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A oty

i

iy
- =Rr.

ot

s
- A




Tasks to fulfill in this unit.

¢ To make a checklist before choosing a venue

¢ To explain the importance of an on-site inspection
¢ To discuss the venue with your partner

* To practise the useful expressions for booking a stand

Warming-up
Match the synonyms.

[venue exhibition requirement facilities congested inspection

'show equipment visit crowded demands site




A successful exhibition will
always lead to a great progress for
a company’s business. This is the
reason why exhibitions are getting
more and more popular and impor-
tant in our society. Then, the
question is, if you are an organizer

of a famous company, how you

would prepare for an exhibition
and what would be the first thing for you to consider.

Choosing the suitable exhibition venue is the first thing for you to consider
during the preparation. Yet, to find out the most suitable venue is not an easy
task. It involves a lot of factors. So before choosing a venue, you’d better make a
checklist about the particular requirements of your exhibition.

Where are the buyers? What exhibition facilities can you use in the venue? What
date is the venue available? When .and where are the competitive events? How conven-
ient is the transportation? Are there
any suitable hotels near the venue?
How about the cost? The list can be
much longer.

And then it’s also important
for you to have an on-site inspec-
tion. If the venue is too compact,
it will leave the participants feeling

congested and uncomfortable; on

the contrary, if the venue is too
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big, it may leave the participants an
impression that the exhibition is not
as popular and busy as they expect.
Therefore, choosing a venue with
an appropriate size is one of the cru-
cial factors to success.

In a word, the factors you

should consider can range from the

appearance of the venue, the sur-
rounding, the equipment and furniture, even to the cleanness of the toilets. All

these factors are not minor if you want to hold a successful exhibition.

exhibition n. J&Yi4s convenient adj. |, J{HEM
progress n. ik, vk, K@ transportation n. izfj, izi%
popular adj. AT, 22X inspection n. Gy, Mz
society n. f14> compact adj. 'ZEN), B
venue n. fEHHLE, S0 A participant n. 2 5%
preparation n. #E4%, TH4% congested adj. 1

task n. 1%, T4k uncomfortable adj. &R
factor n. [N, BE contrary n. JZ [fij

checklist n. JEH appropriate adj. i 241
particular adj. Uk, FEANRY, KRG crucial adj. & X'ZE
requirement n. FF3K, TR surrounding n. J&[EFA S
competitive adj. &5+ minor adj. /N, URELY

I. A successful exhibition will always lead to a great progress for a
company’s business. — U Y YE S AEAE 22 4520 R 5541 R R i £
2. Then, the question is, if you are an organizer of a famous company, how
you would prepare for an exhibition and what would be the first thing for you to

consider. 4K B T, WERIRR KA A A WAL E, REERNE
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3. So before choosing a venue, you’d better make a checklist about the parti-
cular requirements of your exhibition. JIf D\ 7E e £ & £ S AT, RN ES
HI TR EER ) — N5 B,

4. And then it’s also important for you to have an on-site inspection. #X
BN PEAT— IR LM E L, X AR E

5. If the venue is too compact, it will leave the participants feeling congested

SR PR

and uncomfortable; on the contrary, if the venue is too big, it may leave the par-
ticipants an impression that the exhibition is not as popular and busy as they ex-
pect. ﬁﬂ%%/\ﬂﬁﬁ\ STFHA, bS5 HEEME, NFR; Rz, W
S RGE TN, W5 58 BT RS AR T 1 B 32 i 1 9
TERIERR

6. In a word, the factors you should consider can range from the appearance
of the venue, the surrounding, the equipment and furniture, even to the cleanness
of the toilets. G2, R Z% EHHEZ KBS SN, Jih
ANENBEIE . K, E%EEIE] AU IS R

&a

fzﬁ Dialogue

(J: Jane Z. Mr. Zhang)

J: What would be a nice location for our automobile exhibition?

Z: In China, I am afraid that rural areas may not be ideal for it.

J: Do you mean people do not have the purchasing power for cars in rural areas in
China?

Z; It is not necessarily so. But people in the countryside do have less purchasing
power than those in the cities.

J: I see. Then we’d better hold our exhibition in cities.

Z: That would be much better. Yet, as you know, people’s living standards in
different cities are quite varied. Cities like Beijing or Shanghai are more eco-

nomically developed.
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J. So, you mean we’d better hold our
first exhibition in Beijing or Shanghai.
Z: That’s right. I suggest we try out with
Beijing. Since it’s the capital, I think
there will be more target clients there.
J. Sounds good. But where would be the
venue for the exhibition? You are

more familiar with Beijing than me.

Z . There are quite a lot of exhibition halls
in Beijing. However, the most popu-
lar one may be the International Exhibition Centre. As far as I know, there is
going to be an International Automobile Exhibition in 10 months, and it will
be a golden opportunity for us to make our first show.

J: Yes, that would be wonderful. Maybe we can arrange some time to make an

on-site visit.

Z . Sure.

