L HFIUER AR

~ Y ___‘c-——.m:ﬂ”' — .
_New Century Business Chinese Series

P16 55 DLiE DiE

4. .E1E
RE. TR HE®B

hEBRESHRM WA
FOREIGN LANGUAGE TEACHING AND RESEARCH PRESS



Mt EIUERTIHAR

_New Century Business Chinese Series

DEEFERAUMA
FOREIGN LANGUAGE TEACHING AND RESEARCH PRESS
dtxi BENING



BB &% B (CIP) iR

VR HFPLEDE/ TR, WERHZE  — JL50: IMEHE 55 R, 2007.9
GHrit- LB 5 DUE R YR
ISBN 978 — 7 — 5600 — 6982 — 1

I. %0 1. OFE- @ . FHE—IGE—HIE—XINUESZE—ZH V. H195.4
v [ i A B 51 CIP i (2007) %6 150482 5

H R A: FHFE
RERE: T B
HE®IT: K &
RXigit: £ %
HM&EIT: SMEEE 5B A

# HE: JEETFE=FIEEE 19 5 (100089)

x Ht: http://www. fltrp. com

B Rl A ELR A ERR

F A& 889x1194 1/16

Ep . 18.5

R R: 200749 HEE 1R 2007 45 9 A% 1 REDKI
H S ISBN 978—7-5600— 6982 — 1

E #:39.90 T

WA R T 5 ) i A B
TR ZE 2R A S 325
WAL PRI 2> 2 25 FL TG« (010)88817519



][l

B

2002 FERK, BN REB2ELRETVARENT R, ARRE 7 (FHLERE
RIBE) (PERRE ), HERESIE T ZXE, hER THEARKRNET Y. 5F%, &
R(B/E ) NENBFERETERNEN, —FHE, EERERERBEFERNRAET,
BESENBREKALHLE, TREFPEELRARE ZEIZFARSEIII, FHFX
EBEHEERIINEREZ—, HEZIREMER 2006 £ 10 B BCT ( Business Chinese Test ) #
SREAAE, F—FHHE, XHPEXTHSNEBRESEMESNEZATTZIER, €A
FE, ERFEUR—LEMIBENBEMRENETEZRNNBINBERERNAEZBITHE
ZERNFEHBEEBM, MANIZFEITE ZHEHSXBEEIFE. HRMIIOFE RFIEGE,
Ak, BMNEMERFZERRERMEAZTHT, ARKEETXE “FHELFFIERIIHE"
I E IS

| HHHEREIGERSISRE” TEERAGMIIUEKT (B ¥IE 500 £HMEL ). £
EHNGRTUFININERZE, AN ITEIEEIERINBEZRAE, S8 (DR
BEXIE - BEN (WEABEXIE - AB) MWEFEXE - WH) =/

KEEMFARBN—RY “BREUFSENNEFEENERMBESFIFE" H9EE,
RREEUTERRR:

—. ANE, ERE iR

B EIBBMERRRERBHEM F R BN HESIIBRRINR. —FEK, BTS
57EZXMRE “SRFESIBERTIRNBRELZWBR" WE, RO FXIEM
EFRSENIIERRET B THMIAR. (EA—MENARESNEE, BENERF
MAREABATERAFZBHRNEIZENT R FX L, FHENELINBREUFRANER:
EISHBE, hEREER. BROZFRUBRBNEME BREMIEM,

WERP, STEECV—RIMNERTIME, RAVDENZIMEZERNERENS
THEEXMNBEERIE, BAZEFESESNRZARBHTHN, MABETSHMARTRKRNTFER,
HTVENRLEFES, MERT. ITRFARBERNEZR. MM TEILELT I
BEAXEBENTSEIARNS, VEBMAERBLEMBNENEEINNEMNERHE
BAERE, ARORFHEaET HRNELIRAES, REMRAFSOEBEMRFHHE T
XPEFIENTF R, ’

