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He laughs best who laughs last.
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1. Global Environment Sltuatlon éiikﬂ(iﬁﬁfﬂ
Global climate trends

The main drive behind climate change is the increasing amount of carbon
dioxide in the atmosphere. Its level has risen by a third since the industrial revo-
lution started in the 1760s. As CO, has built up, so temperature has risen. The
main culprits behind increasing CO, levels are burning fossil fuels and deforesta-

tion. The US alone pumps out a quarter of the world’s CO, emissions.
Global pollution trends

If the number of cars keeps increasing at the present rate, there will be more
than a billion on the road by 2025. Today, motor vehicles put out 900 million
tons of carbon dioxide a year—about 15 percent of our total output. More vehicles
will mean more global warming. ‘Also by 2025, two-thirds of the world’s people
will live in cities, so traffic jams and pollution will loom large in most people’s
lives.
Global population trends

Never has the pressure on the world’s resources been so great. Over the next
20 years, the global population is expected to grow by a quarter—that's an extra
L5 billion mouths to feed. Water is also under pressure as never before. Today,
some 500 million people do not have enough water. By 2025, that number is ex-
pected to hit 2.5 billion.
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Frog Story

Wisconsin is a state in the north central United States, south of Lake Superi-
or and east of Minnesota. Its total area is 65,503 sq. mi. Located in America’s heart-
land, Wisconsin is a place of abundant natural beauty, diverse recreational activ-
ities and unsurpassed economic opportunity.

With a great number of inland lakes, state parks and forests, Wisconsin is
blessed with stunning natural resources. Not surprisingly, it is one of the top
tourist destinations in the Midwest, popular with visitors during all four of its dis-
tinct seasons. Wisconsin’s appeal isn’t limited to rural areas, though; the state’s
towns and cities have a long history of supporting arts and cultural activities, of-
fering visitors a wide variety of museums, galleries, performing arts and historical
sites. The state also boasts top-flight professional sports teams, world-class enter-
tainment and incredible restaurants and nightclubs.

The state’s economy is as diverse as its attractions. Long known as “Ameri-
ca’s Dairyland,” Wisconsin ranks at or near the top in a number of food produc-
tion categories, including milk, cheese, cranberries, ginseng and beer. Home to
companies like Harley-Davidson, Rockwell, Miller Brewing, Kohler and S.C. John-
son, the state is also a leader in manufacturing and boasts one of the lowest un-

employment rates in the country.
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I. Listen and Talk
"' Lead in&3%&%

1. human beings 2. powered 3. greenhouse 4. far away
5. make a difference 6. breathe in 7. decreasing performance
8. four inches high 9. campaign 10. encourage
Communicative Tasks
Task 1

A: What magnificent pictures you've taken. Where have you been?

B: T've been to the Three Gorges—one of the greatest projects in the world. You
cannot imagine how significant the Three Gorges is without seeing it with your
own eyes.

A: But I'm told some natural landscapes are submerged under the water with the
rising of the water.

B: T see what you mean, but most of the natural landscapes maintain unchanged




B:

and some even get favorable conditions for development and the project itself
also becomes a resort for tourists.

Really? But from our previous experiences, we know it must cause some dam-
ages to the ecosystem... such as flooding farmland, forcing people to relocate
and blocking the passage of fish.

Well, there’s no doubt that the project does have environmental implications,
but on the whole the benefits outweigh the disadvantages. With the Three
Gorges Project completed, it will protect more than one million hectares of
farmland and towns and 1.5 million people from flood damages, thus the social
problems such as environmental deterioration and epidemics related to flood

can be avoided.

: But the smoke from the power plants can also pollute the air here.

: I can’t agree with you at this point. Compared with the coal-fired power sta-

tions, the Three Gorges Project will provide hydro-electricity, and decrease the

emission of millions of tons of CO, and a lot of waste water.

: That sounds incredible!
B:

All in all, the project will bring a great benign influence on improvement of

environment. You needn’t worry about it any more.

Task 2

Mrs. Black, may I ask you a question?

Of course, go ahead please.

I've been wondering why you keep the air-conditioning on almost all the time.
Oh, you know we like to keep a constant temperature in the house, which
makes our family more comfortable.

Yes, it’s really comfortable to live in an air-conditioned house, especially when
it is so hot outside and it can shelter us from the heat. But...

What seems to be the problem?

But it seems to me that the air-conditioning has become a habit and you keep

it running even it’s not so hot.

: We are getting used to the air-conditioning.

Why do you keep it on on cooler days rather than turning it off and opening
the window? Not only is it helpful to our health with much fresh air, it can
also cut down your power bill.

Are you trying to save me money?