Vocabulary

automobile n. 574 standard n. FRifE, /K

rural adj. RFBY, 2 economically adv. 253
ideal adj. BRAEY), SEEMH target n. Hix, X4
purchase vt. 3K, 3K client n. Jii%, %
necessarily adv. E familiar adj. &Y, & LT
countryside n. A} Hb X opportunity n. 12>, KL

1. In China, I am afraid that rural areas may not be ideal for it. 7EHP[E, Rt
PAAAS H XA KB

2. Do you mean people do not have the purchasing power for cars in rural ar-
eas in China? PR Ui H AT L XA AR AR IR A2

3. Yet, as you know, people’s living standards in different cities are quite

varied. Cities like Beijing or Shanghai are more economically developed. {HJg,
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4. 1 suggest we try out with
Beijing. Since it’s the capital, I
think there will be more target cli-
ents there. FREWIRAIAEIL 2T,
PR L AR, FRAIR 24
HNTEZRHRE .

5. International Exhibition Centre [E 5 &% Hr0s

6. As far as I know, there is going to be an International Automobile Exhi-

bition in 10 months, and it will be a golden opportunity for us to make our first
show. HEFFTAL, 10 A EIREA —NERRER, XERIMEKRSREY
RHLo

L

Language in Use

How to ask?

e I’d like to know the average cost of a stand.
e Would you please tell me the price of...?
e What’s the average price for...?

e How about the cost of...?

e Can you lower the price...?

e Can you give me a special price?

e Could you come up with a better discount?
How to answer?

e What’s your budget for...?

e The price of a standard booth is...

e The minimum cost for attending the exhibition is...

TR ————,



® The maximum cost for attending
the exhibition is...

® The price varies according to...

® I'm sorry, but I can’t. That’s the
lowest I can go.

® Our budget for a standard booth
s

How to book a stand?

® [’d like to book the stand now.

® This is the kind of stand I am looking for. The price is reasonable. I'll take it.
® Can I book a stand in the left corner?

® Can I register over the phone?

Exercises

e
1. Vocabulary
Match the words on the left with their proper meanings on the right.

(1) requirement . a com;ilete list of things of the same category

(2) standard . inevitably, certainly
(3) venue
(4) transportation

a

b

c. the act of conveying passengers or goods

d
(5) surrounding e. suitable or right for a particular person, condition, or place

f

g

h

. a measure against which people can compare

(6) necessarily
(7) checklist
(8) appropriate

. the spot where the event is going on

. the nearby environment

. something that is demanded

(9) exhibitioﬁ i. the act of looking into something

(10) inspection J. a large-scale public showing of objects or products

2. Matching
Read the following items and match them with the pictures.



r( 1) A mechanical system in a building that provides fresh air and keeps tem-
perature comfortable.

(2) It is the act of extinguishing and avoiding destructive fires. It concerns
safety measures to prevent the effects of fires and is the result of proper
use of fire protection measures.

(3) An electronic amplification device installed and used for broadcasting in
public areas.

(4) The provision of snacks and drinks during tea break, and meals for par-

ticipants.

g) The physically illuminating or the condition of being filled with light.

Ventilation system
(a)

o

Food and beverage service

(b) (c)

Fir(; fighting and
prev(%r;tlon (e)

Public address system

10
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3. Role play
Work in pairs or more. Try to do a short play according to the following instruc-
tion.

Suppose you are a planner of an exhibition and your partner is a convention
center clerk. You try to get the detailed information about everything you need to

know. And your partner introduce it to you.

P

Around the World

It RERRS WO E Y

A EERSBPL, T 1988 4 8 H HS - — )i W15 24 o il o0 AR 55
%, BRIBAI ARSI A A BRA 7] o SO FAE 5O X b Py 2R
T, HESET WIS A, RABEEE A HE, EOUE M, SOl kK. Tk
P AP A, BA B FR 68 802. 54 S5k, 2 [ A H A i B i
NN ERGIEZ —

R EEPRSBR LT 1990 45 H 14 HiXE Mk, 1990 45 8 A ERE L,
T 199247 A5 HMAT BRS04 (AIPC), 1996 454 A 15 Him
AT HRES5HESME (ICCA), 1994 4%, JbrtEPRE Ot
Rl T BAEEPR RV MRS, A ERRREIMA T L5
RBP4

A EER S BORODE ERES i EVR . R R, A A 10
ARAEN2 500 Af 50 ZARRBMEHSBUTE . V0RO HITE =440

ST, Al B E PR ARERR AL 500 A FMN A . ICEAE . LR
b FBRAERM ., URERRIFA R, R BHREARSERARR S
FWPOMERE, MBERFEBMSN. BE. M. EE. HE. ki
WK W) F—1&, RHEATEEMEFEBGEREANS. B, b
B UL Bh B B BEE B AN B W G ) e BRAR 7 T 2 — .

FXUWT, WASHIREN U, FoRA RN 2 300 N EN, Biih
— VR TR, LIS R R SR B SR . B B4 AME I B RY 10



