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Ronger Kane, Lang Lian Design Consultant Co., Ltd.

Space layout is the spirit of interior design, and different spaces have
different natures and expressions. Grasping space nature and build-
ing temperamental space exactly can show the expression ability of
design language by the architect. Good design is like a good article,
firstly, which should hit the point of proposition, then its narration
should be rich and also lifelike. An article, being far away from
proposition, even though has beautiful language or colorful narration,

still is an incompetent article.

At present, some space designs, for owner of it is not professional or
without exact requirements, allow those irresponsible architects to
exert freely, to recklessly copy, they design the office building into
something like guest hotel or tea house, causing the participators in
space confused much, which make office building losing original
elegance and taste, and fails in creating a fine working environmen

and atmosphere for working persons, and even cost much no

worthwhile.
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The lobby is the center area of every space, and also the "face" of
general space, which makes the effect of transmitting directly the
company image and spirit and management ideology. So, the con-
struction of the atmosphere has direct relationship with the arrange-

ment and positioning of general space.

Reasonable positioning

The lobbies with different functions have different positioning. For
the governmental organization, the lobby should be sober and elegant,
presenting a kindness in rules. On the contrary, a lobby for financial
institution will appear with some magnificence to show self-strength.
Technical office building lobby should be more "hard", "cool" and
avant-garde. The hall of comprehensive office building should be

neutral, sober, precise and brief.

The relationship with architecture

The interior and exterior of construction are inseparable whole, es-
pecially the space of lobby, which usually has more close affiliation
with the building. So thinking of the space content, at the same time
we shall respect sufficiently the relationship with original building,
think of the integrality of space, so that open lobby space is in har-
mony with the context of the building. Specifically, we shall keep
proper and precise measurements, adjust and transform the archi-
tectural language duly, increase the interior detail treatment, give

full considerations to the function of space for the context interrela-
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tion in the shifts of the interior and exterior spaces.

Environment and atmosphere

The present life rhythm is quickened increasingly, the city office
workers generally have the syndrome of great working stress, high
intensity work, nervous and weariness, etc. so, in space design, people

are paying increasing attention to the environment.

Stretching out the wing of imagination, closing eyes and pondering:
the high, far and blue sky, radiant sunshine, whirling tree shadow, a
clear spring going through quietly, all things are so peaceful and
genial; comfortable furniture with proper size, concise channel guid-
ing the directions, in the transparent and lightsome space, it seems

that there is some angle flying.

In the hi-intelligent space, enjoying sufficiently the joviality resulted
from environment, work and life become easy and comfortable, and

all these are not far from us.

The 21st century is time of advocating the return back to nature”
nature and freedom are the forever the desire of people.
The people in new century also have new expectation for space. We

being "here" and "now", will long and expect the "future" and
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"distance".

Leave the limitless space for future; let us create it together.
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A senior interior architect, the commissioner of the 3rd professional
committee (Shenzhen Committee) of interior design branch of Chi-
nese Architecture Society, the committee of Chinese (Shenzhen )
Committee of HK IDA and chief architect of Shenzhen Lang Lian
Design Consultant Co., Ltd. Kane graduated in 1990 majoring in
architecture, with bachelor degree of engineering, then engaged in
architectural design. From 1994, Kane began to engage in interior
design, then successively participated in the interior design of a lot
of large-scaled public construction projects, and also participated in
the cooperation in the interior design of large-scale public construc-
tion projects with HK company, France company and other over-
seas companies. The design scope contains commercial space, of-
fice space, fair space, etc, and his design works have been awarded

for more times.

In 1999, Kane began to cooperate with real estate company to de-
sign sales office, clubhouse, showpiece room, etc. The clients in-
clude Shenzhen Vanke Real Estate, Shenzhen Merchants Real Estate,
Zhujiang Investment (Guangzhou Hesheng Chuangzhan), Shenyang

Huaxin International, and other real estates companies.
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Developer: Shenzhen Hongrongyuan Real Estate Co. Ltd.

Design: Shenzhen Keyuan Architecture Decoration Engineering Co. Ltd.
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Designer: Huang Yongtao, Li Ming
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Photograph: Chen Si

Floor area: 4000m*

Decoration material: Spanish yellow marble, Australian saridstone, wool carpet,

FEHB. ARER. OFF. ZRREF

Japanese wallpaper, magic-tone paint, iron artworks, etc.
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VY kE—f One corner of lobby
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Xiyuan is located at a large-scale noble community, with luxurious

house for big family’as its major form. The target customers are
noble successful people with good education and good taste in the

metropolitan.

The exterior appearance of its club house is of Mediterranean style.
The interior design for the two storeys, as an extension to the
architecture design, also focuses on the graceful and noble style of
neo-‘classicalism, so as to achieve Xiyuan orientation of "imposing

dwellings and spacious courtyards for noble families".

The club house serves as the sales hall at the early stage, so the
design focuses on creating a multi-functional space. The design style
takes the neo-classicalism elegance as the major tone, combining the
relaxing style of countryside clubs and the natural style of
Mediterranean architecture. The yellow marble arch, the cherry
wood stairs, the beautiful iron artworks, the large marble patterns and
the orderly pillars are all of rich and elegant European style and bring

you luxurious, noble, respected and extraordinary life style.
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