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In order to help designers more on material selecting and establish a plat-
form for information collection, integrating, exchanging, we edit and publish
this series of Manual of Qualified Brand's for Interior Architects. The reason why
we select“brands”as our editing direction is that we are living in a society with
strong sense toward brands, and, brands always are important clew for de-
signers to select materials. We hope that we can provide helpful information
service for designers through our efforts and resources then establish a plat-
form for information collecting, arranging, searching, exchanging and so on.

This series of manuals will be edited and renewed timely in order to help
designers select better brands for their work and manufactures deliver infor-
mation of their products to designers in time. As to the editorial work of this
series, we asked it to be as strict as glossary, fry to integrate information of
different sorts and styles into a unified manner so as to promote this series’s
practicality.

With the publication of“Sanitary Ware(Vol. 2003-2004)"and*Tiles for Wall-
ing and Flooring(Vol.2004-2005)”,the Manual, as a reférence book for the
designers, has been increasingly improved in respects of content setup and
information compilation. How to make breakthrough in the“Sanitary Ware
(Vol.2005-2006) "is a challenge that the editorial board needs to deal with.
After an extensive investigation and opinion invitation of domestic architects,
the editorial board have not only adjusted the content setup and brand
collection, but also released the“Disc of Manual of Qualified Brands for
Interior Architects”, which architects have been looking forward to for a long
fime. The Disc consists not only all the information and production in the
Manual, but also some new functions such as combination index and CAD
drawing download, so as fo make it easier for architects to choose materials
conveniently and shorten their fime on designing by a large margin.

Without help from leaders and experts, attention and ideas from national
architects, support and trust of material manufacturers, the editorial board
will never succeed in editing the Manual and making the Disc. We expect,
and we believe that the route of exploration of the Manual will lay a new

milestone on the way of development of China’s interior disign.
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