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F—F RILER

—. “HEER" WA

EERANZTAD, ARERIUHERBRMAEPNEP2E, BAESELEH
b, FEMAEONLERA, RN 100 DEUBERT, FRPDSE 40 9. FBER
BYED, TIeXHREREEZIERABNT UNELIRAPERVFADT SR
&, EUETRANNI. EDREBONENREINRE 40 BEENE, KELXS6
%, NBIRORW, 841 RBA—TET K 10 TEIT, DRBRGIEME NG RIER
NNEEBE, ADCHELHT 10 BRLIAS. SERSHTRRLFRE “EHL”
FUHNSMER, MR STHEESHBEATNN 4 BYE, HHE BRI

TLHBER SRMERRER

FZEFIHANE NS ZBREBAX L BT FIIREFAEE SR, BEESaHA:
WERER, LERE—ENRRRE. HERAT2NRU T SEEEN:

1) SRFMIEINDINEE. BRSO,

2) AT RBIABTIRT —EBVHIMTFOHTE ;

3) BREMLIOINENE LT GINSEXA;

4) DE{EBBINMRFHMTEBNTRE.

FRSEFARRBEE IR 20 @, 8/ 2 . BRXFER 35 DiP. BEREX—E
AT 4 B, SRMANNTLLA 250-300 PR, BEMERROVHEN FMS
BFTEH 4 MEMPRHREES R,

. EHBERMEET S

1. BIEE

BiRRIEBARBARNE RFENERMFITIEIR. BBIRIER —FDREREERIS R
FRHAARBLE. IMERINEREN, BF—HRABE+KK, REARTE—ZFR
Wik, REFRIRREREER, BigE—LLEXZENADRSTARNEBTHIHS,
RIMEREABET . XIS EERBIIABERBEIIEEANS N 2A L, MRES
REPHNIAORNESRNEENSDETF, AASCHHEBEND, NNSHEHTH
1, NMIPARBSEHER. BBIROXER “B8” RINEVIBNMZEDEAS, MAR

BT L. BRAATSBEYER, STHREXNVASHERIEAR, T2RI—LEF. B
ERERENHAS.

2. BEAIEE

B2 BONEAENSEN, SHRBUNEXENET. EMIHEZAEN, R
BEGER, £LTXXAPEMRHERE, TERBREN. BENEV. RIBX
—R, BAHRNXEMRRIBENEPSMEONRE. YRINERNRENNE,
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—EZRENEPERBNDI, BAFNSESMILBHEE, MuIBEPNE
£, N—TEBPVFER—IREDPINT, IFNZHEADHIRRESHRERSN
KBo '

3. [ESiRPAE

XEBHP, SSENEREKR, BABLEBRBESHTL, AnERERE
BRHNABSES L TNHEFAFNXARNEBTHLABERE. NENTFAZTHHE
b, MEBRR—EXR, BENBARERN. ETRESOMESFTEMEINZDS L
TXBBEXANEENREE, MMRSFRIEENBRAERE,

1S9 T LAY LU T ILHE
(1) FEBHHNSSWE, 0:

after all, also, again, and then, as well as, further more, in addition, in other words,
more over, to repeat

(2) WMrBEHEEEMATNESE, W:
and, also, moreover, further, likewise, in addition, besides, similarly

() MABAEERATHINES1E, W0:
but, however, on the contrary, to the opposite, otherwise

(4) RABERXABES1I, W:
as, for, because, asaresult, consequently, thus, so, therefore, for this reason,
so that, thereby

(6) RTSEMEATHEST, W0:
in short, in a word, in brief, briefly, in conclusion, as a result, to sumup, by and
large, to conclude

(6) JINFEBXARINFHES, W:
before, after, another, first, next, then, last, finally, afterwards, later on, since
then, eventually

(7) /AR, FPRAXANESIE, W0:
for example, forinstance, such as, to illustrate, in other words, that is to say, such
as, the same as ‘

(8) ‘MBHHNESI, W:
in order to, in order that, so that, for the purpose that

9) RRBVARESI, W: '

most of all, doubtless, surely, certainly, above all
4. FBMRAXE

ERRNENNED, SEBIGHRADRARNARNLIIRIGE, XENRKES
BENEDPE THNRN. MRXLPFRBEALOTNSEBZASNIER, EL6T
OB TN, %5HR. WRTRXUTENZBNERERNSREE, BLE/MY
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FURIE_ L TR, SENSESORTEN, B2 ReInXT 8 ES0TRER,
H, PERIE T RALT IS5
(DFBLETOE—H 8RR BT N o

{90 : He is successful as a businessman because of his dynamic personality. He seems
to have unlimited energy.

