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Preface 5=

As a designer who is one of the earliest to contact with real estate
industry, | am very glad to preface to this book; it is also my pleasure.
With the rapid economical development of the society, people's request
for "home" becomes more and more, and the choices are also more
than before. If every real estate project wants to draw people's attention,
then the real estate sales office should turn into an attractive scenery.
Everyone said that the real estate sales office is the first "face" of real
estate project. It is a "miniature” of the product. But | think that the
real estate sales office likes an "image representative”, which is the
most important and special viewpoint. It indicates the design idea of
the project, and is the best one which can exhibit the characteristics
of the project. So when the competition of real estate industry is
becoming increasingly fierce, the sales center being as the
representative image of real estate, exhibits the sale's functional image
through showing the developer's original idea. The developers who
are farsighted pay more attention to the sales office's cultural grade,
living and fashion guide, through the creation of space atmosphere,
the expression of developing idea, have fully expressed the situation
of the whole project's construction, thereby influenced the potential
consumer's purchasing desire, leaving a profound impression to the
purchaser. A successful sales center is the notable character of the
real estate whose developing idea is very mature.

At present, with the development of construction industry, there are
a lot of excellent sales offices came forth in our country. This book
collected some representative productions, therefore, | hope readers
can get more design inspirations from it, and also looking forward to
more excellent pro@ubjtions designed by young designers will emerge
continually. L3

Fu Jun (professor interior architect)

Vice President of Guangdong Environmental
Art Design Industry Association

President of Zhuhai Interior Design Association
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Design —More Lonely than Fireworks

opment of real estate, more and more professional designers
' the commercial minded developers to design sales office.

's career time, in addition to the exhibition design products,
s his shortest existed products.

proves that, beauty is always transient. Just because of its
res designer's passion, to make the space's atmosphere more
e beautiful.

to design sales office as a beautiful place, it will be an easy
eve, because the developer doesn't lack of money to buy some
gs. But if you want to spend money on constructing a beautiful and
e, it will be a hard work. During the time when constructing the
some invisible things also have some significant influence over it,
v much the developer intervenes during the design and construction
the project can bring into practice combined with the local
ic grade at that time, the consumption concept and habit of the
the popular cultural customs, etc. When the designer considers
always hesitates. A suitable idea's production, not only relies
of inspiration's emersion, but also relies on the brainworker's
ts, and relies on whether the participants have the willpower
thoughts continually during the thoughts' realization process.
sales office space needs to pay attention to some factors

ine: the activity area and relax area needs to be separated
The talking area needs to be quiet and comfortable; the reception
e near the main entrance, for bringing convenience to sales people
customers early. The model exhibition area is the place where
5 most interested so from exhibition area to talking area should be
rhe movement line between the model area and the show house
ve the division function, and the movement line for the special time
subscribing also should be considered.

the height and size of the space should have the primary and
ast, and the proportion should be suitable.

on: changeable stratified space will enhance sales office space's
. It is not only suitable for indoor space, but also suitable for visual
h window to see indoor space from outdoor space. So during the
ing of sculpture formed by the light of sales office is an important
te the city's image.

exhibition area always needs light more than 700lux but the talking
ds 300lux.

1: region model tends to be hung on the wall. The sales department
their selling points by this means and drawing slogans is also very
needs to pay attention to reserved space for fixation of the wall.

is very common that the unexpected surprise is what the sales
ts to express, which is similar to modern hotels. The consumer
5 some new surprise, and then feel the joy of spending money.
the sales office can not get rid of the character of being a provisional
Please imagine that, how can you feel if an elaborate design
less than one year. Besides admiring the great of capital and the
f space-time, what else has left?

reworks in Shenzhen's "World's Window" festival's night, they were
nly in a moment, cleared away in no time and disappeared in the

ROUP Interior Design Architects Co.,Ltd.
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Chengdu Lonhu King Land Sales Center
Changsha Binjiang Junyue Xiangdi Sales Center

Chateau Sales Center

Zhujiang New Town Berlin International Apartment Sales Office

Fujian Shiou Bian City Sales Center

Hezheng Glamorous City Sales Center

Shenzhen "Wind Touch Here" Sales Center
Wuhan Wanke Hong Kong Road Sales Office
Shenzhen Galaxy Century Sales Center

King Land International Exhibition Center
Shenzhen Zhuguang Huabanli Garden Sales Office
Jintai City Liwan Sales Office

Opalmidea Sales Center

Lishan County Reception Center

Zhengxiang First Class New Building Sales Center
Yunnan Erhai Paradise Sales Office

Private Enjoys a City Sales Office

Zhonghao International Plaza Sales Office
Zhaoshang Yishanhai Sales Center

Shenzhen Fenglinzhou Sales Office

Gemdale Green Town Sales Office
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Wuxi Kempinski Sales Office
Sangtai Danhua Garden Sales Office
The Second Phase of Sangtai Danhua Sales Office

U-Town Sales Center

Longguang Junyue Longting Sales Center

Up Zone Sales Office

Excellent Artistic Villa Sales Office

Dongguan Huajian Royal Peninsula Sales Center
Zhongkai Rome Garden Selling Chamber

Hunan Hengyang Zhujiang Yujingwan Sales Center
Changsha Mengjie Sales Office

Jinrun Building Sales Center

Lijing Jiayuan Sales Center

Reading Sales Office

Dream Rhine Sales Office

Shenzhen Century Village Sales Office

Shangtou Taifu Mingdi Sales Office

Shenzhen Shekou Huabanli Garden Sales Office
Ningbo High-tech Development Plaza Sales Office
Elite Yard Sales Office

Tianjun Tixiang Shuian Sales Office




Chengdu Lonhu King Land Sales Center
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This sales center is a rectangular space, 5.5 meters (net) in height
after the air-conditioner is set, and 41 meters in length. The
designer lifts the last pole 68cm up in designing the plan, making
it a rest section. This simple change levels the sales space getting
rid of narrow and long look at the same time. What's more, a
setting of bar is designed accordingly taking good advantage of
this change in height.

The wall that faces the main entrance is a theme wall, on which
the designer didn't set the characters with the name of this building,
but with the logo of Lonhu Real Estate and the ads line of "Be
nice to your whole life". This line is stuck onto the surface of the
marble wall with stainless steel characters, which looks exquisite
it of Lonhu.

The wall cladding of the overall sales center is beige French wood-
grain stone, which along side with good lighting design creates
a pure and elegant space interface. In the choice of furniture,
more emphasis is put on the elegance of the hue and the refinement

and aesthetic, revealing the corporate spiri

of the manual work. A black stainless steel light hangs above the
sales center, zigzagging like a dragon. Dark gray rolling curtains
present a modern look. The key of the overall space is modern,
gentle, tidy and elegant, which echoes very well with the
characteristic of the buildings of King Land.
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