—. ZRMSXTEGE

MBS BENHVIAEERKE, BE—FAANERT “Bmglis”, Mz
LA BEMAET, TREXBMNEFIEZHTIANEN, HEELEME. BEX




BEAEIARES, BERUBSIGERLE, BESRFRHENIISTRESE VMR
BESREE, Bl X TR AL AMY., AESMESBSEMNEESRE, REEENHEFEE,
DR X EEER, WP I EEEATHRIRIE, BIERFERA R NI%,

=, MESXUTESEY

RN B2 A TERR S ENRARR, AEXUERERNITERBZ—,
BRXUERZERESXEMNNRIE. B, 2IFEVE, BERAANHE MR
ERBESNR TR S XANER, MXUBFENENRRIBER MR, FETE#S
EAFRE XU EF RN ZFRERNEN . KEBMTERPENHLE R, 2NN
EREANBETABABMZ S, FHEPFEIEERRLFESESHESFEAH#T
ERVHEBRE MR,

AEBMARSMERIRET, B2 7T IMERF ST R BRI IIE £ 4E IR IE
HIRA MM KZEMREENAN X, RERESTEER. FH gkt ARELH R
A%, ERRRRSE, ANGHIBRNAEZMEELTIESHENER, RINBES
EEMERAPRBIREENTTENEREL, MEZHBRE,

* H#
2007 5 A FA*

MBRBHEINE - 08 I




PREFACE

During the fall of 2002, we compiled New Century Business Chinese Series
(intermediate and advanced courses) to meet the needs of the foreign undergraduate
students majoring in trade and economics. It has gained wide attention and sound reputation
among readers since publication. Five years since, great changes have taken place in the
education of business Chinese. On the one hand, with the increasing popularity for Chinese
language education around the world, there has been a dramatic increase in the demand for
business Chinese language either in diploma education or in trainings designed for learners
interested in Chinese language. The kick-off global test for Business Chinese Test (BCT)
(October, 2006) symbolized the fact that business Chinese was one of the most popular
courses. On the other hand, it is inspiring to have the academic discussions concerning
business Chinese education and the compiling of the related teaching materials. The
precious comments and suggestions provided by experts and scholars on our text books
have urged us to concentrate not only on the perfection of the existing textbooks for diploma
education but also on the wider learners and their requirements and interests. Therefore,
we compiled the Business Chinese Series (elementary course) under the support of Foreign
Language Teaching and Research Press.

This set of text books is designed for foreign students of the preliminary level (with the
vocabulary of 500 words) who plan to study trade and economics. It can also be used for
the self-study learners working in China. The set of text books includes Business Chinese
for Beginner - Reading, Business Chinese for Beginner - Speaking and Business Chinese
for Beginner - Listening.

This set of text books brings a lot of new features based on the concept of “building
up the platform for language learning under the circumstance of trade and economic
activities”.

1. Basic level for beginners

Thanks to the participation of the program “Macro Research on the Promotion of
Global Business Chinese and Demand Status” by the Office of Chinese Language Council
International, we gained new understanding on business Chinese and its worldwide
promotion. As a specialized language teaching, the content should primarily be determined
by its objective and target. Actually, there’s great difference in the demand of learning
business Chinese from intermediate-advanced demand to lower one. Distinctions in learning
require the variation and multi-dimension in the compiling of the text books.
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A survey shows that for the general fo>reign staffs working in foreign enterprises in
China, the most necessary training is basic Chinese language skills and some work-related
daily conversations, since most business activities are conducted in English while Chinese is
only used to carry out regular communications with other staffs and in other necessary social
and economic needs such as going to banks, booking tickets, etc. Business Chinese Series
(preliminary) has also satisfied the need of foreign students to solve their language problems for
the initial days in China and make a smooth transition to their specialized study in Chinese in the
future.

2. Being practical and practice-involved

Nearly half of the people surveyed chose “to increase employment opportunity” as
the intention to study Chinese, which is the ultimate purpose of business Chinese. It is the
combination of language skills training and the delivery of economic knowledge, thus being
practical is the major concern. This set of text books is based on the real life of foreign
students, highlighting economic elements, to build an actual communicative environment for
the training of communication strategies and skills.

