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guest star
cameraman

lighting engineer

film cutter
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property L Propati]
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poster [ 'Pousta]

long shot

full shot

close-up, close shot

Sony Pictures Entertainment,
Inc

Twentieth Century Fox Film
Corp

Universal Studios, Inc
Warner Bros

Parental Guidance

rating system

perfect audio and visual
effect

eat popcorn while drinking
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strengthen the family bond/
ties

watch it anytime I want

be totally my call

the coziness at home

DVDs almost cost nothing
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