S0P to have unlimited energy... (FERTHIZN) MEX dynamic 13N QIR
B X, METXOBEHENZIES vigorous ZENiT,

(2) IRIBR R XX AFREIT N o

FlsEch, RAFRSFRRTR N BISS13: in contrast, on the other hand, rather than,
however, yet, although, while, unlike, but, whereas*#] as opposed to Z, HIH]:

My sister Marie is an optimist, while her boyfriend is one who is always gloomy and
expects the worst to happen. f

M while OJ%] optimist B2 “one who expects the best”, BJFHINE.

) FBtRAIT S,

U0 A gorilla always makes me think of the word aloof--not friendly, of distance
from others. BITSBEABR aloof —iF “ARE, 8” BEN,

(4) FIFmBEBNIE N o

BIY0 : They overestimate the interviewee's ability and asked him many difficult questions.
over—7E overestimate {IPRAIZR, BER “I¥D...”% RIt, overestimate GHIN T
BN “IBISEH

RAFEIII T H BT UL TIR, ot

1) JRLEL (derivation)
BIZHIRER
un+cred+ible = incredible
N B HEOER FOEN

2) BBUZE (compound)
ice+box=icebox (KF8)

3) 48885 (abbreviation)
advertisement=ad. ([ 4&5)

4) HHEE (blending)
smoke+fog=smog ({RE)

RPREERNER., WRELENES TR DNITR. BIBTEER, HKSiITnE

XA B IARMENE S —L7,




A TR —EREIGLHIFTRALRTX

B R

gk HERBX

ambula=walk ambulance (3% ambulant HiBIK
ann=year anniversary A& annual N
audi=hearing audience B Ak audible U773 ILHY

| auto=self automation H3h{k autobiography B 1%
bio=life biology 4% biography 1£it
capit=head capital B #B decapitate B H

ced, cess=go; move

unprecedented S JERTHI]  process #fE

chron=time

chronology £5%, A% synchronal R, RN &AM

cide=kill; cut

suicide A% insecticide X HF| bactericide SRE 7

confid=trust

confidential H12% [

cred=trust; belief

credit f51; 15/F credulous &K

cur=run; move

current ¥, HEAT incursion A&, HEA

dic / dict=say; speak

indicate 8§75, BE7R dictate 3% diction 517

duce / duct=lead; take

introduce /48  conduct 155

equ=same; equal

Equality ¥4  equator 771

fact=make; do

manufacture i factory )

fer=carry; bring

ferry #¥ transfer #i5. BB

flag=break

fragile Z ¥ fragment B H

)| gen=produce

generate =4 genetics &%

gress=go; walk

progress 325  congress &1

ject=throw

eject Bigt; BHH reject IEH

mit / miss=send

emit iS5t vomit MR

port=carry

porter fIX  export 1O passport 378

pose=put; place

propose 1} dispose ZbHE

simil=like

similarity 35t  simile BAMT  similar 2840LK)

spect=see; look at

inspect #1138 expect B2  retrospect [H]f

tain=hold maintain 4E£F  attain 318
tract=draw tractor ¥83IHL, HEHIAL attract W3]  distract 2381
vent=come advent 3], HiIL convention i contravention 3H &, Kl

vert / vers=turn

convert ¥%%5 version ¥4 subvert {8, HE

vid / vis=see

vision #.7, A invisible BRI

volv=roll

revolution Z#dy evolve #HL, L

M. B 6 ARkl

1. TERKXER. FEXEXNXENFOLER, FENSEENHER
AR 3B ERRAYIRAE: 4.
1) The best title for the passage might be
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A. Life in Year 2040
B. Sensors and Computers
C. The Development of Science and Technology
D. Lights and Heaters in the Year 2040
2) Which of the following is the main idea of the passage?
A. A modem city is better than an old city.
B. Tokyo has developed rapidly but it is faced with new problems.
C. People of all nations helped develop Tokyo.
D. The government is worried about the problem.

2. BT FEFEMRAXREERSATEESHER: O

3) brought so many problems to Tokyo today.
A. The severe earthquake
B. The foreign occupation after the war
C. The population explosion between 1945 and 1960
D. The rapid development of the city after the war

XERBRZBEN “OHHRE” X—BHEERIBRLREG.

