Conway Lloyd Morgan

FAIR DESIGN
BRigit @



TRADE FAIR DESIGN

< Bt @

[#] F® - FiRE - BR/ZE Conway Lloyd Morgan

o &% 5 7 BRRL4F

KiEE T K HRAE



Trade Fair Design Annual 2004,/2005

Messedesign Jahrbuch 2004,/2005

By Conway Lloyd Morgan

© 2004 by avedition GmbH, Publishers for Architecture and Design
Ludwigsburg, Germany

www.avedition.de

ISBN 3-89986-032—2

O XEEIKFHAR# 2005
EVERUA TAPERIC 06 — 2004 455 190 5

RRALER B - B

EH7Ehiusm B (CIP) #HE

SIEELE S/ () HE - S7RelE - B DFREIR . — Kk KiE
PR ikt 2005.3

P52 5. Trade Fair Design Annual 2004,/2005

ISBN 7-5611-2606—9

.25 N.OfE- @4 M. @Was—Eyki—Ma  1v.J535

Hh [ R A Pl 5 CTP Bodlid% - (2004) 5134855 5

WK AT JOEPE T R IR kL
(Hohik: KEwdizesking B4 . 116024)
Ef Rill s R BRI (PRI ATFR2 w]
PE R 230mm x 305mm
Bl osk. 14
i Ut 4
SRR TE] . 2005453 HES 1 IR
ELRIRE ). 20054E 3 HEE 1 ikENRI
Ok A EilELL
viiTgmitt: x| ¥
DT % WF
Brhmigkil: £ &

ffr: 198.00 ¢

als

2 ifi: 0411-84708842

£ . 0411-84701466
s . 0411-84707961
E-mail: dutp@dutp.cn
URL: http://www.dutp.cn




Trade Fair Design 5

Conway Lloyd Morgan




}

AEE0E

I
H

R

MEMER

George P.Johnson/y &)

P2 EI/NCeng

RENKRE

Schmidhuber+Partner

AT
HIRE

Schindlerarchitekten

ABEY - R AEEREE T LR

il 3% 20 4
ML Design#[ concept g
AR - mEIHAFEEEE R T

Smart B4
concept gAflDan Pearlman markenarchitektur
“Asmart GrmbH& 1+

h £t 57

Zeichen & Wunder#[IPlajer+Franz

REEE T2 )
i A i R

Kauffmann, Theilig & Partner #[1Atelier Markgraph
AHGEIERT — okt

19

23

29

33

37

4

47

Corporate Spaces

Transport

Texture Message

The Kit Car

Lord of the Ring

Open Roadsters

Smart Thinking

Warld ~f O i
World of Curves

Glow with the Flow

29

(o8

-
47

e e e L e R e e




ZITHEE
BRAATHD A KR

[

HIMIN E

Thine BE A SRt

HERE R

KMS >4 Bundesdruckerei /3 &]1% 11

WET %

Lorenc+Yoo Design

4 Terranovai% it

£EARN

LR HE RD 2%

Atelier Bricknerigit /A &)

BITATRI

JTEERX
Dieter Thiel
PSlEIbt:brs A ans

HEES
KMSFnSchmidhuber+Partner
AEEEO, nE) Rt

B
Demirden Design

ALEHREBROT

R EER
Mauk Design
A Sony PlayStationig 1+

HEHL
Schusterjungen und Hurenkinder
4 {8 [E PeopleSoft /A 5% 11

5.

65

71

75

83

91

99

107

"

17

The Triple Hero

Business

Additive Power

Piling it on

Bouncing into the Market

Lifestyle

Wireframed Network

Tower Zone

Breeding Oxygen

Communicating Culture

State of Play

“I"m on the Street”

