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Introduction

BT

When designing commercial spaces, it is necessary to consider not just the types of activities that will be
carried out in them, but also the different locations, functions and environments that they will require. All
commercial premises, however, need a basic infrastructure that creates an efficient working environment and
facilities that ensure excellent customer service. There have been considerable developments in the area of
commercial spaces in recent years, mainly caused by the trend towards increasing numbers of shopping centers
appearing in cities, following the influence of the American model. The proliferation of these centers has gone
hand in hand with developments in new ways of understanding commercial premises. These include chan-
ges in the way internal spatial divisions are conceived (they were far more schematic and conventional in the
past), the systematic use of light and color as integral elements of the architecture, the use of prefabricated
materials and the wide spread tendency to use transparent spaces, with few visible separations. In order
to provide a representative vision of the most innovative recent designs, we have tried as far as possible
to show the great diversity of commercial spaces and their almost infinite decorative possibilities, as a kind
of graphic guide to current and future trends in interior design for customer service spaces. We have also
made a considerable effort to show not just the overall design of each project, but also the most significant
consfruction details, which in some cases are an essential part of the character of the finished space. For this
reason we have included all kinds of graphic material, such as photographs, plans, elevations, axonometric

views and sketches, together with a description of the work as it was conceived by the architect.
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Miss Sixty Tokyo

Stu d |O 63 #h s Tokyo, Japan — #&%: Seishi Maeda

This is the new concept of the “Miss Sixty” shops designed by Studio 63 situated in Florence ltaly. Together
with the client, Vicky Hassan, the architects have tried to create a dream world inspired by the styles, designs
and glamorous entertainment world of the 70’s. The reference to the 70’s was input by the client and evoked a
profound and thorough research that was made later by the architects.The architects were mostly inspired by
the graphic designs of the 70’s but not only. They have challenged themselves to transform two-dimensional
patterns into three-dimensional structures. Although the concept is of a chain shop, every shop has its own
characteristics related to the structure of the space and the location of the shop. Each wall of every store is
thought of as a composition on its own. The contour made by the infinite line of the shelves giving even the
merchandise the opportunity to become part of the design.The Miss Sixty-chain shops are to be spread all over
the world, from Tokyo to Los Angeles, from Berlin to Hong Kong. Using the references of the 70’s reassures a

widely recognizable image with an intelligent common denominator.

“Miss Sixty” 2—EHHBESE, TRAFIBZHLEE, B “63THEE" SBRITVicky HassanBiiRiTis, BT 23202 70FERIZRG
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Ground floor plan
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Longitudinal section
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