3. BRI . FEXAMBPALUMNE SR RHITERESN. HIE, R
R & FBERHERT, 0.

4) The author implies that China' s retail enterprises
A. should continue their old business practices
B. will have strong rivals
C. should try to improve their management and scale
D. should withdraw from this fierce competition

4. FIETER. ZEXLEBXERNBETHNEEST, SHEREXFFAERA
BEENEERXR;: W

5) Which of the following statements is true?
A. China will reduce control on its wholesale and retail sectors immediately.
B. China' s retail markets are favored not only by foreign investors but also by
domestic business.
C. Foreign investors couldn’t enter China' s retail market right now.
D. At present, foreign capital flows to manufacturing industries.

5. BXHIAXE. FEFEHEMNREMASEEERAPHFES . W:
6) The word "temptations” in the first paragraph is closest in meaning with

A. interests B. attractions
C. benefits. D. profits




6. MEEENNS. SEMESE. FEXEMEEERR—BPitT
ik, AR, BRSAERMRELMNR. SEMES. M.

7) It seems that the writer
A. is interested in the imaginary life forms.
B. is eager to find a different form of life.
C. is certain of the existence of a new life form.
D. is critical of the imaginative people.

he BaARENER
ZEWTIRIEARALS, 5t TARIE LA L ML) K 52 AT IUAR -
1. B % 5 MR iR E

FRSEMRERRERN. SMAINSBAARR—E, THENKE. THR
FEATHHEIINF. EREAN, MREERASERON I NRRENSR, 15
YhHESHABNNNYFTER, BELTYXZENBA, LEETBRTEIT. &
R, BHEXANSIFOENXPHER, XIHTURSLEANRE. RN EERE,
TJRUAR—MPRNEBNNSR, RIERFEIEOTICAERIQM PN X RIDESIE D
BXUNNGS, MABRTR, HKTESR%ER,

B0, TSR When Lloyd Nickson dies, he will_____ §Y, TFIBEE1T Lloyd
Nickson, ENEPHHXMRFTHMND S, BRIV OIMER, FREZM®
SRR,

2. HEXEMERAFBLER, MEXERHEXRIMETS

MHEERAN, NEAOMXERARBTARTAERB D, MARABKEX
ENFTUINSET. RERBHIDER, YENTAINEED—RDDIEXSHHF
RGER. TN, EOBLERNBMNRESRNENFANER, —REBASITF
SANERASRERER. MEETRN, THNARNERPHXRIERIELSD
HHBNNOD DT S METAEXR, ZoREERESR.

3. R EILEFERNUSMEE

RERABRREERCHEEBENEPREBRRENRT, BITHEEEN, SEE
BA—TESHANRIIELER, NRBEEH, PLNEPEREBDSEHAST—R
{ERFHI. BN IFEXIENERIBIWET all, any, every Hid) —RIRATAE
- RIEWHER.

8) According to the author, in 2040, new technologies

A. will turn everything into sensors

B. will free US from the keys we use today

C. will make the locks out of date

—6—




D. will eliminate crimes
EZAD, TUEEHR A . B everything X—1IREELEX T, WKED
ch R AR ELSRN,

4. HREREWRAEIREZEH

WAL, TULTABIRHBRALIRATENER. BRERN—[UIRBRE
NEDPRBESEFREINENTS. EH5H, TNARRPHN—LXRIESR, &
NEPHHBENEAS. W:

9) Efforts to save the endangered pandas
A. have failed completely
B. have proven highly successful
C. have met with setbacks but brought hope
D. have received no response from the scientists
ZRIENBXTRIPPEAEN. AENOMAR “BNZRGRHEARIEINE N
7 BYRNNEIR, SATLEHEER A Il GEREMI)F D Il (NSRBI .
@wéﬁl@fwﬁﬁm BRER.

5. IEXFAMERE T ETXCRIERE

Y FIARNIFME CHAERNANATENENS RN —FIZZARKINT, TB
Y TR CSRAMTIHIFE PEY “RES . XRNARENE, TJLURERIEONAEEN
BPYRBCAEBRNRAEFRBN, NERBIIDEAUDITIIR. BIRNER*
NN W:
10) The word "slump" in the last sentence means
A. depression B. growth
C. success D. increase

WEBDO{ERNIKIBEIEGS: The wealth of the top 50 on this year's China list jumped 40
per cent, to US $ 14 billion, from US $ 10 billion last year despite a global economic slump. &

OPEENNER jump, DEABNTEITE despite, Ry despite X—IEIFERRAIFER
ROUXVLLEEEIT, AICNERB—RESHER, BTl slump BIRBRIZ jump BIR YT,
BN A. HIMBOUZEHRR B #0 D TR, BERMMNRENT.

