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To the people all of the world who love tourism.
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Preface

As the human kind strode forward into the threshold of the 21° century, the waves
of tourism have stricken every corner of the globe. Along with the advance of science
and technology, and the progress of transportation and communication, people are
seeing daily rapid changes in their life quality and lifestyle. And tourism, due to its
all-inclusive embraces, is always one of the most important symbols of these changes.
As the largest industry of the 21 century, tourism industry has received more and
more attention and promotion in all countries and regions of the world.

Amid the flourishing unfolding of the global travel and mass tourism epoch, many
people of insight, who pay attention to the human development, have begun to
reappraise and readjust the position of tourism in the process of world civilization.
People have come to see more clearly that in the whole world, the purpose of
developing tourism by all nations is not only aimed at elevating tourism industry itself,
but also promoting the exchanges and sharing of diversified civilization of the human
beings.

Starting from this, I put forward a motto that “Tourism Unifies the World and
Embraces Civilization” when the Global Travel newspaper was set up in August 2005.
The key word of the motto is “unifies”, because as long as I understand it, it has two
main meanings: For one thing, it means that the previously-separated people or things
have been linked with each other. And for the other, it refers to a process of
“optimization”, Thus the process of unifying the world is naturally a process of
“optimizing” the world, so as to make people to “embrace” civilizations.

During the past few years, I have been lucky enough to hold conversations with
80-odd VIPs, including tourism ministers and foreign ministers of foreign countries
and China-based diplomatic envoys, on related topics of tourism while doing my beat
as an executive editor-in-chief of a newspaper. I deeply felt that the globalization of
cultures has made people to use a new eyesight and a new angle to look all around the
world and closely examine their own culture while considering problems, instead of
being limited by the confined scope of one country or one region. Tourism has
promoted the contacts, dialogues and exchanges of different civilization in the



maximum degree, and made all the human kind to be able to share the global cultural
resources and the achievement of human civilization.

Since it was put forward, the concept that “Tourism Unifies the World” has
evoked rapid resounding responses among the tourism circle and the society, running
counter to all my expectations.

Mr. Zhang Guangrui, director of the Tourism Research Centre of the Chinese
Academy of Social Sciences, first wrote an article to offer his approval of this concept.
By touching on the various “names” of tourism in different times, such as
“people-to-people diplomacy”, “foreign-exchange-earning industry”, “smokeless
industry”, “invisible trade”, “forerunning industry”, “powerful industry”, “pillar
industry”, “environmental-friendly industry”, “learning industry”, “cultural industry”
and “motivating industry”, he explained the changes of the connotation and influences
of tourism in his thesis entitled “Tourism: From China to the World”.

Mr. Li Geng, a noted Chinese tourism expert, said he thought the motto has
“stood in the very forefront of theory”.

And Mr. Zhu Changgqin, a senior reporter of Jiangxi Daily and famous writer,
commented in his article “4 Newspaper Motto with Deep Ideological Insight” that
“this is a ‘symbolic motto’ that has elevated the value of the whole tourism industry.”

On April 2006, when the awarding ceremony of “Top 50 Chinese Destinations for
Foreigners” was held at the Great Hall of the People in Beijing, many participants —
including domestic and overseas dignitaries, scholars and experts and profeséionals
from the tourism industry — were very excited after listening to my keynote speech
that “tourism unifies the world” and expressed their hopes that I could “write a book t¢’
expound my theory” as soon as possible, in a bid to let more people come to see this
concept. Mr. Christopher H. Mutsvangwa, ambassador of Zimbabwe to China, came
specially to me, saying “your speech is excellent”.

In September 2006, when the annual week-long “golden week” of Chinese
National Day holiday was to come, Mr. Zeng Xi — a reporter from the Xinhua News
Agency — had an interview with me, saying he also hoped I could elaborate on the
essence of this concept. When his news story was published, nearly a thousand media
at home and abroad carried his article in their newspaper, TV, radio, magazine and
website reports. This made me feel an unprecedented ideological shock.

Every time when I attended various kinds of world tourism fairs and conducted
discussions with foreign friends of all colors on this concept, I always had an impulse
to write a book after hearing their understanding acknowledgement and approving



voices.
Thus, in a certain degree, the quick publishing of this book is in itself a result of

“unification” of all forces. I am afraid the book is hard to come out if not for the
encouragement and support of friends from home and abroad.

Here, I would like to express my most sincere thanks to all the friends both at
home and abroad who have done their efforts on the lofty idea of “tourism unifying the
world”.

Moreover, in order to let more overseas can read this book, as well as to offer a
high qualified bilingual textbook to Chinese universities, colleges, and institutes, the
publishing house invited Mr. Xiao Guang, the senior editors of China Daily joined the
work of translation on this book, for this, here I send to the special thanks to them.

In addition, I also would like to welcome further discussions on this issue and
wish more people with widen horizon to come for help perfect and develop this topic,
so that to let us make a joint contribution to the goal of a harmonious “global village”
of human beings.

This is the reason of my foreword.

Wau Fei,
Writing in the Chinese capital of Beijing,
In October 2007
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