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An Overview of Exhibitions
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~ Focus Speaking

Mr. Lee comes to Spring Travel Service to have a detailed talk about the itinerary for his

overseas exhibit trip with Mr. Liu, deputy director of the Spring Travel Service.

Mr. Lee:
Mr. Liu:

Mr. Lee:

Mr. Liu:

Mr. Lee:

Mr. Liu:
Mr. Lee.
Mr. Liu:
Mr. Lee:

Mr. Liu:
Mr, Lee;
Mr. Liu:
Mr. Lee:

Mr. Liu .
Mr. Lee:
Mr. Liu .

Mr. Lee:
Mr. Liu;

Hello, Mr. Liu. I’m not late, am I?

No, I'm impressed that you are always punctual. Take a seat please. Tea or
coffee?

Just water, please. Thank you. We are now planning the itinerary for one
exhibition trip abroad. I know you are well expeneneed in ag'angmg mnerary

I'd like you to give me some advice.

My pleasure. I'll be glad if I could be of any help. What do you have in mind to
ask me?

Let’s start with ground traffic. What do you suggest moving exhibitors to the
arrport‘?

They may reach the airport either on their own, or in rented limousines.

What’s the difference?

Limousines make group boarding easier if baggage is not a burden.

I guess we’ll rent limousines. We don’t want to get worried just at boarding time
when some do not turn up.

Which airline would you like?

Which airline is the cheapest?

CAAC. There are three flights every week from Shanghai to Cairo.

That’ll be fine. Then we have to move people from the airport to the hotels. What
do you suggest?

Are they staying at the same hotel?

No, They may choose their favorite hotels from the rooming list we send them.
In that case, I think we can turn it over to the hotels. Make sure that the hotels
have their airport rep desks and limousines. Generally, hotel shuttle buses are free
of charge, so we can save money for the exhibitors.

Good idea. It will be arranged when exhibitors reserve their hotel rooms.

Indeed. What we actually do is contact some good hotels, collect room rate lists
and hand over reservation forms to the exhibitors.
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Mr. Lee: Well, there must be much coordination work for you.

Mr. Liu; We’re at your service, Mr. Lee.

Mr. Lee: Thank you very much. I’ll send you a memo of the itinerary later at your e-mail
address. I hope to have your final confirmation and look forward to your booking
airline tickets for us.

Mr. Liu; I'll be delighted to do so.

Mr. Lee: Thanks again. Goodbye.

Mr. Liu: You're welcome. So long.

= Notes

punctual ; acting or arriving exactly at the time appointed 4 B 49

ground traffic. traffic arrangements for moving people to or from the airport, the railway
station or port 3 & X i@

as regards; in regard to % F

turn up: appear as expected % ik

CAAC:. Civil Aviation Administration of China P & K At

rooming list: a list of names submitted by the meeting planner of attendees who will
occupy the previously reserved accommodations 37 5%

turn over: to transfer to another; surrender #% 3

coordination : the state of being coordinate; harmonious adjustment or interaction ¥»i#

i » Focus Reading

Historical Background of Exhibitions

Exhibitions are not a recent invention. They date back to the times when large-scale
markets were regularly held in cities which, because they were located at major route
intersections, attracted visitors and brought prosperity. Crowds of people, some of whom had
- travelled great distances, would visit these markets, stay at the site, and exchange a wide
variety of articles. These events thus provided a forum for expressing and evaluating ideas
and for demonstrating and comparing skills.

Through these gatherings a highly beneficial atmosphere of mutual understanding and
fellowship developed between people of different nations and often conflicting cultures.



Buyers and sellers would tlock to the cities of Lyons, Frankfurt and Leipzig in particular from
all over medieval Europe. '

The commercial transactions of long ago thus paved the way for the intemational
exhibitions of today, which play an educational role and are instrumental in promoting
understanding in the world.

The first universal and international exhibition in the modern sense of the term took place
in 1851 in London, capital of England, the world’s leading industrial power, which with its
vast empire had profited handsomely from free trade and the prosperity of the Victorian era.
The exhibition was an overwhelming success.

Every nation was invited to contribute to the exhibition, which constituted an inventory
of all branches of human endeavour. Paris took over and organized brilliant exhibitions in
1867, 1878, 1889 and 1900. Soon other large centres were also eager to welcome craftsmen
and manufacturers from all over the world, and among the most successful international
exhibitions were those held in Vienna, Amsterdam, Brussels, Barcelona, St. Louis, Turin
and Philadelphia.

