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Lick the Heat
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9 Cold Comfort

Aah, summer — the season of relentless’ sun
and pppressive hegr. ' What better time to indulge?
yourself in one of the world’s mos: popular desserts:
ice cream. But before you race off, screaming for ice
cream, you may want to pause to appreciate some
people who contributed to the invention of this de-
lectable dessert.

Let us start with Marco Polo. In 1295, he returned
to Italy from his exploration of China bearing " silks,
spices” — and flavored" ices. By the 16th century,
this new dessert had spread across Europe. Along
the way, skilled cogks " experimented wi[h the
recipes’. You can thank these innovative but name-
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to produce “Cream ice”. Sound familiar?

And we must not forget a Syrian named Ernest
A. Hamwi. While selling his crispy iron-baked
pastries ' at the 1904 Louisiana Purchase Ex-
position, " disaster struck the ice-cream vendar ™
beside him: He van out of bowls. [n a stroke of genius, ™
Hamwi rolled one of his waffles ¥ into a cone to solve
the problem and — veila!" The ice-cream cone "
was born.

So the next time you lick a creamy, cold ice cream
on a sweltering® summer afternoon, please, savor”
the flavor. After all, that frozen treat was centuries
in the making.

The Cream of the Crop

In the 1920s, Reuben Mattus worked in his
mother’s ice-cream business, peddling® frozen des-
serts around New York. While driving his Aorse-
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drawn wagen. ' Mattus cultivated ¥ a vision: He
would create a premium® ice cream using only the
finest™ ingredients. From these modest beginnings
sprung’’ Mattus’s own company in 1961 — Haagen-
Dazs.

Though the origins of the company’s name re-
main a mystery, the reason for its success was clear:
Haagen-Dazs ice cream had its competitors ficked. *

In the company’s inaugural’ year, vanilla, "'
chocolate, and coffee Haagen-Dazs ice cream be-
gan appearing in New York delis. * By the 1970s,
Haagen-Dazs’s popularity™ had spread, with stores
opening in Brooklyn. This success was achieved
purely by werd of mouth:" Mattus had so much
faith in his product that he did not even advertise.

H: o guul-

ity remains unchanged.' The eggs, cream, milk,

sugar, and fruit used in their ice creams are, they

Dazs claims that this
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say, of the highest quality,

[ To ) the : even
further, these ingredients are carefully chosen from
around the world. Their vanilla, for example, comes
from Madagascar; their macadamia nuts from Hawaii.

Today, Haagen-Dazs ice cream world-
wide distribution and popularity. Their attention to
quality has proven to be a recipe for success,
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Whiz Kids
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¥ From High Schoolers to High-Tech Earners
vacations. ' These are the perquisites ¥ designed
to lure the brightest university graduates away from
their ivory towers,” But as the pool of qualified
graduates is drained.” high-tech U.S. businesses
are turning to a less tapped ' laber source: high
school students. This summer, lavish perks' and
attractive wages have been offered to skilled work-
ers who are not yet old enough to drive.

Despite a recent economic dewnturn, '’ demand
in the U.S. high-tech sector has not slackened® for
skilled programmers and creative talent. ' As col-
lege students set their sights on starting their own

companies and earning sky-high salaries.'" human

resources departments are targeting high schoolers
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for summer employment. Technology companies un-
derstand that teenagers are capable of producing
high-caliber ' work. Furthermore, high school stu-
dents are prepared to accept lower pay than their
college-graduate counterparts’.

Besides being relatively inexpensive and
plentiful, high school students are desirable work-
ers because they love what they do: They are often
computer “geeks*” with a genuine * passion for new
technology. As such, hiring them can be a real bo-
nus for technology companies, which reap the ben-
efits that go hand in hand with* having enthusias-
tic and self-mativated " employees as part of the
team.

Not All Child’s Play

As passionate for their work as some high-tech
high-school interns ' may be, not all are as respon-
sible as their older counterparts. Companies who
take on teenage workers can find that the gsset’’ they
had hoped for turns out to be a liabiliry." In one
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case, a 16-year-old employed at a high-tech com-
pany routinely® — and embar
during important business meetings.

ingly — fell asleep

Another disadvantage ' to hiring high
schoolers for the summer is that they must return to
school in the fzil ¥ That means a high employee
turnover®, which can add to a business’s overhead’.
However, most companies feel that the benefits of
having enthusiastic, energetic, and fresh-faced em-
ployees around the office far outweigh?® the
d: v 'bﬂ Cks f

So why would high school students want to
spend their summer plupging away" behind a desk
when they could be lounging " by the pool with
their classmates? For many, real " job experience
and a chance to build up thc bank balance are big
draws,"" Traditional summer jobs, such as ending car
washes' or selling tickets at the local fair, pay only
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minimum wage. High schoolers working for a high- gz REERERMEE TH, &

tech U.S, company, on the other hand, will EHR—FE. hERBBEZELT]
between $6,000 and $10,000. Not bad for a YERE bt BT 000F1 0000
it H—BERS. TRE,




R L 1B 38— H 2 3

=1

FHEABITLRAEMR — —

FETTHAAMARKERES AHSBREREENERNER, ALERBITES
ROE R, ESoHBREERRRER.

B & B

—HRiR. BERRAXMST IMEELAMEBRER. THRits. FRUER. As%
£, BHITINFERERS —ENLFUA. XTEEFUIMHER. FLEMERRAR.

B xsruzem |

REMAZHTTR. B8H BERACHFTENREBRLLMN RESMHTINEY
iR, KR,

avernsz ow |

TIMERNERFECHZERR FARTUHERERZRERF A LERE
e R B O R SENE.

& They looked high and low,
LA NRLCEIEE S N

They're not all high-class,
B ] P AR o A AR LR



