Z&7E) the fact that (J74%) are influencing our way of con-
suming (JH%%), even our way of thinking.
. REPIXERRAF:
1o iEFRATE H 4Lie
Let’s our troubles as well as our joys.
2. Hrea it 4nHER A L=
When will the new computers go into production?
3. R VLR T RIGIEIERS
Thank you for my mother me
4. BEE L BAEGL AR 3 ZF 2R
The scholarship the students work har-

]2



der at their lessons.

5. WEETGRBEMMMHIE ., IR 5 2R A i Bk i 22k .

Many guards surrounded the pop star and succeeded in him
by the excited fans.

M. BOUES:

1. Small children don’t like books for adults.
A. to intend B. intended C. intending D. intend

2. The grown-up had coffee but the children wanted milk coffee.
A. instead B. in the place of  C. take the place of D. in place of

3. He on the ground to me that his hen two eggs a day.
A. lied; laying; had laid B. lay; lying; had laid
C. laid; lay; had lain D. lay; lied; has laid

4. Nick is looking for another job because he feels that nothing he does his boss.
A. serves B. satisfies C. promises D. supports

5. Tom passed the exam. He didn’t study well for it. The exam difficult.
A. must have been B. shouldn’t have been
C. can’t have been D. couldn’t be

IV. BRERR.

When asked to point out one or two things that are most important to themselves, man-
y put friends ahead of homes, jobs, clothes and cars.

A true friendship carries a long history of experience that determines who we are and
keeps us connected. It is a treasure we should protect. Unfortunately, the better friends
you are, the more probably you’ll have disagreements. And the result can be what you
don’t want—an end to the relationship.

The good news is that most troubled friendships can be mended. First, don’t let your
pride get in your way. Most of us can forgive each other when differences are brought out in
the open. Second, apologize when you're wrong—even if you've been wronged. Over the
course of friendship, even the best people make mistakes. Sometimes, it may be best if the
wronged person takes the lead and apologizes. When you apologize, give your friend a
chance to admit that he has been wrong. Third, see things from your friend’s point of view

(W) And finally, accept that friendships change as our needs and lifestyles (4:1% 77 )
change. Making friends can sometimes seem easy. The hard part is keeping the connections
strong during the natural ups and downs that have an effect on all relationships. My sugges-
tion: Consider friendship an honor and a gift, and worth the effort to treasure and nurture

(B8
1. What would be the best title for the text?
A. Easy Ways to Make Friends B. Ups and Downs in Friendship

C. How to Mend a Troubled Friendship D. How to Take the Lead in Making Friends
2. The “wronged person” underlined in the text refers to a person
A. who has been mistaken for another B. who has been blamed unfalrly
C. who has treated friends badly D. who has admitted his mistakes
3. According to the text a friendship can last long only if
o 1810