6. MEMEENWA. TEMESEEBEIRNEE

. B EFENIRERALEZHER, N, ELEMIREEBHESAEEN
ESHEE, U0: little more than, only EENESAAFRMMESIE— %%jj\% R,
7r é?‘)u Bﬁ@m/u\go

. P ERE W0 E

A IR AP E MY ETISHL R .
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1. FIEERES

WRZERBEBRYUARNSE, —BIED, ERMTR, XE—E, HiHE
ERIE T TR, A2 EERERNEN [ BRRY. BRRERENERT. FEN
TE-SNEPIRAATOEEN, MEOOSEEREE . 25, BOBESEWE
FROMEXEEANPERE, BIIFNGERBHECER, XEBRIDREIEN
RE. TEMEIFRRFENENENEN, NELATDE

2. iFMEXEMNEEAR

BNZLEBCHEMERBARNERTNE, ERENE[ZE, NESKSHEE
%%ﬁ%@%%%ﬁ,ﬁﬁﬁ%%%@ﬁ%ﬁ%%mﬁoE%@@Iézgmﬁm@%
HRERE, FREAT-HMNY, BESBDNEME—CRRE. TBASEET, &
BB RS BMIDIIMES .

3. F"SHE

—LELHERAEREINNAERY, FERANMER, BHSAREBNM, B4+
RAZZRCS SRR R T B R

1) FEKREM;

2) 4B ;

3) FL;

4) #ILS|PA;

5 {EBTEFMTE,

PERNNAELINAMARNCSHRT, WREBWAY, THRETMEE TR,
IR ER R RBMANH PENEBIRD,

4. BREFMAEERE

FISERUER, BESNERY. KETGNERENTBRE, —SIK—1ik,
SGUER—LEHNOTMECENMITNOTFEHE, BRBUINSN, DIXENTS
SR, BRAREPS/NEENDIMFICMEL, NOEZELRTET., SN
BRERSHRKT, ERCEDX—HXNFAMT, VOSFNBRENRE, DM
TEIS.

5. WEBIESEI

TERBIBERRPUIED, BHEMENBIERNSIRRTREN, WR—
REEFMARAE, DREFZNINESNER, DRBIXIOBR, TLUREER
RARERBROIB. BRI, RANRNEIVEBRYSZOXARA, MU
TAEABE; WRZEIVOETIXSHER, MBRENDDARMITDEENE
FHRE, RIULEMAEXNEANAOITERLIZITEDDNERITY.,




Section 1

Questions 1-5 are based on the following passage:

Passage 1

T | iRKE | BAEE
358 5 4

Britain has laws to make sure that women have the same opportunities as men in education,
jobs and training. But it's still unusual to find women doing dirty or heavy jobs.

Nikki Honriques is a car maintenance engineer in London. She used to be a secretary. Barty
Philliphs, a journalist with "The Observer", a Sunday newspaper, asked her why she wanted to
work with cars.

"My first reason was independence," she said. "I also wanted to use my hands, and I like
learning about how things work. Many people prefer to have a woman repair their cars, t00."

Nikki didn't find it easy to become a car maintenance engineer. She went to Government
Skills Centre--a special sort of college where people can learn a new job--for twenty weeks. "For
ten weeks I was the only woman among four hundred men, and some of them were rude to me,
just because of my sex. It was, also very tiring--from 8 in the morning to 5 at night, with only 30
minutes for lunch." Now Nikki works free-lance--that is, she's self-employed, working for
herself and not for a garage or a company.

Barry Philliphs also spoke to Rose, who works as a general builder in Sheffield, an
industrial town in the north of England. Like Nikki, Rose used to be a secretary. "1 didn't enjoy it
at all,” she said. "1 wanted to do more practical work, and I wanted to be self-employed.”

Rose joined a women's building co-operative, and she learnt her job from other people and
from experience. However, many of the women in her group have been specially trained. Most
of the jobs they do are improvements to buildings and general repairs.

"People often say, 'Oh, women aren't strong enough', but I don't think strength is
important," said Rose. The important thing is to get used to doing a different sort of work."

Rose would like more women to come into the building industry. "Everything built at the
moment is a product of man's world. If women become builders, they will be able to understand
the production of their houses and their towns."