These events inevitably gave rise to numerous conflicts of interest and were often
characterized by very poor organization.. This state of confusion caused the participating
governments serious problems and, as a result they felt the need to establish regulations to
prevent the proliferation of exhibitions and provide participants with certain guarantees. As
interest and experience in exhibitions grew it became apparent that-the various parties had to
be brought together and their differences aired in an attempt to solve common problems.

An international agreement seemed necessary. Paris had been calling for one since 1907.
In 1912 the German government took the initiative and called interested governments together
in order to work out the basis for an agreement.

It was the Berlin Diplomatic Conference that established the basis for an international
convention governing international exhibitions. However, the diplomatic decision that
resulted could not be ratified because of the War of 1914,

The governments took up the matter again in 1920, but it was not until November 22,
1928, at another conference in Paris, that delegates of thirty-one countries signed the first
convention governing, in a constructive manner, the organization of international exhibitions.

The International Convention of 1928 brought order to the world exhibitions’ situation by
regulating their frequency and outlining the rights and obligations of the exhibitors and

organizers. At the same time the International Exhibitions Bureau was created in order to
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ensure compliance with the provisions of the Convention.

In view of the precedents that bad been set during the International Exhibitions Bureau’s
forty years of existence and also in view of new economic data ( faster rate of progress,
decreased travel time, and the appearance of new countries on the ‘world scene) , a thorough
revision of the 1928 Convention was necessary.

This revision was undertaken in 1965 and resulted in the signing of the Protocol of
November 30, 1972, which has since governed the organization of international exhibitions.

Types of Exhibitions

There are several types of exhibitions. They can be classified as:

Major general exhibitions

Such exhibitions exhibit all types of consumer and industrial goods. They are open to
public. The audience can be regional, national or international. When exhibiting in this fair it
is difficult to attract worthwhile target visitors, although the audience is huge.

Major specialized exhibitions

This type of exhibition specialized in terms of industry and trade, for example, the
leather sector, the handicraft sector, the textile sector, the wood sector etc. However, the
degree of specialization varies. They are primarily for business visitors mainly from various
levels of trade and industry. It attracts large number of businessmen specifically concerned
with the show’s area of specialization. The exhibitor can be sure that a large number portion
of business people will be at the exhibition. For new entries, they can offer the best
opportunity to find big buyers, distributors and retailers.

Consumer exhibitions

These are general exhibitions in terms of products shown and audience interest. The
primary visitors are the public who may come from the immediate area. However, some
consumer exhibitions specialize in food products, beverages, shoes etc. This type of
exhibition is more appropriate for already established business with distributors and identified
products, which are already in retail shops.

Exhibitions in change

World’s exhibitions have excited and inspired millions of people around the world by
expressing the hopes and desires of their times. Perhaps unwittingly, they also provide a
tascinating glimpse into the realities of those same times. Ever since the first world’s fair in
London in 1851, the goals of world’s fairs have been both high-minded as well as

commercial. They also allow people to explore the world outside of their everyday experience

5
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— outside cultures, new scientific advancements, and new inventions.

As times change, world expositions have changed to fit those times. They continue to
reflect both the commercial needs of their times while presenting the ideals, hopes, and
aspirations of people even’as those evolve.

One of the primary goals of world’s exhibitions is to entertain.

Both the amusement zones and pavilions in world’s exhibitions have evolved over time.
As people have more and more entertainment options, world expositions have continued to
find new ways to provide information and inspiration in new ways.

We believe that world expositions are changing and will continue to change with the
times. There will always be new ways to inspire, new ways to enlighten, new ways to
entertain. We also can’t discount the attraction of experiencing something new as part of a
group, a community.

World’s fairs are still important.

They are related to both the Olympics and the United Nations in many ways, but world’s
exhibitions are unique in that the everyday person can experience them firsthand, not just
athletes or politicians. Anyone can enter that expo site and feel a part of something new, feel
a part of the world community, feel what potential man has for doing good in the world.