99



W
EOOS
4 Walter Knoll &1+

x R

DY
Mauk Design

JgAcoustic Innovations 1§ i1

HAHBE

Christian Werner
79 Carpet Concept 1% 11

IEREZ XARK
McMillan £ [#]
HiBAERATRIT

R it
Demirden Design
JyKitahya Vitrifiyei&it

kR 5

X R

George P . Johnson/x )
) Jeepig it

U SoR AL A
Beckmann N’ Thépe
hhrEERTT

B RIFREE
forum messe+design

HKeppa BN ENRIT

FxBD 24

heide von beckerath alberts architekten
HGZEIERT — 3R EA
BEEERTRT

123

133

137

143

149

157

161

167

171

the Home Fires

X R, o 0 24 2 (.
Blowing Bubbles

"Luxury

i ractors

Burning

Al s SR e At e




L3 3=0)
Arista Disefio
7 Biplaxig it

EHREE

KMSF1Schmidhuber+Partner
HEEERIRT

1 3 3t f A
WITSER=E
#Sturm und Plastic/A 81831

BHRAE

AT 5
#84& 5125 A Orange i 1t

AEEE

James Dyson
A (g HBIR) ®it

IRZE]
Spaceexhibitarchitecture
HEFEB T AR

RIEERE

Milla und Partner } gasser | wittmer
AEERER AT
RFERE

it ER N

Mok
g i

179

183

189

197

203

207

213

219

222

223







NaE E ]

Corporate Spaces

ZREFEAMERFEEFTLERBMREST L BNMET
R RIXA I, XhFERSH NI - XANFER/NER (K
RZABY N— M REFFZE. ERWIMNEE. BERHFTXK
MEREEZEMBAERZ—, RN E BIFUR=1EER
Xk BREAKEE., X "EMEZE", AERE—RE
EHASSEERMRITHTEE., ERVMOKRE, BiFE
HTESESEATHHBITRFTHRBS WL EMBERARD.
TEATOLRH, FEMEIEERRBL Gozbert YRR EH
BEH7T—4. XtkKEHFEENFREERLTHEINREK

REES,
TR —HRAEE, MEMBEN LR, BREN
MREMHOTR, BT REBE LS REERHE N BN

—bU)Es), ANRBEHRE BETNZENFRMRER.
HEIHMLEMHM, BT E2EEHRK CELTREHSTRERZ. &
FMANEGE, ERAREERBELENER. A1 B4
MRS B A BRMNERARB~ELEZNT W,
RENEFMUSEFINES
Bith, HAMNEKIAXH P A — DP9 = (8 g9 1R
BETARXBRTFZEENZSEAIXHN MASKENET .
HEEXMEAAGHELZEEX. /K. %. @. fE—
BEM=4=8, EAFHAENNEBTS -, A1)
FREEm ., MEBEZERMNBEE—NFERTIRSD . SHLF
FBgmAS, - NMEMNEEHBSRROEERY], X—
BMELLRER, REBEHEERKL, A2 ZEXMEEEH
EERAMEXAMNBEHFARBELE, tbn "FEE=E" "D
AZE", REFXARBRHEXEERNE. AREZHER.
EH, EHMNTURABBEXREALGBRTHIRIRES.
JNRERABAERMNEL: N, A "MAMN=EET




MREAKHIIERENSTMTE: £V0FH KRB ME,
ZORF BT ETEF. (XERRENRITERIZARE
HEEERBAHEY  EPNERRE—RHNERBEZAM
BENXRAE. ) EENZEEZEIX—HF, REtLITE

HA—ANEXEXN—KAS (HNE)AER. ~aFR
SMAFMEMNRET. XAZHE—MEX, Bz, EHE
BTFEfY. RrEfRTER. AT EXERHSHE
EEPHZEEXNFoEMRIENNSE, MXDPEX BT A
AFEFRFIRTSIN. BLMRBEFRFAXLRINMD
SZEMENE, BREBLAIR.

NEPRBERRAE20EL AR+ FRE—EEE X
H—EXASRHFTERWAERANTERANLE KRle—
ver #l Seagram f) A AR AR T A H I+ F B OB HEE
B, SRDPLREAELFRIELBII—FTHE, TEEEX
M BRXMN—LERE), RREAEHRKEZR - ERERITHELY
HURRY - BEFRERT. INEEBTHHKHE Sainsbury g3
FHENRBREREANEMT. REHKBEEORTFREBSIME
UERRTDABRATHNAIAENL, EEXERNSHNEIE
BIREMMNARER, BEEEHN, HFTEHLCHEE, ML
BN NARETHELSINRERIL.