Questions:

1. Britain has laws to make sure that _
A. women do not have to do dirty or heavy jobs
B. women get higher pay than men from doing dirty or heavy jobs
C. women are equal with men in education, employment and training
D. women are given more opportunities to find jobs

~9_




2. Before Nikki was able to become a car maintenance engineer, she had to
A. go to Government Skills Centre for a working license
B. go to Government Skills Centre for the necessary training
C know if a woman engineer was really needed
D. work for a garage or a company
3. Rose does not like being a secretary because
A. the work is very heavy
B. she wants to do more practical work
C her dream is to be a journalist
D she wants to have a good job
4. Rose joined a women's building co-operative and she got her skill
A. from a training class run by the government
B. from a special night school run by the local council
C. from other people and from her own experience
D. from reading books
5. A suitable title for the above passage might be
A. Women in Traditionally Male-Dominated Jobs
B. Women at Engineering Work
C. Better Jobs for Women
D. Women and Learning

Questions 6-10 are based on the following passage:

Passage 2

| FigE | U

248 4 4

If you ask someone “How to Advertise for a Bank?”, they’ll say that the bank is where you
can cash a cheque. But it’s more than that and we have to tell people that in our advertisements.
There are several things to think about. When do you start? I mean at what age. That is the first
problem. I think you must start very young. So we said, “Let’s introduce the name of the bank to
children and they will never forget it.” The next question is this, “How do you attract the
different age groups?” My partner said, “Why don’t we use a gimmick for each age group? Give
them something for nothing — money boxes for young children, T — shirts for teenagers, gold
pens for young executives.” That always works. But what do you give to your best customer?
That’s another question. What about leather diaries, for example?

Banks are very competitive. How do you think of something new? That’s always a problem.
We were one of the first banks to have drive - in banks and to open on Saturdays, but now many
banks do. Of course, most banks now offer insurance and travel services, and all the usually
standing order and direct debit (IZM¢f&FR) services. The other thing about advertising is where.

— 10—



Where do you put the ads — on television, of course, but which journals and newspapers? And

when and how often? These are questions you have to ask yourself.

Questions:

6.

10.

The passage is mainly about

A. bank services

B. banking competition

C. advertisements for drive-in banks
D. advertisements for banks

. The author’s partner suggests for young executives.
A. money boxes B. shirts
C. gold pens D. leather diaries

. Which of the following is NOT true?

A. Many banks open on Sundays.

B. Only minority of banks don’t offer insurance and travel services.
C. Banks are confronted with intense competition.

D. Few banks offer debit services.

. When advertising for a bank, many questions have to be asked EXCEPT

A. where you put the ads.

B. when you put the ads.

C. how often you put the ads.

D. on which television you put the ads.

What does the word “gimmick” (Para.1) possibly mean? It means
A. a valuable thing

B. an expensive item

C. a fancy thing

D. a useless thing

Questions 11-15 are based on the following passage:

Passage 3

B | [HiRNE | EARE

272 5 5

The U.S. Public Interest Research Group (PIRG) this month surveyed banks in 25 states

and found that consumers paid an average of $2.86 in fees at ATMs not owned by their banks,

compared to $1.01 in 1996, the year surcharges (59N %) were introduced in most states.

The surcharges are in addition to the so-called foreign fees that most banks charge their

own customers for using an ATM owned by another financial institution.

“Not only is ATM surcharging unfair to consumers, since it is charging them twice for one
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transaction , it is also anti-competitive, since it encourages consumers to switch their accounts
(F3K)to bigger, higher-fee banks, finally limiting consumer choice,” said Ed Mierzwinski of
PIRG.

PIRG found that 94 percent of all banks surveyed imposed ({IEI) surcharges, with the fees
averaging $1.47. Foreign fees averaged $1.39. Big banks have higher ATM fees than smaller
banks and big banks are more likely to impose surcharges. On average, combined big ATM fees
averaged $3.07, with surcharges accounting for $1.55 of the total and foreign fees accounting for
$1.52.

PIRG’s Mierzwinski praised the efforts by credit unions and smaller banks to create what’s
known as selective surcharge alliance (BX88) networks. “The small institutions are trying to
avoid losing customers and get customers to switch from bigger banks to avoid surcharges,” he
said of the alliances in which members do not surcharge each other’s customers but do surcharge
others.

The nation’s largest such alliance is based in Massachusetts and now has members in New
York, Connecticut, Ohio, Rhode Island and Puerto Rico.

Notes:
1. financial institution HFRIN

2.account for (M2 L) &
Questions:

11. Customers of one bank using ATM owned by another bank are likely to be charged

A. foreign fees B. surcharges

C. surcharges or foreign fees D. surcharges and foreign fees
12. Smaller banks charge .

A. higher ATM fees B. lower ATM fees

C. higher foreign fees D. lower foreign fees

13. According to Ed Mierzwinski, which of the following statements about ATM surcharging is
NOT true?
A. It is unfair to customers.
B. It is anti-competitive.
C. It is not very common among small banks.
D. It limits consumer choice.
14. Members in selective surcharge alliance networks
A. do not surcharge customers
B. do not surcharge each other’s customers
C. do not charge foreign fees
D. do not charge ATM fees
15. The nation’s largest such an alliance is located in
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