Perhaps that should be the mission of world expositions now — to make us éven the
slightest bit less cynical about the world and to let us feel we are a part of that world — and
you can rarely experience that from your television or computer.

r> Glossary
date back & #
intersection n. +F O, KX o
‘handsomely adv. £ E#, 0 H,
overwhelming adj. # AW, KERIEW
endeavour v. &Y, ¥ A
giverise to n. Bl &E, #H K
proliferation n. ¥ #, ¥
air v. ¥k, &F
take the initiative v. XM E 7, £ #
ratify v, f#E, AT
constructive adj. HixHH
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compliance n. A, EF, WM

in view of FEH, &F

undertake AE, #EF, KiF
protocol n. #HiX

specialize in K F, ¥
unwittingly adv. friEH, TEH
high-minded adj. & Hth, #%HE W
aspiration n. W F, BHE

pavilion n. B %

obsolete adj. iTH#, KM
exhaust v. AR, R

cynical adj. AR B

= Notes
International Exhibitions Bureau: E Fr& % £, (%4%&: The Bureau International des
Expositions ) #& #% 1928 F5h XN 3, A ARANEC L EEEB AL IEL GBS 4

RE,
| .
i o Exercises

1. Answer the following questions with the information from the passage.
(1) How did today’s international exhibitions originate ?
(2) What role are international exhibitions playing in modern world?
(3) What do you know about the major types of international exhibitions?
(4) What are the goals of international exhibitions?
(5) What is the world exposition’s mission now?
2. Read the passage again and decide whether the following statements are true or false.
(1) The international exhibitions are a recent phenomenon.
(2) The international exhibitions are only beneficial to the host countries.
(3) Berlin Diplomatic Conference established the basis for an international convention
governing international exhibitions.
(4) A handicraft fair belongs to the category of consumer fairs.

(5) The television and Internet have made the international exhibitions obsolete.



3.

4.

AR KB

Translate the following sentences into Chinese.

(1) Crowds of people, some of whom had travelled great distances, would visit these
markets, stay at the site, and exchange a wide variety of articles.

(2) Through these gatherings a highly beneficial atmosphere of mutual understanding and
fellowship developed between people of different nations and often conflicting
cultures.

(3) These events inevitably gave rise to numerous conflicts of interest and were often
characterized by very poor organization.

(4) This revision was undertaken in 1965 and resulted in the signing of the Protocol of
November 30, 1972, which has since governed the organization of international
exhibitions.

(5) Perhaps that should be the mission of world expositions now — to make us even the
slightest bit less cynical about the world and to let us feel we are a part of that world
— and you can rarely experience that from your television or computer.

Translate the following sentences into English.

() ANl T, JEHEAREEAL PR BB, A e S5t 45— 14 A 1535 i
FDS RS S FRAT G w2 A T FRATE AR R S R RAE ALK
FeArTangor e 2

(2) AREF RGP R BERCR , R a0 TR SRS 00 . sl B iy 2 L1
AL AT WERE RS . IR SAEH, TRIZE WS AR
RO 8 XA R T -

(3) IXLEARALART B RAL LSS ) o 244 [ BRI WS 23 0 U 1 738 B I PR R 4 0
fre I P S N RS R) B AR L SR 2 45 A PR R SR :

(4) Felrimfs, EhRsibmikdzh, FHSMEUL RS EL. S8R
W H B A L T RO AR THIE BB TR RO A REIRAS 1 S — A A
S IR SR S T E NI DR ST 2 /D) P

(5) AR T B S SMHARE S, ERESKREEAMNIEES, B&H
g M I, RO RR A E RS LU U B & R TR SIS
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Further Reading

How to Arrange an Exhibition

There are ten steps below:

Step One

Determine the exhibition’s theme. start with an idea, Drawings and Watercolors is an
exhibition theme.

Step Two

Choose a date. Factor in considerable lead time,typically two to four years.

Step Three

Seek out supplemental funding — corporate and individual — for both the exhibition and
its catalog. Big exhibits cost big bucks but provide impressive opportunities for prestige by
association.

Step Four

Plan the catalog and assign essays to experts. Approve designs for other tie-in material ,
such as banners, postcards, calendars and T-shirts.

Step Five

Allow delivered work to remain in packing materials for 24 hours to adjust to the
museum’s climate. Do a careful condition report on each piece as it is unpacked. Arrange for
additional security guards if needed.

Step Six

Work with the museum’s exhibits  specialist to design the physical aspects of the
installation, including layout and constructlon of any special display elements such as
pedestals, room dividers and temporary alcoves. Arrange for any special lighting needed.

Step Seven

Create informattonal labels for all the works. Great labels go beyond providing basic
facts; they answer common questions and help visitors view the artworks with deeper
understanding.

Step Eight

Identify the most important pieces to illustrate the exhibit’s theme. Develop a script

about this theme for self-guided tours on cassette or CD,and get a famous person to read it.
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