3. Integration of commercial culture into language study

In the past time, time and distance constituted the biggest barriers to international
business, while cultural difference is considered the major one nowadays. Thus, the
understanding of the commercial culture within the environment of the language is crucial for
learning business Chinese. The aim for cultural education lies not only in the transmission
of knowledge but also in the formality of the ability to overcome the obstacles imposed
by cultural differences. This textbook integrates the Chinese cultural background, social
etiquette and even the Chinese ways of thinking, which will enable learners to communicate
more effectively in the real commercial activities with their Chinese counterparts in the
future.

We would like to express our gratitude to Mr. Cai Jianfeng, Chief Editor of Foreign
Language Teaching and Research Press and Director of Chinese Publishing Mr. Peng
Donglin who offered us great support during the process of making the book. We especially
acknowledge editors in charge Ms. Li Caixia and Ms. Xu Yang who contributed a lot in
the publishing of the book. Special thanks go to each expert who has provided precious
instruction for the writing of the book. We're looking forward to the precious comments from
different readers and experts to make it better.

Dong Jin
May 2007, Beijing
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NOTES

Business Chinese for Beginner + Speaking, as one of the New Century Business Chi-
nese Series, is a course book for those business students who have mastered 500-800 Chi-
nese words. It can also be used as a self-study book for those businessmen who are keen
to know more about China. The recommending teaching time for this book is 4 hours per
week (totally one year).

Business Chinese for Beginner « Speaking has a good combination of Chinese lan-
guage skills training and economic knowledge of current China, which aims to enhance learn-
er’s oral skills and lay a solid foundation for future study at intermediate and advanced levels.

Business Chinese for Beginner + Speaking gives prominence to teaching skills of
elementary Chinese according to Syllabus for Teaching Chinese as a Foreign Language.
Through vivid images, dramatic plots, useful topics and characterization of distinct person-
alities, the text book helps to enhance the learners Chinese conversation skills in dialogues,
question-answer and narration, and foster an interest in spoken Chinese and improve the
learners’ Chinese spoken ability as soon as possible.

In order to stimulate the learner’ interest, the text book integrates vivid and down-to-
earth Chinese materials, extensive and up-to-date topics, creative and practical exercises,
rich and colorful activities and attractive on-the-spot business investigation into the content.

Paradigm of the book
The text book has 20 units together. Each unit consists of two texts, vocabulary,
grammar notes and comprehensive exercise in each topic category.

Text
It consists of two reading materials. The first one brings out topics and the second
one gives further discussion and provides relevant materials concerning the topic.

Words
Based on Syllabus of Graded Words and Characters for Chinese Proficiency, the text
lists 30-35 new words for learners.

Notes and grammar
It explains the social and cultural background of each word, introduces business
knowledge and gives English translation.

Comprehensive exercise
Each unit has such 9 types of exercises as pronunciation, word-matching, sentence
substitution, conversation drills, sentence-making, class practice and social investigation.

Compilers
April, 2007
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(&)

youjil
mingshéng guji
zhonggubtong
chuinid

gu

zhaodai
zhouddao
jigjido

l&njico
chongshi
jicht

jiabei

although

do the best one can

finance
entertainment
food and drink
heaven
indeed, surely
be full of, fill
energy, vigor
mandarin
(adj.) be the first chosen/selected;
(n.) the first preference

age-old, long-standing

scenic spots and historical sites
China expert

boast, brag

take into account, attend to
entertain, serve (customers)
considerate

private tutor

lie-in

rich, substantial

basis

doubly
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(%) yingye bu
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pass

undergraduate course
internatioanl finance
information

(spoken Chinese) quite, rather
satisfactory

sales department

sales manager

e-mail
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Jignéng Gongsi  Canon (a world-renowned camera maker in Japan and is

now a global multimedia corporation)
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