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analysts predict. s going to be the next wave

| Most of our main competitors are already devel-
oping this type of phone and we probably should
10 12 like 10 1N now 1o my personal preferred
choice, the super thin clamshell phone. This
model combines both features and, it we can get
it out on lime. will be a big seller Thats all |
want to say about the prototypes Now, | d like to
9o over Ihe cost breakdowns for developing

OALths pont. 1 d like lv?nk ina bit more detal at
the pros and cons of the three cell phone proto-
types we re currently developing |m going to
begin by looking at the clamshell model, which |
think 15 the least viable  There are three main
points here. first, clamshell modals are very
trendy at the mament, bul it might take oo long i

10 gevelop @ model (0 meet the market demand

second, most markel analysts predict 1hat

clamshells are on the way oul, and third, the P T e

production costs for this madel are shightly more P

than with non-opening types, which 15 going to SE s

eat significantly into our profit margins. Now, 19 auneas

Iike 1o look at an alternative to the clamshell X T

madal he super thin model This. industry s
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sb.=somebody( % A).
V=verb (#14)
Ving=verb ending in-ing (#1434 ~ing)
p.p.=past participle (it 4 543))
n.p.=noun phrase (4%is42i%), #p word partnership. 44 #a)
R E33),
@ financial news

cost reduction

clause=clause (M 4)), —& &4 £ iEFaihis)
@ need your help.

What is your estimate?

wh-clause=y/who  whoever where when. what whether.
how JF s &9 4 i3] A 4] |
@l don't know who you are.

Where you live is not important.
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VAA...are listening.... ... listened..., have not been listening 5
carefully enough... X0 % listen é9;7#) L&,
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