A: No, not really that. Today we have a discussion in class about how to save
natural resources and protect our environment.
3: Well, you are environmental conscious. But this is our lifestyle. Anyhow, I will

think about the problem seriously and maybe I will take your suggestion.

il. Read and Explore

Care for Our Mother Earth q)dSSdg (4 /q
I igxXnBiE

In the interview by Awareness Magazine, four experts give their view on en-

vironmental issues. They think the biggest threat to our environment today is the

way we, human beings see our environment; and the most pressing environmental
issues we are facing are deforesting and global warming; and our Number One
priorities are air and water pollution. What’s more, we are not separate from the
problem, and it’s our abuse of the resources that poses a serious threat to Mother
Earth. So everyone should take action to protect our earth for a person can make

a difference.
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Paras. 1-5 F8 - B4 77 A A FREATEIG AR X BB SE BRI FENAE,

Aman Motwane thinks the biggest threat to our environment is the way we see

our environment.

Paras. 6-8 R7R4F - LG5 BITR R AR KA S BRI 0E 2 2 72 B A9 7  FR 4B i)
&,

Walter Semkiw illustrates that deforesting and global warming are the most

pressing environmental issues.

Paras. 9-15 F| 5 - AT ZRFNPTIB 145 - B EIF 0 A 6% M8 4 LU BB Bh AR R BR 1S
B

Leon Nacson and Amrit Desai discuss what we human beings can do to help



solve the environmental problem.
Paras. 16-17 RIERIAMTREATERIPIRE

Everyone is encouraged to take action to protect our earth.

- St
X —RRUTRICE , (RAR )% 35 09 2 1 ST 1+ B 30 5% 18] R 35 T DU o7 34 85 )
LR MTDRARE SRR RT ACHER, &R A CRMEYT, 838152
HOHE VP AR o AR SRR UTR 9T 258 1 19025 9 7 SR T FRBER B ) B o i
SR TSt R S B T RS LA R R 35 5 % A8 ) 0 A O 0 S 5 00 A 4 B 35 AR 9 A
bRV ST

LMD SHiE ;
(—)iRiC o
@ atmosph n. @ﬁﬁ,ﬁ%%@’i"ﬁ@’;\ﬁ,%ﬁ[ﬁ conditions ]
[#1%] ]We can no longer treat the ‘ above us like a dustbin, and the

seas around us like a sewer.
TN LA BB K 55 24 A A , SV P 24 K — RIS e T,
There is an hiere of peace and calm in the country quite different
from the of a big city.
£ % M A —FHF T8 U, S KIS RABARR.,
[ A8 ] (vapor)+ (ball)—HuBR PG Al () S A — KA 28554
(T RELonophone a0 KRB
[5iR] here me AEERGVEE U (RTZR hemi 0“2k )
€ F=0 E/-3 PRI KREH
con e n OFR FRIF effect, result, outcome ][R cause]@ T E (#),
# K[ A importance, significance)
[#1%]) ]He is ready to take the A AR XS
He is a person of consequence/no consequence
it —A 2R RE/LRBEOA,
[HKAE )1 (togetherq - (to followh 1 (# i) i) BB )— B b HJ5 i 45 5 g

(07 Joonsequent @ AERGRE BEZEAER  concequeninl @ 2R HE
i 4 ad. Wi, A it
(B ]cqionce m WIF BT, 751
(%401, R, Bt ph i the consequences (of) FifLessese
MRS e 0 consequence BT, %558

e BRI B K B T i
W A7 B



2. P :consequence, effect, outcome, result m. 7R
consequence [C]*EEE%/l\lﬁﬁf‘éﬂﬁﬁﬁﬁilﬁlﬁﬁﬂ“}ﬁ%"iji—%\ﬁﬂ
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[#1/7] JConsumers” complaints about faulty goods are not taken seriously.
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[ %1/ ]We bought this house for its convenience.
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When and where will it suit your convenience for our next meeting?
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[FR]. BB be an expert at doing sth. MEFEMERS  be an expert infon

LA SR L

2. BEWT :expert, professional, specialist ne [CIER, Bl AR
expert ?‘éééft*?l‘]i%ull‘E%~ﬁﬁéﬁi%ﬁ%ﬂiﬂﬁ$&%&ﬁﬁﬂﬁ“§
K ,EAYE BHREK; professional BR“E W AR, — M 25
BN G & TS ST B9 A, o 7T 48 568 % BE T4 JE 3 2055 09 725 4% 4
AN sspecialist 7 5 expert H i JE?EE*’%‘?J‘EE‘J%%EW,@
W H specialist,

global a. @éi‘kﬂ’ﬂ,éﬂﬁﬁg”ﬁ] worldwide ] & ) |, 52 % 9 [ 7 total ]
[%1%] ]The World War T and World War II are o104l wars.