ZEZFMER. REORGBEBSEMESR. XFNX
REDEEAET L FE. URNEERAKLHEELERF
B, HERSHEGEDREBLURET. FIMEAREZR
RAMWEAE, THEBRRMBOERK, EL7ET7THaNE
m, REASKREBEAERARRARITENETEREEXT A
MM MR EEARIRM SRR, BT, RE /RTINS
Xk B A Gh AR AR B AR FF — B



RitRSRITHWLERABRTREGZE, EETUME
fthiFm AT BER. AAXAMAEEEFRIAELIABIER.
MRIERABARBENR—IRA. FHHRMMIAIER B
HEHET URER, SHARAGRITHREBMEXRM. M
ERERAEERZMRITERPEEE, HFRIEECHEAE
HERBN—HOREER., MUK ANALEBEREEX
AEFRREMKRIT, ZUEREFERMIMNMBTT. EE2HNEY
AN, BIERAMUIIMI—LERR, EASSAETHE
L E9 At = A IR IR IR T 258 TR TR AR B E B
— ¥, REMRAHABEERMBUNT TP MTF R L
EE.

% i@
% E "1t ) Walter Dorwin Teague & 5 id X 1+ — &)1 -
AN ANEBEBATATREATHIEMM —LERE AR
S LA, |k BMEEBCHRE. R, RFHD
Walter Dorwin Teagueth R4 7 FInh XMt A% . MRS,
RIEAEXT 1939 FAAHFRBRESRKRITIL MABNEREH
BAMBREHMFZDKREMNRER., IHILZMUFHERGTRAXR
MERM—FILTME: B A Teague B BMFEHINELE
MEEBT - T RKAMBRASIERRAZARVIKRN, 2102
thRHERZIMIVEREN? HERARZEER?
TEMRTARE, REEN—RE2SREZRIBA
BB A TH MEMERET. LHEEHKE-LHEX
MEEABRNRENKRERERSANK. REMNAER. &
BEEMNRBANBEHMEE TRANGAER, EFEE
HMBEEITABE, —ERITBFEERTRMINOEAXE
—EHOEIRE TREZRFIMER, ER2FMINARITIRNE



RTX—MEBRANKRE, FEFFELTREFNXR. A
HelsmfelEBE R, FIRBMNZ HERRA T I B fy it
MARAT Fit.

[

BREFEMTERIE. ENMTSIERNESH? "#F
A John Betjeman 7 20 42 60 F AR 1 @ P XA R
B, JLt+FF. "fTHREE (executive)” XPBHEZREMT
LFEAEHARXNERE, R-EXXFHFENRR.
SR, EXEFRTER., KACEO (EFAUTE) EM
—MiE. SWERN, ENEABELRNEIFAORAREREEMR
BB, HANERERETEL, — 1M EEREZ %D
WERAHMIUEFEIBAFRG EOZRBMRE.,

ABHEEASNAGREREELIABETRE —EMNEIL.
AXETURBEEMBZINFIRFNENNRRIARNT
mh., THNBEMRITRET —IMFHHER: EXFRER
HE @RS RIASMNER EBRELEQASIHMNE. X
—dEBRMY. XRE.

EEANX

FRAHRNERZ—, NEMEX LR EVEHEER
KEEMNHENME. UFNA6, ERVE—FHERNE
RBBANARERMY. HETARATEERR: BIEV. 8
a. BEY. LFEEL. BEXVFF. EXARENATRE
NNAE, BAREINATRESHAEL (RTHHEE
$§E). cREMAEN. HEVNKRANEREFINEML. £
hREMEZTUE X,

AXERENMNH"RRITREARMAABHNTR: —

5 s
Adicinacc
DUSINESs



MTREESPMEHKE, LFRHRN, "RAELLEEXAH
WEENESR, F—MENEERES. KHEERGEEE
HEMRE, XKBRTFRERASMINE, XWMHTREBRZ
“ZHHTUMEN, RAREEMBMNATERRER. BZEHEHRH
HERABMERAE AR —FF .

x

TIMRRMKREAER B REFHARXWE?
RHESFTHARNEIR/NE CHNAYBIE) PBEITXE
F fg Pooter £ FMW—AITE. SR, HNFEHREFITEIX
W TIMRIRMREARITEE I HE, MRS RER A
XU " EEHEE. DIY MEZHHHFREFERARES
K, —FTERRELEFKENRS, 5—TEBREAT S
FIYESHBER.

HERFXHENMEN, RITAZENRGEZZENR
FHE. REASTEREXEMER MENRZAOREX
RELEILYHR—L, BEAFaBdRKNaBRTZERE—
NEHESE—HRENE FAITNBIBREDERBR

MNEB. ERERELFTEARS, EREHFEEZ /N
=g,

&Fﬂ g

BHHL\\

pucs

KR/ R

SHILRARY, T XIEARZT IAHRMNIES. B2
BIMEFLES NS ABBEREMNMNEXER. SX&E
Google F## & —TLatin, RR LETHM—ERAXRXEEME
SR XAMETIENARS. A (Utility)” XNEEdERIE
L AME R, BREAEGoogle EXNXNEMNRRERINERE.
FiE. BIMERENE, BEXEMXERMEFFLAT

Lifestyle

ements . DIY

constraints exhibitir

wnoie

/hat's the good of a home if you are never in it? exclai

hero of the Victorian comic novel

sor might toda

e if you don’ t improve it.” The market

U

he growing importance of




SERS TR, BEATHESW, HERN, EEES KK
WE 2R EE.

He S E 205 B SR IR PR 9 A 1] b VR R A0 7 S8 M4
SEMAMK, BRNUFEESESE T EHENRERLR
BROML. AT, WRIEFEAMETAYE . SF4EFHR
RARGFET. ZHARITHFLT ERE. ERELER
MARREEE.

EESEAAEE, AEOR—CERHILE, BEE
MATME, —MAERBICERSREMES, ANEE
Uk AE B N R TR LB A R R A MR
BMMEIZEAETERSREM T L. (A BEEXESREM
B4 Rt R IR EIX — &, Frankfurt Buchmesse — & JLF 2 b
THRENBSRS.) AT, £5RMBF~a%E. BFE
ERBERARNACAHELEENFMBEES TEHCHE
VEIKEE HERE X BE LB SRRRSHHE TRBT,
B4 P 4F 560 — B KO R It PR B R RS AR UE 2

A MBI FERETFBRFENAL, MR
TEBEMEFON. EHNTIHE L BOMENENEXE
B REAMMTHEBERA, T LUR X 7 H i 7T

INARTEN M.

BERAE

ALTHBREMOCOBFFENESNF, —RAEAEBBEXH
—fEH "BHRZE" MERX. RMEMBREMEDRKER
MEMA. ik "RNBFEEEAAMEHR ERZEZENEL,
BMREFEEXT FTEIRREABRMNELTEL . BAIERE
BERBA, EEGSHRMNEBENLRBEBMIMNMI—RRE., &K
MEET, MAREBEAEANEF. SRMNEFREFRITH



&, RAMNEBEERT AEEEENRIBEEIINITEBIFE,

BRABEXMMBEMRT . RMNBEBEREM, hRSXE
XEBRLTHEMNOE—ITREE., EMRXEBLEZHFIFRT .
BARMN—EREEMERAT? ~ M@, ", HMNEBX
BA. BABRRMNARERA, BAEXEA? & 2.
BMNRZEA. B LEXFFEERE, MAKPERERZK
EEMEMEEELE, SRANATH T HN. FTIHEREH
TENABRBAZENERA ZHWERFRAN.

HEEs EmMsK®E, BHoERBR ABHIR
EFE—SMorREBHASRERT MERTREMBESI N
A MNEMHN, IHMFRRERERRNERTTE, RE
BETHRZRSNSHEM.

RE - FiR{E - ER
2004 £ 6 HF1EH



o 1%

~ T

o,



